EDITORS  PUBLISHER 

Issued  every  Saturday,  forms  closing  ten  P.  M.  Thursday  preceding  Publication  by 
»  The  Editor  &  Publisher  Co.,  J.  W.  Brown,  Publisher;  Marlen  E.  Pew,  Editor; 

Suite  1700  Times  Building,  42nd  St.,  at  Broadway,  New  York.  Telephone,  Bryant 
3052>30S3-3054-305S>3056.  Charter  Member  Audit  Bureau  of  Circulations. 


NEW  YORK,  DECEMBER  12,  1925 


No.  29 


League  of  Nations’  Press  Meeting  Call 
Interests  American  Editors 

See  Value  in  Proposed  Geneva  Conference  of  Journalists  From  All  Nations — Must  Conserve  Spirit  of 
Free  Press — Crying  Need  for  Adequate,  Cheap  Communication  Service  and  Abolition  of  Censorship 


Dm  PORT  ANT  factors  in  the  American 
press  look  with  favor  upon  the  pro- 
xal  of  the  League  of  Nations  that  rep- 
Tsaiutives  of  the  press  of  all  nations 
rifend  a  technical  convention  at  Geneva, 
iixler  the  auspices  of  the  League,  for 
•Ijcussion  of  and  action  upon  press  ques- 
ixfls  related  to  improved  communica- 
ions,  service  and  all  problems  the  settle- 
xot  of  which  would  promote  better 
Kfld  miderstanding  and  the  concomitant 
-peace  among  nations. 

In  presenting  the  news  from  Geneva 
hat  the  League  of  Nations  .Assembly  had 
aanimously  approved  a  resolution  offered 
ijf  Senor  Yanez  of  the  Chilean  delega- 
jon,  suggesting  an  international  press 
anference  under  the  auspices  of  the 
[.eague,  Editor  &  Publisher  fast  week 
equc.sted  expressions  of  opinidh.  Replies 
his  week  indicated  approval  of  the  gen- 
ral  idea,  with  specified  qualifications  in 
ifgard  to  details. 

There  is  apparent  agreement  that  a 
ijflference  at  Geneva  could  accomplish 
taluable  results  in  obtaining  more  rapid 
ind  less  costly  transmission  of  news.  It 
<  also  generally  recognized  that  the  con- 
erence  might  succeed  in  breaking  down 
ational  censorships  which  interfere  with 
he  free  flow  of  public  information.  That 
iiuch  might  be  done  to  facilitate  re- 
»rting  of  international  events,  ensuring 
ireater  accuracy,  is  the  apparent  general 
kw  here.  No  apprehension  is  expressed 
hat  the  conference  would  take  on  a  po- 
piical  complexion,  which  might  embarrass 
complete  independence  of  the  press  or 
hamper  free  editorial  expression.  Indeed, 
the  League  of  Nations’  proposal  is  ac¬ 
cepted  in  good  faith  by  representative 
.American  journalists  who  have  so  far 
communicated  their  views. 

Joseph  Pierson,  chairman  of  the  Amer¬ 
ican  Publishers’  Committee  on  Cable  and 
Radio  Communications,  said : 

“I  certainly  approve  of  any  movement 
»hich  swks  to  improve  our  present  crude, 
'lisappointing  machinery  for  gathering  in¬ 
ternational  news  and  information.  We 
have  no  confidence  nor  sympathy  for  any 
j  anion  which  undertakes  to  set  up  an  or- 
^ization  of  newspapers  for  the  publica¬ 
tion  or  emphasis  of  any  certain  kinds  of 
tKws.  The  address  of  Senor  Yanez  is 
rather  hazy  on  the  object  of  this  proposed 
anion,  and  I  am  sure  we  would  want  to 
examine  the  definitely  stated  objects  of 
the  promoters  before  endorsing  the  plan 

m  fun. 

“We  are  very  glad  to  see  one  specific 
wnit,  however,  of  widespread  interest — 
'hat  is,  ‘ensuring  the  more  rapid  and  less 
cMtly  transmission  of  press  news  with  a 
''Kw  to  reducing  risks  of  international 
’nisunderstanding.’  We  would  have  been 
anidi  more  pleased  if  Senor  Yanez  had 
included  Jn  this  item  the  abolishment  of 
throughout  the  world,  in- 
his  native  country  of  ^ile. 
here  are  a  few  other  fields  which  occur 
”  proper  for  the  operation  of  such 
international  press  organization. 

H  certainly  is  desirable,  in  fact  im¬ 
perative,  for  the  necessary  concentration 


LEAGUE  OF  NATION’S  PROPOSAL 

^PHE  Yauez  reiHilutiuii,  unanimously  adopted  by  the  League  of 
A  Nations,  proposed  a  convention  of  experts  representing  the 
press  of  the  various  nations  to  determine  by  what  means  the 
press  may  contribute  towards  the  wrork  of  disarmament  and 
the  organization  of  peace:  (A)  By  ensuring  the  more  rapid  and 
less  costly  transmission  of  press  news  with  a  view  to  reducing 
risks  of  international  misunderstanding;  (B)  By  discussing  all 
technical  problems  the  settlement  of  which  would  in  their 
opinion  be  conducive  to  the  tranquillization  of  public  opinion 
in  the  various  countries. 

One  of  the  questions  left  undecided  is  whether  the  conference 
should  be  a  large  body,  or  a  small  committee  to  take  preliminary 
steps  leading  to  a  large  conference  for  broad  consideration  of 
world  press  questions. 


of  effort  and  influence  for  twelve  to 
twenty  newspaper  executives  tu  agree  on 
an  agenda  on  which  the  newspapers  of 
the  world  would  unite  without  suspicion 
ir  indifference.  These  twelve  to  twenty 
men,  I  think,  should  be  executives,  and 
not  correspondents.  It  seems  necessary 
for  success  that  the  program  of  action 
lie  drawn  up  on  the  general  needs  of 
newspapers  and  not  on  immature  sugges¬ 
tions  for  reforms  based  on  individual 
experiences.” 

Mr.  Pierson’s  organization  has  been 
working  for  nearly  five  years  to  improve 
international  news  transmission  and  has 
accomplished  some  results  of  far-reaching 
effect.  The  committee  is  composed  of 
the  following  cable-using  newspapers, 
press  association  and  services :  A'ew 
York  Times,  New  York  U’orltf,  Netv 
York  Herald  Tribune,  Chicago  Tribune, 
Philadelphia  Public  Ledger.  United  Press 
•Associations  of  America,  International 
News  Service  and  Universal  Service. 

Frank  B.  Noyes,  president  of  the  As¬ 
sociated  Press,  this  week  furnished  to 
Editor  &  Publisher  copy  of  a  letter 
which  he  addressed  to  Arthur  Sweetser, 
former  American  newspaper  man,  now  in 
charge  of  press  relations  for  the  League 
of  Nations.  This  letter  explained  the 
established  policy  of  the  Associated  Press 
and  its  attitude  toward  the  suggested  con¬ 
ference,  in  the  following  terms : 

“1  am  sure  that  you  understand  the 
limitations  placed  upon  the  Associated 
Press,  but  will  do  no  harm  to  restate 
them. 

“It  would  not  be  possible  for  the  rep¬ 
resentatives  of  the  Associated  Press  to 
participate  in  any  conference  that  includes 
in  its  program  a  possibility  of  engaging 
in  an  advocacy  of  any  cause,  however 
worthy. 

“In  the  very  nature  of  its  organization 
this  is  denied. 

“The  Associated  Press  is  a  cooperative 
non-profit  making  association  of  1,200 
newspapers  of  every  possible  shade  of  po¬ 
litical  opinion,  religious  belief  and  eco¬ 
nomic  theory,  having  for  its  object  solely 


to  provide  for  the  collection  i>f  a  thor- 
■  lUghly  unbiased,  impartial  news  report 
and  no  oflficer  or  employe  of  the  organiza¬ 
tion  has  the  slightest  authority  to  commit 
these  1,200  individual  newspapers  to  the 
advocacy  of  any  movement  whatever  and 
indeed  any  one  so  doing  would  betray 
the  trust  imposed  upon  him. 

“The  object  of  the  organization  being, 
however,  to  collect  expeditiously  a  truth¬ 
ful,  unbiased  and  comprehensive  news  re¬ 
port  of  world  happenings  the  Associated 
Press  has  a  lively  interest  in  all  technical 
subjects  that  aid  in  the  accomplishment 
of  that  object  and  these  subjects  would 
include  the  consideration  of  such  subjects 
as  the  establishment  throughout  the  world 
ot  a  property  right  in  news  such  as 
exi.sts  in  the  United  States ;  the  recogni¬ 
tion  of  the  principle  that  the  general  in¬ 
terest  requires  the  lowest  possible  rates 
for  press  matter  and  the  most  rapid  pos¬ 
sible  transmission  of  such  matter ;  the 
abolition  of  censorships  in  time  of  peace 
and  their  limitations  in  time  of  war  to 
the  most  vital  necessities. 

“All  such  subiects  are  fairly  within  our 
.scope  and  I  think  a  representative  or  rep¬ 
resentatives  of  the  Associated  Press  could 
with  propriety  take  part  in  a  conference 
for  their  consideration.” 

Fred  S.  Ferguson,  vice-president  of  the 
United  Press  Associations,  in  an  inter¬ 
view  with  Editor  &  Publisher,  said; 
“Diplomats  have  considered  one  of  the 
roads  to  peace  wiping  out  of  artificial 
barriers.  The  one  big  barrier  that  has 
been  overlooked  by  many  to  date,  how¬ 
ever,  is  the  news  barrier.  Enormous 
strides  have  been  made  in  recent  years  in 
news  distribution  that  half  of  the  world 
which,  according  to  the  old  saying,  does 
not  know  how  the  other  half  lives,  is  now 
better  informed  than  ever  before.  Rut, 
nevertheless,  censorshins  continue  to  pre¬ 
vail  at  times  and  the  flow  of  news  to  the 
Far  East,  for  instance,  is  hampered  bv 
excessive  transmission  rates.  While  I 
believe  the  journalists  of  the  world  under¬ 
stand  the  diplomats  better,  perhaps,  than 
the  diplomats  understand  the  journalists. 


such  a  meeting  as  is  proposed  for  Geneva 
might  certainly  lead  to  good  results.  The 
press  of  the  world  need  not  surrender  any 
of  its  rights  to  publish  the  truth  in  en¬ 
tering  such  a  conference  and  the  diplo¬ 
mats  of  the  world  would  surely  be  takiniz 
a  big  step  toward  preservation  of  peace 
by  guaranteeing  this  independence  through 
proper  understanding  and  elimination  of 
artificial  barriers.” 

Eric  C.  Hopwoixl,  editor,  Cleveland 
Plain  Dealer,  and  secretary  of  the  Amer¬ 
ican  Society  of  Newspaper  Editors,  in  a 
letter  to  Editor  &  Publisher  said: 

“After  some  consideration  of  your  story 
concerning  the  suggestion  f<vr  the  forma 
tion  of  an  International  Technical  Press 
Committee,  it  is  my  opinion  that  such  an 
organization  ought  to  be  put  through,  if 
one  or  two  safeguards  are  always  borne 
in  mind. 

“The  process  of  reasoning  which  brings 
one  to  that  conclusion  is  quite  simple. 
Peace  is  desirable.  Newspapers  and  ed¬ 
itors  working  for  peace  are  on  the  whole 
considerably  less  effective  than  in  associa¬ 
tion.  Hence,  if  peace  is  an  end  to  be 
sought,  let  the  press  concentrate  its  ef 
fort  through  organization  and  as.sociation 
(o  put  peace  over. 

“.As  a  matter  of  fact  there  is  altogether 
fro  much  individualism  among  editors. 
As  a  das.s  they  always  want  to  play  lone 
hands.  The  only  more  confirmed  indi¬ 
vidualist  that  I  know  of  is  the  American 
farmer.  I  have  discussed  matters  of  co¬ 
operation  with  editors  sometimes  and  have 
had  the  old,  threadbare  argument  hurled 
at  me  that  an  editor  cannot  afford  to 
sacrifice  his  independence.  Of  course  he 
cannot,  and  nobody  wants  hm  to,  but 
there  are  dozens  of  things  constantly  be¬ 
fore  the  public  about  which  there  is  no 
very  great  controversy  or  difference  of 
opinion  and  which  would  be  infinitely 
more  effectively  supported  if  editors  would 
get  together. 

“In  this  particular  scheme  I  do  not 
know  just  what  the  plan  would  be,  ex¬ 
cept  as  it  is  outlined  in  Mr.  Yanez’s  re¬ 
marks.  Matters  of  detail,  however,  are 
easy  enough  to  work  out. 

“In  any  such  set  up  a  couple  of  things 
ought  to  be  remembered.  First,  I  would 
be  completely  opposed  to  any  direct  affi¬ 
liation  of  any  such  organization  with  the 
League  of  Nations,  if  such  affiliation  were 
to  subject  newspaper  men  to  any  possible 
dictation  or  pressure  from  the  League. 
It  seems  to  me  the  very  association  would 
in  'tself  be  had,  because  such  an  associa¬ 
tion  would  almost  certainly  imply  some 
kind  «f  obligation  and  responsibility  to 
the  League  itself.  Under  such  circum¬ 
stances  the  press  organization  would  run 
the  danger  of  becoming  a  publicity  aeent 
for  the  League  and  would  possibly  for¬ 
feit  something  of  its  independence  and 
freedom.  That  ought  to  be  avoided  at 
anv  cost. 

“The  second  thing  I  would  oppose  as 
entirely  unnecessarv  and  beside  die  point 
is  the  remark  by  the  assembly  that  ‘the 
press  is  a  great  power.’  That.  I  take  it, 
is  no  very  great  secret,  and  such  an 
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Editor  &  Publisher  for  December  12,  1925 


announcement  by  the  assembly  would  not  P.  SPECIAL  MEETING 

blaze  across  the  firmament  as  some  riwi  nr'ni->  &  titx 

brand-new  discovery.  Both  sides  ought  to  TO  BE  REIPEATED 

be  willing  to  take  this  fact  for  granted. 


The  press  has  a  right  to  ask  of  tlie  Extra  Day  Will  Be  Added  to  1926  Con- 
l.eaguc  niliest  news  information  consis-  .  .  „ 

tent  with  the  safety  of  the  world.  The  vention  as  in  1925  News  Agency  s 
League  has  a  right  to  ask  of  the  press  Growth  Assigned  as  Reason 

proper  and  intelligent  dissemination  of  _ Honors  for  Lawson 

this  news.  The  arrangement  is  a  strictly  _ 

practical  one  and,  as  I  see  it,  the  press  f  .  a  •  t 

desires  neitlier  admission  into  the  councils  ^  special  meeting  of  the  Associated 


of  the  League  or  specific  recognition  by  it.  Pfcss  members  will  be  held  April  19.  in 
■In  ml.e,  wonU,  let  snci,  an  associa-  “ 

•ion  le  lorntcd,  if  it  can  be  hCpIuI  by  ”rw''’T  ,if'c 


was  an- 

, vac  nl  advice,  snggcatbn  o,  cooperation  rrS''firsHasr,tt 
Within  or  without  its  own  circles  in  pro-  >  r  •  «_ 

motiiig  the  great  purpose  for  whicli  the  A"  f 

League  was  formed.  But  let  it  maintain  fusion  will  be  devoted  to  eulogjes  of  e 

absolute  independence  and  freedom  from  ^  .f-  « 

all  alliances  of  any  sort  whatsoever  with  ^  t’^a' 

the  League  or  any  of  its  works."  ‘o  bv  thorough  dis- 

I  should  certainly  feel  that  a  prelim-  Because  of  what  is  .said  to  have  been 
mary  conference  of  journalists  was  de-  mushroom  growth  of  the  news  dis- 
sirable  because  I  feel  that  tlicre  are  nr  iributing  agency  during  the  past  few 

ways  in  which  the  agencies  of  the  League  years,  a  general  reorganization  is  now 
could  facilitate  the  impartial  reporting  of  under  way.  and  there  are  many  matters 

international  events,  said  \\  alter  Lipp-  be  taken  up  by  convention  delegates, 

mann,  editor  of  the  editorial  page  of  the  Q,.,e  longer  thought  to  provide 

New  \ork  World.  It  is  apparent,  from  fnr  fl,P  annnpl  o-atliyrmtr 


FORESHADOWED  EVENTS 


Dec.  28-31 — American  Assn,  of 
Teachers  of  Journalism  and  the 
Assn,  of  American  Schools  and 
Departments  of  Journalism, 
joint  convention,  Columbia  Uni¬ 
versity,  New  York. 

Dec.  28 — Kansas  Democratic  Edi¬ 
torial  Assn.,  annual  convention, 
Wichita,  Kan. 

Jan.  14 — North  Carolina  Press 
Assn.,  annual  newspaper  insti¬ 
tute,  Chapel  Hill,  N.  C. 

Jan.  Lvl6 — Virginia  Press  Assn., 
mid-winter  meeting,  Fannville, 
Va. 

Jan.  23-24 — Kansas  Press  Assn.,  an¬ 
nual  winter  meeting,  Salina, 
Kan. 


N.  Y.  GRAPHIC  SUED 
FOR  $4,000,000 


Damages  Asked  Because  of  Tsbloi^ 
Exposure  of  Alledged  Fraud  is 
1925  Atlantic  City  Beauty 
Contest 


Nothil 


SAYS  NEWSPAPER  PAY 
“NOT  SO  BAD” 


,  ,  apparent,  trom  suppeient  time  for  tlie  annual  gathering 

statements  of  the  sponsors  of  the  idea  in  gj  \Valdorf-As‘oria. 
the  League  *hat  they  have  no  notion  Newspapers  formerly  served  bv  single 
that  would  like  to  or  could,  make  the  are  connected  bv  double  de¬ 
press  an  agency  of  propaganda  for  the  Thousands  of  miles  of  wire  have 

League.  So,  as  a  first  comment.  I  should  added  to  the  A.  P.  system  thronah 

say  tiial  I  am  favorable  to  ibe  idea.  resurrpMon  of  tbe  racinc:  news  service 

Walter  Williams,  President  of  the  alone,  and  the  Florida  honm  has  necessi- 
Press  Congress  of  the  World,  wiring  lated  considerable  expansion  in  the  traffic 
from  Columbia,  Mo.,  said:  depar'ment.  Member  newspapers  have 

“T  he  press  congress  of  the  world  plans  a<;ked  for  and  received  added  news  facili- 
to  hold  its  next  .session  in  Europe  in  f'es.  This  year  has  seen  installed  new 
1926.  _  To  this  session  are  invited  repre-  rrinter  circuits  in  Connecticut  and  New 
seiitativTs  from  the  forty  odd  countries  Jersey.  The  .A.  P.  membership  now  totals 
in  which  the  congress  has  members.  1.215  daily  newspapers,  an  increase  of 
Phis  should  not,  how'ever,  conflict  with  more  than  a  dnreii  papers  over  last  year, 
the  proposed  calling  together  of  the  This  week  the  order  went  out  from 
journalists  by  the  League  of  Nations.  Fdward  McKernnn,  superintendent  of 
Sucli  a  conference,  if  representative  in  (fie  eastern  division,  placip"  bureaus  in 
character,  held  at  Geneva  upon  the  Boston,  Phi'adelphia  and  Pittsburgh  on 
League  s  call,  could  be  of  great  service  a  24-hour  basis.  While  these  offices  have 
to  the  press  and  I  cordially  favor  it.  b^en  previouslv  kept  op"n  around  the 
Of  course,  it  should  be  made  clear  that  clock,  manned  nsna'lv  hv  telegraph  opera- 
therc  is  to  be  no  censorship  of  the  pro-  tors  during  one  'hift.  the  present  order 
ceedings  of  the  conference  and  no  affili-  will  add  a  new  editor  to  the  staffs  of  each 
ation  with  the  League  of  Nations  or  of  these  bnreans. 

other  organization.  Every  effort  to  bring  A  new  s'ate  bureau  is  to  be  opened  in 
closer  together  the  world's  journalists  Fochestcr.  N.  Dec  14.  the  la'est  addi- 
should  be  welcomed,  but  the  freedom  of  tion  to  the  eastern  division.  Victor  H. 
the  press  from  outside  control  should  at  Seales,  for  the  last  few  vears  on  the 
all  times  be  most  jealouslv  guarded.’’  AlKnny  staff,  will  be  in  charge. 

J.  H.  Furay,  foreign  editor  of  United 
Press  Associations,  said: 

"The  independence  and  freedom  of  ac-  RECORD  FILE  AT  K.  C.  SHOW 

tion  of  the  press  being  guaranteed,  such  _ 

a  conference  as  that  proposed  by  Senor  •  „„„  «/  .  «/•  j  t  e-  .l 

Yanez  should  have  a  strong  influence.  750,000  Words  Wired  on  Twenty-Sixln 
providing  it  is  really  representative  of  Annual  Livestock  Exposition 

the  press  of  the  world.  It  can  contribute 


Editorial  Chief  Declares  Newspaper 
Pay  Compares  Favorably  with 
Other  “White  Collar” 

Jobs 


Two  more  libel  suits  of  $2,000 OOn 
$1,000,000  have  been  filed  again«  ^ 
Nnv  York  Evening  Graphic,  Macfadd* 
tabloid,  because  of  that  paper's  expoii 
of  alleged  fraud  in  the  conduct  of  th 
1925  Atlantic  City  Beauty  contest.  Sm- 
vice  has  already  been  accepted  in  an! 
other  $1,000,000  libel  suit  brought  agains 
the  tabloid  by  Earl  Carroll,  New  Yorl 
theatrical  producer,  making  the  tr^ 
$4,000,000. 

The  Atlantic  City  Chamber  of  Com¬ 
merce  filed  suit  in  New  York  Suorai* 
Court  for  $2,000,000,  claiming  its  reputa¬ 
tion  as  a  resort  had  been  damaged  to 
that  extent  because  of  the  newspaper's 
expose  which  ran  for  two  weeks  recently 
in  daily  serial  form.  Samuel  P.  Leebs 
former  president  of  the  Chamber  of  Com 
mcrce  asks  $1,000,000  in  a  suit  filed  i 
the  same  court. 

Complaint  of  the  Chamber  of  Com¬ 
merce  covers  about  250  pages  of  closely 
typewritten  foolscap,  consideraWe  spaa 
being  consumed  in  telling  of  the  attrac- 
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,  ,,  ,  <  ,  ,-  A  new  record  for  coverage  of  an  In- 

materuallv  to  the  so-called  moral  dis-  ,ernational  Livestock  Exposition  was  set 
armament  by  pointing  the  way  and  sug-  ,,^^6  last  week  when  the  twentv-sixth  an- 
gesting  means  based  on  da.  y  COTtacts  of  ^^al  show  was  held  at  the  Dexter  Park 
he  press  with  the  world  s  intelligent  PaviHon  of  flic  Union  Stock  Yards. 

j.  ,  *  f  *1.  T  f  XT  Approximately  750.000  wnrrls  were 

*  -n'^  Lcappic  of  Na-  durinja;  the  eipht  davs  of  the  show 

tions  w.ll._  doubtless,  be  among  the  first  newspaper  men  present, 

to  recognize  the  fact  th.at,  without  the  '  Newspaper  men  present  were ;  Walter 
moral  support  of  the  p-ess  the  ideal  of  Rcrmingham.  Chicago  Evening  Po,t; 
greater  popular  understanding  of  world  p^ank  Ridgwav.  Chicaco  Tribune:  Willis 
que^ions  cannot  be  achieved.  O'Rourke  an-l'  Antone  Bchrendt,  Chicago 

There  ran  he  no  question  that  a  clearer  /futrrican:  Cant.  E.  E.  Moreau,  Chi''ago 
understanding  by  the  neonles  of  the  world  Vrtc.c.-  John  McFnll.  Chicago  Ifcr- 

of  their  neighbors  will  follow  more  rap'd  aid  ' and  E.rawincr;  Tliomas  Johnson, 
and  less  costly  transmission  of  news  and  p„rd.je  Universitv:  Fred  James  and 
a  more  free  jn^ercn^nire  of  intelligence  Ccorce  Barclay,  Canadian  Government : 
among  the  nations.  W  hatever  con'nhutes  william  llallberg.  United  Press:  Eugene 
to  that  desired  result  will  be  helpful.  Sneck.  Associated  Press;  Marian  Green 
- - - .  Fllis  and  Cora  Hinds,  Winnipeg:  .A.  F. 

_  Heoshaw,  Drtrolf  News:  and  Charles  E. 

MAGEE  TRIAL  POSTPONED  Calkins,  .A.  B  Douegan.  Bru''e  Gordon, 

Donald  K.  Herrick,  the  Kent  Press 


.As  white  collar  callings  go  newspaper  tions  of  Atlantic  City  as  a  resort  for  tbt 
work  is  nowadays  not  paid  badly,  ac-  tired  business  man 
cording  to  Tom  Wallace,  chief  of  the  In  the  resort  city  tliis  week  steps  wert 
editorial  staff  of  the  Louisville  Times,  taken  to  have  the  evidence  of  allegei 
speaking  before  the  Journalism  Club  of  fraud  collected  by  the  Graphic  placed  be- 
the  University  of  Louisville  recently.  fore  a  grand  jury.  This  move  was  wd- 
“Those  wlio  remain  in  the  ‘editorial  corned  by  the  newspaper 
end,’  and  who  do  not,  as  many  have  done.  The  Graphic,  in  a  full  page  advertise 
launch  themselves  as  authors,  after  hav-  ment  published  in  the  yew  York  Times. 
ing  had  the  benefit  of  the  training  news-  Dec.  7.  announced  its  stand  as  follow 
paper  work  provides,  are  not,  nowadays.  “Four  million  dollar  suits  ag.ainst  us, 
starvelings,”  he  declared.  “There  are  and  we’re  proud  of  it.  That  is  the  pricr 
correspondents,  syndicating  their  letters,  the  Nezo  York  Ez’cniiig  Graphic  pap 
whose  annual  earnings  are  several  times  for  being  a  crusading  newspaper.  Wt 
the  pay  of  a  United  States  Senator.  are  guilty  of  ^jbel  (our  opponents  char^l 
“I  could  cite  the  case  of  a  man  who  libel — because  we  tore  the  mask  of  Iraw! 
began  syndicate  writing  using  his  three-  and  hypocrisy  from  the  Great  .Aniericar 
room  flat  as  his  place  of  business  and  Hoax— the  Atlantic  City  beauty  contest 
who  now  has  a  large  suite  of  offices  because  we  proved  that  America’s  beauti 
and  a  large  staff  of  salaried  employes,  ful  girls  had  no  ch.ince  of  being  named 
in  Washington,  and  owns  the  building  ‘Miss  .America’;  because  our  evkletw 
in  which  his  work  is  done.  showed  that  this  fair  prize  was  sold  to 

“The  syndicate  writer  is  more  often  exploit  a  moJion  picture  'actiess  and 
‘handled’  by  a  manager,  like  an  actor,  a  promote  a  motion  picture :  because  wi 
pugilist.  Only  a  few  become  the  heads  named  Names  and  placed  Blames.  If  that 
of  their  own  syndicates. 

“Ordinary  work-folk  of  newspaperdom 
are  paid,  nowadays,  quite  as  well  as 
ordinary  work-folk  in  other  white-collar 
callings. 

“I  think  it  is  high  time  for  somebody 
to  he  frank  enough  to  say  so. 

“Opportunity  for  able  journalists  is  not  hush-hush  ring  that  had  hitherto  muffled 
limited  to  daily  papers.  There  are  many  the  fraud  of  the  beautv  pageant.” 
o'her  publications,  and  there  are  many  .Artjcles  in  the  Graphic  series  alleged 
allied  callines  to  which  they  are  called. 

And  the  newspaper  business  has  no  ‘golden 
past  that  is  comparable  to  its  future. 

“If  I  were  in  colleere  today  I  should 
hone  to  be  in  journalism  tomorrow 


is  libel,  it’s  time  the  libel  was  published 
“We  welcome  the  opportunity  to  pnv 
duce  our  evidence  in  court. 

“We  want  the  facts  brougfit  out.  How 
this  youngest  of  newspapers  has  set  a; 
i*s  ide.al  service  to  the  public  at  any  cost' 
How  we  dared  to  break  through  th( 


that  Fay  Lannhier  chosen  “Miss  Ainer 
ica.”  was  “ridden  rough  shod  over  the 
hundreds  of  unsuspecting  entrants  to  a 
manufactured  victory.”  The  series  was 
written  by  Woodman  Morrison,  under  the 


“Tlioce  who  would  be  in  journalism  penname  of  K.  C.  West.  The  entire  ex 


tomorrow  should  be  in  college  today.” 


NEW  JAPANESE  PAPER 


posie  was  directed  hv  E.  H.  Gauvrean, 
the  Graphic’s  managing  editor,  who,  when 
he  was  managing  editor  of  the  HartfoH 
Conran  I.  exposed  quack  doctors  practic¬ 
ing  in  Connecticut. 
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Lord  Rothermere  End*  U.  S.  Viiil 


Lack  of  Funds  in  Judicial  District  Service. 

Cause  for  Delay 

Because  of  lack  of  funds  in  the  fourth 
iudicial  district  of  New  Mexico,  Cari  C.  The  puhlislied  sta'creent  that  an  ex- 


"Drafted”  Not  a  Libel 


Maeee,  edi'nr  of  the  AIhuqsierquc  (N  M.J  soldier  of  the  World  War  did  not  enter 
Stale  Tribune,  charged  with  murder  in  t'’e  service  Tin“il  he  was  drafted  is  not 
connection  wi‘h  the  shooting  .Aug,  21  last  libelous  in  itself,  the  Oklahoma  Supreme 
of  John  R.  T.assestcr,  will  not  he  brought  Court  held,  reversing  a  lower  court  de- 
to  trial  tli's  mo"ih.  aerordin"  to  annnur—e-  cision  growing  out  of  a  controversy  bc- 
ment  made  bv  the  district  attorney’s  office  'tween  two  newseaper  editors  in  Oketne. 
in  Albunuerouc  this  week.  Georce  Dushahek.  cdi'or  of  the  Okeene 

The  district  has  not  enough  funds  in  J.rader.  was  sued  hv  .Andrew  C.  Markz. 
hand  to  call  either  a  grand  or  gietit  jury  editor  of  the  Okeene  Record  and  won  a 
for  the  December  term.  damage  judgment. 


Seiji  Tachibana  Starts  4-Page  Daily  in 
Chicago 

T-i  •  nr-,.,.  r  .  -i  Viscount  Rothcrmcre,  who  owns  the 

The  Das-hUppon,  a  four-page  daily  controlling  interest  in  the  London  DaHz 
paper  published  in  Japanese,  has  been  Mirror.  Evening  Nevx. 

launched  m  Chicago  by  Seiji  Tachibana.  Wackh  Dispatch.  Doilv  Sketch  and  na- 
It  carries  a  daiN  leader  in  Roman  type  n^^rous  other  English’  publications,  r^ 
and  another  in  English.  home  on  the  White  Star  lintt 

Editor  Tachibana  was  formerly  under-  Majestic,  sailing  from  New  York  Dec  5.. 
secretary  of  the  imperial  department  of  He  had  spent  three  weeks  in  the  United 
education.  -  a-  ^  States  and  Canada,  attending  to  business 

For  the  present  Mr.  Tachibana  is  not  affairs.  His  name  was  kept  off  the  Mi- 
only  editor  and  publisher  but  compositor,  passenger  list  at  his  request.  Lord 

reporter,  make-up  man  and  advertising  Ro-herwere  was  accompanied  by  Ward 
sniintor  as  wel  .  -  Price,  staff  correspondent  of  the  Londtm 

The  use  of  the  Roman  type  for  he  Mail,  who  recently  returned  from 

leader  ,n  Japanese  is  designed.  Editor  g  Africa  and  Sooth 

Tachibana  explains,  to  accustom  his  peo-  y^^nerica 
pie  to  a  method  hv  which  it  will  be  easier 
to  convey  to  them  information  in  their 
own  language  through  the  press.  The 
article  in  English  wn’ll  encourage  fa- 
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Leaf-Chronicle  Quits  Sunday  Field 

. .  . . . .  encourage  ta-  The  Clark.sz’ille  (Tenn.J  Leaf-Chronidf 

miliarity  with  the  language  of  this  coun-  has  ceased  publication  of  its  Sunday  edi- 
try.  tion.  M.  S.  Foster  is  publisher. 


Editor  &  Publisher  for  December  12,  1925 
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CLINCHING  THE  LOCAL  DEALER  TIE-UP 

I  Nothing  Can  Take  the  Place  of  the  Newspapers,  Says  McQueen,  Goodrich  Advertising  Manager — 
100  Dailies  Furnish  400  Salesmen  to  Put  Over  Zipper  Campaign 


rpHE  newspapers  have  laid  another  By  PHILIP  SCHUYLER 

1  Bolden  egg,  this  time  on  the  door-  .  ,  r, 

thp  B  h  Goodrich  Kubber  Com-  dealers ;  a  sample  of  the  magazine  copy ;  Evening  Post  in  color,  Literary  Digest 

‘  -'•’'I  •>  O.. f  r,  cun  hnl  i  I  ,tn 

of  Akron, 

^.Jrich  Zip- 
rubber  foot- 
!lr  for  the  v.  in- 


«ar  fof  ‘he 

fB  season,  made 
^r  debut  last 
Production 
not  very 
1^  and  only 
medium  was 
^  used,  the 
Siturday  Evening 
Ptsl. 

This  year,  Imw- 
flff,  found  large 
sole  production, 
fthen  there’d 


L.  A.  McQueen 


ampaign  and  asked ; 

“Well,  what  help  can  your  newspapers 
give  us?” 

Wait  and  see,”  came  the  unanimous 
reply. 


and  a  summary  of  the  entire  campaign.  and  Costnopolilan. 

The  letter  signed  by  the  B.  f  .  Good-  “An  interesting  phase  of  the  campaign 
rich  Kubber  Company  follows  in  full :  is  the  forcetul  appeal  being  made  in  a 

'To  All  Zipper  Dealers:  large  and  carefuiiy  selected  list  of  col- 

Tliis  Is  a  Quick-Turnover  Advertising  lege  papers,  'llicse  cover,  in  most  part. 
Campaign  cu-educational  institutions,  as  Zippers 

“Precisely  that — a  high-powered,  quick-  will  be  popular  with  both  sexes, 
acting  concentrated  sales  force  that  is  “In  addition  to  all  this  there  will  be  a 
sure  to  create  a  bigger  demand  for  Zip-  number  of  smaller  size  advertisements  on 
pers.  light  rubbers  which,  of  course,  are  an 

"Three  smashing  full  page  newspaper  important  part  of  the  big  Goodrich  foot- 
advertisements.  Ten  smaller  but  still  wear  production,  not  to  mention  the  usual 
forceful  newspaper  advertisements.  Not  national  campaign  on  the  famous  Hi- 
to  mention  two  full-color  pages  in  the  Press  line  of  heavy  boots,  all-rubber 
Saturday  Evening  Post,  Literary  Digest  gaiters,  arctics,  etc.,  which  runs  in  the 
and  Cosmopolitan.  papers  and  magazines  reaching  the  farmer, 

“All  time  to  appear  with  the  coming  hunter,  hslierman,  miner,  etc. 
of  bad  weather— all  to  run  in  quick  sue-  "All  in  all  it  is  the  biggest,  most  strik- 
fc^dlinrjob  on  hand,  nothing  can  take  cession  within  a  month.  mg,  and  most  effectively  planned  foot- 

Sf  place  of  the  daily  newspapers,  rea  “A  tremendous  boost  to  sales  of  Zip-  wear  campaign  Goodrich  ever  inaugu- 
,ai«i  L  A  McQueen  the  Goodrich  ad-  pers  and  Goodrich  Kubber  Footwear  in  lated.  It  has,  of  course,  one  common 
J^ing  manager.  He  wanted  the  local  general.  object— to  bring  added  business  to  the 

jakrs  to  tie-up  with  his  campaign.  It  ".And  all  bearing  on  an  already  public-  (loodrich  dealer.  But  the  amount  of  this 
a  all  very  well  to  let  people  know  about  approved  product.  The  demand  for  Zip-  new  business  depends  largely  on  the  atti- 

voor  pr^uct  through  the  magazines,  he  pers  is  here— all  you  need  do  is  culti-  tude  of  the  dealer  himself.  If  the  dealer 

aid  but  these  same  people  want  to  know  vate  it.  identities  his  stores  as  a  source  of  supply 

(here  to  buy  it.  He  came  to  his  adver  "Here’s  the  big  point.  This  campaign,  for  Goodrich  footwear  he  automatically 
lising  agency  in  New  Y^ork,  the  William  built  for  you,  planned  to  bring  business  ties  up  with  the  buying  thought  already 

H,  Rankin  Company.  A  list  of  100  daily  to  your  store,  is  as  much  yours  as  you  implanted  in  the  user's  mind, 

ntwspapers  was  drawn  up.  H.  K.  make  it— no  more.  Capitalize  it  to  the  "Dealers  are  urged  to  display  Goodrich 
sdaeffer  of  the  agency  staff  called  a-  fullest— display  Zippers— advertise  them  rubber  footwear  prominently ;  to  put  signs 
aeeting  of  the  New  York  special  repre-  in  your  own  way — tie-up  with  our  major  in  their  windows  and  on  their  counters; 
itntatives.  He  told  them  of  the  Zipper  effort  anr  your  sales  will  mount.  to  use  Goodrich  display  matter  intelli- 

_ ..ci-oA  •  “Yours  for  a  big  Zipper  year,  gently;  and  advertise  Goodrich  in  their 

(Signed)  own  local  newspapers.  For  this  purpose 

“The  B.  F.  GooDRitii  Rubber  Companv."  a  number  of  small  advertisements  with  a 
Dealers  responded  to  the  newspaper  distinctly  local  llavor  have  been  prepared, 

solicitors  in  “surprising  fashion,”  Mr.  and  plates  will  be  supplied  at  Goodrich's 

The  campaign  is  now  under  wav,  with  McQueen  said.  Considerable  extra  space,  expense,  the  dealer’s  only  cost  being  the 

!he  newspapers  as  its  backbone.  It  is  to  ‘he  extent  of  which  it  is  not  now  ^ssible  space  itselt.  ,  .  . 

emtinue  until  February  with  large  pa-  to  estimate,  was  purchased  by  locM  stores  Extreme  care  has  been  taken  to  get 
pers  getting  full  page  space  and  90  inches  as  supplemental  to  the  big  Obodrich  every  possible  ounce  of  value  from  this 

^g  into  the  dailies  on  a  secondary  list,  drive.  nnusua  Goodrich  effort  and  he  dealer 

The  advertisements  run  three  times  from  „As  an  example  ot  newsj^per  aid  Mr.  who  intelhgen  y  ties  up  with  it  can  logi- 

.\'ov.  29  to  Jan.  1  and  another  three  times  McQueen  offered  the  following  letter,  cally  expect  the  biggest  footwear  busi- 
horn  Jan  1  to  Feb.  16,  a  total  of  six  written  by  one  daily  to  footwear  dealers  ness  he  has  ever  enjoyed. 

^rtions  for  every  newspapers  sched-  city:  •  The  copy  of  the  advertisements  has 

ultd  Coov  is  also  beimr  ^^ed  in  the  Dear  Sir :  been  written  to  appeal  to  women,  stress- 

nagarines  Ld  trade  pubheaUons.  Radio  “One  of  the  most  carefully  planned  and  ing  the  fashion  motif,  and  incidentally 
and  billboards  are  likewise  being  used.  efficiently  executed  advertising  campaigns  suggesting  that  Zippers  are  made  for 
“But”  said  Mr  McQueen  to  me  this  ever  been  waged  in  the  interest  men,  smartly  designed  on  masculine 

week,  “the  help  we*  have  received  from  '"ubber  footwear  is  now  in  full  swing  lines.”  and  for  “kiddies,  too!  a  neater, 
the  newspapers  has  proved  as  important  o"  Goodrich  Zipper.  lighter,  more  snug  and  protecHve  boot 

as  the  cam^ign  itself.  It  has  given  me  .“The  demand  for  this  smart  little  gaiter  for  busthiig  active  feet.  Half-tone 
the  surprise  of  my  life  Hookless  Fastener  is  already  illustrations  arc  used. 

“Four  hundred  additional  salesmen  countrywi^de,  but  its  growing  popularity,  Text  of  one  advertisement  asserts  that 

were  thrown  back  of  this  campaign  by  stimulated  by  the  big  fall  and  winter  cam-  the  best  dressed  women  have  definitely 

the  100  newspapers  we  have  used.  It  paign,  bids  fair  to  be  tremendous.  proclaimed  Zippers  the  correct  footwear 

has  given  the  drive  a  momentum  nothing  page  advertisements  in  the  news-  for  wet  and  slushy  underfooting. 

short  of  marvelous  papers,  reinforced  with  other  nwspaper  Ano  her  advertisement,  written  to  at- 

“Dealers  get  fed  up  with  a  manufac-  space,  is  running  during  the  intensive  huy-  tract  the  attention  of  the  Christtnas  shop- 
tarcr  s  tale  of  :iHvertUlncT  nlan«;  Fter-  season  between  now  and  Christmas,  per,  is  neacllinecl :  btir  borne  Woman  s 
tros  and  mats  are  sent  out  to  them  and  are  also  full  pages  in  the  Saturday  Heart,”  and  suggests  giving  “Her”— 

never  used.  Send  these  mats  and  electros  - 

to  the  newsjwpers,  however,  and  the  re¬ 
sults  are  entirely  different.  Dealers  buy 
space  and  sales  increase. 

“In  addition  to  sending  out  extra  so¬ 
licitors  to  local  shoe  dealers  and  depart¬ 
ment  stores,  the  newspapers  helped  deco- 
fote  dealers’  windows;  they  sent  out 
pecial  letters  to  dealers  under  their  own 
letterheads;  they  issued  their  own  broad- 
circularize  the  dealers,  telling 
them  of  the  campaign ;  and  some  news¬ 
papers,  which  have  their  own  display 
wmdows,  used  them  to  promote  our  prod- 
net.  Newspapers  clinched  our  dealer 
tie-up.” 

Newspapers  on  the  Goodrich  list  w’ere 
fnmished  with  portfolios  bv  the  adver- 
®gevicy  to  be  used  by  solicitors. 

Made  up  in  14  pages,  they  contained 
eopies  of  a  letter  from  the  Goodrich 
company  addressed  to  dealers  telling 
tnm  about  the  drive ;  a  letter  signetl  by 
the  newspaper  publisher  acknowledging 
•he  space  contract ;  a  letter  from  the 
agency,  confirming  the  contract  instruc- 
•t^s;  sp^imens  of  the  advertising  copy 
oemg  paid  for  by  the  manufacturer ; 
peoofs  of  smaller  copy  to  be  used  by  the 


Smartly  fashionable— 

Slim,  trim  lines — 

The  unequalled  Hookless  Fastener- 
Plus  Goodrich  quadity  in  material  and  con* 
struction. 

For  Uullcs,  miucs.  men  and  cKe  kiddin 


Goodrich 


m 


in  stock  at 

DEALER’S  NAME 

ADDRESS 

Typical  copy  sold  by  newspapers  to  local  dealers  to  tie  up  Zipper  Campaign 


"footwear  loveliness  for  the  wet  and 
slushy  day.” 

The  copy  drawn  up  for  dealer  usage  is 
announcca  as  follows  in  the  portfolio : 

“These  ads  are  for  you,  Mr.  Dealer. 
Use  them  in  your  own  advertising.  Tie- 
up  with  the  big  Goodrich  campaign.  All 
plates  are  supplied  at  Goodrich  expense. 
You  merely  pay  for  the  space  itself.” 

Because  of  the  keen  competition  in  the 
winter  footwear  field,  Mr.  McQueen, 
whe'n  interviewed  in  New  York,  did  not 
care  to  divulge  for  publication,  figures 
on  the  results  of  this  campaign,  which, 
although  it  has  just  started,  have  already 
been  remarkable.  He  was,  however,  very 
willing  to  praise  the  newspapers  for  what 
they  have  done  to  help,  and  tliank  them 
through  Editor  &  Publisher. 

“Big  department  stores  and  other  deal¬ 
ers  have  told  us,”  he  said,  “that  they  pre¬ 
fer  newspaper  advertising,  and  we  are 
catering  to  them.  The  newspapers  are 
timely.  Through  them,  it  is  possible  to 
focus  your  advertising  campaign  with  an 
eye  to  weather  conditions.  Tlie  newspa¬ 
pers  give  an  advertiser  his  best  chance  to 
make  a  dealer  tie-up.” 


AD  HNDS  MISSING  WITNESS 


“Man  In  The  Green  Car”  Appears 
in  Court  and  Wins  Cate 

Newspai^r  advertising  in  the  DiUings 
(Mont.)  Gazette  was  used  to  win  a  court 
case  recently  when  Mrs.  Lydia  Durland 
was  acquitted  of  a  charge  of  attacking 
Mrs.  Martha  Shaffer  with  a  penknife. 

The  defendant  in  newspaper  s|>nce 
asked  “the  man  in  the  green  car”  who 
had  passed  when  the  two  women  were 
engaged  in  an  altercation  to  appear  as 
a  witness. 

The  advertisement  was  not  taken 
seriously,  but  it  reached  the  man  for 
whom  it  was  intended,  Walter  Bender 
of  Newton  Grove.  He  appeared  in  court 
and  on  his  testimony  Mrs.  Durland  was 
acquitted. 


Lawton  Country  Estate  Sold 

More  than  $500,000  was  said  to  have 
been  paid  for  the  Green  Lake,  Wis.,  esiate 
of  the  late  Victor  F.  Lawson,  publisher 
of  the  Chicago  Daily  S'cxvs,  purchased 
last  week  by  a  Chicago  syndicate.  It 
will  be  broken  up  for  a  summer  home 
development  for  syndicate  members  and 
their  friends.  The  Lawson  country  estate, 
of  more  than  1,000  acres  on  Green  L;ike, 
was  notable  for  its  landscape  beauties  and 
its  16  miles  or  more  of  roads  built  since 
Mr.  Lawson  acquired  it  several  years 
ago. 


Employes  Divide  Christmas  Savings 

The  Harrisburg  Telegraph  employes 
cut  their  annual  Christmas  melon  on 
Dec.  8,  when  Christmas  checks  were  de¬ 
livered.  The  Christmas  savings  of  the 
Telegraph  Employes’  Association  amount¬ 
ed  to  $15,964.59.  and  members  received 
from  $35  to  ^50,  according  to  the 
amounts  of  their  weekly  payments.  Of¬ 
ficers  are;  Rcuel  Sides,  president;  Jacob 
Hartmire,  vice-president:  G.  M.  Stcin- 
metz,  treasurer;  J.  R.  Sheffer,  financial 
secretary. 


Police  Chief  Curbs  Noisy  Newsboys 

Complaints  to  police  concerning  noisy 
newsboys,  led  Chief  of  Police  Thomas 
M.  Burkes  of  Lvnn,  Mass.,  last  week, 
to  order  the  arrest  of  newsboys  who 
“hawk”  their  wares  on  the  street  in  a 
manner  tending  to  annoy  or  disturb  the 
peace  and  comfort  of  residents.  The 
residents  complained  of  the  noise  made 
by  newslxiys  sent  into  the  city  to  sell 
extra  editions  of  certain  Boston  evening 
newspTpers. 
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ELLIS  SELLS  HIS  WORCESTER  DAILIES  TO 

G.  F.  BOOTH  AND  H.  G.  STODDARD  subscbiber  i-avs  j^rtvsu 


Telegram  and  Evening  Gazette  Change  Hands  in  Surprise 
Sale  at  Reported  Price  of  $2,000,000 — Booth 
Is  Former  Gazette  Publisher 

Y|^UKCEST£K,  A\lasb.,  Dec.  11.— The  the  best  service — with  vigor  and  de- 
H''orccstcr  Iclcgram  and  Evening  cision,  but  we  trust  in  a  spirit  of  toler- 
Uacetlc  was  sold  last  Friday,  Dec.  4,  by  aiice,  of  helpfulness  and  of  kindliness.” 
Theodore  T.  Ellis  to  Harry  G.  Stoddard  1  he  statement  was  signed  by  Mr.  Stod- 
and  George  F.  Booth,  both  of  Worcester,  dard  and  Mr.  Booth. 

The  new  owners  have  formed  a  com-  Mr.  Booth  as  previously  stated  was 
pany  known  as  Worcester  Telegram  for  20  years  publisher  and  editor  of  the 
Publishing  Company,  Inc.,  which  will  op-  Evening  Gazette  which  paper  enjoyed 
erate  the  enterprises,  ^lr.  Stoddard  is  marked  success  under  his  direction.  He 
_ has  been  active  in  the  civic  life  of  Worces- 


SLBSCRIBER  PAYS  FORTY-SIX 
YEAR  OLD  BILL 

A  N  old-time  subscriber  to  tbe 
old  Monmouth  till.!  Atlas 
walked  into  tbe  office  of  tbe  now 
Monmouth  (Ill.)  Review-Atlas  the 
other  day  and  demanded  the  right 
to  pay  a  bill  he  had  owed  the 
newspaper  for  46  years. 

“Why,”  gasped  the  startled  book¬ 
keeper.  “We’ve  lost  the  records 
of  46  years  ago.  You  don't  owe 
us  anything  today.” 

The  old  subscriber  scratched  his 
head. 

“If  it's  all  the  same  to  you,”  he 
finally  rejoined.  “I  think  I  do.” 

His  recollection  was  that  bis  bill 
amounted  to  $3  and  he  insisted  on 
paying  $3  to  cover  interest  also. 

The  Atlas  Review  turned  the 
sum  over  to  a  Christinas  charity 
and  in  a  box  story  claimed  the  in- 
ciilent  to  be  unique  in  newspaper 
experience. 


^  ter  and  is  chairman  of  the  parks  and  recollection  was  that  bis  bill 

recreations  committee  and  a  member  of  amounted  to  $3  and  he  insisted  on 

^  commission  appointed  to  in-  paying  S5  to  cover  interest  also. 

I  vestigate  the  tuture  water  supply.  He  is  ^das  Review  turned  the 

interested  in  several  business  enterprises,  Christmas  charity 

■H  w**  »»  being  president  of  the  Bankers'  Mortgage  “n*!  claimed  the  in- 

r  ^  Corporation.  cident  to  be  unique  in  newspaper 

Mr.  Stoddard  is  treasurer  and  general  experience. 

.  manager  ot  the  W  yman-tjordon  Company, 

extensive  manufacturing  concern  n  — — 

civic  of  Worcester  and  a  leader  CASPER  (WYO.)  TRIBUNE 

buys  out  herald 

G.  F.  Booth  T.  t.  Ellis  newspapers  it  is  said.  He  is  a  di- 

rector  of  the  e.xecutive  committee  of  the  J-  E-  *nd  E.  E.  Hanway  Purchase  Morn- 
president  and  Mr.  Booth,  vice-president  Boston  &  Maine  Railroad,  director  of  ing  Paper  from  M.  M.  Levand  and 

and  treasurer,  while  Frank  C.  Smith,  Jr.,  Worcester  Bank  &  Trust  Company  and 

a  Worcester  attorney,  is  clerk.  These  other  enterprises.  Continue  Its  Publication- 

men  also  comprise  the  board  of  directors.  ^fr.  Ellis  is  head  of  the  New  England  Merge  Sunday  Editions 

The  sale  of  the  paper  by  Mr.  Ellis  came  Fibre  Blanket  Company  which  supplies  - 

as  a  surprise  not  only  to  the  employes  of  its  product  to  about  90  per  cent  ot  the  J.  E.  Hanway  and  his  son  F.  E.  Han- 
the  plant  but  to  the  entire  reading  public  newspapers  of  the  world.  This  business  way,  owners  of  the  Casper  (W’yo.) 
of  the  city  for  there  had  not  been  the  has  grown  to  such  an  extent  that  he  Evening  Tribune,  have  purchased  the 
slightest  inkling  of  Mr.  Ellis’  intention  plans  to  devote  most  of  his  time  to  its  Casper  Herald,  a 
to  dispose  of  his  newspapers.  Mr.  Booth,  management.  morning  news-  - 


REUTERS,  LTD., 
WITH  BRITISH  P. 

Sir  Roderick  Jones  Describes 
Step  Towards  Establisbrnse,  - 
Co-operative  Body  SimiUr  g 
Associated  Press 

The  Press  .\ssociation  of  the 
Kingdom  last  week  became  a  joint" 
of  Reuters  Limiterl,  world  ne*s  r 
ing  association,  headed  by  Sir 
Jones,  who  described  the  tnmt  v 
lirst  step  towards  establishment,  k 
land,  of  a  co-operative  membershi. 
ganization  like  the  -Associated  ^ 
Sir  Roderick,  through  Kent  C  1 
general  manager  of  The  A-  1 


CASPER  (WYO.)  TRIBUNE 
BUYS  OUT  HERALD 

J.  E.  and  E.  E.  Hanway  Purchase  Morn¬ 
ing  Paper  from  M.  M.  Levand  and 
Continue  Its  Publication — 
Merge  Sunday  Editions 


one  of  the  new  owners,  and  who  will  be  “Our  business,”  said  Mr.  Ellis  after  the  paper,  from 
directing  head  of  the  two  newspapers,  is  'ale,  "lias  grown  so  rapidly  and  to  such  Max  M.  Levand, 
well  known,  however,  both  in  the  city  volume  that  1  plan  to  give  it  my  un-  representing  one 
and  in  New  England  newspaper  circles  divided  attention.  \Ve  are  headquarters  of  the  largest 
because  of  his  activities  as  publisher  of  for  the  newspapers  of  the  world  for  in-  newspaper  trans- 
the  IVorcestcr  Gazette  for  20  years  prior  formation  in  a  mechanical  line.  This  has  actions  on  record 
to  the  time  it  was  merged  with  the  Tele-  to  pass  through  my  hands  as  1  have  given  iti  Wyoming, 
gram  in  1921.  The  return  of  Mr.  Booth  much  study  to  the  mechanical  needs  of  Publication  of 
to  the  newspaper  field  brought  him  an  newspapers  and  it  is  a  big  tax  on  my  the  Herald  is  be- 

avalanche  of  congratulations.  The  lirsr  time.  1  have  decided  to  give  it  all  my  ing  c  o  n  t  i  n  u  c  d 

news  of  the  sale  to  the  reading  public  attention  and  I  have  retired  from  all  ac-  from  the  Tribune 

was  in  a  brief  announcement  published  live  newspaper  management.”  plant.  The  Sat- 

on  Saturday,  Dec.  5  in  both  papers,  when  Mr.  Ellis  as  head  of  the  Worcester  urday  evening 
there  was  printed  also  an  editorial  laud-  Telegram  Publishing  (Zompany  bought  editions  of  the  V^. 

ing  Mr.  Ellis’  accomplishments  as  pub-  the  Worcester  Daily  and  Sunday  Tele-  Tribune  and  the  Hanway  he  attainmem  of  my  idea  na^ 

fro*"  Austin  P.  Cristy  the  foun.ler  Monday  morning  ,  ,  ^  ,  nt'f  .UrSltnih  n  of 

Mr.  Ellis  has  been  publisher  and  owner  '»  November,  1919,  and  soon  after  the  Herald  have  been  .suspended.  On  Sun- 

of  the  Telegram  for  six  years  and  of  the  editorship  was  assumed  by  Capt.  Roland  day  morning  the  two  papers  have  teen  P  inHii-iHnni  ouinorstim 

Gazette  since  1921.  His  retirement  from  F.  Andrews  who  came  here  from  the  merged  and  appear  as  the  Casper  Tri-  ° 

the  newspaper  field  caused  general  regret  Hartford  Times.  The  Sunday  'Telegram  bune-Herald.  Both  newspapers  retain  >  -rHinnrv  n.ihlir  rr,n> 

among  his  employes  who  have  arranged  was  established  in  1884  and  the  daily  issue  memberships  in  the  .Associated  Press  and  ■  ,!L,^  of  iHpal  wa« 

for  a  testimonial  in  his  honor  at  the  two  years  later.  the  Sunday  paj^r  is  also  being  supplied  ^y  pursuit  ot  tms  la  a 

Bancroft  hotel,  Dec.  1.3.  .Mr.  Ellis  found  In  January,  1921,  the  Telegram  Pub-  hy  the  United  Press.  ,,  ,,  .  cir.ktnw  cnrr-pss  of  Aesoriated - 


morning  news¬ 
paper,  from 


on  Saturday,  Dec.  5  in  both  papers,  when 
there  was  printed  also  an  editorial  laud¬ 
ing  Mr.  Ellis’  accomplishments  as  pub¬ 
lisher. 


Sir  Roderick  Jonea 


Press,  this  week,  sent  a  cable  git-, 
to  the  members  of  the  A.  P.,  pc- 
out  what  his  intimate  association  ^ 
the  Associated  Press  meant  in  appr . 
ing  a  similar  system  in  the  Kr’tish . 

"The  first  step  in  the  present 
tion  was  taken  in  1916  when  with  i 
friends  I  bought  out  the  old  -tniKl 
of  Reuters  Telegram  Company  for  J 
7.SO,0(X),  and  myself  became  chief  and  i 
trolling  proprietor.  This  enabled  i 
without  interference  to  pave  them: 
the  attainment  of  my  ideal,  namely 
bring  newspapers  of  the  United  Kir; 
into  the  proprietorship  of  Reuters 


Bancroft  hotel,  Dec.  13.  .Mr.  Ellis  found  In  January,  1921,  the  Telegram  Pub- 

other  business  enterprises  in  which  he  is  lishing  Company  bought  the  Gazette  from  j-  *-•  kv  mv  hpimr  rj-ir  1 

interested  demanded  so  much  of  his  time  -Mr.  Booth  and  John  Day  Jackson,  pub-  I's^her.  entered  newspaper  work  years  ago  and  was  stimuiatea  ny  my 

that  it  was  advisable  to  relinquish  con-  Usher  of  the  Netv  Haven  Register.-  The  ''n  the  Kansas  City  Star  and  was  later  .  ,  nf  nircctir 

trol  of  the  newspapers  although  he  did  two  papers  were  merged,  the  Gazette  connected  with  the  Topeka  Slate  Journal  ^  nrrDci’nne 

so  with  regret.  .As  an  appreciation  of  the  plant  being  moved  to  the  Telegram  build-  and  other  papers  of  the  west.  Twelve  RmrH'c  n- er 

faithful  service  given  him  by  his  em-  ing  on  Franklin  street.  Virtually  no  years  ago  he  acquired  with  his  son,  Earl  .u,.  .  iriinTi- 

ployes  he  presented  each  with  an  extra  change  was  made  in  the  editorial  per-  E.  Hanway,  now  business  manager,  the  f  1  imnrMsid 

week’s  pay  and  a  letter  of  appreciation,  sonnel  of  the  Gazette.  "The  (lazette  was  Natrona  County  Tribune,  then  a  small  -onp..*  pn„:tv  anA 

Before  leaving  the  plant  he  personally  founded  as  a  weekly  in  1801  and  as  a  weekly  publication  in  Casper.  Two  years  ,  ,  AcrJi-itnd  Press  or 

took  leave  of  each  employe,  virtually  daily  in  1851.  It  is  one  of  the  oldest  later  the  Casper  Daily  Tribune  was  is-  "d  id 

all  of  whom  were  known  to  him  in-  new-papers  in  the  country.  sued  and  gained  the  supremacy  of  the  ,  .  „„  endearc' 

timately.  His  extra  week’s  pay  distribu-  The  price  paid  for  the  two  newspapers  evening  field.  The  Sunday  Morning  cirnilar  in^*his  coa 

tion  is  said  to  have  cost  him  more  than  was  not  made  public  but  was  said  to  in-  Tribune  marked  the  next  expansion  some  p,_cc  Acf/spiaHnn  nf  "‘Iia  T- 

.<10.000.  volve  more  than  $2,000,000.  It  was  gen-  three  years  ago  and  now  the  same  pub-  1"^  t  ress  Assixiatmn  m  . 

The  new  owners  have  announced  that  erally  reported  at  the  time  Mr.  Ellis  lishers  enter  the_  morning  field  with  a  on  of  the 


the  Sunday  paper  is  also  being  supplied 
by  the  United  Press. 

J.  E.  Hanway,  Tribune-Herald  pub- 


“My  pursuit  of  this  ideal  was ' 
foundly  influenced  by  the  by-laws . 
striking  success  of  the  .Associated  .• 


The  new  owners  have  announced  that 


lishers  enter  the  morning  field  with  a 


they  do  not  plan  any  changes  in  personnel  lioiight  the  Telegram  that  he  paid  from  separate  publication  that  wdl  be  con- 


Kingdom  is  a  cooperative  body  : 
posed  of  nearly  90  per  cent  of  the 


or  policy.  Their  plans  for  the  future 
were  set  forth  in  an  announcement  pub¬ 
lished  in  this  last  Monday’s  issues. 

“In  the  conduct  of  the  newspapers, 
Mr.  Booth  will  he  the  publisher  and  di- 
rec'ing  head.”  if  stated. 


oiigiu  me  leiegram  mat  ne  paio  imm  «...  ..v...  .  _  r 

1.51X1.(100  to  $1.7,50.000.  When  he  ac-  tinned  under  the  name  of  the  Casper  news^pers  of  the  Lnited  Kingtto 
■  liiired  the  Gazette  it  was  reported  the  Herald  analogy  of  the  A. 


-ale  price  was  more  than  a  half  million. 
The  purchase  bv  the  new  concren  in¬ 
cluded  the  radio  ihroadc-tsting  station 
WT.AG  which  Mr.  Ellis  recently  bought 


The  deal  for  the  transfer  of  the  Herald  Press  of  America,  .and  arrangemeiic 


■‘We  are  pleased  to  announce  that  from  the  C.  T.  .Shercr  Company,  a  de 

Roland  F.  .Andrews  will  continue  as  edi-  partment  store,  for  a  price  said  to  K 

tor,  CTiarles  H  Morse  as. business  man-  about  $75,000. 

•auer  and  assistant  treasurer.  Walter  T..  Paners  filed  at  the  registry  of  deed 

Thomas  as  assistant  publisher  and  B.  include  a  deed  of  the  real  estate  of  thi 

LeRoy  Woodbury  as  advertising  man-  Telegram-Gazette  hearing  revenue  stamp 
ager.  that  indicate  the  eouitv  of  *he  new  owners 

“'The  other  executives  and  the  per-  in  the  real  estate  is  $769,000.  There  was 


was  negotiated  by  Harry  Free. 

McCanna  Directing  Broadcawting 


come  to  bring  for  the  first  time  a  fi;- 
ity  of  British  ncwspa^rinen  to  the : 
and  into  the  ownership  of  Reuters. 

‘‘At  the  same  time  it  brings  tp;; 
the  comprehensive  home  news  systte 


partment  store,  for  a  price  said  to  be  Ben  McCaun.a  former  promotion  man-  ®  f  _  ■  .j'  ^ 

about  $75,000.  ager  of  l.iheriy  Magazine,  has  teen  placed  .Press  Association  mid 

Paners  filed  at  the  registry  of  deeds  in  charge  of  the  radio  stations  WGN  and  *  *\*  ^^,  °  --a  j, 


the  registry  of  deeds  in  charge  ot  the  raoio  stations  vxlj.ai  ann  , — - 

.earing  revenue  stamps  and  /.ib.rt,.  His  title  is  manager  of  >  powerful  and  wnir 


sonnel  will  remain  as  at  present. 


also  filed  a  mortgage  taken  bv  the  Old 


“We  have  acoiiirerl  the  newspapers  in  Colony  Trust  Co.  of  Boston  for  $800,000. 
the  spirit  in  which  Mr.  Ellis  ha«  run  The  papers  have  full  .Associated  Press 


Headphone*  for  Reporter* 

Microphones  have  been  placed  in  the 


them  and  has  disposed  of  them  and  we  service  supnlemented  with  International  British  House  of  Lords  so  that  the  utter 


bined  in  one  powerful  and  w'.nrr 
competent  machine.” 

Stoughton  Examiner  BankrafI 

.\  voluntary  jietition  in  bankruptcy, 
filed  in  United  States  district  court,  ^ 


shall  continue  them  in  that  policv.  News  and  I’niversal  Service  and  special  ances  of  the  peers  will  now  be  clearly  ton,  Dec.  8  by  David  P.  Wafc 

“Thev  will  be  conducted  as  we  believe  financial  services.  Paul  Block.  Inc.,  is  audible  in  the  headphones  which  are  worn  Brockton,  Mass  publisher 


newspapers  should  be  in  order  to  render  special  advertising  representative. 


by  reporters  in  the  press  gallery. 


Stoughton  (Mass.)  Examiner,  a 


Editor  &  Publisher  for  December  12,  19  2  5 
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p.  0.  DEncrr  sure  despite  rate  increase 

149,000,000  Loss  for  Last  Year  to  Be  Followed  by  $40,000,000  Deficit  This  Year,  Postmaster  General 
New  Reports  to  Congress — Senator  Moses  Asks  Further  Time  for  Investigation. 


POSTAL  COMMITTEE 
CONTINUED 

W  ASHINCTON,  1).  C.,  Dec.  10.— 
"  The  Mose!*  resolution  contin¬ 
uing  the  life  of  Cong^e8^ional 
Postal  Commission  passed  the 
Senate  late  this  afternoon  and  gives 
the  Commission  until  the  next  ses¬ 
sion  of  Congress  to  prepare  its 
report  or  change  law.  No  new 
legislation  is  anticipated  at 
session. 


this 


By  BART  CAMPBELL 


than  the  second  week  of  the  second  regu¬ 
lar  session  of  the  new  (^)th  Congress. 
This  in  itself  was  notice  that  Senator 
Moses  and  other  members  of  the  com¬ 
mission  do  not  anticipate  much  change 
in  the  postal  legislative  situation  at  this, 
the  first  regular  session  of  the  present 
Congress. 

..Senator  Claude  Swanson,  of  Virginia, 
refused  to  concur  in  Senator  Moses’  re¬ 
quest  for  unanimous  consent,  and  the 


and  I  think  it  has  been  demonstrated  since 
it  liecame  a  law,  that  the  postage  increase 
was  placed  upon  business  men  without 
any  consideration  worthy  of  the  name. 
We  were  jumping  blindly  in  the  dark  in 


the  hands  of  the  commission  before  it 
can  make  either  report  or  recommenda¬ 
tions  to  Congress. 

"If  Senators  would  realize  that  every 
year  since  1918  some  portion  of  postal 
rates  has  been  tinkered  with,  they  would 
appreciate  that  it  is  time  now  for  us  to 


order  to  avoid  a  postal  deficiency,  if  we  some  degree  of  assurance  of  perma 

could,  when  we  permitted  the  enactment  . . 

of  this  law. 

“We  knew  when  we  passed  the  law 
that  we  had  not  properly  considered  the 
various  aspects  of  the  questions  involved. 


resolution  went  to  the  calendar,  to  remain  and  yet  without  any  such  investigation 
there  until  the  commission  chairman  can  as  was  necessary  we  increased  postal 
secure  favorable  consideration  for  it.  rates,  and  now,  after  doing  it,  we  are  go- 
Senator  George  W.  Norris,  of  Xe-  ing  to  make  a  further  investigation,  which 
bra.ska,  said,  while  Senator  Moses  was  I  think  myself  is  absolutely  necessary  as 
vainly  trying  to  prevent  his  resolu-  a  basis  for  scientific  legislation.  The  only 


nency  to  such  rates,  so  the  business  in¬ 
terests  which  have  to  make  use  of  the 
mails  as  an  essential  element  of  their 
business  may  know  the  conditions  under 
which  they  shall  transact  their  business,’’ 
added  Senator  Moses. 

“.An  interesting  document  but  it  doesn’t 
say  anything  as  far  as  the  second  class 
rate  problem  is  concerned,’’  was  the  com¬ 
ment  of  .A.  C.  Pearson,  chairman  of  the 
IMstal  committee  of  the  National  Pub¬ 
lishers’  Association,  regarding  Postmaster 


WASHINGTON 

”  distress  promises  to  pursue  the  Post- 
■  rfice  Department  indefinitely. 

On  top  of  the  deficit  of  $49,453,000  for  _  ^  _  _  _  _ _ _ _  _ _ _ 

tbe  fis«l  year  ending  June  30  last,  Post*  tion  from  going  to  the  calendar,  that  he  difficulty  is  that  we  have  already  legis-  e  v-  •  “ 

■aster  General  Harry  S.  New  reported  did  not  care  to  say,  “I  told  you  so,’’  but  lated,  and  now  we  are  going  to  investi-  General  Harry  S.  News  report  to  the 
to  the  new  69th  Congress  when  it  as-  that  when  the  original  resolution  was  gate  and  see  whether  we  ought  to  have  new  69th  Congress  of  an  estimated  postal 
1  lonbled  Monday,  the  report  of  the  Budget  passed  toward  the  close  of  the  last  fixed  the  increases  as  we  needed  them.’’  less  than  $40,000,000. 

r  Bureau  submitted  subsequently  by  Presi-  Congress  it  was  quite  apparent  to  him  “Without  admitting  any  of  the  allega-  The  report  evidently  includes  the  re¬ 
dent  Coolidge  forecast  a  deficit  of  $37,-  then  that  the  commission  was  not  going  tions  or  imputations  put  forward  by  the  tfoactiye  phase  of  the  increased  pay  bill, 
000,000  at  least  for  the  fiscal  year  to  make  an  investigation  of  postal  con-  Senator,”  said  Senator  Moses  in  reply,  “I  brings  about  an  unfair  comparison.  I 
beginning  July  1  next.  ditions  that  “was  of  any  value  and  have  do  want  to  compliment  him  upon  his  fore-  aRfce  with  the  recommendation  of  the 

■  '  r— ‘i—  •  ...  .  .  ..  _  _  .  .  Jomt-Congressional  Postal  Committee 

that  a  full  year  will  be  required  before  a 
just  estimate  can  be  made.” 

L.  B.  Palmer,  manager  of  the  Ameri¬ 
can  Newspaper  Publishers  Association, 
declined  to  comment  on  the  estimated 
postal  deficit  and  the  effect  it  might  have 


It  was  estimated  that  the  deficit  for  the  it  ready  for  the  convening  of  this  Con¬ 
current  fiscal  year  ending  June  30  next  gress.’’ 

would  be  not  less  than  $40,000,000.  “The  bill  which  provided  for  the  in- 

The  Budget  Report  figured  the  expendi-  crease  of  postage  was  really  a  bill  to 
tnres  of  the  Department  for  the  next  relieve  the  President  of  a  veto  message 
Sscal  year  would  run  as  high  as  $740,-  regarding  increased  salaries  for  postal 
C00,006.  ....  .  .  .  employees,’’  declared  Senator  Norris. 


sight  and  it  is  with  chagrin  I  admit  that 
we  have  come  to  Congress  to  ask  for  an 
extension  of  time.  \Ve  find  we  require 
more  time  to  deal  with  this  subject,  al¬ 
though  we  probably  have  taken  substan¬ 
tially  all  of  the  testimony  which  we  wish 

., —  .  .  .  ,  .  .  .  -  -  to  take.  We  find,  however,  that  there  is  _  i  v-  »  •  r- 

Reflecting  the  Administrations  opposi-  “Now  we  are  getting  complaints — or  at  not  sufficient  time  to  make  our  report  be-  efforts  the  .A.N_.P..A.  is  making  to- 
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tion  to  the  postal  wage  increase,  the  least  I  have  been  getting  complaints  for  cause  certain  statistical  information  which  3  reductirin  of  second  class  rates. 

Budget  Report  estimated  that  if  the  last  a  good  while— from  business  men  all  over  can  be  had  only  from  the  Postoffice  De-  Postmaster  General  New  m  his  report 

Congress  had  not  boosted  the  pay  of  the  country  who  are  just  beginning  to  partment  is  not  in  our  hands  and  cannot 

postal  employes  the  Department  "^9*0  find  out  that  the  postage  rates  have  been  be  brought  into  our  hands  before  Feb.  1.”  “In  case  of  publications,  the  advertising 

have  found  itself  with  a  surplus  of  $10,-  increased  upon  various  kinds  of  mail  The  statistical  information  referred  to  portions  of  which  are  subject  to  the  zone 
000,000  at  the  end  of  the  next  fiscal  year,  matter,  and  they  do  not  understand  why  bv  Senator  Moses  is  that  regarding  the  rates,  the  difference  between  the  postage 
The  estimate  was  also  advanced  from  ■  •  •  •  .....  .  ..  .  .  ... 

other  quarters  that 
lem  the  Department 


even"  at  the  end 
instead  of  being  confrontevl  with  another 
deficit. 

It  was  plain  this  week  that  the  Post¬ 
master  General  and  other  .Administration 
spokesmen  are  still  seeking  to  justify  their 
original  opposition  to  the  postal  pay  in¬ 
crease,  as  well  as  to  uphold  the  Costs 


NE^y  "‘RK  newspapers  gain  2,072,062 

iES  DURING  NOVEMBER 


Ascertainment  Report  repudiated  by  the  *  DVERTISING  linage  in  New  York  of  the  -Vew  York  Evawxg  Post 
last  Congress.  n.  Tr.tal  i.„-,„„  _ _ 


Congress 

The  general  tenor  of  the  Postmaster 
General’s  and  the  Budget  reports  was 
to  the  effect  that  there  is  little  prospect 
of  the  Department  getting  an  “even 
break,”  or  avoiding  a  deficit  as  long  as 
the  law  carries  the  present  postal  pay 
schedules  under  existing  conditions.  .And 
yet  further  postal  wage  increases  were 
recommended  by  the  Postmaster  General 
in  his  report. 

.Another  authority  pointed  out  that  if 
there  had  been  no  increase  in  postal 
salaries  and  no  change  in  postage  rates 
there  would  have  been  an  operating 
deficit  of  $17,155,400  for  the  last  fiscal 
year.  The  same  authority  declared  the 
r^rt  of  the  Postmaster  General  to  be 
significant  in  that  it  showed  that  had  busi¬ 
ness  continued  to  grow  during  the  last 
fiscal  year  as  it  did  during  the  preceding 
one  the  deficit  would  have  been  approxi¬ 
mately  $5,000,000. 

The  familiar  “IF’  running  through  the 
situation  reflected  the  obvious  intention 
of  the  Postofficc  Department  to  place  the 
burden  for  any  deficit  squarely  upon  the 
last  Congress  which  refused  to  heed  the 
recommendations  of  the  Postmaster  Gen- 
«nl  when  the  present  law  was  in  the 
making. 

The  report  cannot  be  regjarded,  how- 
wer,  as  revealing  much  about  the  work- 
mgs  of  the  present  law  as  it  only  became 
operative  on  April  15,  or  two  and  a  half 
months  before  the  crid  of  the  last  fiscal 
year  on  June  30  last. 

Senator  Moses  ran  into  obstacles  in 
TO  Senate  Chamber  on  Tuesday  when 
he  sought  unanimous  consent  for  the  im- 
mriiate  passage  of  a  resolution  to  extend 
the  life  of  the  commission  until  not  later 


City  newspapers  showed  a  net  gain 
of  2.072,062  lines  in  November  over  No¬ 
vember  of  last  year,  according  to  figures  The  figure  was  a  record  for  the  month 
just  issued  by  the  Statistical  Department  The  table  follows; 


Total  linage  for  the  month  was  16,760,- 
414,  as  compared  with  14,688,352  in  1924. 


Pages 

Percentage 

1925 

1924 

of  total 
space 

1925 

1924 

1.586 

1.460 

.American  . 

..  8.8 

1.484.140 

1,381,446 

102,694 

1,618 

1.376 

Herald  Tribune.. 

. .  10.6 

1,774.808 

1,419,064 

355,744 

2,064 

1,812 

Times  . . 

..  17.2 

2,878,882 

2,496,358 

382,524 

1,466 

1.292 

World  . 

. .  i«<e 

1,702,916 

1,507,498 

195,418 

916 

816 

•Mirror  (Tabloid) 

..  2.1 

360.322 

339,826 

20,496 

1,524 

1,184 

News  (Tabloid) . 

4.6 

763,010 

605,778 

157,232 

932 

•Evening  Graphic 

1.3 

212,872 

t . 

1.258 

1,136 

•hveniniC  Journal. 

..  8.8 

1,482,490 

1,301,126 

181,364 

762 

758 

•Evening  Post... 

..  2.9 

495,724 

441.133 

54,592 

818 

740 

•Evening  World.. 

..  5.3 

887,458 

769,682 

117,776 

1,100 

914 

•Sun  . 

..  9.3 

1,541,154 

1,206,730 

334,424 

596 

628 

•Telegram  . 

..  3.2 

539,858 

676,050 

1,244 

1,184 

Brooklyn  Eagle.. 

..  9.2 

1,540,110 

1,460,558 

79,552 

692 

566 

Brooklyn  Times. 

..  3.2 

539,462 

428,844 

110,618 

586 

628 

Standard  Union. 

..  3.3 

557,208 

654,260 

17,162 

14,494 

Totals . 

16,760,414 

14,688,352 

2,072,062 

*No  Sund^  edition. 

tEvening  (%aiAic  first  issue  September  IS,  1924. 


Net  Gain 


1925 

1924 

1923 

1922 

1921 

1920 

1919 

American .... 

1,484,140 

1,381,446 

1,254,140 

1,002,522 

968,394 

872,092 

1,112,508 

Herald . 

947,772 

1,063,996 

1,088,108 

1,086,622 

965,828 

Herald  Trib.. 

1,774,808 

1,419,064 

877,756 

862.068 

885,408 

880,660 

891,484 

Times . 

2,878,882 

2,496,358 

2,213,164 

2,137,720 

2,005,594 

1.953,910 

2,053.252 

World . 

Mirror  (Tab.) 
News  (Tab.) . 
Eve.  Graphic. 
Eve.  Journal, 
Eve.  Mail, ... 

1,702.916 

360,322 

763,010 

212,872 

1,482,490 

1,507,498 
339,826 
605,778 
t . 

1,394,702 

1,578,454 

1,334.148 

1,356,962 

1,699,634 

481,504 

347,526 

344,150 

192,280 

t . 

1,301,126 

1,401,726 

1,186,856 

1,121,864 

1,024,194 

879,560 

tt . 

697,908 

585,270 

641,506 

584,836 

534,126 

Eve.  Post .... 

495.724 

441,132 

369,788 

325.102 

418.804 

584,592 

390,580 

Eve.  World . . 

887,458 

769,682 

804.552 

817,812 

843,010 

970,990 

861,334 

Globe . 

X . 

732,286 

727,674 

694,150 

802,636 

Sun . 

1,541,154 

1,206.730 

1,136,516 

958,828 

780,034 

811,874 

860.166 

Telegram. . . . 

535,858 

676.050 

657.220 

581,016 

612.856 

532,542 

801,444 

B’kiyn  Eagle. 

1,540.110 

1,460,558 

1,350,244 

1.321,854 

1,221,926 

1,068,584 

1,072,922 

B*klyn  Times, 

539.462 

428,844 

423.776 

313.846 

331,976 

304,394 

t . 

Stand.  Union. 

557,208 

654.260 

688.082 

717,656 

645.596 

700,844 

692,100 

Total . 

16,760,414 

14,688,352 

14,698,850 

14,532,812 

13,972,676 

13,619,526 

13,617,574 

diiction  for  sixth  and  eighth  zone  mat¬ 
ter.  While  the  difference  in  case  of  pub¬ 
lications  enjoying  the  special  flat  rate  of 
lYi  cents  a  pound  represents  an  increase 
of  20  per  cent  over  the  former  rate  of 
l'/4  cents  a  piitind,  it  should  be  remem¬ 
bered  that  this  rate  is  still  a  flate  rate 
applying  alike  to  both  the  advertising 
portion  as  well  as  that  devoted  to  other 
than  advertising  and  therefore  continues* 
to  be  an  advantageous  rate.” 

Mr.  New,  in  expressing  solicitude  for 
the  public,  recommends  the  law  be 
amended  “by  prescribing  a  more  equitable 
rate  for  transient  second-class  matter  by 

.  reducing  the  rate  on  publications  sent  by 

. .  others  than  the  publisher  or  news  agent 

.  to  1  cent  for  each  2  ounces  or  fraction 

!!!!!'.  thereof.  He  says : 

.  “The  increased  rate  on  what  is  known 

.  as  transient  second-class  matter,  con- 

sisting  of  newspapers  and  periodicals 

.  mailed  by  the  general  public,  is  quite 

'36192  aroused  widespread  criti- 

cism.  Formerly,  the  flat  rate  of  1  cent 

.  for  each  4  ounces  or  fraction  thereof,  or, 

97,OS2  in  effect,  approximately  4  cents  a  pound, 
was  applicable  regardless  of  distance  or 
zone,  while  under  the  new  law  the  rate 
is  2  cents  for  each  2  ounces  or  fraction 
thereof  up  to  8  ounces  for  all  distances, 
and  the  fourth-class  or  parcel-post  rates 
for  weights  exceeding  8  ounces.  This 


and  as  a  result  there  has  been  a  great 


tFiirores  not  rtcorded. 

tSun  and  Globe  combined  June  4,  1923;  name  changed  to  Sun  March  10,  1924. 
tJTelegram  and  Mail  combined  January  28,  1924;  name  changed  to  Telegram  May  18,  1925. 


of  this  character,  and  also,  despite  the 
higher  rate,  in  the  postage  collected  on 
such  matter.  Therefore  this  increase  in 
rate  on  transient  matter  has  not  only  re¬ 
sulted  in  a  greatly  curtailed  use  of  the 


tended  by  actually  reducing  the  revenues 
on  this  particular  subclass  of  mail.  I 
therefore  recommend  that  legislation  be 
secured  fixing  this  rate  at  1  cent  for  each 
2  ounces  regardless  of  distance. 

(Continued  on  page  38) 
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CHAPTER  XI 
Special  Eilition  Blowharda 


T  ONGFELLOVV  said  that  in  this  world 
a  man  must  be  either  an  anvil  or  a 


hammer.  The  special  edition  promoter 
was  a  hammer  and  also  a  bellows.  He 
had  to  use  sledge  hammer  methods,  to 
go  at  it  hammer  and  tongs.  He  was  a 
blowhard — there  with  the  big  talk — the 
big  noise  for  the  quick,  easy  cash. 

He  was  as  great  a  character  as  ever 
played  the  fascinating  game  of  advertis¬ 
ing,  the  chap  who  was  half- writer  and 
half- salesman,  and  whose  stunt  was  to 
put  out  special  editions  for  newspapers. 

He  was  always  a  clever,  reckless  fel¬ 
low.  Here  was  a  game  of  sudden  changes, 
of  uncertainty.  It  was  just  the  game  for 
a  lot  of  reckless  energy  and  wild  ideas. 

The  special  edition  man  was  the  true 
bohemian.  He  spent  the  little  that  he 
had,  first  for  what  was  necessary,  and 
next  for  what  really  gave  him  pleasure; 
but  he  spent  hardly  anything  in  deference 
to  the  usages  of  society.  He  usually  had 
but  one  suit.  He  traveled  in  cheap  ways 
but  he  saw  much  of  art  and  nature  and 
humanity. 

Back  in  the  special  edition  days  it  was 
not  the  idea  to  try  and  convince  an 
advertiser  that  it  paid  to  advertise.  The 
scheme  was  to  write  a  clever  story  about 
a  man  or  his  business,  a  story  of  soft 
soap,  palaver,  praise. 

In  this  period  of  soft-hearted  and  soft¬ 
headed  advertising,  merchants  fell  hard 
for  the  flowery  write-ups  and  paid  good 
money  to  have  nice  things  said  about 
themselves  and  their  business. 

The  first  advertising  special  edition  man 
I  ever  met  was  a  clever  chap  whoM  name 
has  escap^  me.  He  put  a  special  edi¬ 
tion  on  the  Albuquerque  (N.  M.)  Daily 
Citizen  to  celebrate  the  Twenty-second 
New  Mexico  Territorial  Fair.  That  was 
back  in  1902  when  McKinley  was  presi- 
dent.  .  . 

It  was  called  a  “Memorial  Number 
written  to  exploit  mining,  smelting,  stock 
raising,  agriculture,  timber,  commerce, 
shipping,  manufacturing  and  climate.' 
Everything  in  and  around  Albuquerque 
got  in  on  the  write-up,  and  good  money 
was  paid  for  it. 

I  was  a  reporter  on  the  Citizen  and  I 
was  let  in  on  the  writing  up  of  the  local 
firms.  We  would  get  all  the  “dope”  about 
a  business,  write  a  nice  line  of  stuff  and 
take  it  around  and  sell  it.  _  The  first  thing 
I  ever  wrote  for  a  Special  Mition  was 
about  the  Hotel  Alvarado,  which  I  termed 
the  “City’s  Greatest  Ornament”  and 
elaborated  on  its  Museum  and  Indian  col¬ 
lection.  I  think  we  collected  about  $25 
for  this  story. 

We  praised  everything,  and  compli¬ 
mented  everybody,  so  a  good  time  was  had 
by  all,  and  we  were  mighty  proud  of  our 
“Memorial  Number.” 

It  was  printed  in  bright  red  and  black, 
with  a  decorative  border  of  a  Navajo 
Indian  blanket  design.  I  have  never  seen 
a  more  attractive  newspaper  put  out  in  a 
small  town  on  an  old  flat-bed  press. 

From  that  time  on  I  became  a  great 
admirer  of  special  edition  men.  I  met  a 
great  many  in  the  Southwest  at  that  time 
b^use  there  seemed  to  be  an  epidemic  for 
Special  Mining  Editions.  The  stunt  was 
to  write  up  all  the  mines  in  New  Mexico 
and  Arizona  and  sell  large  quantities  of 
the  papers  to  the  mining  promoters,  who 
sent  them  back  Eiast  to  help  sell  mining 
stock. 

I  got  in  on  some  of  these  editions  and  it 
was  great  sport,  knocking  about  from 
mining  camp  to  camp,  digging  up  data 
about  strikes  and  ores  and  all  kinds  of 
news  to  get  people  excited  about  investing 
in  the  mines.  Every  mining  camp  I  wrote 
up,  for  these  Specials,  was  in  a  most  pros¬ 


perous  condition,  and  the  output  of  refined 
copper  or  iron  or  silver  was  enormous, 
and  a  big  future  for  the  camp  was  pre¬ 
dicted. 

It  was  true  adventuring,  visiting  these 
mines  in  the  Southwest  for  the  purpose  of 
getting  write-up  advertisements.  It  all 
came  under  the  head  of  news,  and  while 
it  was  never  marke<l  advertising,  as  tlie 
law  compels  today,  it  was  advertising  in 
every  sense  of  the  word. 


into  profit  and  put  it  to  bed  on  time. 

Our  credentials  were  always  letters 
from  the  publisher,  or  editor,  address^  to 
the  retail  merchants  of  the  town.  These 
letters  were  to  the  effect  that  the  special 
edition  would  show  the  wonderful  de¬ 
velopment  and  growth  of  the  retail  inter¬ 
ests,  and  asked  for  their  co-operation. 

The  success  of  the  special  editions  de- 
jiendcd  on  generous  support  of  the  local 
business  interests.  Solicitations  were  not 


Rolling  stone  advertising  solicitors  in  New  Mexico  in  the  early  days,  photo¬ 
graphed  at  the  Pueblo  village  of  Islet.  At  the  left  is  Chalmers  L.  Pancoast, 
writer  of  this  series.  The  Indian  at  the  right,  Pasqual  Adeita,  later  became 
governor  of  the  village. 


Real  Estate  editions  were  also  a  popular 
means  of  making  money.  Stories  of  re¬ 
claiming  land  for  the  benefit  of  the  farmer, 
fruit  grower,  stock  raiser  and  others  in¬ 
terested  in  pioneering  were  paid  for  at 
high  rates. 

The  old-time  special  edition  worker  had 
to  be  able  to  sling  a  rosy-future  pen.  His 
ability  to  make  money  depended  on  his 
knack  of  painting  pictures  of  great  things 
to  come ;  he  had  to  quote  startling  figures 
of  the  marvelous  development  of  the  sec¬ 
tion  being  promoted. 

Some  of  the  most  clever  advertising 
men  I  have  ever  met  were  special  edition 
drifters,  who  were  able  to  write  glowing 
stories  about  the  “dawn  of  a  new  era,” 
“the  high  road  to  progress,”  the  big  jump 
forward  to  a  “golden  age  in  business.” 

Selling  Western  home.steads  to  immi¬ 
grants  meant  tall  talk  about  irrigation, 
railroads,  town  building  and  timber,  and 
all  of  those  natural  wealth  producers  in 
which  pioneers  and  settlers  were  inter¬ 
ested. 

I  have  worked  with  many  special  edition 
men  who  have  been  hustlers  and  had 
plenty  of  nerve.  It  took  grit  and  pluck 
to  go  out  and  get  a  lot  of  advertising  in  a 
short  space  of  time  to  swing  an  edition 


CHAPTER  XII 
Mexican  Tbieves’  Market 


personal  letters  and  newspaper  storiei  A 
friend  of  mine  went  to  Mexico  Gty  ^ 
his  letters  were  filled  with  strange  jtotn 
of  this  favorite  haunt  of  tourists  ^ 
resident  Americans. 


made  on  the  basis  that  the  advertising 
would  pay.  The  appeal  for  funds  was 
was  on  the  talk  that  a  business  man  should 
donate  for  a  good  cause.  It  was  a  beg¬ 
ging  proposition,  with  a  lot  of  salve  to 
make  the  transaction  run  along  smoothly. 

The  West  has  reaped  the  benefit  of  the 
advertising  of  special  edition  writers. 
The  stories  they  wrote  were  based  on 
facts,  startling  figures  that  told  the  truth. 
Of  course  some  writers  of  development 
publicity  had  more  imagination  than 
others,  and  could  dream  greater  dreams, 
but  their  exaggerations  helped  build  up 
the  West. 

Predictions  in  growth  were  rampant. 
One  guess  was  as  good  as  another.  The 
biggest  guess  made  the  most  interesting 
publicity  story. 

The  millions  of  acres  of  unappropriated 
public  lands  of  the  West  were  settled  as  a 
direct  result  of  the  clever  writers,  whose 
versatile  pens  wrote  big  words. 


'T'HE  old  “Thieves’  Market”  in  the  city 
of  Mexico  has  been  given  a  lot  of 
publicity  by  word  of  mouth  and  through 


Before  Mexico  became  a  hot-bed  ci 
revolutionists,  and  tourists  were  scanj 
out,  wide  publicity  was  given  to  tb 
unique  market  where  the  sale  of  stda 
goods  was  carried  on  publicly. 

Those  early  tourists  who  had  a  haaka- 
ing  for  antiques  and  typical  Mexican  mo. 
chandise  pawed  over  piles  of  ji^  a 
unearth  the  rare  finds  which  were  so  nui 
talked  about. 

The  old  “Thieves’  Market”  was  nothim 
more  than  a  licensed,  advertised 
for  stolen  goods.  It  was  patronized  by  it 
who  were  looking  for  bargains,  rare  and. 
ques ;  and  especially  by  those  who  Im 
something  by  theft.  They  were  almnt 
certain  to  find  it  on  display  in  one  of  tk 
booths. 

The  “’Thieves’  Market”  always  madt 
good  publicity  material  because  there  «a 
plenty  of  romance  and  adventure  coa 
nected  with  it. 

When  a  tourist  was  told  that  a  ceitak 
antique  had  been  stolen  from  the  churd 
or  temple  it  added  a  lot  of  romance  to  m 
history. 

"This  strange  market,  accepted  as  i 
legitimate  part  of  a  city’s  business,  date 
back  to  the  time  of  Montezuma,  when  (fo. 
honest  servants  sat  in  the  shadows  of  tk 
fig  trees  and  called  out  their  stolen  warn. 

The  market  really  has  a  legendary 
origin.  The  story  is  that  a  servant  of » 
of  the  Princes  of  Montezuma’s  empirt 
stole  some  of  his  master’s  costly  bric+ 
brae.  Another  servant  was  sent  out  li 
capture  the  thief  and  the  goods.  Tk 
second  servant  overtook  the  first,  where  k 
was  resting  under  a  great  fi^  tree.  Not 
content  with  capturing  the  thief,  he  kilfei 
him,  planted  him  under  the  fig  tree  ak 
took  possession  of  the  spoils.  Then,  k 
stead  of  returning  them  to  his  master,  k 
sat  down  under  the  tree  and  sold  them  E 
the  passers-by. 

This  tradition  fails  to  reveal  whi 
became  of  the  second  thief.  No  dook 
the  goods  were  stolen  by  another  thiei 
and  so  on,  until  one  may  have  become  > 
thrifty  merchant.  From  that  time  ontk 
fig  tree  became  the  market  place  for  goo4 
whose  ownership  could  not  be  traced 

When  the  early  Spaniards  rebuilt  tk 
city  the  famous  fig  tree  was  cut  don 
However,  this  spot  continued  to  be  usei 
as_  a_  clearing  house  for  dishonest  ak 
thieving  servants. 

Some  of  these  thieves  were  luckier  that 
others  in  regard  to  being  caught  or  s» 
pected,  but  they  all  seemed  to  regard  tk* 
masters’  movable  property  as  mereh 
loaned  to  the  masters  for  temporary  » 

In  time  the  market  came  to  be  recof- 
nized  as  a  regular  institution,  and  took  Ik 
Spanish  name  “Volador”  meaning  "Ik 
Flyer,”  possibly  referring  to  the  winp 
taken  by  the  articles  on  sale.  The  appn- 
priate  name  of  “Thieves’  Market”  « 
handed  to  the  place  when  the  AraericaB 
first  started  advertising  it  by  word  i 
mouth. 

To  the  visitor  who  had  never  hear^oi 
this  place  it  would  be  readily  taken  fori 
junk  heap.  The  square  which  it  occupid 
was  divided  by  a  large  number  of  narrw 
lanes.  These  alley- ways  were  lined  will 
booths  of  the  “merchants”  rudely  o* 
structed  of  old  boards,  tin  or  sheet  ii» 
canvas  or  any  other  material  that  cod* 
easily  be  acquired  without  investk 
inoney.  In  front  of  the  booths  *® 
rickety  counters  on  which  were  spro* 
great  heaps  of  old  and  apparently  wodl 
less  merchandise.  The  ground  about** 
strewn  with  piles  of  the  same  stuff. 

{Continued  Next  Week) 
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CONDEMN  FREE  PUBUCTTY  METHODS 

l^jidjng  Automobile  Advertising  Executives  Agree  That  Paid  Space  Must  Be  on  Merits  of  Media — 
“Canned”  Rot  Does  No  Good  to  Advertiser,  But  Real  Automobile  News  Interests  Readers 


rtiiOWING  the  publication  in  these 
I  BjhiDOS  of  the  denunciation  of  the 
^  .  pablicity"  system,  as  it  now  operates 
AjAmerican  press,  by  Albert  R. 

President  of  the  Studebaker 
■-icration.  Editor  &  Publisher  pre- 
the  matter  to  the  advertising  man- 
^  of  leading  automobile  manufactur- 
ffgottrns  for  expressions  of  opinion, 
for  Dodge  Brothers,  Inc., 


■n  J.  Kiicli.  Manager  of  Advertising, 
e  aimost  the  same  views  as  those 
Mr.  Erskine  expressed  on  No- 
Ljijtr  21.  In  fact,  Mr.  Koch  brings  the 
^%pch  closer  to  the  doorstep  of  the 
^pers,  where  it  belongs,  than  did 
gt  «ident  of  the  Studebaker  Corpora- 
Oj.  "It  is  my  opinion,”  says  he,  “that 
k  atomobile  section  has  become  more 
t  ItM  of  a  necessity,  at  least  in  the 
ntf  papers,  but  that  the  rubbish  with 
^  it  is  filled  is  a  disgrace  to  the 
(fspaper  profession.”  Mr.  Koch  says 
is  Dodge  Brothers  have  always  bought 
Rising  space  on  the  sound  basis 
lolume  or  quality  of  circulation, 
amed  ’  publicity  should  be  eliminated, 

»s*tts.  , 

A.  Brown  Batterson,  Director  of  Ad- 
itising  of  the  Buick  Motor  Company, 
prises  Epitor  &  Publisher  that  Buick 
feiatv  is  no  longer  sent  to  newspapers 
Jwt.  but  is  sent  to  branches,  distribu- 
rt  and  dealers. 

Mr,  Batterson  says  that  the  “editor  is 
^  judge  of  the  news”  and  that  a  news- 
^  will  receive  as  much  advertising 
■mi  Buick  whether  the  editor  finds  the 
dkitv  usable  or  not. 

W.  E.  Fellows,  Director  of  Advertis- 
j  of  the  Oakland  Motor  Car  Company, 
dares  that  his  company  is  making  a 

sscientious  effort  to  restrict  publicity  .u  -  r 

^  With  a  little  discretion  on  the  part  of 

rLeRoy  Pelletier,  Advertising  and  editors,  the  automobile  sertion  might  be 
Jes  Proinotion  manager  of  Ricken-  exceedingly  interesting  and  of  real  value 
tker  Motor  Company,  takes  Presidwt  publisher,  advertiser  and  reader  alike, 
hicint's  statements  as  of  douhtful  sin- 

|pty. 


WHAT  PRESIDENT  ERSKINE  SAID 

To  Avoid  Confuaion  EDITOR  Sl  PLBLISHER  Herewith  Reproduces  the 
More  Significant  Remarks  on  “Free  Publicity”  Made  by  President 
Erskine  in  This  Joumad  on  November  21 

***L^R£E  PUBLICITY”  is  the  material  which  newspapers  print  about  auto¬ 
mobiles,  accessories,  dealers,  factory  officials,  only  because  it  is  sent 
to  them  by  the  advertising  department  of  an  automotive  advertiser.  It  is 
designed  merely  to  get  the  name  of  an  automobile,  a  man,  or  an  accessory  in 
the  news  columns. 

“We  are  as  much  opposed  to  ‘free  publicity’  as  any  editor.  W'e  consider 
it  an  evil  and  would  be  glad  to  see  it  eliminated.  There  is  no  more  reason 
why  you  should  print  pictures  of  automobiles  than  of  pianos  and  washing 
machines.  Gossip  of  the  automotive  trade  is  no  more  entitled  to  space  than 
gossip  of  the  department  stores. 

“The  practice  of  giving  free  publicity  along  with  automobile  advertis¬ 
ing  has  been  instrumental  in  increasing  the  rates  for  automobile  advertising 
without  proportionate  return.  It  seems  to  us  wasteful  from  the  standpoint 
of  advertiser  as  well  as  publisher. 

“Therefore,  we  assure  you  that  we  shall  not  discriminate  against  any 
newspaper  which  eliminates  free  publicity  entirely,  but  we  do  intend  to  in¬ 
sist  more  strictly  than  ever  on  receiving  our  fall  share  of  free  publicity  in 
those  newspapers  which  give  iL 

“We  do  not  believe  that  any  automotive  advertiser  places  such  a  large 
proportion  of  his  total  appropriation  in  newspapers  as  does  Studebaker — 
last  year  exceeding  90  per  cent-  We  are  surely  entitled  to  a  square  deal  from 
newspapers.  We  are  not  receiving  a  square  deal  if  competitors  who  l)t>y  * 
similar  amount  of  advertising  space  are  given  a  larger  volume  of  space  in 
the  news  columns. 

“We,  therefore,  intend  in  the  future  to  check  this  matter  carefully  and 
to  discriminate  against  those  papers  which  are  discriminating  against  ns. 

“In  other  words,  we  are  qnite  content  to  receive  no  free  publicity  what¬ 
ever,  if  all  competitors  are  treated  in  the  same  manner;  bnt  if  publicity  is 
being  nsed  we  believe  that  no  competitor  should  receive  a  line  more  than 
Slutlebaker,  except  as  he  uses  more  advertising  space.” 


Following  are  the  statements; 

By  HENRY  J.  KOCH 
^utfer.  Advertising  Division,  Dodge 
Brothers,  Inc. 

Our  contention  always  has  been  that 
k  ordinary  variety  of  “canned”  pub- 
m  should  be  eliminated  from  the  news- 
tpers,  but  that,  as  long  as  everybody 
»  was  doing  it,  we  had  to  continue  the 
tctice  as  a  matter  or  self  defense.  Nor 
wt  timid  about  telling  a  newspaper 
at  we  think  when  we  see  that  other 
Ivertisers  are  being  favored  with  a  pro- 
§»tionatcly  greater  amount  than  we  are 
the  matter  of  free  space. 


By  W.  £.  FELLOWS 
Director  of  Advertising,  Oakland 
Motor  Car  Company 

Frankly  I  believe  that  most  of  the 
larger  companies  recognized  the  evil  of 
boiler  plate  publicity  some  time  ago  and 
so  far  as  we  are  concerned,  we  are  mak¬ 
ing  a  conscientious  effort  to  restrict  our 
publicity  to  articles  which  have  real  news 
value.  I  do  feel,  however,  that  any  in¬ 
dustry  of  the  magnitude  of  the  automobile 
industry,  serving  such  a  universal  need, 
is  of  interest  to  newspaper  readers  and  I 
notice  that  Mr.  Erskine  reserves  .  the 
right  to  make  use  of  publicity  when  it 
has  undoubted  value.  In  other  words,  he 
still  feels  that  he  should  be  the  judge  as 


measure  the  publicity  he  gets  with  a 
yard  stick. 

The  writer’s  own  attitude  has  always 
been,  to  send  out  only  such  material  as 
he  believed  had  a  genuine  news  value, 
and  was,  on  that  basis  alone,  entitled  to 
the  space  it  occupied. 


ing  a  certain  number  of  "news”  columns 
with  a  certain  number  of  automobile  ad¬ 
vertisements,  in  order  to  insure  the  re¬ 
appearance  of  these  ads  by  giving  a  fxinus 
of^  "free  publicity.”  VVe  do  not  believe 
this  is  the  sole  function  of  the  automobile 
editor  or  of  the  automobile  section.  In¬ 
teresting  items  of  news  from  various  man¬ 
ufacturers  are  sought  by  readers  in  the 
automobile  pages.  The  Buick  Company 
attempts  to  furnish  them  from  the  Buick 
plant,  but  the  editor  is  the  judge  of  their 
value.  We  are  not.  He  will  receive  as 
much  advertising  from  us  whether  or  not 
he  finds  news  in  our  stories. 

The  Buick  Motor  Co.  definitely  an¬ 
nounced  its  policy  in  regard  to  free  news¬ 
paper  publicity  in  a  circular  letter, 
written  over  a  year  ago  and  mailed  to  all 
Buick  advertising  managers,  and  to  news- 
lapers.  It  assumed  that  newspapers  em¬ 
ployed  automobile  editors  for  the  purpose 
of  editing  and  making  up  one  or  more 
pages  of  automobile  news  in  certain 
editions  _  each  week,  because  such  news 
was  of  interest  to  their  readers.  On  that 
assumption,  it  expected  as  much  “free” 
space  in  these  automobile  sections  as  the 
stories  sent  out  from  the  Buick  factory 
warranted  from  a  standpoint  of  news 
value. 

.It  realized  that  no  automobile  section 
could  be  complete  or  authoritative  with¬ 
out  news  concerning  the  leaders  of  the 
industry. 

But  the  Buick  Motor  Co.  went  so  far 
as  to  make  news  value  the  final  criterion 
by  which  its  press  dispatches  should  be 
judged  and  published.  Advertising  space 
used  in  a  certain  paper  did  not  mean  that 
that  paper  must  publish  the  Buick  news 
stories.  It  was  announced  in  this  letter 
that  all  advertising  was  placed  where  it 
would  do  the  most  good,  and  that  no 
newspaper  need  feel  that  it  must  print 
Buick  news  stories  in  order  to  retain  the 
Buick  advertising  business. 

If  an  editor  happens  to  give  half  a 
column  of  space  in  the  news  section  to 
one  manufacturer,  and  fails  to  use  a 


Mr.  Erskine’s  pronunciamento  regard-  to  whether  an  item  has  real  news  or  is 

_ _ _.«i  te  •_  _ iiicf  “ornccirv**  r\f  fViA  oiifrtmnKilA  fran#» 


just  “gossip”  of  the  automobile  trade. 
Ylost  newspapers  seem  to  agree  that  real 
estate  transactions,  for  instance,  are  of 
interest  to  local  buyers,  and  all  we  ask 
is  that  our  news  be  treated  on  the  same 
basis  and  used  when  it  has  some  genuine 
local  interest. 


By  E.  LE  ROY  PELLETIER 
Advertising  and  Sales  Promotion, 
Rickenbacker  Motor  Co. 


^  so-called  free  publicity  is  interesting 
t  not  new.  We  have  never  bought  ad- 

risine  space  on  any  basis  other  than 
basis  of  volume  or  quality  circulation, 
fact  we  have  repeatedly  cautioned 

lalers  against  the  advisability  of  favor- 

newspapers  which  were  unusually 
Jtxral  in  the  amount  of  space  allotted  to 
«  publicity,  as  this  practice  had  a  de- 
W  tendency  to  detract  from  the  major 
jsae  of  circulation. 

IThe  most  unfortunate  phase  of  the 
bole  situation  is  the  absurd  judgment  It  does  not  appear  from  Mr.  Erskine’s 

tercised  by  some  automobile  ^itors  in  own  words  that  he  is  at  all  opposed  to 

*  selection  of  publicity.  For  a  number  publicity  nor  that  he  considers  it  value- 
years  I  kept  a  rather  close  check  on  less. 

On  the  contrary,  he  merely  takes  an 
adroit  method  of  using  a  club  on  pub¬ 
lishers. 

Instead  of  trying  to  elevate  the  quality 

.  _ _  _ ,  of  publicity  matter  sent  to  newspapers, 

wl  meant  something  to  the  newspaper  he  frankly  states  that  matter  sent  from 
Mder.  his  Publicity  Bureau  must  be  used  in 

It  is  my  opinion  that  the  automobile  exact  proportion  to  the  amount  of  space 

fwion  has  become  more  or  less  a  neces-  he  buys  and  without  regard  to  the  news 
't>’i  at  least  in  the  larger  papers,  but  value  of  the  article. 
lat  the  rubbish  with  which  it  is  ordi-  jbtany  manufacturers  have  done  this  in 


1  K*"  “  Buick  story  in  that  edition  even  though 

material. 

If  the  “stuff”  goes  into  the  waste  basket 
I  assume  that  that  was  where  it  belonged. 

If  in  the  columns,  then  it  must  have  been 
worth  its  space  on  the  basis  of  news 
value. 

Insisting  on  the  ^blication  of  matter 
which  is  not  news  is  futile.  Getting  it 
in  print  is  not  the  main  idea — getting  it 
read  is  what  counts.  If  it  isn’t  news — 
if  it  does  not  interest  the  reader — then  it 
will  not  be  read,  and  so  is  a  total  loss 
both  to  advertiser  and  publisher. 

It  is  because  so  many  publicity  men 
are  in  the  position  where  the  boss  holds 
a  club  not  only  over  publishers  but  over 
them  and  estimates  their  value  by  the 
number  of  lines  rather  than  by  the  effect¬ 
iveness  of  what  is  published  that  so  much 
drivel  and  bunk  comes  into  the  editorial 
office. 

Mr.  Erskine — or  whoever  wrote  the 
article  which  he  fathered — is  clever 
enough  to  know  that  his  method  is  not 
calculated  to  reduce  but  to  increase  the 
volume  of  “free  publicity”  and  to  de- 


Buick  advertisement  appears  in  the 
same  issue,  the  Buick  Motor  Co.  will 
not  withdraw  its  advertising  from  that 
paper.  Rather,  the  Buick  Motor  Co.  will 
assume  that  the  editor  saw  no  news  value 
in  the  story  or  stories  he  had  on  hand, 
and  will  strive  to  make  its  stories  even 
more  interesting  and  valuable  as  news 
of  the  industry.  If  the  editor  continues 
to  ignore  the  Buick  stories,  the  Buick 
Motor  Co.  will  stop  sending  them  to  him 
on  the  assumption  that  he  does  not  care 
to  give  space  to  publicity.  But  the  Buick 
advertisements  will  continue  to  appear  in 
that  paper  as  before. 

While  it  makes  no  attempt  to  force 
news  of  the  Buick  factory  into  the  auto¬ 
mobile  section,  the  company  believes  that 
the  common  practice  of  publishing  pub¬ 
licity  according  to  the  amount  of  adver¬ 
tising  space  bought  is  wrong.  A  newspa¬ 
per  should  fill  its  news  columns  with  ma¬ 
terial  selected  solely  on  the  basis  of  news 
value. 

The  following  extract  from  the  letter 
sent  to  Branch  Managers,  District  Saler 
Xfanagers,  Distributors  and  newspaperr 


crease  the  quality  of  the  matter  which  August  9,  1924,  succinctly  expresses 


Nge  Brothers  publicity  that  appeared  in 
^J™t.  No  preference  whatever  was 
really  good  material.  Straight 
*  in  story  form,  got  just  as 

i",  space  as  the  article  that  really  said 

lely  a»  ■ 
leet  in* 
lat  co|i 
invesW 

hs 

spft* 
y  wflrft, 
bout** 
stuff- 

) 


appears  in  the  “Automobile  Section.’ 

Mr.  Erskine  proves  his  own  insincerity 
when  he  contends  that  “free  publicity  is 
worthless”  and  at  the  end  of  his  letter 
insists  that  he  get  every  last  line  that 
is  coming  to  him — on  the  yard  stick. 

By  A.  BROWN  BATTERSON 
Director  of  Advertiaing,  Buick  Motor 
Company 

We  believe  that  real  news  of  an  auto¬ 
mobile  factory  is  as  likely  to  be  of  value 
to  the  automobile  editor  as  to  the  city  or 
financial  editor.  Else  the  automobile 


the  attitude  of  the  Buick  Motor  Co.  on 
the  subject  of  publicity: 

“Do  not  attempt  to  force  a  paper  into 
accepting  or  using  our  service  under 
penalty  of  losing  Buick  advertising  as 
we  want  this  Buick  automobile  editor 
service  to  stand  on  its  own  legs. 

“We,  personally,  in  buying  advertising 
in  a  newspaper,  consider  only  the  adver¬ 
tising  value  of  the  newspaper  and  if  in 
our  opinion  it  should  be  used  for  adver¬ 
tising,  we  use  it  regardless  of  whether 
it  uses  our  news  service  or  not.  So,  in 
handling  this  service  try  to  show  the 
newspaper  the  value  to  it  of  our  service 


fi'y  filled  iS;a  disgrace  to  the  news-  the  past  but  pevfr  ha,s  one. dared  to  come  editor  is  that  only  in  name,  and  is  in  fact  and  we  think  it  will  be  usetl  or  at  least 
■aper  profession.  out  bluntly  and'  say  he  is  going  to  a  man  hired  for  the  purpose  of  reconcil-  you  will  be  told  why  not.” 
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PERCIVAL  S.  HILL,  AMERICAN  TOBACCO 
PRESIDENT,  DIES  AT  63 

Began  As  Sales  Manager  in  1899  and  Saw  Company  Become 
One  of  Nation’s  Largest  Advertisers  Spending  More 
Than  $2,000,000  Yearly 


pKKClV^AL  S.  HILL,  63,  president  of 
ttie  American  Tobacco  Company,  died 
suddenly  Dec.  7,  at  his  New  York  home. 

The*  connection 
of  Mr.  Hill  with 
the  old  American 
Tobacco  Com- 
l)any,  which  pre¬ 
ceded  the  present 
corporation  of 
the  same  name, 
benan  with  his 
appointment  in 
1899  as  sales  man- 
ager  for  the 
Philadelphia  dis¬ 
trict.  The  follow¬ 
ing  year  he  was 
elected  vice-presi¬ 
dent  and  moved  Percival  S.  Hill 
to  New  York,  and 

from  then  on  his  relationship  with  the 
late  James  B.  Duke,  then  president  of 
the  company,  was  an  intimate  one. 

Following  the  dissolution  of  the  old 
American  Tobacco  Company,  the  so- 
called  “Tobacco  Trust,”  the  organiza¬ 
tion  was  split  into  four  companies,  the 
&  Myers  Tobacco  Company,  the  Loril- 
lard  Tobacco  Company,  and  the  pres¬ 
ent  American  Tobacco  Company.  Of  this 
last  corporation  Mr.  Hill  was  elected 
president  in  1912  and  continued  to  hold 
that  office  until  his  death. 

1-ast  July  Mr.  Hill  was  made  an  officer 
of  the  legion  of  Honor  for  his  services 
to  the  American  Red  Cross  during  the 
World  War. 

Mr.  Hill,  during  his  entire  association 
with  the  .American  Tobacco  Company, 
one  of  the  largest  newspaper  advertisers 
in  the  world,  was  always  keenly  interested 
in  the  advertising  problems  of  the  cor¬ 
poration.  His  hand  was  behind  the 
IKilicy  inaugurated  in  1916  of  splitting  up 
the  various  advertising  accounts  of  the 
-American  Tobacco  Company  among  dif¬ 
ferent  agencies. 

It  was  his  idea  that  the  men  of  one 
agency  might  become  .saturated  with  the 
selling  arguments  of  a  certain  brand, 
and  uncon.sciously  and  with  the  best  in¬ 
tention,  use  these  arguments  in  pushing 
other  leaders. 

“.Advertising,”  Mr.  Hill  explained,  in 
an  interview  with  Editor  &  Pl'bi-ishf.r 
at  the  time,  “is  specific,  not  general.. 
Where  one  agency  handles  all  of  our 
accounts,  it  is  more  likely  to  be  general 
than  otherwise. 

“An  advertising  man  is  much  like  a 
painter,  or  an  artist.  He  does  fine  work. 
He  is  talented  to  an  unusual  degree,  but 
there  is  something  about  this  picture  that 
one  notices  in  the  other.  There  is  a 
mode  of  expression,  a  sameness,  as  it 
were,  that  identifies  the  work  of  the  man 
in  each  of  his  efforts. 

“An  advertising  man  in  many  respects 
is  constituted  the  same  as  an  artist.  He 
studies  and  makes  a  specialty  of  a  certain 
line — a  brand  of  cigarettes — Sweet  Cap- 
oral,  we  will  say.  He  thinks  in  terms  of 
Sweet  Caporal,  assembles  and  masses  all 
of  his  arguments  for  that  brand.  _  and 
then,  later,  when  he  writes  advertising 
copy  for  Afecca,  he  is  likely  to  use  Sweet 
Caporal  arguments  and  selling  ideas. 
Not  only  is  one  man  liable  to  do  that,  but 
a  set  of  men,  working  along  a  given  line, 
are  likely,  taken  as  a  unit,  to  average  up 
pretty  much  the  same.  Thus,  if  one 
agency  handles  all  of  our  advertising,  we 
feel  for  this  very  reason,  that  we  are 
working  against  ourselves.” 

Mr.  Hill’s  idea  was  considered  very 
radical  in  those  days.  There  was  a  feel¬ 
ing  then  that  an  entire  account  should  be 
handled  exclusively  by  one  agency.  But 
the  policy  soon  met  with  general  ap¬ 
proval  on  the  part  of  the  agency  men. 

In  his  advertising  philosophy  Mr.  Hill 
believed  that  it  was  the  idea  back  of  the 
campaign  or  in  the  copy  that  counted 
most.  This  point  was  emphasized  in  a 


speech  which  he  delivered  in  New  A'ork 
several  years  aga.  He  said : 

“It  is  the  easiest  thing  in  the  world 
to  buy  space — anybody  can  do  that — but 
the  hardest  thing  is  to  advertise  profitably. 
The  proper  tilling  of  space  requires 
marked  ability.  Efficient  advertising 
brings  about  an  immediate  response.  The 
degree  of  the  response  is  not  so  notice¬ 
able  in  the  case  of  an  old,  well-estab¬ 
lished  article  as  in  the  case  of  a  new 
article.  We  cannot  produce  the  same 
thrill,  and  if  we  fail  to  get  the  thrill  we 
have  to  cancel  the  advertising.  It  is  no 
fault  of  yours  that  we  are  obliged  to 
take  this  course.  Then  we  have  to  get 
busy  to  find  the  idea,  which,  put  into 
proper  form  in  the  copy  will  produce  the 
desired  results.  Let  me  impress  upon  you 
the  fact  that  you  can  do  nothing  better 
to  help  us  than  furnish  us  with  helpful, 
practical  ideas.” 

The  .American  Tobacco  Company  today 
invests  something  like  $2,000,000  in  news¬ 
paper  advertising  and  $250,000  in  maga¬ 
zines.  This  belief  in  the  power  of  adver¬ 
tising,  fostered  by  Mr.  Hill,  encouraged 
and  expanded  by  him,  dates  back  to  Civil 
War  days,  when  the  young  and  hustling 
James  B.  Duke  saw  the  advertising  pos¬ 
sibilities  behind  Bull  Durham  tobacco. 
It  was  under  him  that  the  famous  bull 
began  to  glower  from  barn  walls,  fences, 
and  bill  boards  from  one  end  of  the  coun¬ 
try  to  another. 

I'nder  Mr.  Hill’s  administration  a  per¬ 
sistent  advertising  policy  was  main¬ 
tained.  -As  new  media  came  into  exist¬ 
ence  and  old  methods  were  improved,  he 
saw  to  it  that  the  -American  Tobacco 
Company  was  at  the  forefront  in  the  ad- 


MAJOR  MELONEY  DEAD 

Veteran  New  York  Newipaper  Man 
Began  Career  in  ’Frisco 

Major  William  Brown  Meloney,  for 
the  past  25  years  a  conspicuous  figure  in 
New  A'ork  newspaper  circles,  most  re¬ 
cently  connected  with  the  New  York 
World,  died  Dec.  7,  at  Pawling,  N.  Y. 
The  end  was  hastened  by  exposure  suf¬ 
fered  by  Major  Aleloney  in  the  Meuse- 
-Argonne  offensive  in  October,  1918.  He 
is  survived  by  his  wife,  Marie  Mattingly 
Meloney,  editor  of  the  Butterick  publica¬ 
tions,  and  a  son,  William,  Jr. 

Mr.  Meloney  was  born  in  San  Fran¬ 
cisco  June  6,  1878,  and  after  attending 
public  and  private  schools  was  driven 
by  a  spirit  of  adventure  to  the  sea  in 
sailing  ships,  and  as  a  seaman  and  petty 
officer  he  saw  much  of  the  world  while 
still  a  youth.  Returning  to  San  Fran¬ 
cisco,  he  joined  the  staff  of  the  Chronicle 
in  1896,  and  after  working  on  the  Exami¬ 
ner  and  Btdletin  came  to  New  York  in 
1901  and  joined  the  staff  of  the  World. 
He  served  the  World  as  reporter  and  day 
city  editor  until  1910,  when  he  accepted 
the  position  of  executive  secretary  to 
Mayor  William  J.  Gaynor. 

During  all  his  newspaper  career  he 
contributed  to  magazines,  and  he  was  the 
author  of  several  books  and  two  plays, 
which  were  produced.  His  short  stories 
of  the  sea  were  considered  particularly 
vivid  and  fine. 


CAPT.  JAMES  T.  SMITH 

Veteran  Denver  Mining  Editor  Diet 
of  Pneumonia  at  79 

Capt.  James  T.  Smith,  79,  dean  of  west¬ 
ern  mining  editors  and  one  of  the  pic¬ 
turesque  figures  of  the  old  West,  died  in 
Denver,  Dec.  1,  of  pneumonia.  He  was 
on  the  staff  of  the  Rocky  Mountain  Nezvs. 

Despite  his  advanced  age.  Smith  was 
also  a  featured  sport  writer,  his  last  ar¬ 


ticle  on  sport  appearing  a  week  before  his 
death. 

The  veteran  editor  joined  the  editorial 
staff  of  the  Nezes  nearly  60  years  ago, 
since  that  time  serving  variously  as  chief 
editorial  writer,  sports  editor,  city  editor, 
special  writer  and  mining  editor. 

He  was  a  member  of  the  Denver  Press 
Club  and  the  Grand  .Army  of  the  Re- 
imblic. 

DR.  RUSSELL  H.  CONWELL 

Founder  of  Minneapolis  Tribune  Be¬ 
came  Noted  Minister 

The  Rev.  Dr.  Russell  H.  Conwell, 
Baptist  clergyman,  founder  and  president 
of  Temple  University,  Philadelphia,  and 
former  newspaper  man,  died  in  Philadel¬ 
phia  Dec.  6.  He  was  renowned  as  a 
lecturer,  author,  and  philanthropist.  He 
wrote  the  famous  lecture,  “Acres  of 
Diamonds.” 

-At  19  Mr.  Conwell  left  A'ale  Univer¬ 
sity  when  the  Civil  War  started.  He 
was  twice  wounded  and  at  the  end  of 
the  war  came  out  a  lieutenant  colonel. 

The  young  ex-soldier  finished  college 
and  became  a  lawyer,  but  turned  for  a 
time  to  newspaper  work.  He  founded 
and  owned  the  Minneapolis  Trilmne,  was 
a  traveling  correspondent  for  the  New 
York  Tribune,  and  later  a  reporter  for 
it  and  editor  of  the  Boston  Trai-eler.  In 
Boston  he  took  up  law  again,  and  began 
preaching,  while  he  still  practiced,  at  the 
age  of  35. 

His  son  Leon  Conwell  is  editor  of  the 
Somerzille  (Mass.)  Journal. 


T  \\  .  HENLEA,  50,  one  of  the  w 
•  known  newspaper  men  of 
died  suddenly  in  New  A’ork 
Several  years  ago  he  was  financS^ 
commercial  editor  of  the  [ndiant,^ 
Star,  a  post  now  held  by  his 
Bert  Henley.  Later  he  went  to  t 
Haute  as  managing  editor  of  the  ^ 
Cot..  James  Hamilton  D.wn^ 
8t).  former  city  editor  of  the  St 
(Minn.)  Pioneer  Press,  died  Der 
Cliicago.  ' 

Mrs.  Marv  S.  Si-r.\cle,  wife  of  WjL. 
Sprague,  a  printer  on  the  Boston  r/.f 
and  mother  of  George  E.  Sprague  ae- 
ber  of  the  Lynn  (Mass.)  Telegram.\^ 
editorial  staff,  died  Nov.  2  at 
During  her  early  life  she  was  assocZ 
with  Mark  Twain  (Samuel  aemen^ 
the  preparation  of  his  books.  ^  * 
Thomas  Cl  rry,  69,  publisher  of  i 
Oregon  (Mo.)  Holt  County  Sn^ 
died  following  a  short  illness. 

George  H.  .Ashley,  62,  night  adw- 
tising  man  for  the  Rochester  (JJ,  Y) 
Democrat  and  Chronicle  for  the  pasta 
years,  died  at  his  home  in  that  city 
Eik;ar  S.  Ennis,  publisher  of  4 
Kiester  (Minn.)  Courier  died  receath 
Charles  J.  Gibbons,  58,  head  ot  tk 
St.  Paul  advertising  agency  bearing  k 
name,  died  Nov.  .30. 

Frederick  Mackey,  advertising  ok 
on  the  Xezv  Kensington  (Pa.)  Dispm 
was  killed  recently  and  his  chanffar 
George  J.  A'ates,  badly  injured  wheafe 
car  ran  over  a  forty  foot  embankmot 


^notida 

Caiavan 

PlONE.E.I2,S  o/^  Q25 


Mud  splattered,  weary  and  worn. 
They  come  from  snow  capped  peaks  in 
North  and  East  and  sunny  climes  in 
South  and  West. 

Daily,  nightly,  the  Caravan  moves. 
Roadsides  and  inns,  streets  and  pikes, 
can  scarcely  hold  this  stream  of  life. 

New  homes,  new  wealth,  they  seek. 
Untold  numbers  invest  their  money  and 
build  to  stay. 

To  reach  them  in  every  comer  of  the 
state,  on  every  news  stand.  The  Flor¬ 
ida  Times-Union  is  the  leading  paper 
of  the  state. 


^hd^/orida^in^c^nl(m 

-JACKSON  V  1LLE_- 

Daily  55,775 
Sunday  70,000 
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The  Houston  Press  strongly  leads  in  shoe  linage. 


Concentrate, 

In  Houston 

le.xas  advertising  is  most  successful  when  sales  and  advertising  effort  are  concen¬ 
trated  in  the  city  and  suburban  areas  of  the  larger  cities. 

The  Press  otfers  circulation  concentrated  in  city  and  suburbs  at  only  8c  a  line,  the 
lowest  rate  of  any  Houston  paper. 

Net  paid  average  circulation  of  The  Houston  Press  for  the  six-month  period  end¬ 
ing  October  1,  1925,  was — 

30,502 

Local  advertising  gain  for  the  first  nine  months  of  1925  exceeded  461,500  lines. 

The  Houston  Press  strongly  leads  in  local  shoe  linage,  six  days  a  week — one  of 
many  facts  which  attest  the  popularity  of  this  medium  with  local  merchants. 

Local  Shoe  Linage,  Eight  Months,  Week-days 


Houston  Press . 141,840 

Second  Paper .  99,367 

Third  Paper .  92,518 


You  cannot  cover  Houston  without  The  Press 


The  Houston  Press 

A  Scripps-Howard  Newspaper 

Member  of  the  A.  B.  C. 

Represented  in  the  national  advertising  field  by 

ALLIED  NEWSPAPERS,  Inc. 

New  York  Chicago  Cleveland  Cincinnati  San  Francisco  Los  Angeles  Seattle 
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O’SHAUGHNESSY  URGES  ADVERTISING 
AS  AID  TO  AGRICULTURE 


Recommends  It  to  Farmers  as  Efficient  Method  of  Increasing 
and  Solidifying  Their  Organizations,  in  Chicago 
Farm  Bureau  Speech 


Excerpts  from  an  address  by  James  because  it  gives  him  a  wider  market  and 
O'Shau^hnessy,  Executive  Secretary,  in  quicker  time  and  at  tlte  least  cost. 
American  Association  of  Advertising  Second,  because  it  enables  him  to  pro- 
Agencics,  before  the  Seventh  Annu^  duce  on  a  large  scale  and  lessens  the 
Meeting  of  the  American  Earm  Bureau  cost  of  production.  Third,  because  sell- 
Federation,  Chicago,  Dec.  7.  ing  is  always  an  expense  in  every  process 

A  t.-  u  •  1  •  and  selling  with  the  aid  of  proper  adver- 

^DVLRnslNO  which  IS  working  selling  expense  on 

so  tremendously  for  industry,  is  to  every  item  sold 
some  extent  doing  about  the  same  thing  manufacturer’s  advertising  costs 

in  the  way  for  agriculture.  In  compar-  -  - 

ison,  however,  agriculture  is  a  small  ad¬ 
vertiser. 


him  only  3  per  cent  in  the  average  it 
looks  as  if  advertising  should  in  proper 
.  circumstances  be  interesting  to  the  farm- 

In  the  national  field,  agriculture  spends  ej.  ^^o  has  a  66  per  cent  selling  cost  now. 


for  advertising  about  one  cent  for  each 
dollar  spent  by  manufacturers. 


If  that  cost  could  be  reduced  to  60  per 
cent  through  advertising  the  profit  on 


It  has  been  estimated  that  the  farmers  the  advertising  investment  would  be  just 
of  this  country  could  use  to  advantage  100  per  cent. 

about  a  quarter  of  a  billion  dollars’  worth  But  how  can  the  farmer  generally  use 
of  national  advertising  annually.  this  commercial  inuence  to  cut  down  his 

That  faiiustic  figure  is  arrived  at  by  impoverished  cost  of  selling? 
using  the  ratio  of  advertising  cost  to  The  first  part  of  the  answer  is  that 
industry  computed  on  the  assumption  advertising  cannot  now  be  practically 
that  sufficient  advertising  properly  em-  applied  to  all  farm  products.  The  mere 
ployed  would  save  to  the  farmer  about  fact  that  one  group  of  agriculturists  is 
25  per  cent  of  his  present  selling  cost,  listed  among  the  very  largest  advertisers 
In  other  words,  with  such  an  investment  in  America  provides  no  answer  to  the 
the  farmers’  income  on  the  same  pro-  question  as  to  agricultural  products  in 
duction  could  be  increased  many  billions  general.  That  particular  group  is  organ- 
of  dollars  a  year.  ized  and  thoroughly  equipped  for  ad- 

These  figures  are  too  remote,  however,  vertising.  Agriculture  as  a  whole  is  not. 
for  any  other  purposes  than  to  bring  to  The  first  step,  therefore,  toward  general 
the  attention  of  agriculture  some  of  the  advertising  would  be  in  the  way  of 
wider  problems  that  might  studied  out  further  orgtinization.  All  farmers  should 
in  connection  with  advertising.  To  ask  be  brought  into  your  organizations.  And 
the  farmer  individually  or  to  ask  the  they  should  be  brought  in  on  proper 
farm  organizations  to  plunge  into  nation-  working  terms.  In  other  words,  your 
al  advertising  of  all  farm  produce  would  members  should  be  enlisted  for  the  work 
be  indefensible.  What  I  would  suggest  to  be  done. 

in  that  connection  is  a  study,  which  in  You  might  use  advertising  as  an  aid 
turn  may  lead  to  pre^ration  for  further  in  building  your  organizations  to  the  size 
study  of  what  advertising  is  and  how  it  and  strength  you  desire, 
may  be  more  extensively  applied  to  That  would  be,  in  its  first  blush,  ad- 
farming  interests.  vertising  for  members.  And,  of  course. 

There  are  already  enough  examples  of  that  would  be  true.  Such  advertising 
advertising  of  agricultural  products  to  if  properly  designed  and  spread  out  to 
justify  an  exploration  of  the  subject  by  all  the  farmers  could  cause  them  to  want 
agriculture  in  general.  The  first  step  to  join. 

toward  any  advertising  is  organization,  It  is  entirely  within  the  range  of  prac- 
whether  it  be  in  agriculture  or  industry,  tical  possibility  that  your  advertising 
The  advertising  you  see  in  agriculture  undertaking  could  do  the  following 
today  is  done  by  intensified  organiza-  things : 

tions  of  groups  which  have  grown  out  of  Bring  in  members  exactly  as  you 

the  larger  organizations.  Organization  want  them. 

is  the  beginning  and  continuation  of  any  Make  the  farmer  fully  understood 

proper  advertising  activity. 


Better  knowledge  of  all  your  mar¬ 
kets  leading  ■  to  •  your  own  control  of  ' 
them. 

Better  working  conditions  on  the 
farm. 

More  machinery  in  the  fields  and 
about  the  barns. 

More  step-savers  in  every  farm¬ 
house. 

Running  water  in  every  farmhouse. 

Less  drudgery  for  the  farmer  and 
the  farmer’s  wife. 

A  shorter  day’s  work  for  both  of 
them,  giving  more  time  to  think  of 
the  farmer’s  wider  problems  and  social 
betterment. 

Make  the  farm  home  so  attractive 
that  the  farmer’s  boy  will  want  to 
stay  and  be  rewarded  for  staying. 

You  have  the  example  of  industry  be¬ 
fore  you.  You  have  the  experience  of 
substantial  groups  of  agriculture  to  guide 
you. 

You  already  have  the  organization  and 
equipment  necessary  to  consider  this  sug¬ 
gestion.  All  that  remains  is  to  get  a 
detailed  working  plan  for  it  and  proceed. 

You  can  with  audacious  but  cautious 
persistance  become  the  biggest  advertis¬ 
ing  interest  in  America,  with  all  the  re¬ 
wards  and  all  the  dignities  that  come  to 
big  service  intelligently  delivered. 


FACTS  ON  FLORIDA 


New  York  Sun  Printing  Extra  Setii^ 
on  State’s  Boom 

The  Ne-tv  York  5i<n  announced  t 
week  that  special  Florida  seaionj  ^ 
be  issued  with  the  regular  editimi.  • 
Dec.  12  and  Jan.  2.  * 

A  short  while  ago  the  Sun 


the  first  All-Florida  section  issued^ 
any  New  York  newspaper, 
followed  with  a  second,  Nov.  2®,  ** 
These  specials  feature  the  recratioa: 
industrial,  financial  and  real  estate^ 
vantages  offered  by  Florida.  * 


Paris  Corps  Holds  Frolic 

The  Anglo-American  Press  Association 
held  its  annual  dinner  in  Paris,  Nov.  24, 
at  the  Abbaye  de  Theleme.  American 
Ambassador  Myron  T.  Herrick,  the 
Mayor  of  Locarno,  and  several  officials 
of  the  League  of  Nations  were  present. 
Lord  Crewe,  British  Ambassador,  was  un¬ 
able  to  attend. 


You  Know 
It’s 

The  Beacon  Journal 

In  Akron,  Ohio 

No  one  dispute*  thst  (act 
But  do 

You  Know 

that  business  is  booming  it 
Akron — that  the  factories  an 
working  three  shifts— that 
every  one  is  buying  what  they 
want,  as  well  as  what  t^ 
need.  Money  is  plentiful- 
business  is  good. 

Run  Your  Campaign  in  a  Urn 
Paper,  in  a  Live  City. 


Advertising  itself  is  purely  an  organic' 
expression.  It  is  the  organization  of 
knowledge  and  skill  into  specific  service. 

There  is  no  mystery  about  advertising 
and  there  is  no  magic  in  it.  In  effect  it 
is  using  the  multiplication  table  in  the 
markets. 

Advertising  is  usually  most  desirable 
and  effective  where  there  is  a  wide 
stretch  between  the  price  the  producer 
gets  and  the  price  the  consumer  pays. 

There  is  such  a  big  difference  between 
the  price  the  farmer  gets  and  the  price 
the  consumer  pays  that  it  looks  as  if 
there  were  a  crying  need  for  that  or¬ 
ganized  effort  which  would  give  the 
farmer  more  and  require  the  consumer  to 
pay  less. 

If  it  costs  66  cents  to  sell  33  cents 
worth  of  farm  products  then  marketing 
skill  might  well  be  brought  to  bear  on 
that  transaction. 

It  is  the  application  of  marketing  study 
in  advertising  of  which  I  speak.  Mere 
advertising  for  advertising’s  sake  may 
be  a  commercial  crime.  But  advertising 
properly  harnessed  to  a  worthwhile  task 
is  a  public  blessing. 

There  is  much  praise  of  advertising 
hut  it  should  not  be  praised.  Always  it 
should  be  regarded  as  a  thing  to  be  used 
only  where  it  can  produce  the  proper 
economies. 

.An  examination  of  the  figures  will 
show  that  the  average  cost  of  adver¬ 
tising  to  the  manufacturer  is  3  per  cent 
of  the  value  of  his  products  sold  at  the 
factory.  He  is  spending  3  per  cent  in 
that  way  for  various  reasons.  Firsts 


in  the  cities. 

Break  down  resistance  to  farmers’ 
demands  on  the  Government. 

Strengthen  your  hands  for  the  solu¬ 
tion  of  your  marketing  problems. 

Find  a  way  to  get  more  groups  of 
growers  into  successful  advertising. 

Develop  better  facilities  of  transpor¬ 
tation  of  all  salable  farm  produce. 

Promote  a  fuller  use  of  parcel  post, 
including  by  air  for  perishable  produce. 

More  dealing  direct  with  the  city 
consumer. 


iiiQminS6 

Sunday 
diculaiion 
wesf  of 
St  Louis 
Los  Angeles 

EXAMINER 


The  Toys  of  Grown-Up  Children 

Women  are  only  little  girls  grown  bigger.  The  same 
natural  instinct  that  makes  a  little  girl  rejoice  in  “dress¬ 
ing  up’’  herself  and  her  dollies  makes  the  big  girl 
delight  in  the  same  things. 

And  men — consistent  to  the  “slugs  and  snails  and  puppy 
dogs’  tails”  of  their  origin,  are  happiest  when  they  have 
the  “grown-up  toys”  of  boyhood  to  work  with  and  to 
play  with. 

To  make  herself  and  her  children  attractive,  her  home 
livable  as  well  as  lovely — this  is  the  primary  motive  of 
woman.  Hence  her  interest  in  the  household  and  per¬ 
sonal  sections  of  the  family  newspaper.  Also  in  the 
advertisements  that  tell  what  is  modish,  where  it  may 
be  purchased  and  at  what  price. 

Where  is  the  man  who  does  not  love  the  hardware  store 
or  the  electric  shop?  A  saw,  a  hammer,  a  brace  and  bit 
— the  last  word  in  masculine  delight! 

Merchants  are  practical  psychologists.  Their  pros¬ 
perity  is  in  direct  proportion  to  the  success  with  which 
they  link  up  their  stores  with  these  elementary  human 
desires.  Look  over  the  entire  field  of  retail  trade  and 
you  will  find  that  the  really  successful  dealers  are  the 
advertisers. 

In  Cincinnati  the  leading  dealers  in  women’s  mer¬ 
chandise,  gift  goods,  toilet  articles  and  the  like,  as  well 
as  the  merchants  who  sell  hardware,  electrical  appli¬ 
ances,  automobiles,  tires  and  accessories  and  men’s  wear 
place  more  of  their  advertising  in  the  Times-Star  than 
in  any  other  medium. 


CINCINNATI  TIMES-SIM 

CHARLES  P.  TAFT,  PubIMer  C.  H.  REMBOLD,  Manager 

Member  of  Audit  Bureau  of  Circulations 


COMPLETE  FEATURE 
COVERAGE  THRU 
NEA  SERVICE 


NEA  Full  Service  clients  find  it  unnecessary 
to  buy  anything  outside. 

Everything  in  features  from, one  source 
eliminates  worry  and  reduces  costs. 

Newspapers  holding  the  valuable  NEA 
franchise  are  in  possession  of  an  asset  apprais- 
able  at  many  thousands  of  dollars. 

Over  800  papers  with  more  than  8,250,000 
circulation  look  to  NEA  for  their  features  and 
spot  news  pictures. 

NEA  with  the  largest  reader  following  in 
the  world  has  materially  helped  those  papers 
to  increase  and  hold  circulation. 

Exclusive  territorial  rightS'^-no  contract  to  sign. 

Rates  based  on  circulation. 


NEA  SERVICE,  Inc., 

MAIN  OmCE 

1200  West  Third  Street  Cleveland,  Ohio 


iNTA 


THE  WORLD’S  GREATEST  NEWSPAPER  FEATURE  SERVICE 
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Kxpentl  l<»  erononiize-  R.  E.  Lent 


CFKXI)  money  to  be  economical  is  a 
newspaixT  paradox,  for  which  I  am 
indebted  to  K.  1'-.  Lent,  business  manager 
and  part  owner  of  the  Passaic  (X.  J.) 
n^'cnws  Xni's. 

The  most  expensive  newspaper  depart¬ 
ment,  Mr.  Lent  pointed  out,  is  the  me¬ 
chanical  department,  and  one  of  the  best 
places  to  curb  waste  from  this  source,  he 
said,  is  upstairs  in  the  editorial  rooms. 

“After  all,”  he  declared,  “it  is  econom¬ 
ical  in  the  long  run  to  pay  for  intelligence 
in  the  city  rooms.  Higher  jwid  reporters 
produce  cleaner,  better  copy  and  cause 
fewer  mistakes  in  the  composing  room. 
It  costs  money  and  time  downstairs  to 
pay  for  the  mistakes  of  underpaid  staff 
men  who  do  not  know  how  to  write  a 
good  story  and  whose  output  can  scarcely 
be  read  after  the  necessary  slaughter  of 
the  copy  de.sk.  It  is  cheaper  all  around 
to  have  a  news  story  well  written  in  the 
first  place  than  to  allow  poor  copy  to  play 
its  part  in  causing  composing  room  waste. 

“I  know  the  type  of  men  who  generally 
are  hired  in  the  small  newspaper  office. 
Many  of  them  have  not  even  had  a  high 
scluKil  education.  These  newspapers  are 
paying  much  more  to  train  these  men, 
than  if  they  started  in  the  first  place  with 
college  and  Journalism  scIkmiI  graduates, 
despite  the  fact  the  jiayroll  would  neces¬ 
sarily  have  to  be  much  higher. 

“()ne  of  the  most  discussed  newspape-r 
problems  today  is  the  need  of  greater 
efficiency  in  newspaper  priHluction.  and. 
in  discussing  that  problem  editorial  riKim 
efficiency  is  tin)  often  slighted. 

“I  belive  firmly  in  engaging  college  .and 
journalism  graduates.  Pay  them  more, 
and  economize. 

“The  same  idea.  I  think,  applies  to  the 
business  office  as  well  as  the  editorial 
department.  Publishers  have  the  habit  of 
trying  to  get  men  cheap.  They  succeed, 
and,  in  hiring  cheap  help  they  increase 
their  costs,  and  wonder  vaguely  how  it 
liappened." 


One  proof  that  Mr.  Lent  practices  what 
he  preaches  may  be  seen  in  the  interest 
he  took  in  the  establishment  of  the  course 
in  journalism  at  Rutgers  University,  New 
Brunswick,  X.  J.  This  course,  which 
started  this  year  with  an  enrollment  of 
26  students  under  the  direction  of  Prof. 
■•Mien  S.  Will  of  the  Pulitzer  School  of 
Journalism,  Columbia  University,  New 
^’ork,  was  brought  about  by  the  action 
of  the  New  Jersey  Press  As.sociation  last 
year,  when  Mr.  Lent  was  president  of 
the  group.  To  make  the  course  possible 
it  was  necessary  to  have  a  special  bill 
passed  by  the  New  Jersey  legislature. 

The  New  Jersey  publishers,  according 
to  Mr.  Lent,  also  hope  to  establish  some 
time  an  advertising  course  at  Rutgers. 

Mr.  Lent  himself  '  is  a  graduate  of 
Princeton.  Oass  of  1912.  Immediately 
after  college  he  went  to  Passaic  to  be¬ 
come  secretary  of  the  Chamber  of  Com- 


Our  Customers  Write  Our  Ads 

Lockport,  N.  Y.,  Union- 
Sun  Journal 
SAYS 

“Our  DUPLEX  TUBULAR  is 
so  simple  and  easy  to  handle  that 
our  crew  has  always  been  able 
to  get  100%  efficiency  in  produc¬ 
tion  throughout  each  day’s  run.” 

DU^EX 


FOR  ALL  NEWSPAPERS 

Duplex  Printing  Press  Co. 

BATTLE  CREEK.  MICH. 


Still  Breaking  Records  I 

The  Miami  Herald 

Established  a  record  never  before  approached  by 
any  newspaper  published  anywhere  in  any 
language  in 

Average  Number  Pages  Printed  Daily  and  Sunday  from 
August  1st  to  November  30th,  1925. 

The  Herald  adds  new  laurels  to  its  already  long 
list  of  records  by  publishing  the  largest  number  of 
strictly  commercial  pages,  daily  and  Sunday  and 
the  greatest  total  advertising  lineage  ever  carried 
by  any  newspaper,  at  any  time,  in  any  language. 

Bear  in  mind  that  figures  shown  are  without 
comics  and  news  feature  stories  and  are  taken 
from  “regular’.'  editions — no  special  effort  being 
made  to  increase  any  day’s  business  with  the  excep¬ 
tion  of  a  few  issues  we  have  been  compelled  to 
omit  from  60  to  100  columns  of  advertising  because 
of  mechanical  limitations. 

Following  are  the  figures — they  tell  a  story  of 
progress  and  territorial  prosperity: 

Daily  Average  Pages .  63  Plus 

Sunday  Average  Pages . 151  Plus 

Largest  Daily  Run  80  pages,  October  14th 
Largest  Sunday  Run  168  pages,  November  15th 

Daily  Average  Advertising  388V2  columns 
Sunday  Average  Advertising  612  columns 

‘^he  Miami  Herald 

“Florida's  Most  Important  Newspaper" 

FR.t.NK  B.  SHUTTS,  Publisher 


NEWSPAPER  MAKERS  AT  WORK 

- By  PHIUP  SCHUYLER - 


merce  there.  This  work  was  interrupted 
by  the  war. 

It  was  only  seven  years  ago  that  Mr. 
Lent,  returning  from  service  in  the  war, 
had  his  first  experience  in  newspaper 
work.  Then,  in  1918,  he  became  secretary 
and  assistant  publisher  of  the  Passaic 
News.  The  paper  at  that  time  was  owned 
in  partnership  by  George  M.  Hartt  and 
James  T.  Barker.  Subsequently  Mr.  Bar¬ 
ker  sold  out  his  interest  to  Mr.  Lent, 
who  now  is  publisher  of  the  evening 
daily,  with  Mr.  Hartt,  editor. 

SAY  POLITICAL  STORY  FALSE 

Enwright,  Dalton,  and  Taffe  of  Boaton 
Telegram  Indicted  * 

Frederick  W.  Enwright,  publisher  of 
the  Boston  Telegram  and  Lynn  Telegram- 
News,  Stephen  Dalton  and  Leo  Taffe, 
managing  and  city  editors  of  the  Boston 
Telegram  respectively,  and  the  Boston 
Telegram  Corporation  were  indicted  by  a 
Suffolk  county  grand  jury  last  week  as 
a  result  of  an  article  which  appeared 
in  the  issue  of  Nov.  3,  election  day. 
It  is  charged  that  they  published  a  false 
statement,  which,  it  is  claimed,  was  in¬ 
tended  to  defeat  Fire  Commissioner 
Theodore  A.  Glynn,  candidate  for  mayor 
of  Boston. 

Enwright,  Dalton  and  Taffe  appeared 
before  Judge  Bishop  in  Suffolk  superior 
criminal  court  to  answer  to  the  indict¬ 
ments.  They  pleaded  not  guilty  and  at 
the  court’s  order  were  released  in  $500  on 
personal  recognizance.  No  one  repre¬ 
senting  the  corporation  appeared  at  the 
time  to  answer  to  the  indictment  which 
charged  it  with  being  responsible  for  the 
publication  of  a  false  statement. 

It  is  alleged  that  the  Boston  Telegram 


on  election  day,  published  statements 
porting  to  have  been  made  by  yiT 
James  M.  Curley  and  Comnus^ 
Glynn  conceding  the  latter’s  defeat^ 
the  election  of  Daniel  H.  Coakley  ^ 
candidate  backed  by  the  Boston  Tel«>rC 
out  of  a  field  of  10. 

Under  Chapter  269  of  the  Acts  «i 
1922,  of  the  Commonwealth  of  Mas^ 
chusetts  punishment  is  provided  for  «» 
above  offense  as  follows:  “No  per^ 
shall  make  or  publish,  or  cause  to  ha* 
made  or  published,  any  false  statetnenUs 
relation  to  any  candidate  for  nominatwa 
or  election  to  public  office,  which  is  i. 
signed  or  tends  to  injure  or  defeat  sudi 
candidate. 


T^HAT  fills 
the  gap 
between  spot 
news  and  time 
copy  ^ 

• 

The  live 
news-feautre 
series  of 

CURRENTS  NEWS  EEATURES.  INC. 

Star  Bldg. 

WASHINGTON,  D.  C. 
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150,000 


Z^OQOOC 

When  You  Think 

of  Des  Moines  do  you  think  of  it  merely  as  a  city  of  150,000, 
or  as  the  key  to  a  market  of  2,500,000  population — the  state 
of  Iowa. 

Des  Moines  is  strategically  located  in  the  center  of  the 
state.  It  is  150  to  350  miles  distant  from  other  cities  of  the 
same  commercial  importance. 

The  Des  Moines  Register  and  Tribune 

has  170,000  daily  circulation  and  circulates  throughout  Iowa.  It  is  read  in 
practically  every  home  in  Des  Moines,  one  out  of  every  two  homes  within 
100  miles  and  one  out  of  every  four  in  the  entire  state.  The  Register  and 
Tribune  is  the  backbone  of  a  successful  advertising  campaign  in  Iowa. 

Write  for  folder  showing  circulation  of  The  Des  Moines  Register  and 
Tribune  by  cities,  towns  and  counties  in  Iowa. 
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SLOVENLY  REPORTING 
MADE  GRANGE’S  FAME 


So  Manrin  Creager,  Milwaukee  Journal 
M.  E.,  Tells  High  School  Writers-7- 
Hero-Worship  Was  Easiest 
to  Write 


Slovenly  newspaper  reporting^bobsted 
“Red”  Grange's  fame  far  beyond  its' true 
proportion,  Marvin  H.  Greager,  managing 
editor,  of  the  Milwaukee  Journal  told 
delegates  attending  the  annual  conven¬ 
tion  of  the  Wisconsin  Intereolle^ate 
Press  Association  at  Marquette  Univer¬ 
sity,  Milwaukee,.  Dec.  10. 

It  was  easy  to  pin  a  glittering  story 
on  a  “star,”  but  hard  to  write  a' complete 
and  comprehensive  story  of  each  game,  he 
said.  The  reporters  wrote  the  Msy' story. 

Mr.  Creager  declared  that  there  seemed 
to  be  a  tendency  in  journalism  “some¬ 
what  akin  to  that  in  football.”  ' 

"The  old  fashioned,  hard  persistent 
plugging  for  facts  has  rather  given  way 
to  short  cuts  and  highly  specialized  work 
in  much  the  same  fashion  that  the  old  line 
smashing — slow  but  sur6  football  machine 
has  given  way  to  forward  passes  and 
wide  formations.  And  while  the  new 
style  may  have  its  advantages,  I  question 
whether  it  is  as  sure  to  put  the  ball  over 
as  the  old  style. 

“Red”  Grange  is  the  product  of  the  new 
school  of  football  and  journalism.  Back 
in  the  old  days  there  were  some  pretty 
fair  football  men  too.  I  am  old  fashioned 
enough  to  think  Mr.  Grange  may  have 
found  the  going  rather  heavy  in  their 
company.  Yet  none  of  them  found  it 
necessary  to  have  a  personal  manager  to 
protect  him  from  frenzied  bidders.  In 
fact,  I  believe  they  all  had  to  go  to  work 
for  a  living  after  graduation. 

“But  what  has  that  to  do  with  newspa¬ 
per  work?  Just  this.  It  was  newspaper 
stories  that  ma<le  Grange.  For  three 
years  the  scores  of  hard  working,  faithful 
pluggers  on  the  Illinois  squad  have  been 
used  simply  as  foils  for  the  Wheaton  ice 
man.  The  stories  of  games  in  which 
Grange  played  were  merely  recitals  of  his 
personal  doings.  One  would  get  the  im¬ 
pression  from  reading  of  the  Illinois 
games  this  year  that  there  was  just  one 
man  on  the  field  worth  mentioning  and  he 
was  a  combination  of  Hercules,  Mercury 
and  Aladdin.  Subsequent  developments 
indicate  that  he  also  has  in  him  strains 
of  the  Croesus  and  Rockefeller  stock. 

“Certainly  this  has  not  made  for  team 
work  and  college  spirit.  And  the  blame 
belongs  primarily  to  the  newsiwpers 
which  have  played  him  out  of  all  propor¬ 
tion  to  his  importance. 

“They  have  done  this  mainly  because  of 
slovenly,  inaccurate,  untruthful  reporting. 
It  has  been  easier  to  write  a  column  or 
two  of  hero  worship  than  to  dig  in  and 
get  real  facts  and  array  them  in  interest¬ 
ing  form. 

“It  would  be  difficult  to  find  a  better 
example  of  the  dangers  of  exaggerated, 
superficial,  newspaper  reporting,  but  it  is 
by  no  means  an  unique  situation.  The 


tendency  of  reporting  is  far  too  often 
toward  playing  to  the  public  weakness 
for  hero  worship  and  superlatives  in 
general.  Writers  yield  to  the  temptation 
to  make  their  stuff  ‘go  over’  by  building 
up  some  spectacular  feature  far  beyond 
its  true  value  and  the  result  is  an  un¬ 
balanced  and  untrue  picture. 

“What  I  want  to  emphasize  here  is  the 
importance  of  writing  things  as  they  are. 
The  objection  may  be  raised  that  a  story 
so  written  is  dull  and  lacks  punch — that 
it  needs  to  be  ‘jazzed  up’  to  make  it  at¬ 
tractive.  That  is  the  excuse  of  the  in¬ 
competent  and  lazy  writer.  It  is  more 
difficult,  perhaps,  to  make  a  story  true  and 
attractive  at  the  same  time,  but  real 
writing  is  not  easy.  If  you  are  looking 
for  something  easy,  don’t  take  up  news¬ 
paper  work, 

“If  you  do  take  it  up,  start  on  the 
firm  foundation  of  facts  and  build  your 
story  on  that.  There  is  jazz  enough  to 
suit  the  greatest  of  jazz  gluttons  without 
putting  it  into  supposedly  true  news¬ 
paper  reports.  It  is  like  a  shoddy  piece 
of  woolen — it  looks  fine  at  first  glance, 
but  it  does  not  stand  up  and  is  not  hon¬ 
est.” 


PRESS  CLUB  ELECTS  WILUAMS 


Baltimore  Judge  Named  President  of 
Local  Newspaper  Group 


Judge  Thomas  J.  C.  Williams  of  the 
Juvenile  Court  and  a  veteran  newspaper 
man  was  unanimously  elected  president 
of  the  Baltimore  Press  Club  at  the  an¬ 
nual  meeting  of  the  active  members  held 
Dec.  5,  at  the  club  rooms. 

Other  officers  re-elected  were ;  Vice- 
presidents,  Folger  McKinsey  and  W. 
Dwight  Burroughs ;  recording  and  cor¬ 
responding  secretary,  John  J.  Ely;  fin¬ 
ancial  secretary,  J.  Ferd.  Hayward; 
treasurer,  Edward  H.  Pfund.  Board  of 
governors :  Frank  F.  Patterson,  George 
Garner,  Harold  D.  Jacobs,  George  T. 
Jenkins,  Vincent  de  P.  Fitzpatrick,  Judge 
Williams,  Mr.  McKinsey,  Mr.  Borroughs, 
Mr.  Ely.  Mr.  Hayward  and  Mr.  Pfund. 

Four  hundred  and  fifty  new  members 
were  elected  to  membership  during  the 
year  and  eight  educational,  social  and 
historical  functions  given. 

The  club  now  has  972  members,  in¬ 
cluding,  in  addition  to  active  newspaper 
men,  leading  financial,  commercial  and 
professional  men.  Government,  State  and 
city  officials. 


WOMAN  WRITERS  ENTERTAIN 


r^^FOR  PROMPT  SERVICE^ 


TYPE 


BORDERS  '  ORNAMENTS  '  BRASS  RULE 


■  'Tr inters  ’  Supplies 


KELLY  PRESSES'KLVMAX  FEEDERS  ~  PAPER  CUTTERS 
HAMILTON  WOOD  AND  STEEL  EQUIPMENT,  INCLUDING  OUR 
AMERICAN  CUT-COST  EQUIPMENT 


Carried  in  steci  for  prompt  shipment  at  the  fodorwing  Selling  Houses  of  the^ 


^^merkan  Type  Founders  Qmpany 


BOSTON  kichmon: 

NEW  YORK  ATLANTA 

PHILADELPHIA  BLFEALO 

BALTIMORE  PITTSBURI 


DETROIT 
CHICAGO 
CINCINNATI 
ST.  LOUIS 
MILWAUKEE 


MINNEAPOLIS 
KANSAS  CITY 
DES  MOINES 
DENVER 
LOS  A.NGELES 


SAN  FRANCISCO 
PORTLAND 
SPOKANE 
WINNIPEG 


plants  were  the  gift  of  Mrs.  Ogden  Reid, 
of  the  New  York  Herald  Tribune,  a 
member  of  the  club. 

The  committee  iu  charge  consisted  of 
Miss  Elsie  McCormick,  Mrs.  Josephine 
Ober,  Miss  Charlotte  McLevidge,  Miss 
Marjorie  Paterson,  and  Miss  Emma 
Bugbee. 


He  achieves  his  needs  because  h* 
and  that  is  the  answer  to  our  pitibla 
We  must  reach  a  point  where 
less  teachers  and  more  critics,  to 
the  writers  who  have  to  write  in 
ing  the  equipment  they  will  need,  th^ 
assist  them  in  its  proper  use.”  " 


BEST  PROSE  IN  DAILIES 


Prohibitioni>t  Prohibits  Publicity 


Dr.  Canby  Says  Reporters’  Copy  Better 
Than  Magazine  Writing 


Kot  in  our  leading  magazines,  but  in 
our  newspapers  is  to-  be  found  the  best 
prose  written  in  America  today,  accord¬ 
ing  to  Dr.  Henry  Seidel  Canby,  of  Yale 
University  faculty  and  editor  of  the 
Saturday  Review  of  Literature.  Dr. 
Canby  spoke  at  the  convention  of  New 
England  teachers  of  English  in  Spring- 
field,  Mass.,  last  Saturday. 

He  said  that  a  knowledge  of  rhetoric 
is  not  enough  to  produce  good  English 
but  that  there  must  be  motivating 
thoughts  and  emotions  demanding  ex¬ 
pression.  The  language  of  the  press 
serves  as  an  example  of  writing  with  a 
swift  compelling  purpose,  he  declared. 

Dr.  Rollo  W.  Lyman,  professor  of 
methods  of  teaching  English  at  the  Uni¬ 
versity  of  Chicago,  urged  teachers  of 
English  to  cull  the  newspapers,  saving  up 
for  use  in  the  class  room  the  best  that 
the  daily  press  has  to  offer.  English  in¬ 
struction,  he  said,  must  be  in  line  with 
the  everyday  experiences  of  children  of 
all  nationalities  and  of  intelligence. 

In  part.  Dr.  Canby  said:  “The  fact 
of  the  matter  is  that  the  best  prose  today 
is  not  found  in  the  best  magazines;  it  is 
not  the  product  of  those  writers  who 
write  for  these  high  class  magazines. 
Rather,  our  best  examples  of  prose  are 
being  turned  out  in  the  columns  of  the 
-American  newspapers  by  certain  ‘low¬ 
brow’  reporters  with  no  reputation  what¬ 
ever  as  writers. 

“The  reporter’s  writings  are  full  of 
meat  of  the  sort  which  -America  needs. 


Capt.  George  Parker,  New  EngbM 
prohibition  officer,  refused  to  addressi 
meeting  in  Boston  last  week  on  La, 
Enforcement  if  any  newspaper  reporters 
were  allowed  to  be  present.  Capt.  Parser 
declared  he  did  not  want  any  newspar,. 
headlines  screaming  at  him.  ^ 


Texas  Veterans  Eject  Mrs.  Rountree 


Dispaldhlleiiilil 


Leads  the  second  Erie,  Pa.,  news¬ 
paper  in  circulation,  local  adver¬ 
tising,  national  advertising  and 
good  will  of  its  public,  and  leads 
by  a  good  margin. 


Erie,  Pa.,  Dispatch-Herald 

WILLIAM  A.  HENDRICK,  PubBslur 
LOUIS  BENJAMIN,  Treas.  A  Com.  Mfr. 
CHAS.  H.  EDDY  CO..  ReprasntatlvM 
New  York  Chlcaao  Bostca 


New  York  Newspaper  Women’s  Club 
Holds  Open  House 

The  New  York  Newspaper  Women’s 
Club  held  open  house  in  their  new  head¬ 
quarters  at  the  Hotel  Iroquois  on  Sun- 
tiay,  Dec.  6. 

Miss  Martha  Coman,  founder,  and 
Miss  Jane  Dixon,  former  presidents,  re¬ 
ceived  with  Miss  Theodora  Bean,  acting 
president  during  the  absence  of  Miss 
I-oiiclla  Parsons  in  California.  Decora¬ 
tions  of  chrysanthemums  and  hot  house 


It  Is  Not  An  Expense 


to  install 


CERTIFIED  DRY  MATS 


The  cost  of  installing  the  Certified  cold 
process  of  stereotyping  is  not  an  expense. 


In  a  comparatively  short  time,  the  cost 
of  any  new  equipment,  such  as,  dry  mat 
humidor,  scorcher,  and  roller,  is  more  than 
paid  for  through  the  savings  made  possible 
with  this  system. 


Thereafter,  the  dividends  keep  piling  on, 
year  after  year. 


Let  us  tell  you  how  LITTLE  you  need 
invest  in  new  equipment,  and  how  MUCH 
your  dividends  may  be. 


There  is  no  obligation  on  your  part. 


CERTIFIED  DRY  MAT 
CORPORATION 


340  Madison  Avenue,  New  York,  N.  Y. 

For  “wet  mat”  printing  with  DRY  MAT  facility 
use  CERTIFIEDS 


Made  in  tie  U.  S.  A. 


Mrs.  Lee  J.  Rountree,  head  of  the 
Bryan  (Tex.)  Eagle  was  elected  presi- 
dent  of  the  Texas  Editorial  Association, 
an  organization  of  veteran  newspaper 
men  and  women  at  their  annual  conven¬ 
tion  in  Brownsville. 


VV' 
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NOVEMBER 


Shatters  All  Lineage  Records  for 


IBirmingham  News 


THE  SOUTH’S  GREATEST  NEWSPAPER 


For  five  years,  October,  1920,  stood  as  the  banner  month  of  the  Birmingham  News.  That 
October  was  passed  by  October,  1925,  and  October,  1925,  held  the  record  for  just  one  short 
month  as  November  was  the  biggest  month  in  the  paper’s  entire  history.  There  are  two  basic 
reasons  for  this:  First,  Birmingham  is  enjoying  a  phenomenal  era  of  prosperity;  second,  the 
Birmingham  public,  that  receives  a  weekly  payroll  of  more  than  ^4,000,000,  responds  to  adver¬ 
tising  in  The  News. 


OCTOBER,  1925 

1,649,172  Lines 


NOVEMBER,  1925 

1,665,496  Lines 


The  News  alone  in  Birmingham  carried  more  advertising  lineage  in  November  than  October. 
Advertisers,  both  local  and  national,  know  that  The  News  produces  most  results  per  dollar,  and, 
after  all,  results  are  what  they  want. 


NOVEMBER,  1925  cOxMPARED  with  NOVEMBER,  1924 


NEWS 


AGE-HERALD 


POST 


1924— 1,429,890 

1925— 1,665,496 

Gain — 235,606  Lines 


821,828 

704,200 

Loss — 117,628  Lines 


326,438 
.  506,380 

Gain — 179,942  Lines 


Newspaper  Arguments  and  Selling  Theories 
Mean  Nothing  to  An  Advertiser 


RESULTS  ALONE  COUNT! 


(She  iBirminttham  Nexos 


THE  SOUTH’S  GREATEST  NEWSPAPER 


New  York 


National  Representatives: 

KELLY-SMITH  COMPANY 

Chicago  Boston 

JOEL  C.  HARRIS,  Jr. 


Philadelphia 


\ 


Atlanta 
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EASTERN  WRITERS  SEEK  FOUR-GALLON 
HATS  IN  AUSTIN,  TEXAS 

*‘Ma”  Ferguson  Impeachment  Threat  Draws  Out-of-Town 
Corps — Favored  With  Exclusive  Interview  as 
Local  Men  Wait  Outside 

By  S.  RAYMOND  BROOKS 


A  USTIN,  Tex.,  Dec.  10. — “Where  can 
I  get  one  of  those  fo’  gallon  hats?” 
Joseph  A.  Brady,  New  York  Herald 
Tribune  staff  correspondent  asked  a  na¬ 
tive  newspaper  man. 

“Have  you  tried  Dalhart,  Tex?” 

“Dalhart?  Why  don’t  they  handle 
them  here  ?” 

“Oh,  you  might  get  one  at  a  souvenir 
shop.” 

“Lead  me  to  it.  They  won’t  believe 
I’ve  been  to  Texas. if  I  don’t  romp  into 
the  city  room  sporting  one  of  those  high 
lids.  .And  I  want  to  get  one  of  those 
trick  whips  that  Doug  Fairbanks  used 
in  his  picture.  My  little  boy’s  last  words 
were ;  ‘Daddy,  when  you  get  to  Texas, 
send  me  a  cowboy  whip’.” 

Newspaper  men  from  all  points  east 
have  been  camping  in  Austin  for  the  past 
two  weeks,  _  padding  the  w'ires  with  all 
sorts  of  stories,  news,  feature,  freaks 
and  stati.stical  reports  all  based  upon  the 
general  theory  that  Miriam  .Amanda 
(“Ma”)  Ferguson’s  position  as  first  wo¬ 
man  governor  of  Texas  was  being  men¬ 
aced  through  impeachment  threats  by  the 
legislature. 

.Among  the  correspondents  present  dur¬ 
ing  the  10  or  20  days  that  the  story  was 
“hot”  were  John  E.  Mitchell,  New  York 
World;  Russell  N'.  Porter,  New  York 
Times;  Joseph  A.  Brady,  New  York 
Herald  Tribune;  C.  B.  Douglas,  Balti¬ 
more  Sun;  George  W.  MeVey,  United 
Press ;  M.  F.  Dacy,  International  News 
Service;  Oiarles  N.  Wheeler,  Universal 
Service ;  Ray  Baumgardner,  Dallas, 
Texas  manager  for  the  Associated  Press; 
Gordon  Shearer,  Newspaper  Enterprise 


Association  and  the  Scripps-Howard 
papers. 

The  Ferguson  story  threatened  for  a 
time  to  give  the  local  Associated  Press 
correspondents,  C.  B.  Dickson  and  Lloyd 
Gregory  some  trouble.  These  men  ap¬ 
peared  for  a  time  to  be  the  innocent  vic¬ 
tims  of  a  serious  situation,  all  of  which 
grew  out  of  former  Governor  James  E. 
Ferguson’s  refusal  to  talk  for  publication. 
The  local  A.  P.  men,  in  common  with 
William  Thornton,  Dallas  News,  Eddie 
Newton,  San  Antonio  Express,  S.  Ray¬ 
mond  Brooks,  Austin  American,  and  Jack 
Fernandez,  Ft.  Worth  Star-Telegram, 
had  been  persistent  in  their  efforts  to  in¬ 
terview  the  governor  or  her  spokesman, 
Jim  Ferguson.  But  for  a  period  of  five 
weeks,  neither  the  governor  nor  her  hus¬ 
band  would  give  the  local  men  an  audi¬ 
ence.  Texas  papers  were  “romping”  on 
the  governor’s  policy  in  page  one  edi¬ 
torials  and  but  these  tactics  did  not  seem 
to  make  the  Fergusons  easier  for  news¬ 
paper  men  to  see. 

When  the  eastern  quartette,  composed 
of  Mitchell  of  the  World,  Brady  of  the 
Herald  Tribune,  Porter  of  the  Times 
and  Douglas  of  the  Sun  reached  Austin 
they  sailed  forth  to  the  capitol,  announced 
themselves  as  New  York  correspondents 
and  “would  the  governor  see  them?” 
Word  came  back  that  the  governor  was 
indisposed,  but  her  husband,  “Jim” 
would  be  glad  to  receive  them. 

So  the  boys  from  the  metropolis  en¬ 
tered  the  governor’s  office  and  there  they 
were  received  by  James  E.  Ferguson, 
sitting  at  the  governor’s  desk.  Mr.  Fer¬ 
guson  quite  patiently  told  his  story,  gd- 


ing  back  to  the  palmy  days  of  1914  and 
carrying  the  men  through  his  impeach¬ 
ment  trial  and  his  wife's  election. 

The  story  went  out.  .And  local  corre¬ 
spondents  almost  suffered  a  similar  fate. 

It  was  several  days  before  Austin  writers 
could  apprise  their  papers  of  the  situa¬ 
tion. 

Finally,  E.  T.  Cutter,  central  division 
superintendent  of  the  Associated  Press, 
dispatched  his  Texas  manager,  Ray 
Baumgardner  to  Austin  and  it  is  said  that 
Mr.  Baumgardner  carried  to  James  E. 
Ferg;uson  a  personal  telegram  from  Mr. 
Cutter,  inviting  the  Fergusons  to  tell 
their  story  through  the  Associated  Press. 
Former  Governor  Ferguson  thanked  Mr. 
Baumg;ardner  and  asked  him  how  many 
columns  would  the  A.  P.,  give  him.  Mr. 
Baumgardner  told  him  three  thousand 
words. 

“That’s  about  three  columns,  isn’t  it?” 
Mr.  Ferguson,  who  is  also  editor  and 
publisher  of  the  Ferguson  Forum  asked. 

“Yes,”  Mr.  Baumgardner  replied. 

“Well,  I  may  have  something  tomor¬ 
row.” 

He  did.  He  handed  to  the  A.  P.  and 
all  other  services  a  three-column  state¬ 
ment,  defending  the  governor’s  acts  and 
criticizing  the  policy  of  the  red-headed 
young  attorney  general,  Dan  Moody. 

Circulation  managers  should  be  inter¬ 
ested  in  one  fact  developed  rather  thor¬ 
oughly  to  the  satisfaction  of  the  writer 
that  they  do  not  follow  the  news  as  played 
by  their  papers.  All  three  of  the  New 
York  papers,  for  instance,  and  the  Balti¬ 
more  Sun,  carried  page  one  display  heads, 
two  and  three  column  stories  and  fre¬ 
quent  editorials  on  the  Ferguson  story. 
Their  stuff,  in  this  particular  case,  was 
absolutely  exclusive.  But  only  one  paper, 
’  the  Times,  could  be  purchased  on  local 
I  news-stands.  Correspondents  haunted 
offices  of  the  .Austin  .American  w’hich 
happened  to  be  subscribing  for  the  New 
York  papers,  in  order  to  see  the  manner 
in  which  their  stuff  was  being  handled. 
These  stories  gave  the  New  York  papers 
a  splendid  opportunity  to  “break  into” 
Texas,  not  only  for  .Austin  sales,  but  in 


all  other  important  towns  with 
news-stand  representation.  ’*^1 
New  York  newspaper  men, 
the  collapse  of  the  impeachm* 
ment  against  the  woman  gover*.  j 
returned  to  the  east.  But  they^ 
will  be  back  in  a  few  days. 
county  grand  jury  is  scheduled  ^ 
in  the  present  state  highway  C 
tion,  so  rumor  says,  and  the*  ^ 
ments  may  lead  to  a  strengtheaiJ 
demand  for  an  impeachment  se^' 


PUBUSHERS  BUILD 


RAILcaiB 


H.  B.  and  J.  R.  Snyder  of  Qtrjy 
Tribune  in  TrantporUtioB  Pidi 

Newspaper  men  have  been  succej 
various  other  lines  of  business  bnt 
mained  for  H.  B.  and  J.  R.  Snyder  * 
and  publisher,  respectively,  of  the 
(Ind.)  Post-Tribune,  to  enter  the 
transportation  in  answer  to  the 
demand  for  a  power  passenger  cj 
use  in  branch  line  and  short  haul » 

This  week  they  delivered  the 
Smalley  railcar,  a  coach  60  feet  k» 
carrying  57  passengers,  to  the  r 
hanna  and  New  York  Railroad  « 
liamsport.  Pa.,  taking  car  from  shJ 
Davenport,  la.,  to  Chicago  for  exl^ 
the  Union  station  and  thence  over 
sylvania  lines  via  Pittsburgh  on  e 
train  schedule. 

The  railcar,  equipped  with  tn 
horsepower  motors  and  the  new  (j 
bell  transmission,  averaged  51  mihs 
hour.  On  the  grade  east  of  John 
Pa.,  the  Smalley  car  made  the  26 
42  minutes. 

The  car  costs  but  35  cents  per 
operate  compared  with  $1.20  per  nit 
cost  of  operating  small  trains,  it  is 

Railroad  officials  and  engineeriig 
perts  made  the  trip  on  the*  car. 

The  car  was  designed  by  J.  S. 
of  Muscatine.  la.  'The  company 
car  is  headed  by  H.  B.  Snyder,  pre 
and  treasurer,  and  J.  R.  Snyder, 
tary,  owners  of  the  Gary  Post-T 
J.  U.  Thompson,  Chicago,  vice-p^; 
and  C.  H.  VandeerVoort,  Moline, 
sales  manager. 


CASPER,  WYOMING 
NEWSPAPERS  CONSOLIDATED 

On  December  1st,  The  Casper  Evening  Tribune  assumed  control  of 
The  Casper  Morning  Herald.  The  Herald  will  be  published  mornings 
except  Monday,  and  The  Tribune,  evenings  except  Saturday. 

The  Sunday  morning  edition  will  be  a  distinct  paper,  a  combina' 
tion  of  both  the  Herald  and  Tribune. 


These  Papers  Will  Blanket  the  Central  Wyoming  Territory 


The  Herald  has  the  largest  morning  circulation  in  Wyoming  The  Tribune  has  the  largest  evening  circulation  in  Wyoming 

ASSOCIATED  PRESS  AND  UNITED  PRESS  SERVICE 

‘Che  CASPER  MORNING  HERALD  ‘Che  CASPER  EVENING  TRIBUNE 

‘Che  SUNDAY  HERALD  TRIBUNE 

S pedal  Representatives :  PRUDDEN,  KING  8C  PRUDDEN,  Inc. 

NEW  YORK  BOSTON  CHICAGO  SEATTLE  LOS  ANGELES  SAN  FRANCISCO 

270  Madison  Avenue  Globe  Building  Steger  Building  Leary  Building  Chamber  of  Commerce  Building  507  Montgomery  Street 
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Linotype  Magazines  Changed  from  the  Front 

Linotype  magazines  are  quickly  and  easily  changed 
•  from  the  front.  Any  magazine  may  be  removed  and 
replaced  by  another  in  a  few  seconds  without  disturb¬ 
ing  the  other  magazines.  Changes  are  made  in  exactly 
the  same  way  on  both  Single  Distribution  and 
Mutiple  Distribution  (Mixing)  Linotypes. 


Linotype  Magazines  All  Operated  from  a 

Single  Power-Driven  Keyboard 

A  Linotype,  either  of  the  Single  Distribution  or 
Multiple  Distribution  (Mixing)  type,  has  only  one 
keyboard.  The  operator  can  set  matrices  from  any 
magazine  (including  the  auxiliary  magazines)  with¬ 
out  leaving  his  seat  or  changing  his  position.  i 


Linotype  Magazines  Interchangeable 


Any  Standard  Linotype  Magazine,  either  main  or 
auxiliary,  can  be  used  on  either  Single  Distribution 
or  Multiple  Distribution  (Mixing)  Linotypes. 

Linotypes  of  the  various  models  can  be  equipped 
to  east  either  30  or  42  picas  maximum  measure 


MERGENTHALER  LINOTYPE  COMPANY 


SAN  FRANCISCO  CHICAGO 
NEW  ORLEANS 


Brooklyn,  New  York 

AGENCIES  IN  THE  PRINCIPAL  CITIES  OF  THE  WORLD 


CANADIAN  LINOTYPE  LIMITED, 
TORONTO 


Composed  entirely  on  the  Linotype  in  the  Bodoni  and  Scotch  series 
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ADVERTISING  A  FACTOR  IN  ECONOMY 
OF  MARKETING,  SURVEY  SHOWS 

Decreases  Selling  Costs,  Increases  Production  and  Lowers 
Prices,  Committee  Will  Report  at  National  Distribution 
Conference  Next  Week 

TJ/’ASHINGTON,  Dec.  10. — Advertis-  very  class  of  people  who  are  likely  cus- 
^  ing  is  given  a  prominent  place  in  the  tomers  for  the  goods  he  has  to  sell.  Yet 
economy  of  marketing  in  a  survey  of  Mar-  the  same  man  is  oftentimes  careless  in  the 
ket  Analysis,  Advertising  and  Advertising  selection  of  his  advertising  media  in  which 
Mediums  which  will  be  used  as  a  basis  of  he  is  spending  an  amount  of  money  in 
discussion  at  the  general  meeting  of  the  excess  of  his  total  rent.  He  does  not 
National  Distribution  Conference  to  be  make  sure  that  the  papers  he  uses  or  the 
held  in  Washington  next  week  under  the  other  advertising  methods  that  he  employs 
auspices  of  the  Chamber  of  Commerce  reach  the  people  who  belong  to  his  par- 


of  the  United  States. 

The  special  committee  which  made  the 


ticular  clientele. 

“The  superficial  talk  to  the  effect  that 


survey,  consisting  of  business  men,  econ-  advertising  pays  has  made  advertising 
omists  and  advertising  experts,  finds  that  too  haphazard,  while  the  lack  of  exact 
national  advertising  is  a  contributing  fac-  data  has  been  a  matter  of  distinct  disad- 
tor  in  the  reduction  of  marketing  costs  vantage  to  those  who  desired  to  study  the 
and,  indirectly,  in  the  reduction  of  prices,  problem  before  making  their  advertising 
This  conclusion  is  based  on  first  hand  appropriations  or  deciding  upon  how  those 
testimony  from  a  large  number  of  dis-  appropriations  should  be  spent, 
tributors  as  to  the  economic  effects  of  ad-  “The  advertising  successes  are  such  as 
vertising.  The  committee  lists  the  ad-  encourage  greatly  its  further  use. 
vantageous  effects  of  proper  advertising  There  are  large  wastes  in  advertfsing,  but 

at  present  it  seems  beyond  the  power  of 


Decreasing  the  cost  of  selling; 


this  committee  to  get  any  extact  data  re- 


2.  Lowering  the  cost  of  production  on  garding  such  waste.  Such  information  as 


Dr.  W.  I.  King,  National  Bureau  of 
Economic  Research,  New  York. 

Robert  K.  Leavitt,  secretary.  Associa¬ 
tion  of  National  Advertisers,  New  York. 

E.  T.  Meredith,  publisher,  Meredith 
Publications,  Des  Moines. 

Dr.  Wesley  Mitchell,  National  Bureau 
of  Economic  Research,  New  York. 

Malcolm  Muir,  vice-president,  McGraw- 
Hill  Company,  New  York. 

A.  Heath  Onthank,  Chief,  Domestic 
Commerce  Division,  Bureau  of  Foreign 
and  Domestic  Commerce,  United  States 
Department  of  Commerce,  Washington. 

C.  C.  Parlin,  manager.  Division  of 
Commercial  Research,  Curtis  Publishing 
Company,  Philadelphia. 

E.  W.  Parsons,  advertising  manager, 
Chicago  Tribune. 

Herbert  P.  Sheets,  secretary-treasurer, 
National  Retail  Hardware  Association, 
Indianapolis. 

A.  B.  Sikes,  American  News  Publica¬ 
tion  Association,  New  York. 

Harry  Dwight  Smith,  Fuller  and 
Smith,  Geveland. 

Dr.  Daniel  Starch,  Director  of  Re¬ 
search,  American  Association  of  Adver¬ 
tising  Agencies,  New  York. 

P.  L.  Thomson,  publicity  manager. 
Western  Electric  Company,  New  York. 

William  A.  Thomson,  director.  Bureau 
of  Advertising,  American  Newspaper 
Publishers  Association,  New  York. 


DISCUSS  ADVERTISING  COSij 

Views  of  Advertiien,  Agenc^ 

Publishers  Presented  in 

A  round  table  discussion  on  “An  iJ 
vertising  Costs  Rising?”  brought 
sharp  controversy  at  the  weekly  1™-!? 
of  the  Pittsburgh  Advertising 
the  Chamber  of  Commerce  auitoriuac 
week.  Three  arguments  were  advi^ 

1.  By  the  representatives  of 
vertisers,  who  claim  that  the  cost » ' 
quiry  of  late  has  greatly  increased  * 

2.  By  the  agency  group  who  nab 
tained  that  advertisers  are  actually 

a  much  better  bargain  line  cost  po  iji 
of  circulation  than  a  few  years  ago  * 

3.  By  the  publishers  who  cwtaA 
that  the  tendency  to  restricted  circuS 
among  trade  papers  gives  better  ^ 
value  at  a  lower  loss  to  advertiser 

The  meeting  was  arranged  by  Tbo® 
B.  Harman,  Jr.,  of  the  National  Stocksa 
and  Farmer  Publishing  Company. 
speakers  included  Edward  M.  Power  !■ 
president  of  the  club,  for  the  age^ 
group;  Joseph  Vigneau  and  Hannan • 
the  publishers’  group,  and  J.  A  Cuila. 
of  the  National  Fireproofing  Comja 
Elmer  T.  Wible,  of  the  Pittsburgh  i;. 
Company,  H.  B.  Jamison,  of  the  .Ameria 
Sheet  and  Tin  Plate  Company  andl',. 
Twitchell  of  the  Carnegie  Steel  C  ;ir.pjn1 


account  of  increased  volume; 


is  available,  however,  would  indicate  that 


3.  Lowering  prices  to  consumers  and  properly  planned  and  placed  advertising 
thereby  raising  the  standard  of  living;  has  genuine  economic  value,  not  only  for 

4.  As  a  by-product,  aiding  in  the  edu-  the  user  of  such  advertising  by  reason  of 


cation  of  the  general  public. 


its  aid  to  him  in  distribution,  but  it  is  of 


The  committee  finds,  however,  as  a  re-  genuine  value  to  the  public  itself  because 
suit  of  its  investigations,  that  there  are  the  public,  to  a  large  extent,  shares  in  the 
large  wastes  in  advertising  “due  to  the  in-  economies  which  it  brings  about, 
adequate  or  uniformed  study  of  markets  The  members  of  the  committee  which 
and  to  the  imperfect  coordination  of  ad-  made  the  survey  of  market  analysis,  ad¬ 
vertising  with  other  activities.”  Various  vertising  and  advertising  mediums  are; 


steps,  among  them  the  establishment  of 
a  ^larket  Research  Planning  Body,  de¬ 
signed  to  place  advertising  upon  a  more 
scientific  basis  are  proposed  in  its  report. 

The  special  committee  will  submit  to 
the  Distribution  Conference  these  recom¬ 
mendations  : 

Market  Research  Planning  Body 
should  be  established  coordinating  cer¬ 
tain  lines  of  fundamental  marketing  re- 


Stanley  Resor,  chairman.  President,  J. 
Walter  Thompson  Company,  New  York. 

Homer  J.  Buckley,  president,  Buckley, 
Dement  &  Co.,  Chicago. 

A.  U.  Chaney,  general  manager,  Ameri¬ 
can  Cranberry  Exchange,  New  York. 

Elmer  L.  Cline,  vice-president.  Contin¬ 
ental  Baking  Corporation,  New  York. 

E.  E.  Day,  Professor,  School  of  Busi- 


search,  to  be  supported  by  organizations  ness  Administration,  University  of  Michi- 
interested  in  the  results  of  ‘  such  work,  gan,  Ann  Arbor. 


This  body  should  lay  out  and  possibly  un-  H.  Fahey,  publisher,  Boston, 

(lerwrite  market  research  projects  with  -j*/-  ^  r\ 

the  purpose  of  reducing  duplication  of  ,  Fulton,  president.  General  Out- 

effort  to  its  lowest  terms  and  of  estab-  ^oor  Advertising  Company,  New  \ork. 


lishing  and  maintaining  high  standards. 

“Advertisers,  both  present  and  pros¬ 
pective.  in  order  to  avoid  unnecessary 


marketing  waste,  should  base  all  adver-  pany.  New  York. 


T.  O.  Grisell,  director  of  marketing, 
George  Batten  Company,  New  York. 

J.  W.  Hayes,  Crowell  Publishing  Com- 


tising  expenditures  upon  the  results  of 
careful  studies  of  their  merchandise,  mar-, 
kets,  media,  copy  and  all  other  phases  of 
their  advertising.  There  should  be  care¬ 
ful  coordination  among  their  advertising, 
manufacturing  and  selling  policies.” 


L.  E.  Holland,  Holland  Engraving 
Company,  Kansas  City. 

S.  N.  Holliday,  General  Outdoor  Ad¬ 
vertising  Company,  New  York. 

William  H.  Johns,  president,  George 


The  committee  also  urges  that  a  census  Batten  Company,  Inc.,  New  York, 
of  di.stribution  be  taken  as  soon  as  pos-  G.  L.  Johnson,  Chairman  of  the  Board, 
sible  and  tliat  prices  and  quantities  of  General  Outdoor  Advertising  Company, 
merchandise  produced  and  in  suspense  New  York. 

be  published  periodically.  L.  B.  Jones,  Eastman  Kodak  Company, 

“Broadly  speaking,”  the  committee  says  Rochester,  N.  V. 
in  its  reixirt,  “it  would  seem  that  where 
the  advertising  creates  an  increased  de-  ^  ^  ^ 
mand  for  jiroducts  of  a  certain  class,  a  i  'WOl'ld’S 
wider  di.stribution  of  such  products — in 
other  words,  makes  a  new  business,  bring- 

ing  about  lessened  distribution  costs  and  K^GirCUlatiOti  CotniDaiffn 
lessened  procluction  costs  owing  to  in-  airhrn  ^  /  1 

creased  demands — there  can  be  no  doubt  ^ 

as  to  the  value  of  such  advertising,  not  COl^VCTEDJp^Or^ 

merely  to  the  concerns  that  pay  for  it  but  AVIaI  AM 

also  to  the  public  that  consumes  the  wAwT  VaCUSvK 

“As  a  result  of  its  studies,"  the  report  I^AA  IfM* 

concludes,  “your  committee  reports  that  A 

there  is  a  decided  value  to  advertising  Becuae  tber  knew  tnd  were  excepUoiuiij 
in  economic  distribution.  Careful  re-  cS- 

search  reveals,  however,  that  there  is  no  p»ign  for  Uiem,  beciuae  they  knew  thrt 
greater  fallacy  than  that  brought  out  in  Yn X'1112  .rf  Sf  SSiw.  iWeet 

the  Broadway  skit,  ‘It  Pays  to  Advertise.’  Und  Puin  Detier  hu  placed  "the  worldi 
Such  a  statement  needs  a  great  deal  of  circtii*u«i  camptign"  to  Hoimtera 

qualification.  It  does  pay  to  advertise 

the  right  goods  in  the  right  media  in  the  I  I  C  ■  kp  m 

right  way.  Advertising,  unfortunately  w 

is  not  an  exact  science.  A  merchant  /»/  _ 

who  is  about  to  sign  a  lease  for  $25,000  UrCUuUKm  UD^aillZatlOa 

a  year  for  a  store  will  not  sign  such  >PkMe,  wire,  tr  Writt,  are  wf  cimiud  Ptoii 

lease  until  he  is  sure  that  the  store  is  on  _ 

a  street  which  will  bring  by  its  door  the 


IS  NOW  BEING/'  Cy 
CONDVCTEDJ^or^ 

7i^Cleveland 
Plain  Dealer 

Becauae  tber  knew  and  were  actpUonallr 
aallsaed  wlUi  the  methods  used  and  the  suc¬ 
cess  gained  on  a  previous  Hollister  plan  cam¬ 
paign  for  them,  becauae  they  knew  that 
Hollister  supremacy  Is  deserved  and  Is  undial- 
lenged  to  any  part  of  the  country.  The  Cleve¬ 
land  Plain  Dealer  hu  placed  "the  world's 
gratest  drculaUon  campaign"  to  Hollister's 
hands. 

HOaiSTERS 

Circulation  OD^tmzatiba 

'Pkaae,  Wire,  ar  Write,  are  tf  Claeelud  PUli 
Daler. 


An  Account  of  Stewardship 


Fifty  years  ago  Dr.  Alexander 
Graham  Bell  was  busy  upon  a 
new  invention — the  telephone. 
The  first  sentence  had  not  been 
heard;  the  patent  had  not  been 
filed;  the  demonstration  of  the 
telephone  at  the  Centennial  Ex¬ 
position  had  not  been  made.  All 
these  noteworthy  events  were 
to  occur  later  in  the  year  1876. 
But  already,  at  the  beginning 
of  the  year,  the  principle  of  the 
new  art  had  been  discovered 
and  Bell's  experiments  were 
approaching  a  successful  issue. 

The  inventor  of  the  telephone 
lived  to  see  the  telephone  in 
daily  use  by  millions  all  over 
the  world  and  to  see  thousands 
of  inventions  and  developments 
from  his  original  discovery. 


If  he  had  lived  to  this  semi¬ 
centennial  year,  he  would  have 
seen  over  16,000,000  telephones 
linked  by  40,000,000  miles  of 
wire  spanning  the  American 
continent  and  bringing  the 
whole  nation  within  intimate 
talking  distance.  He  would 
have  seen  in  the  Beil  System, 
which  bears  his  name,  perhaps 
the  largest  industrial  organiza¬ 
tion  in  the  world  with  nearly 
$3,000,000,000  worth  of  public- 
serving  property,  owned  chiefly 
by  its  customers  and  employees. 

He  would  have  seen  devel¬ 
oped  from  the  product  of  his 
brain  a  new  art,  binding  to¬ 
gether  the  thoughts  and  actions 
of  a  nation  for  ^e  welfare  of  all 
the  people. 


American  Telephone  and  Telegraph  Company 
and  Associated  Companies 


BELL 


SYSTEM 


IN  ITS  SESfl-CENTENNlAL  YEAR  THE  BELL  SYSTEM  LOOKS  FOR- 
^  YARD  TO  CONTINUED  PROGRESS  IN  TELEPHONE  COMMUNlCA'nON 
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BOSTON 


MEMPHIS 


Intertype  hit  upon  an  idea 
that  will  save  you  money 

— a  single  distributor  box  with  a  double  purpose 

Look  to  the  future  before  investing  your 
money  in  a  slug^casting  machine.  Not 

The  Intertype  Mixer  is  NEW — -entirely  different — 

I  It  is  the  only  simplified  Mixer — the  only  Mixer  built 

for  dependable  service  without  expert  care — the  only 


A  Word  about  Delivery 

Production  for  December  and  January 
is  sold  out.  We  urge  prospective  buy' 
ers  to  act  without  delay.  We  cannot 
accommodate  one  friend  at  the  expense 
of  another. 


You  will  be  surprised  when  you  see  the  Intertype 
Mixer  at  work.  You  will  see  the  operator  touch  a 
convenient  lever  (if  you  watch  closely)  but  you  can 
hardly  realize  that  he  has  changed  from  one  magazine* 
to  another.  You  will  see  a  single  distributor  box  sort' 
ing  the  matrices  with  quiet  precision — without  fuss 
or  complications.  You  will  see  line  after  line  drop 
down  upon  the  galley — display  lines  up  to  fulfwidth 
36'point  bold — text  type  as  small  as  5'point.  No  wait' 
ing  for  the  distributor — no  trouble — no  delays. 

The  Intertype  Mixer  performs  heretofore  difficult 
functions  so  simply  that  they  no  longer  seem  difficult. 


See  this  new  machine  at  the  first  opportunity!  Meanwhile  send 
for  our  new  brochure  about  it,  including  detail  illustrations, 
typical  magazine  layouts,  and  specimens  of  composition. 

Investigate!  Do  it  NOW ! 


NEW  YORK 


Executive  Offices:  1440  Broadway,  at  40th  Street,  New  York 


SAN  FRANCISCO 


LOS  ANGELES 


LONDON 


It  is  the  only  standardized  Mixer — the  only  freely 
interchangeable  Mixer — the  only  Mixer  with  a  simple 
assembling  mechanism  —  without  restrictions  as  to 
speed  or  size  of  matrices. 
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BETTER  MAIL  SERVICE— HURRAH! 

THI-'  feature  of  Postmaster  (general  Xew's  an¬ 
nual  rejiort  that  interests  the  American  people, 
particularly  business,  is  that  there  is  increased 
efficiency  in  the  postal  service. 

That  is  what  the  American  ])coplc  pay  for  and  are 
deliuhterl  to  pay  for. 

Hut,  as  usual,  the  feature  of  the  report  that  is 
stresserl  by  the  i)oliticians  at  Washiiifiton,  and  echoed 
aloiijj:  the  press  line,  is  that  there  was  an  operating 
"delicit"  for  the  year. 

Well,  what  of  it?  The  Postal  DeiKirtment  did  not 
make  any  money  for  Uncle  Sam.  Neither  did  the 
Army,  Navy,  or  the  dep:irtments  of  Commerce,  -Agri- 
culture.  Justice,  Labor,  State  or  any  other  service  to 
the  people  show  "operating  profits!"  Shall  we  weep 
or  rejoice?  Would  Secretary  Kellogg  In;  a  success 
if  he  should  contrive  means  to  make  the  State  De¬ 
partment  show  a  profit?  How  would  it  be  to  put  a 
few  Iwttleships  to  hauling  coal  that  the  Navy  might 
wipe  out  its  "red”  ?  This  is  nonsense,  of  course,  and 
it  is  equally  nonsensical  to  hold  the  Postmaster  Gen¬ 
eral  responsible,  as  a  business  executive  is  held  re¬ 
sponsible  by  a  lioard  of  directors  and  stockholders, 
for  a  prolitable  showing  for  a  public  service  over 
which  there  is,  and  can  be,  none  of  the  arbitrary 
controls  that  decide  the  factors  of  profit  or  loss. 

General  New  declares  there  is  increased  postal 
efficiency,  but  seems  only  mildly  enthusiastic  about  it. 
The  wages  of  postal  employees  were  increased,  in  re¬ 
sponse  to  a  crying  need,  and  the  postal  employes  have 
taken  the  new  grip  that  comes  to  men  from  satisfac¬ 
tion  of  nviterial  needs.  They  are  making  a  showing. 
It  is  a  highly  desirable  end,  very  well  worth  paying 
for  by  the  tax-payers  of  the  United  States,  who  last 
year  got  the  biggest  return  from  their  postal  invest¬ 
ment  of  any  single  inv'estment  in  all  the  departments 
of  the  Federal  government. 

But  that  is  not  the  "big  idea”  in  the  minds  of  the 
politicians.  General  New’s  report  is  taken  as  a  sort 
of  vindication  of  his  position  that  postal  rates  should 
have  been  increased  to  meet  the  increased  pay  of 
postal  employees.  He  suffers  from  the  old  Burleson 
complex  thaf  a  post-office  that  isn’t  making  direct 
profits  is  to  be  classed  with  an  insolvent  business 
venture,  (jeneral  New  would  like  to  be  a  hero  like 
Burleson  was  until  the  war  hit  the  post-office  “busi¬ 
ness’’  and  made  it  go  to  work  as  a  public  service, 
efficient  whatever  the  cost. 

Of  course,  the  politicians  will  say  that  Editor  & 
PUBLISHER  takes  this  view  because  it  wishes  to  aid 
the  publishers  to  evade  addetl  postal  expense.  The 
truth  is  that  increased  second  class  rates  would  not 
cost  the  publishers  of  the  United  States  a  single 
dollar,  for  they  waiuld  pass  the  addetl.  cost  to  their 
subscrilxTs  and  increased  advertising  rates  would  take 
care  of  added  costs  on  jiaid  publicity  going  through 
the  mail.s.  But  if  postal  rates,  already  much  too  high, 
are  increased,  the  great  function  of  the  press  will  be 
interfered  with.  It  is  to  communicate,  by  the  most 
economical  means,  the  facts  of  life  and  individual 
interest  to  the  rank  and  file  of  citizenship.  Our 
people  are  habituated  to  cheap  current  literature  arnl 
will  balk  at  increased  subscription  rates.  \Vc  are 
opposed  to  anything  which  will  discourage  .Americans 
from  reading  newspapers. 


The  shy's  the  limit  for  enactment  and  enforce¬ 
ment  of  hlue  sky  lares. 


ONE  HAPPY  RESULT 

The  other  day  a  Western  publisher  sent  us  copy 
of  a  letter  he  had  addressed  to  an  advertiser 
whose  press  agent  had  offered  a  harul-out,  inci¬ 
dentally  remarking  that  the  product  was  being  adver¬ 
tised  in  a  group  of  magazines.  The  newspaper 
publisher  took  the  advertiser  to  task  in  polite  terms 
and  suggested  that  he  buy  space  at  card  rates. 

This  week  brings  another  letter  from  the  publisher, 
saying :  “I  am  happy  to  inform  you  that  we  have 
just  received  an  order  to  run  the  same  copy  that  is 
appearing  in  the  magazines.  The  concern  sent  a 
gracious  letter  acknowledging  our  rightful  claims. 
A’ou  will  be  pleased  to  know  the  outcome.’’ 


RIAL 


Uaiise  me  to  hear  thy  loving  kindness  in  the 
morning ;  for  in  thee  do  I  trust;  cause  me  to 
know  the  way  wherein  I  should  walk;  for  1 
lift  up  iny  soul  unto  thee. — Psalm,  CXLIII;  8. 


QUEER  BRITISH  ADVERTISING 


All  mail  from  England,  now  distributed  by  the 
United  States  jiostal  service,  bears  a  cancellation 
stamp  reading  "British  Goods  Are  Best,”  which 
is  doubtful  advertising  and  not  up  to  English  sporting 
standards.  Uncle  Sam’s  carriers  handle  at  least 
25.(K)(1,()00  such  letters  annually.  If  our  postal  depart¬ 
ment  should  u.se  a  cancellation  stamp  on  the  millions 
of  L’nited  States  letters  that  are  distributed  in  British 
mails  liearing  the  slogan  “United  States  Goods  Are 
Better  Than  English,”  we  will  wager  a  bright 
farthing  that  Meet  Street  would  have  something 
pointed  to  say  of  .American  methods. 


hditor  who  holds  his  newspaper  aloof  from 
controz'crsics  and  would  stop  presses  to  cut  an 
editorial  expression  from  a  nercs  story,  regu¬ 
larly  prints  “racing  selections.” 


EDITORIAL  PAGE  INTEREST 


HE  editorial  pages  of  the  great  majority  of 
newspapers  might  very  well  be  filled  with 
comic  strips  or  radio  wiring  diagrams  as 
far  as  reader  interest  is  concerned,”  asserts  Marshall 
1).  Beuick  in  Social  Forces. 

If  we  were  sure  that  the  general  public  is  even  half 
as  much  interested  in  political,  social,  economic  dis¬ 
cussions  on  editorial  pages  as  it  is  in  comic  .strips 
and  radio  our  opinions  concerning  the  state  of  civiliza¬ 
tion  would  undergo  radical  alterations. 


“Red”  Grange,  a  non-smoker,  sells  for  $1,000 
an  adi-erti.sing  endorsement  of  a  cigaret,  on 
condition  that  the  copy  shall  not  put  the  cigaret 
in  his  lips,  conscientiously  refusing  $5,000  for 
an  uirgualihcd  endorsement.  Breathlessly  rtv 
arcait  the  copy  that  will  make  a  non-stnoker 
boost  a  smoke. 
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VALUE  OF  COST  FINDING 


V 


who  sells  a  commiKlity  witW 
sideration  or  knowledge  of  its  cost  is 
staggerer  on  the  highway  of  busiigsi 
believe  that  hundreds  of  newspapers  are  sellin. 
without  any  true  appreciation  of  production^" 
magnificent  reform  is  taking  place  through  the. - 
of  newspaper  organizations,  particularly  Inland  " 
Press  -Association,  Southern  Newspaper 
Association  and  others. 

There  is  a  practical  result :  The  manageinor 
a  department  store  recently  advised  a  new.spape, 
lisher  that  it  propiised  next  year  to  increase  its  \ 
from  420,000  lines  to  one  million  and  asked  for  a 
which  would  undercut  the  minimum  rate  fifty 
“In  former  days,  when  we  had  not  found  our 
we  might  have  been  interested,"  said  the  publisl*. 
Editor  &  Pi  blisher.  this  week,  “but  we  wert 
to  lay  before  the  merchant  a  clear  statement  s' 
foretold  inevitable  loss  if  we  were  to  accept  his 
posal.  He  is  a  good  business  man  and  naturalh 
not  exjK'Ct  us  to  do  business  at  a  loss.  The  inc'.- 
was  quickly  and  pleasantly  closed.” 

Obviously,  the  advertising  that  is  carried  by 
newspaper  for  that  department  store  will  give  a  r, 
gin  of  profit  to  the  newspaper.  .All  the  old  stock  a - 
ments  that  one  big  space  user  begets  another, 
advertising  increases  circulation,  etc.,  are  disc  V- 
and  sound  business  supplants  sophistry  when  mar.a 
deal  in  the  terms  of  actual  figures.  Publi.- 
establish  cost  finding  systems! 
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F.  P .  .1.  appropriately  gives  genius  mtdil 
to  A'm'  Fork  Times  reporter  who  noticed  thg 
President  Coolidge  didn’t  smile  tchen  his  lost 
overcoat  tins  returned. 


FREE  POSITIONS 


Free  radio  advertising  now  equals  free  auiom?. 
advertising,  in  point  of  volume.  Many  yv 
agents  are  routing  their  stuff  to  local  Ide 
One  of  the  most  audacious  of  the  space  grafters 
Atwater  Kent  Manufacturing  Company,  of  Pint 
delphia.  Kindly  observe,  dear  editors,  a  bullet; 
which  was  broadcast  to  the  retail  agents  of  that  air 
cern  recently; 

"The  Atwater  Kent  MfR.  Company  now  have  estaUiskec 
a  policy  to  send  to  all  dealrrs.  at  various  times,  inteml 
in*  radio  news  stories  and  publicity  articles  that  a 
readily  be  inserled  in  your  Pical  newspaper.  *  *  • 
“As  soon  as  you  receive  the  articles  take  them  to  vm 
newspaper,  who  (sic)  will  he  glad  to  have  these  wrilRi 
as  they  are  in  true  newspaper  style.  Be  sure  every  or 
goes  to  the  newspaper— make  every  story  count!  Th 
more  of  our  newsiaper  publicity  stories  publish  tk 
more  people  will  talk  about  radio  in  general  and  Atvmr 
Kent  and  you  in  particular. 

"The  ideal  arrangement  and  the  greatest  beneht  can  n 
obtained  from  the  publicity  by  having  the  articles  prisM 
on  the  same  page  as  your  Atwater  Kent  radio  advcrtisiii 
directly  under  or  along  side  the  article,  if  posalk. 

“All  that  we  ask  in  return  is  that  you  sold  us  " 
full  page  of  the  newspajier  showing  the  insertion  of 
article,  whenever  possible. 

There’s  a  press  agent  for  you !  Forgets  no  (kfe 
including  position  for  his  stuff  and  a  free  cheddo 
copy.  Cuss  him  out  as  a  gaily  moocher,  but  " 
monumental  nerve  really  deserves  admiration, 
boy  has  a  fine  touch! 


First  prise  for  the  year’s  e.rhibits  of  silly  sup 
geslions  is  hereby  atcarded  to  the  Hag-warMl 
patriots  u  bo  proposed  that  the  foreign  languagt 
press  be  compelled,  by  laic,  to  dei’ote  a  secliot 
of  their  space  to  the  publication  of  Aniericm 
history;  if  this  prevails,  we  hope  that  nothmi 
so  incongruous  as  the  first  amendment  to  Iht 
constitution  be  thrust  doicn  the  throats  of 
foreign  language  editors. 


MUSSOLINI  OVERREACHES 


Discussing  the  final  Mussolini  muzzling* 
Milan  Corriere  della  Sera,  one  great  free  vbiB 
in  post-war  Italy,  Xew  York  World  truly  R- 
marks :  ’’Facismo  was  not  satisfied  with  a  fair  n«»|' 
paper.  It  sought  an  obsequious  one.  •  *  * 
tyrant  can  stifle  thought  in  his  subjects.  Tyta* 
never  learn  the  lesson.” 

The  incident  strengthens  opinion  that  the  Wild 
Chasing  dictator  is  desperate  as  he  nears  the  end  * 
his  wild  spree.  The  Italian  people  love  truth 
freedom  and  will  not  long  be  denied. 
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PERSONAL 


,  t  »r  Tavlor  McCready  Huston,  associate  editor  of  \J7ILLIAM  D.  \V.  BISHOP^  who  re-  ^'cw  \ork  headquarters  this  week  to  at- 
“  ton  Kmnres's  of  Scotland  South  Bend  Tribune,  has  a  short  ^  cently  succeeded  J.  A.  Osborne  as  opening  of  the  new  69th  Con- 

sailed  on  tw  . .  '  extended  story  in  the  December  Scribners',  “Mrs.  owner  and  publisher  of  the  IVashingtoin  Sress. 

Arnold’s  Smile.”  (X.  C.)  Daily  -  _ - 

toar  of  turope.  of  .he  Bur/-  Cwrge  M.  Hinshaw,  managing  editor  S  nes  has  had 

John  F.  I  •  •  •  of  the  .l/«Jt-ati(ic  (la.)  /oMriia/.  addressed  much  experience 

■"^'^ent  o  he  Iowa  O^d  Roads  As-  High  Sch.K.l  Press  Association  as  a  political  and 

presioeni  u.  goo^al  meeting  at  Grmnell,  Dec.  a.  editorial  writer, 

sociation.  /'l.-mn.-ll  Tssistant  to  the  Karleton  Hackett.  music  critic  of  the  having  served  the 


Paul  Shannon,  sport  writer  on  the  Bos- 
tim  Post,  gave  a  talk  on  “Sports  as  a 
Sport  Writer  Sees  Them”  before  the 
Ouihcv  Council,  Knights  of  Columbus, 
Dec.  3. 


FOLKS  WORTH  KNOWING 


father,  W.  K.  Ronald,  in  the  publication 
of  the  Mitchell  (S.  D.)  Et'cning  Repub¬ 
lican. 

Robert  Bender,  news  manager  of  the 
I’liited  Press,  went  to  Washington  from 


i,me  E  Chappell,  assistant  to  the  nacKeti  music  critic  oi  ine  Having  servea  tne 

Sr  of  the  Birmingham  News,  has  ^ Evemng  /W,  addressed  the  Sew  Haven 
£  unanimouslv  elected  president  of  the  Journalism  of  North-  (Conn.)  Keg,ster 

li^  ,  'f  uirmini+iam  wcstcrii  L  iiiversity,  Dec.  3.  :)oth  as  legislative 

NV  Smvth,  editor  of  the  Os-  Harl  R  Leach,  managing  editor  of  the  and  Washington, 
,  iV  Y  1  r'imec  has  returned  from  '  H)  )  has  been  appointed  a  D.  L.,  corres- 

K<S‘>  (N.  .  ,i’  ,1,  Mi, I, lie  member  of  the  State  Librarv  Board.  pondent  for  a 

aj.  extended  trip  through  the  Middle  reporter,'  York  number  of  years. 

'GhnG  Kellev.  publisher  of  the  ira/Zd  V*’''"'''  ^Hbioic,  and  Mrs  Daw;son  are  Mr.  Bishop  is  also 
•X(  Wash.)' />(ii7y  RH//e/m,  returned  the  pariMits  of  a  daughter  born  Dec.  6.  acting  as  editor 


ll'aiiii  (Wash.)  Daily  Bullettn,  returned 
recently  from  a  Fiuropean  tour  of  several 
months. 


SPECIAL  EDITIONS 

^HATH.\M  (Ont.)  Daily  News,  Pen- 
insular  Winter  Fair  edition,  Dec.  4. 
I  crgus  Palls  (Minn.)  Daily  Journal,  S- 
page  Christmas  section,  Dec.  1. 

Ilornell  (N.  Y.)  Tribune-Times,  18- 
page  edition  in  connection  with  the  for¬ 
mal  opening  of  its  new  home,  Nov.  28. 


Ralph  Dyer,  former  Parsons,  Kan.,  of  his  new  paper, 
newspaix'r  man,  is  now  editor  of  the  He  is  a  graduate 


M  Dolhe-ire  iniblisher  of  the  f<o<;kfille  (Mo.)  Leader.  He  is  said  to  of  Yale  college.  puHl.siers  ot  the  tt  enatenee  (Wash.) 

fMass  )  Daily  Item  this  be  the  youngest  newspaper  editor  in  Mis-  class  of  191 1  and  has  also  studied  at  Shef-  •^""•baspas.scdtotheownershipofLd- 

''“o  U  relcbraB^^^^^  the  25' h  ai  nlversarv  held  Scientific  School  of  Yale  University  J'  ‘'i'  ^'1"  °''h 

Tf  LisS  oMhat  ne  b'-  1-auriston  Bullard  of  the  Boston  and  at  the  Romance  Language  School  of  ure  Pr.Keedingpnstituted  by  him.  Hugo 

of  his  ownership  ot  that  new  spa^r  Un  rerentlv  arhlresserl  the  VYor-  Mi.lrlU  hnrv  r,.ll,.,Te  Vf  KoWey,  also  of  Seattle,  has  assumed  the 


CHANGES  OF  OWNERSHIP 

Tf.YCHINERY  and  e(|uipment  of  the 
North  Central  Publishing  Company, 
publishers  of  the  Wenatchee  (Wash.) 
Sun.  has  passed  to  the  ownership  of  Eld- 
win  j.  Brown  of  Seattle,  under  foreclos- 


Vi-  ...  .n-j.  n.>,>-cr.^r.er  fill  ‘  .  i.aurisuiii  ouiiaro  OI  me  oosiun 

DeJ'^r'lie  was  presented  a  diamond-  //‘’niW  staff  recently  addressed  the  Wor- 
ISded  Rotary  pin  by  the  Wakefield  cester  (Mass.)  W  oman s  club  on  current 


Mr  ntfihl 

iced  Hut  i 

his  ton  t 


f  autun;;'. 

Many  p. 
>cal  Hiolp. 
:  grafttn 

of  Plit 
a  baHe 
)f  that  etc- 


York,  Dec.  9. 

IN  THE  BUSINESS  OmCE 

TODD  B.\RTON,  until  recently  with 

A  Kncin^cc  ftflFirf*  nf  thi*  Ynrb 


Middleburv  College,  Vt..  7  afmriea  me 

Mr.  Bishop  has  been  engaged  in  his  of  ‘he  pub- 

present  business  since  being  released  from  'sningpani  ,,  ,  ,  ,  „ 

the  naval  reserve  in  1919  anH  serverl  the  Bonners  Pcrry  (Idaho)  f/iMf/cr  was 


D  .  ..V  riiih  '  events.  present  business  since  being  released  from  n  ^  ‘  r  /t  i  u  \  tj  n 

E.  D.^Coblentz,  publisher  of  the  Not,  9^  ‘he  hi  1919  and  served  the  s,,S7e«ntl>  S"'Ln  ^ 

Francisco  Examiner,  who  has  been  direct-  l  Hoi/y  J,tti«,  has  just  publtshed  a  entire  intervening  period  of  six  ye«s  with  \  “'P*  *° 

ing  the  handling  of  the  news  on  the  iVew  'Y'lham  Allen  the  New  Haven  Register.  In  1922-23  he  Roberts  Tromley  owner  of  the  Nfoiie 

York  American  for  the  past  few  weeks,  ''hite  wrote  the  in  roduction.  extensive  trip  through  Southern  (Mo  )  N^’s  Oracle  has  sold 

returned  to  San  Francisco,  leaving  New  Barnet  Nover,  writer  of  the  Buffalo  and  Eastern  Europe,  Palestine  and  Egypt  the  Vper  o  j  RarKing  of  Fo?sytr 

Vnrlf  Her  9  E'.vnuig  Nni's  column.  In  the  Back-  studying  and  writing  on  the  domestic  and  4  •. 

’  ■  _! _  ground  of  E' vents,”  spoke  recently  before  foreign  affairs  of  the  two  last-named  u 

■M  Tuc  RiiQiNFCQ  rtPFirp  ‘h*^  Buffalo  League  of  Advertising  countries  also  EYance,  Italy  and  Greece,  by  Clarence  A.  Forbes  to  Gordon  Hamly. 

IN  THE  BUSINESS  OmCE  grandson  of  the  late  Elihu  B.  ,•  jc'  r  r 

TODD  BARTON,  until  recently  with  Joseph  P.  Hicks,  Jr.,  of  the  Oklahoma  Washburne,  former  U.  S.  Secretary  of  u  ^  .u  * 

A  the  business  office  of  the  Nezv  York  City  Times  copy  desk,  has  been  ap-  State  and  Minister  to  France  during  the  from  t  Mil' 

Times  has  been  appointed  business  man-  pointed  editor  of  a  house  organ  to  be  Franco- Prussian  war,  who  was  for  many  ?  " 

ager  of  the  Rr^^/gc^>r/  (Conn.)  Herald  published  soon  by  the  H.  M.  Byllesby  years  an  Augusta,  Me.,  newspaper  editor. 

^  the  Waterbury  (Conn.)  Herald.  public  utility  interests.  Chicago.  His  paternal  grandfather  was  William  D.  w 

Neil  Vanzant  of  the  Dallas  (Tex.)  Franklin  K.  Sprague,  financial  editor,  Bishop,  president  of  the  New  York,  New  a®,?.’  7177,  „  r 

Timcs-Herald  saileil  for  Tokyo  Dec.  9.  New  York  Herald  Tribune,  is  at  St.  Haven  &  Hartford  R.  R.  Co.,  U.  S.  Com-  fi/y  (Mo.)  .Star,  and  Mrs.  Casey, 

to  join  the  advertising  staff  of  the  /ii/>au  Petersburg,  Fla.,  attending  the  annual  njissioner  of  Patents  and  member  of  Con- 

AdUrtiser.  convention  of  the  Investment  Bankers’  ^ess  from  Connecticut.  He  is  a  cousin  purchased  the  Elkhart 


Miss  Lorn  T.  Pinel,  for  the  past  five  Association. 


years  in  the  business  office  of  the  Quincy 
(Mass.)  Patriot  Ledger,  has  resigned. 


of  Stanley  'Washburne,  noted  war  corres- 


•■Mliert  S.  Crockett,  formerly  a  re-  pondent  and  of  Beatrice  Washburne,  fea- 
porter  for  the  old  Nnv  York  Herald  and  ture  writer. 


,\rthur  E.  Crane,  formerly  with  the  for  ten  years  close  to  its  editor,  has  Mr.  Bishop  married  Miss  Ellice  H. 


former  feature  writer  on  the  Kansas  City 
Kansan,  have  purchased  the  Elkhart 
(Kan.)  Morton  County  Progress. 

W.  R.  Vanhoozer,  editor  and  publisher 
of  the  Orrick  (Mo.)  Times,  has  sold  the 
paper  to  Frank  Sanderson. 

O.  A.  Brice,  owner  of  the  Lincoln 


Brooklyn  Daily  Eagle's  reVxgious  depart-  written  a  book,  “When  James  Gordon  Kirkby  of  Ottawa,  Ontario  at  St.  Augus-  /i-o'n  i  '  i?  a  iJ  .u  ^ 

ment,  lias  been  placed  in  charge  of  church  Bennett  was  Caliph  of  Bagdad  ”  tine.  Fla.,  in  Febniarv  1924  TFpv  or*.  ‘  "as  sold  the 


tine,  Fla.,  in  February,  1924.  They  are 


to  W.  C.  Cipra,  owner  of  the  Sentinel. 
The  papers  have  been  merged. 

Thomas  E.  Frank,  editor  and  owner 


IN  THE  EDITORIAL  ROOMS 

T  CARLISLE  M.^CDONALD  has 
*'*  been  transferred  from  the  London 
to  the  Paris  bureau  of  the  Nnc  York 
Times. 

B.  O.  McAnney,  for  nine  years  a  mem- 


will  retire  from  the  business.  Richards 
will  become  editor  and  manager.  The 
change  of  ownership  becomes  effective 


advertising  bv  the  A'cti-  i'ork  Herald  Russell  W.  Whitney,  formerly  of  the  the  parents  of  a  two  months  old  daughter,  xu  ’  jennnet. 

Tribune.  '  Philadelphia  Evening  Ledger  ^r,A  Th^  papers>ve  been  merged. 

-  .Morning  Inquirer  rewrite  desks,  has  re-  .  ,  „  ,  owner 

IN  THE  EDITORIAL  ROOMS  turned  to  the  Pacific  Coast  and  joined  Eastern  representative  of  Radio  of  the  Foiiquier  (Va.)  Dei^crot,  weekly, 

the  San  Jose  Mercury  Herald  staff  Digest  at  its  New  York  offices,  247  Park  published  at  VVarrenton,  has  purchased 

T  CARLISLE  MACDONALD  has  -uercury  neraia  start.  Avenue.  from  former  Governor  Westmoreland 

•J*  been  transferred  from  the  London  MARRIFD  Kimball- Mogensen  Company  have  been  I^avis,  of  Leesburg,  the  Warrenton  Times. 

to  the  Paris  bureau  of  the  .Vcri'  York  appointed  to  represent  the  following  papers  will  be  consolidated. 

Times.  P’.YRL  H.  EMMONS,  editor  of  the  newspapers  in  the  national  field;  Eureka  J®*’”  E.  Richards,  for  some  time  editor 

B.  O.  McAnney,  for  nine  years  a  mem-  .IwuriVan  Pn’n/er,  to  Miss  Ruth  Ord-  (C'sd.)  Hundooldt  Standard:  Baker  *9^1  owner  of  the  Alpena  (Mich.)^ 
her  of  the  .Vc«>  York  Herald  Tribune  way,  proofreader  for  the  Federal  Print-  (Or®-)  Democrat;  La  Grande  (Ore.)  -Yni'J.  has  purchased  the  share  owned' 

staff,  and  for  the  past  two  and  a  half,  its  ing  Company,  New  Y'ork.  in  the  private  Observer;  The  D^las  (Ore.)  Chronicle.  partner,  Thomas  J.  Ferguson,  who 

night  citv  editor,  resigneil  last  week  to  office  of  Public  Printer  George  H  Car-  -  "'B  retire  from  the  business.  Richards 

take  up  feature  selling  for  a  syndicate,  ter,  Washington.  D.  C.,  Dec.  s'.  PRESS  ASSOCIATION  NOTES  wcome  editor  and  manager.  The 

.\n  inscribeil  gold  watch  was  presented  to  Clarence  .Y.  Kingsbury,  attorney  and  TT  p  HOW  YRD  has  ioined  the  state  ownership  becomes  effective 

Mr.  Mc.Ynney  at  a  farewell  party  ten-  publisher  of  the  Ponea  (Neb.)  Journal-  W.  hnrean  of  the  Assnriated  P  at  u  la  u-  • 

dered  by  the  staff.  Leader,  to  Mrs.  Stella  Caulfield,  of  New-  Pierre^  S  I)  ^  He"''  s™H  R  .1  "  u  ■'  ^  I” 7 

(jene  Fowler,  former  managing  editor  castle.  Neb.,  Nov.  27.  o  tj  ".i,  ^  '.•ii  -ucceeds  M.  B.  the  Miami  (Okla.)  Ant'j-/?ec<jrd  to  J. 

of  the  New  York  A  mencan.  and  Mrs.  Wil’liam  Hawkins,  former  cartoonist  of  ^  associateil  with  his  F.  Robinson  and  G.  L.  Coleman  who 

Fowler  sailed  from  New  York  Dec.  5,  the  .Nioii.r  Ci/v  ( la.)  yoiirtw/.  now  a  stud-  — 

on  a  three  months’  trip  to  Egvpt.  ent  at  the  Chicairo  Art  Schixd  to  Miss  — ..  „ - — — - - -  . 

J.  E.  Watson,  city  editor  of  Vhe  New  Tena  .XgastinroT  4.ux  Sv,’  In  S  “  . . . . . . . . . . — 

tork  American,  is  ill  at  his  home  with  cago,  Nov.  26.  , ,  „„ p,  ^  _ 

influenza.  M's.s  Rita  E'lizabeth  Wrenn  of  the  '**“**" 

Louis  D  Korntield  is  taking  a  years  \„i.  York  Herald  Tribune.  Washington  WM  ^ 

^'tL”vwTvit  T™  **^'''*  bureau,  to  Mr.  William  A.  Hixson,  Dec.  - - 

Milton  V.  O’Connell,  formerlv  of  the  T  G  Y  Goldsmith  of  the  V.-re  Ynrb  _  ^  V'*'  ^ 

Sew  York  Times  and  York  Herald  //craW'TW/.io.c  sl^^to  Miss  M^i  Dur-  .iou,.uu^s.^ 

J^^Uk  ■  WILMINGTON,  N,  C. 

He^onr  .^’ic  u  c  -  Ohio.  tece.**,  3.  1925. 

Herman  Gastrell  Seeley  is  now  the  fi-  urixu  xmc  corr'iAic 

Mncial  editor  of  the  Chicago  Evening  WITH  THE  SPECIALS  /  \ 

mt,  succeeding  the  late  Charles  Hays,  p  A.  JOHNSON  has  succeeded  D.  .Y.  '  uWs-CKKl  i  "retat’a  Advactiuas  in  Animal- land"  la  a 

include of  the  Post  *  Sikes  in  the  Los  .Yngeles  office  of  graat  faatua.bat  that  oan  bn  said  fox  varloua  othaz  faatoiaa 

of  Loren  Carroll  to  the  Kimoall-Mogensen  Companv,  special 
railroad  editor  and  George  Kercher  to  representatives.  ’  In  C?A  aaxvloa. 

«sistant  editor  and  director  of  the  radio  Thomas  F.  Clark  Companv,  Inc.,  has 
A  I  Ts  •  .been  appointed  the  Eastern '  representa-  than  aa  oan  aaa  la 

critic  nTthe^'n^'l''’’^^# “I*  I"**  dramatic  Gves  of  the  following  papers  effective  oux  dally  adltlona,  and  what  an  cannot  osa  dally  la  too  good  to 

u*  *>35  been  ap-  Dec.  1 :  Riverside  (Cal.)  Morning  Enter-  '  ^  ^ 

l°in,  "Y.  Alayor  James  M.  Curley  as  a  prise;  Centura  (Cal.)  Evenine  Star:  hu  all'wsd  to  go  to  waata.  It  may  Intaxast  you  to  Know  that 

^ber  of  the  committee  of  100  to  make  Htrtvthome  (Cal.)  Evening  Leader-  Or-  ' 

pans  for  the  celebration  in  1930  of  the  nard  (Cal.)  Morning  Tribune.  "*  “**  Saturday  a  four- page  magarina  aaotlon, 

^  Houser  Com^ny  has  now  alooat  antlxaly  of  C.P.A.  faatuiaa.  'I'ha  atoxlaa  aia  shoit,  flllad 

Wv  n  t>  •  opened  its  own  office  in  Chicago,  in  the  ■■  ■  ■  ■  '  ■  - 

vyatt  B  Brummitt,  former  managing  Tribune  Tower,  with  D.  J.  Hilman  of  with  Intaxaat  fox  vlxtually  avaxy  mambax  of  tha  avaiaga  houaahold, 

1  or  OI  the  P.pworth  fIcrdJd  and  the  \ew  York  City  in  charge  as  Western 
^^thwestent  Christian  Advocate,  has  manager.  ^  ^  Uluatxatloni  aet  thqa  off  in  gnat  ahap^. 

joined  the  Chicago  Daily  Journal  staff.  .Yndrew  Foster  George  has  been  ap-  J 


AaaOCIATED  PIIESa  DlarATCHES 


Mi.  R.  a.  XoBltt. 

Ceitxal  riatt  Aaaoelatlon, 
Clavalaad,  Ohio. 


WITH  THE  SPECIALS 


(  bcERPT ) 


§•10  Nortli  Bmtomi 

Wilmington,  N,  C. 

C>ece»ker  3,  1925. 

"ratax'a  Advantuxaa  In  Animal- Land"  la  a 


graat  faatnza.but  that  oan  bo  aald  fox  vaxloua  othox  faatuxaa 
In  CPA  aaxvloa. 

VA  axa'gattlng  moxa  In  oux  aoxvloo  than  ao  oan  uao  in 
oux  dally  odltlona,  and  ahat  wo  cannot  uao  dally  la  too  good  to 
bo  allmead  to  go  to  waato.  It  may  Intoxaat  you  to  Know  that 
ao  axa  getting  ont  oaoh  Saturday  a  four- page  magaxlna  aaotlon, 
almoat  entlioly  of  C.P.A.  faatuxoa.  'I'ha  atoxlaa  axa  ahoxt,  flllad 
atth  Intaxaat  fox  vlxtuaXly  avaxy  mambax  of  tha  avazaga  houaahold, 
and  tha  Uluatxatlona  aat  them  off  In  gxaat  ahaca. 
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hav«  been  co-owners  .with  him  _5jnce  BOSTON  VETERANS  PLAN  LAWSON  JOINS  COAST  DAILY 

192‘3.  Martin  has  been  editor  of  the  r.cKmrs'r  c-i  twitx  - 

News-Record.  BENEFIT  FUND  Succeed.  C.  F.  Adel.perger  ..  Gener.l  1  -  1 

Sam  H.  Rogers,  for  14  years  owner  and  -  ^  /r  \  \  o.  *  , 

editor  of  the  Republican  County  Demo-  Committee  of  Eight  Appointed  to  f  »  8  This  talk  of  there  beimr  nn  a 

rrot  has  sold  the  Democrat  to  Gene  jjr.w  Up  Plan,  .t  18th  Following  the  resignation  of  C.  F.  cig^J  on  the  LJket  U  ^t  fouSdri* 

Charles.  »  .  .  Adelsperger  as  editor  and  general  mana-  <  « 

Roy  Irvine  has  sold  the  Yakima  Valley  Annuel  M^tang  in  ger,  the  directors  of  the  Long  Beach  ^  procurable  at  « 

Optimist,  published  at  Selah,  Wash.,  and  Bo.ton,  Dec.  S  ( Cal  )  Morning  Sun.  have  appointed  ^  ^  q^^ter  ^^SlS^ 

will  return  to  Lacrosse,  Wash.,  to  resume  -  P-  Lawson  as  general  manager  and  ^Yckt.  ' 

the  publication  of  the  Lacrosse  Clipper,  Establishment  of  a  benefit  fund  for  advertising,  and  Walter  H.  '  - 

which  he  formerly  owned.  indigent  newspaper  men  was  outlined  at  „  who  ioined  the  staff  several  bonder  if  Santa  Qaus  will  change 

-  the  18th  annual  meeting  of  the  Veteran  A-  red  suit  or  take  his  chances  with  Seen. 

•  Boston  Journalists  held  in  that  city  Dec.  r  .i  rh,>a»n  nffire  of' the  Kntimt  rE,,  Kellogg? — Brooklyn  Eagle 

ASSOCIATIONS  5.  Linn  Boyd  Porter,  the  organization’s  -  - - 

INDIANA  State  Weekly  Press  Asso-  '"‘P*  originator  of  the  thr^  .Uani/r* Dm/"  tin.  " re-  .  >ou  were  married  bj 

,  a  —  »  o„,  „ho 

Odoii  was  named  president;  G.  G.  Anrlerson  T  C  '  \torce  ’ U'ecton  p'  police  reporter,  becomes  city  editor.  |o\vel  and  likes  it.  J.  R.  IVolf,  Mn^ 

Campbell,  Brownsburg,  vice-president;  w„f-t,:nc’  rvome  p.-ec:,ier.»  K.  D.  Davis  continues  as  circulation  Journal. 


FLASHES 


Draw  Up  Plan,  at  18th 
Annual  Meeting  in 
Bo.ton,  Dec.  S 


crat,  has  sold  the  Democrat  to  Gene 
Charles. 

Roy  Irvine  has  sold  the  Yakima  Valley 
Optimist,  published  at  Selah,  Wash.,  and 
will  return  to  Lacrosse,  Wash.,  to  resume 
the  publication  of  the  Lacrosse  Clipper, 
which  he  formerly  owned. 


ASSOCIATIONS 


D  r  P  vice-presiueni;  Hutchins,  George  Ryan  and  President  cominues  as  circulation  -  - 

R.  A.  Brodhecker,  Brownstown,  secre-  A„thr.nir  t  Ph'w,**  v*'-  •.  manager.  - 

G.«ral  — — - -  man  aXi'such'SoSu'fn  figtriSt 

,Nonh.„.  Miaaouri  P„aa  Aaaocia.  Tl"  ZL!  m  n'V  aTa'.'  vL“  4:, 

tion  has  set  Jan.  29,  1926  as  date  for  Robert  Lincoln  O’Brien,  the  latter  editor  ‘  ^  ' _ 

Its  winter  session  in  Macon,  Mo.  of  the  Boston  Herald  each  j?ave  $100  "eck  announced  it  had  obtained  a  ^ 

Twenty-five  counties  will  lx;  represented  \  j  philoott  was  re-elected  oresident"  ®  corner  property  ad-  Mount  Etna  is  active,  but  Mussola 

in  the  session,  with  an  attendance  of  75  William  U  Swan  secretarv  and  Everett  present  plant  for  purposes  of  'y'l  no  doubt  suppress  it  at  the  prope 

mcmfx;rs.  F.’.H.  Sosey,  P^myra  Spec-  ^hTe^anH  th  """ 

Monroe  City  Semi-U  cekly  News,  secre-  ^hip  from  25  to  20  years  and  any  person  _ _  tiunds  to  ^"e  llagife  of  N'aS^ 

Kansas  Democratic  Press  Associa-  jrT'llod'h  novfd?g"bleTo  membeT-  Loren.  Refu.ed  Rehearing  Suntrf '  wT'Tom  ^h?"t^ue'•  ? 

tion  recently  elected  Robert  F.  Goode  ship.  Dues  will  be  assessed  at  $1  per  Arthur  Lorenz,  German  language  IVirhita  Eagle.  ^ 

of  the  Cau’ker  City  Ledger  president,  annum.  There  are  more  than  30  members  newspaper  writer  who  was  convicted  on  _ 

A.  F.  Hatten  Jr.  of  the  Westphalia  in  the  organization  wdio  were  employed  a  charge  of  libeling  the  American  Legion,  Nothing  gets  you  all  up  in  the  lir 
Times  was  named  secretary.  in  ne\vspapcr  work  _o  or  more  years  has  been  refused  a  rehearing  by  the  II-  quicker  than  an  inflated  ego. — Colundiit 

Massachusetts  Press  Association  will  Many  of  these  are  now  in  other  Hnois  Supreme  Court.  Record. 

hold  its  annual  meeting  and  banquet  at  callings  but  still  are  members  of  the 

Hotel  Lenox,  Boston,  Dec.  14.  Veteran  Journalists.  The  bulk  of  the  - - = - 

n,.*,  membership,  however,  consists  of  active - - - .  :S 

■Rn  tnn  I  its  annual  ^Hanr«>  at  the  newspaper  mcn,  employed  on  Boston  pa-  j 

vinH^Je  la.r,vei^  the  P*'’’®  o'^cV  cities  of  the  State. 

t  VVll’afn  pAcrerc  nf’  the  Remarks  wcre  made  bv  William  E.  J 

guests  were  VV  lham  Rogers  of  he  VOT  TT? 

Borton  Traurcr.^  Anderson,  Jacob  C.  Morse,  Williart,  lUUK  , 

lishers  representative,  Boston  Walsh,  Robert  Lincoln  O’Brien,  Frank  C.  iVu»l 

Chicago  Press  Club  is  making  plans  Rowker,  Richard  T.  Howard,  Daniel  T.  PWP  TQT'A/T  A  Q  BW  M 

for  a  big  entertainment  immediately  after  and  Tames  E.  O’Connell.  wXAXXXO  A 

the  holidays.  Harry  Fisher  is  president  a  silent  tribute  was  paid  the  following 

and  Jack  Tarrant,  secretary.  The  club  niembers  who  died  during  the  past  year:  F'TTTTT?F'T^  "P  I 

plans  to  move  within  a  few  months  to  Edwin  W.  Ingalls,  Frederick  E.  Goodrich,  V/XXLJXVV^Xa  X^xx\j-Xit  | 

larger  and  better  quarters.  .\nnie  N.  Darling,  .Arthur  M.  and  Ray- 

In  a  sharply  contested  election,  mond  L.  Bridgman,  William  B.  Welch,  A  1  J  *  1  • 

Eugene  E.  Morgan  of  the  public  re-  Manley  M.  Gillam,  Robert  J.  Nugent,  ATI  lTlClld.T13.l)0llS  OSSlOT  S3VS  .* 

lations  department  of  Swift  &  Com-  Thomas  H.  Hall,  John  Henry  St.  John.  r  r  J 

pany  was  chosen  commander  of  Ad-  Elmer  E.  Hill,  Louis  .\.  Coolidge,  Arthur 

vertising  Men’s  Post,  No.  38,  American  T.  Lovell,  George  R.  Sargent  and  Henry  “If  printers’  ink  COUld  break  down  Dreiu- 

Legion,  Chicago,  Dec.  4.  Robert  Me-  J.  Moulton.  j*  •  i  ^ 

Knight,  publicity  manager  of  the  Cen-  .\mong  the  40  members  present  was  diCe  against  Oleomargarine  and  Sell  Florida 

tral  Manufacturing  District  of  Chicago,  Weston  Freeman  Hutchins,  long  sec-  ‘a.  i  j  i  u  j  cc  i  ' 

was  elected  first  vice-commander;  Rob-  retary  of  the  organization  and  the  oldest  Sanu  iOtS,  It  COUlQ  alSO  be  Used  etteCtlVely  tO 

‘S’ ah  churches  and  helpspread  thegospel  news. 

Forrest  Lowell  of  the  Travelers’  In-  ...  The  public  preSS  is  God’s  means  of 

surance  Company,  third  vice-com-  (O.)  Reflector  Herald;  St.  Louis  Times; 

mander;  Stanley  R.  Clague,  Jr.,  of  The  .St.  Louis  Globe-Democrat  (8).  Spreading  rlls  WOrd.  .  .  .  Church  adver- 

dore  T.  vveidon,_adverti.sing  manager,  pufc^a'sTd‘'?^net^'stInLrd”  increases  attendance,  increases^^  the 

Northern  Trust  Company,  treasurer.  sextuple  press  of  R.  Hoe  &  Co.,  Inc.  offerings,  and  spreads  the  ‘Good  News’.” 

New  York  League  of  Advertising  A  new  Miehle  press  for  the  S’/.  C/iar/« 

Women  Will  feature  Home  Economics  (TII.)  Chronicle  has  arrived  and  will  he  Christmas  affofds  a  fine  ODDOrtUnitV  for 

In  Advertising”  at  the  regular  dinner  ^^cade  building,  which  v^iuiMUiidb  anorub  a  nnc  opportuniry  lOr 

meeting  Dec.  15  Speakers  on  the  Chronicle  yOU  tO  gO  after  the  ChurcheS  m  yOUr  locality 

^ogram  are:  ^therine  A.  the  building  is  completed.  owi.4  0^.11  4.U...4.  *1,  *■ 

Fisher,  director.  Good  Housekeeping  r-i  j  u  i-  c  r  j  ^^id  Sell  them  on  the  idea  that  they  Can  get 

TnctJfntA-  Mice  Mario  ';eller«  Home  Clvde  H.  Knox,  Owner  of  the  Inde-  ,  ,  ,  .  jo 

economics  '  editor  Pictorial  Review;  reSUltS  by  advertising  “gOOd  neWS.” 

Miss  Emma  F.  Holloway,  Pratt  In-  Purchased  a  building  at  Sixth  and  Maple 

stitute,  Brooklyn;  Joseph  w.  Gannon,  p Mr  ^^n^t^"rontemn^iam!  Start  a  real  church  advertising  campaign 

J.  W.  Gannon  &  Co.;  Miss  Rosamond  Gas  Company-.  Mr.  Knox  contemplates  .  BPS 

Cooke,  former  instructor  Iowa  State  moving  the  Reporter  in  the  spring.  m  yOUr  newspaper  and  let  US  help. 

College;  Mrs.  C.  T.  Radnor-Lewis,  Diario  de  La  Marino  of  Havana,  Cuba, 

director  of  publicity,  H.  R.  Mallison  has  purchased  an  8-page  single-width  in-  \Vrite  for  plans  and  church  advertising 

&  Co.  taglio  press  of  R.  Hoe  &  Co.,  Inc.  ^  ° 

-  A  new  16-page  heavy  design  press  unit  COpy  tO  the 

NEW  PLANTS  AND  EQUIPMENT  has  been  purchased  from  R.  Hoe  &  Co.,  by 

the  Baltimore  Sun. 

T  ANSING  (Mich.)  State  Journal  has  Tampa  Tribune  has  bought  an  eight- 
purchased  the  printing  plant  of  the  unit  Goss  press,  which  is  to  be  installed 
I^wrcnce  &  V’an.  Buren  Company,  ad-  in  the  next  two  or  three  months.  The 

jacent  to  the  Journal  building,  and  will  Tribune  is  arranging  to  add  two  stories  to  Church  Advertisine  Department 

utilize  the  newly  acquired  property  for  the  two-story  press  room  annex  to  its  6  F 

enlargement  of  its  plant.  For  the  pres-  building,  to  accommodate  additional  A  CQOr*T  AmirTI  A  Ti\7T?'PXTQTMn  C'T  TTTIC 

ent  the  publishing  building  will  be  utilized  equipment,  including  engraving  plant.  1 AX/ V  1  lollNCZ  V./X.«UX30 

for  the  printing  of  the  Journal  Radio  _  333  Madison  Avenue, 

Magazine. 

Intertvpe  purchases  have  been  made  re-  ADDRESSES  W.VNTED  New  York,  N.  Y. 

cently  by  the  following  newspa^rs;  FTfe,  E.  J.  Williamson 

ton  (Mich.)  Re^ne^v;  Columbus  (O.)  ti  tt  n  j 

Ohio  Slate  Journal;  Campbellsville  (Ky.)  “•  “•  Hudson  |  - - - 

Star;  Lorain  (O.)  Journal  (5)  ;  Norwalk  _  "  i 


CHRISTMAS 

CHURCH  PAGE  ' ' 

An  Indianapolis  pastor  says : 

“If  printers’  ink  could  break  down  preju¬ 
dice  against  oleomargarine  and  sell  Florida 
sand  lots,  it  could  also  be  used  effectively  to 
fill  churches  and  help  spread  the  gospel  news. 

.  .  .  The  public  press  is  God’s  means  of 
spreading  His  word.  .  .  .  Church  adver¬ 
tising  increases  attendance,  increases  the 
offerings,  and  spreads  the  ‘Good  News’.” 

Christmas  affords  a  fine  opportunity  for 
you  to  go  after  the  churches  in  your  locality 
and  sell  them  on  the  idea  that  they  can  get 
results  by  advertising  “good  news.” 

Start  a  real  church  advertising  campaign 
in  your  newspaper  and  let  us  help. 

Write  for  plans  and  church  advertising 
copy  to  the 


Church  Advertising  Department 

ASSOCIATED  ADVERTISING  CLUBS 

383  Madison  Avenue, 

New  York,  N.  Y. 


President  Coolidge 

has  permitted  only 
one  journalist  and  one  magazine 
to  write  of  him  as  he  is  in 
his  own  home 


Every  American  Should  Read 
Frazier  Hunt’s  Article 
in  January 

H  earst’s  International 

Combined  with 

COSMOPOLITAN 
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LETTERS  FROM  OUR  READERS 


Justice  to  Urbana,  lU. 

To  Editor  &  Pi  blisher: 

My  attention  has  been  called  to  the 
fact  that  in  your  Space  Buyer’s  Guide, 
Urbana,  Illinois  has  been  consolidated 
with  Champaisn.  Urbana  is  a  separate 
city  with  a  separate  form  of  government 
and  in  no  way  connected  with  Cham¬ 
paign.  Practically  everyone  that  has  been 
in  Champaign  or  Urbana  knows  that  they 
arc  Twin  Cities,  but  i)eopIe  who  are  un¬ 
acquainted  with  the  condition  would  never 
l)e  able  to  find  I’rbana. 

Very  truly  yours, 

J.  Jillis  Mann, 

Urbana  Associatitm  of  Commerce. 

Note — The  “twin-cities”  are  listed  in 
the  Space  Buyers’  (luide,  page  53,  as 
"Champaign-Urljana,  Ills.” 


Telling  Cubs  How 

To  Kditor  &  Pcblisiif-r:  Advice  on  what 
the  young  rcpi;rtcr  shouhl  be  taught  before  he 
goes  out  into  the  newspaper  field,  still  seems 
to  be  the  favorite  indoor  sport  of  a  galaxy  of 
wise  critics  occupying  the  orchestra  rows.  The 
favorite  picture  painted  by  these  savants  is  one 
in  which  the  young  homo  stultus,  having  com¬ 
pleted  his  college  course  in  journalism,  is  de¬ 
picted  as  being  hurled  headlong  into  a  den  of 
roaring  “hard-boiled  city  editors,**  and  other 
fur  hearing  animals. 

What  is  es|>ecially  lacking,  these  men  say,  in 
the  college  training  of  the  reporter  is  the  “hard- 
boiled  city  editor”  to  teach  the  practical  side 
of  the  “game.*’  Other  suggestions,  equally  as 
pertinent,  are  made.  These  gentlemen  are  evi¬ 
dently  overlooking  the  fact  that  journalism  is 
coming  to  l)e  more  and  more  a  profession  where 
intelligence,  not  bluff,  rules. 

In  your  columns  not  long  ago,  one  of  your 
readers  suggested  that  journalism  departments 
should  include  in  their  curricula  a  complete 
course  in  how  to  telephone  stories  to  the  rewrite 
man.  Any  college  instructor  in  journalism  could 
teach  an  intelligent  re|)orter  in  20  minutes  all 
the  fine  points  of  telephoning  stories — including 
how  to  influence  the  operator  to  give  him  the 
right  number. 

As  additions  to  the  excellent  suggestions 
which  have  already  been  made  for  the  curri¬ 
culum  of  an  ideal  college  course  in  journalism, 
may  I  suggest  the  following  embellishments: 

1.  A  semester  course,  with  lalwratory  prac¬ 
tice,  in  “Soft-Soaping  the  City  Editor.’* 

2.  A  seminar  course  in  “How  to  Keep  the 
Paste  Pot  Full.’* 

3.  A  two-semester  course  in  “When  to  Ask 
for  a  Raise  in  Salary.** 

4.  A  graduate  seminar,  with  thesis,  on  “How 
to  Swear  at  the  Society  Editor.** 

Ivan  Benson. 


Errors  in  Newspapers 

To  Editor  &  Publisher:  In  a  recent  issue 
Editor  &  Publisher  discussed  editorially  the 
great  need  for  accuracy  in  journalism.  The 
editorial  went  on  to  tell  of  lamentable  errors 
on  the  part  of  compositors,  errors  that  caused 
the  papers  concerned  considerable  grief. 

This  editorial  reminded  me  of  a  strange  error 
in  the  setting  up  of  some  copy  which  1  wrote 
in  England  about  12  years  ago  whilst  acting 
as  local  correspondent  for  a  paper  published 
in  the  ancient  city  of  Norwich.  The  style 
sheet  required  that  the  word  “interment**  be 
used  in  connection  with  funerals,  and  in  the 
“copy”  I  had  to  wTite  an  obituary  of  a  rather 
ne’er-do-weil  son  of  a  well-to-do  family.  In 
telling  of  the  jdace  of  burial  I  observed,  “The 


interment  took  place  in  the  churchyard.  ***** 
A  day  or  two  later  indignant  relatives  of  the 
deceased  wanted  to  know*  why  I  had  not  shown 
the  usual  respect  for  the  dead.  To  my  horror 
the  compositor  ha<l  changed  a  word,  making  me 
say  “entertainment,”  instead  of  interment. 

A  staff  reporter  on  the  same  paper  told  me  of 
a  typographical  error  in  S4)!ne  copy  of  his  own 
that  caused  a  greater  commotion  than  the  error 
in  mine — although  mine  attracted  not  a  little  at¬ 
tention.  The  error  in  this  case,  however,  was 
one  easily  accounted  for,  hut  in  spite  of  that 
the  bride  received  more  than  200  anonymous 
I»ostal  cards  and  letters,  some  of  them  abusive. 

It  is,  or  was.  the  custom  in  the  provinces 
over  there  to  print  a  complete  list  of  presents 
in  a  rei>ort  of  a  wedding,  esi>ecially  when  the 
parties  are  prominent  and  the  adair  is  an 
elaborate  one.  The  reporter  in  this  instance 
had  told  of  the  gold  brooches  which  the  bride¬ 
groom,  a  well-to-do  man,  and  widely  known 
in  the  city,  had  presented  to  the  four  or  five 
bridesmaids.  When  the  report  api>eared,  how¬ 
ever,  it  was  found  that  the  compositor  had  sub¬ 
stituted  “ee*s”  for  “to*s.** 

Fred  L.  W.  Bennett, 

Salt  I.«ake  City. 

Bradford  Tt.  Zenger 

To  Editor  &  Publisher:  Taking  in  good 
part  Prof.  Fred  J.  I-azell’s  criticism  of  one 
phase  of  my  recent  article  on  William  Brad¬ 
ford,  it  behooves  me  to  offer  a  qualifying  view¬ 
point  in  extenuation  of  the  praise  accorded 
Bradford  for  his  accomplishments  toward  the 
advancement  of  American  journalism. 

The  occasion  for  the  article  in  question — the 
Li-centennary  of  New  York’s  first  newspaper, 
of  w'hich  VVilliam  Bradford  was  actually  the 
founder,  editor  and  publisher,  was  per  se  suffi¬ 
cient  reason  for  concentrating  on  Bradford,  it 
would  seem,  rather  than  on  John  Peter  Zenger 
for  whom  Prof.  Lazell  appears  as  champion. 

That  Bradford  was  accorded  fitting  praise — 
in  no  way  fulsome — for  the  stimulus  he  gave 
to  American  printing — in  journalistic  and  other 
development,  should  have  in  no  way  detracted 
from  whatever  good  Zenger  also,  in  his  own 
way.  contributed.  The  fact  remains  that  Brad¬ 
ford  did  start  the  first  New  York  newspaper 
and  did  train  many  apprentices  to  go  out  upon 
journalistic  careers,  among  whom  was  Zenger 
himself.  iUso  the  fact  remains  that  the  Brad¬ 
ford  article  was  written  for  the  celebration 
which  recognized  the  anniversary  date  of 
New  York’s  first  newspaper. 

Were  the  occasion  a  Zenger  celebration  or 
an  anniversary  of  Zenger’s  paper’s  birth,  I 
should  be  glad  to  concentrate  on  the  facts 
concerning  Zenger’s  contribution  to  American 
journalism  and  pay  tribute  to  him  for  his  stand 
for  the  freedom  of  the  press,  in  which,  in- 
cidently,  he  may  not  have  been  as  important 
as  Andrew  Hamilton,  the  Philadelphia  lawyer 
who  presented  his  case  under  the  support  of 
the  influential  Van  Dam. 

That  Bradford  was  eulogized  for  his  part  in 
early  American  journalism  should  in  no  way 
have  been  construed  as,  to  quote  Prof.  Lazell, 
“the  slighting  of  Zenger,”  of  whom  I  wrote 
in  my  article,  **  .  .  .  and  in  his  historic 
fight  against  the  tyranny  of  the  government 
over  the  so-called  seditious  printed  matter,  be 
became  famous  as  one  of  the  early  champions 
of  the  freedom  of  the  press.” 

It  may  also  be  in  order  to  note  that  I 
referred  to  the  Cosby  trouble,  not  only  by 
mentioning  it  as  “local  bickerings”  but  also  as 
“agitations  caused  by  Cosby’s  high-handed 
demands.” 

Pref.  Lazell  regrets  that  “the  good  that  men 
do  is  often  interred  with  their  Iwnes,**  etc., 
and  mentions  wealth  as  one  of  the  factors  too 
often  causing  remembrance.  He  insinuates,  I 
take  it,  that  Bradford  is  remembered  because 
he  is  in  the  class  of  those  who  “become  almost 
rich  enough  *to  stand  before  kings’.”  This  is 
not  strictly  according  to  the  facts  we  have 


- - -  ONE  OF  A  SERIES  - - . 

Letters  That  Speak  for  Themselves ! 


THE  EVANSVILLE  COURIER,  Inc. 

Evansville,  Indiana 

“We  have  been  subscribers  to  your  service  for  several  years.  When  your  proposition 
w’as  first  broached  to  us  w’e  had  s<mie  hesitancy  about  it.  The  factor  which  decided 
the  matter  in  our  mind  was  that  the  burden  of  the  missing  copy  evil  had  become 
well  nigh  intolerable.  It  seemed  that  the  larger  percentage  of  checking  copies  we 
forwarded  went  astray  in  the  mails.  Payment  of  our  accounts  was  held  up  pending 
the  receipt  of  duplicate  copies.  In  many  instances  the  duplicate  copies  also  went  astray. 
We  decided  to  try  your  service  for  one  month.  At  the  end  of  the  month  we  were 
so  well  satisfied  that  we  sent  in  our  order  for  its  continuance.  We  have  been  relieved 
of  the  vast  amount  of  detail  and  annoyance  incident  to  the  missing  copy  evU. 

We  would  not  think  of  going  back  to  the  old  method  of  supplying  checking  copies. 
The  Advertising  Checking  Bureau’s  system  is  vastly  superior.  We  seldom  have 
requests  for  missing  copies.  And,  when  we  do,  it  usually  turns  out  that  the  original 
proofs  had  been  delivered. 

We  wish  to  commend  you  for  the  prompt  and  courteous  attention  given  to  our 
every  request. 

Very  truly  yours, 

THE  EVANSVILLE  COURIER,  Ed  J.  Fehn,  General  Manager.” 

:  DheJdvertisinq  C^QGNG  BUREAU  Inc. 

538  So.  Qark  St.  15-19  Eart  26th  St. 

j  CHICAGO  ^1^  NEW  YORK 


to  draw  upon,  for  although  Bradford  was  not 
poverty-stricken  nor  as  |)oor  as  Zenger,  still  we 
cannot  class  him  among  the  wealthy  if  we 
accept  what  his  one-time  apprentice,  James 
Parker,  wrote  in  his  obituary  notice. 

“ .  .  .  hut  acquiring  of  an  estate  happened 
not  to  he  his  faculty,  notwithstanding  his  being 
here  at  a  time  when  others  of  not  half  his  good 
qualifications  amassed  considerable  ones." 

I  should  like  nothing  better  than  to  write 
of  the  picturesque  and  significant  facts  concern¬ 
ing  Zenger  and  his  paper  and  shall  eagerly 
accept  the  first  opportunity  to  do  so — but  I 
think  Prof.  Lazell  will  agree  that  a  New  York 
Gazette  anniversary  should  throw  the  spot  light 
on  William  Bradford  and  leave  Zenger  enthusi¬ 
asts  satisfied  with  the  “honorable  mention”  that 
accrues  on  the  side. 

Makio.v  R.  Leland. 


Special  Edition, 

To  Editor  &  Piblisher:  Your  most  valu¬ 
able  journal  has  been  a  very  important  factor 
in  exposing  the  free  space  grabber  and  the  press 
agent  grafter.  As  one  who  is  vitally  interested 
in  the  success  of  advertising  in  general  and 
who  is  heartily  in  accord  with  your  principles 
and  ethics  in  regard  to  this  matter,  we  take 
off  our  hat  to  you.  While  you  are  so  capably 
exposing  this  free  space  theft,  may  we  suggest 
another  line  of  action  which,  in  indirect  ratio, 
is  just  as  serious  a  menace  to  the  value  of 
genuine  merchandising  and  advertising? 

At  least  ten  times  each  week,  I  receive  a 
letter  somew'hat  like  the  following: 

“Dear  Sir:  On  the  steenth  of  August, 
we  will  celebrate  our  seventh  birthday  anni¬ 
versary  grand  o|>ening  and  what-not  sale. 
This,  _  the  greatest  merchandising  plan  ever 
seen  in  the  north,  south,  •  east,  west,  (check 
the  one  you  prefer)  will  be  heralded 
throughout  the  entire  seven  counties  of  our 
trading  area  and  will  bring  no  less  than 
14,392  out  of  town  buyers  to  our  celebration. 

“Our  local  newspaper,  the  Daily  Disgrace, 
is  back  of  us  in  promoting  the  success  of 


this  venture  and  will  run  a  compla. 
of  advertising  commemorating  thii 
We  have  spent  thousands  of  dollan 
purchase  of  your  products  (by 
$12.98);  now  we  want  just  a  iSt^ 
operation  on  your  part.  We  want?.* 
take  a  full  page  or  a  half  pa,, 
special  section,  which  will  be  cha^'' 
special  rates  that  we  have  secured  vT  ’ 
gratified  at  the  manner  in  which  afl't^ 
with  which  we  do  business  have  iwLi! 
to  this  appeal.  We  are  counting  on^?7 
a  full  page.  What  space  shall  w. 
for  you?  Send  us  copy.  You  can 
a  check  or  credit  our  account,  etc., 

Each  of  these  letters  is  as  if  poured  fc- 
the  same  mould.  All  are  written  in  tS  2? 
style  and  the  majority  of  them  bar  tk,'? 
marks  of  the  local  newspaper  which  1^  ** 
ceeded  in  obtaining  the  iron  club  of  the  £ 
merchant  to  wage  war  with  the  manufaa!? 
with  this  form  of  blackmail  advertisinjit 
have  seen  one  newspaper  in  Ohio  releaw  n"* 
such  special  sections  in  one  Sunday  edS 
We  have  fallen  for  the  proposition  whejfl 
good  will  of  our  dealer  and  the  insi2 
of  the  paper  through  the  dealer  made  it*? 
sary  that  we  stand  the  gaff  and  pay  the  bk 
mail,  but  in  the  great  majority  of  caset 
h.tvc  had  the  temerity  to  refuse  to  staridfoti 
for  such  incidental  and  spasmodic  adverSi 
does  not  fit  in  the  sane,  sensible,  well  groiS 
and  carefully  planned  advertising  and^ 
chandising  program  of  any  manufacturer. 

\yhen  Henry  Ford  builds  a  new  design  t, 
or  if  Su(>er-neterodyne  make  a  new  kindd 
radio  tube,  that  is  press  agenting,  but  if 
Litz  Gompany,  Main  .street,  Podunl;,  Mim 
cut  their  growing  teeth  on  their  seventh^ 
versary,  they  get  special  sections  in  the  fa 
newspaper  as  “news"  with  non-productive  hfa 
mail  advertising  at  the  manufacturer’s  expenst 
The  influence  of  your  paper  can  be  as  era 
in  stopping  this  advertising  leak  as  it  has  fa 
in  stopping  press  agent  graft. 

W.  A.  SHEAFFER  PEN  COMPANY 
Ross  H.  Wiisn 


jgCBiBER  15^- 
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linquiw 


nnounces  a 


Color  Rotogravure  Section 


as  a  regular  feature  of  its  Sunday  Edition  com¬ 
mencing  with  the  issue  of  December  13th. 

This  section  will  contain  pages  in  regular  Sepia 
Rotogravure  together  with  pages  in  Color  Roto¬ 
gravure. 

Nothing  could  better  serve  the  needs  of  the  ad¬ 
vertiser  requiring  perfect  reproduction  of  his 
merchandise  than  this  new  advance  in  printing 
sponsored  by  The  Philadelphia  Inquirer. 


For  Full  FDetails  and  Address 

GEORGE  G.  STEELE  GRAVURE  SERVICE  CORPORATION 

Rotogravure  Advertising  Manager  25  West  43rd  Street 

410  Flatiron  Building,  New  York  New  York 

OR  THE  PHILADELPHIA  INQUIRER 
Elverson  Bldg.,  Philadelphia,  Pa. 


#fiilahd|»fita  llnquirer 


F*e7insylvanid' s  0?ie  'JhCorning  V^^(^spaper 


NEW  YORK 
410  Flatiron  Building 


CHICAGO 

2002  Harris  Trust  Building 


SAN  FRANCISCO 
710  Hearst  Building 
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WILCOX  IS  CHAIRMAN 


WHATS  WHAT  IN  THE  FEATURE  FIELD 

Clifford  McBride  Drawing  Tabloid  Page  for  McNaught 
— Western  Circulation  Bureau  Organized — 
“Why  Christmas  Is  Merry” 


Marriage”  serials  to  carry  daily  illustra¬ 
tions.  The  feature  is  entitled  ‘‘The 
Thoughtless  Wife,”  or  ‘‘Playing  With 
Fire.”  Tlie  drawings  are  being  done  by 
Paul  Brown.  Miss  Barbour  is  at  pres¬ 
ent  in  Switzerland  for  the  winter  sports. 


“Call  for  Mr.  Bingle”  is  the  name  of 
the  latest  daily  comic  from  the  pen  of 
A1  Posen,  creator  of  “Them  Days  Are 
Gone  Forever,”  and  “Jingle  Belles.” 
United  Features  Syndicate  is  distributor. 


Heads  Standing  Committee  of  Senate 
Press  Galleries 

Grafton  S.  Wilcox,  member  of  the 
Washington  Bureau  of  the  New  York 
Herald  Tribune,  is  the  new  chairman  of 
the  Standing  Committee  of  the  press  gal¬ 
leries  of  the  United  States  Senate  and 
House. 

Mr.  Wilcox,  a  former  Associated  Press 
and  Chicago  Tribune  man,  and  a  lead¬ 
ing  member  of  the  Gridiron  Club,  polled 
the  highest  number  of  votes  when  tlie 
members  of  the  press  galleries  met  last 
Saturday  to  select  the  governing  body 
of  newspaper  correspondents  which  will 
cooperate  with  James  D.  Preston,  cus¬ 
todian  of  the  Senate  Press  Gallery,  and 
William  J.  Donaldson,  Jr.,  custodian  of 
the  House  Press  Gallery. 

The  others  chosen  to  serve  with  Mr. 


Wilcox  were  Mark  Thistlethwa.  j  fc" 
the  Indianal'olis  News;  Robert 
Philadelphia  Public  Ledger; 

Hayden,  Detroit  Nnvs,  and  Jjji  v 
West,  oi  the  .Associated  Press. 

A  resolution  was  adopted  commeH-. 
the  services  of  James  L.  Wright  of  4 


Cleveland 

chairman. 


Plain-Dealer,  the 


retiri. 


N.  Y.  Sun  Dine*  All-American  Ti^ 

Members  of  the  192.'i  All-Amerin 
football  team,  picked  by  sports  writeni 
the  Ne7a  York  Sun,  were  guests  o{ho» 
at  a  banquet  given  them  by  that 
paper  in  New  York,  Dec.  5.  The  pla^ 
carried  away  with  them  gold  watches  in. 
sented  by  the  Sun  as  All- America  ^ 
blems.  Ceremonies  were  opened  bt 
brief  speech  by  Fred  A.  Walker,  of  ■ 
Sun,  who  turned  the  gavel  over  to 
liam  H.  (“Big  Bill”)  Edwards. 


Clifford  McBride  draws  comics 
without  words 


At  a  recent  meeting  of  the  executive 
committee  of  Science  Service,  Inc.,  Dr. 
J.  McKeen  Cattell  of  New  York  was 
elected  chairman  of  the  executive  com¬ 
mittee  and  vice-president;  Dr.  Vernon 
Kellogg,  permanent  secretary  of  the  Na- 
LIFFORD  McBRIDE,  artist,  is  now  tional  Research  Council.  Washington,  yvas 
drawing  a  series  of  Sunday  tabloid  elected  treasurer  and  James  Stokley  was 
comic  pages  for  the  McNaught  Syndi-  elected  assistant  treasurer. 

cate,  Inc.,  New  York.  A  feature  of  the  _ 

new  comic  is  the  absence  of  the  usual  ,  .  „  , 

balloons  novelization  of  Channmg  Pollock  s 

Mr.  McBride  was  born  in  Minneapolis  Pl^y.  “The  Enemy,”  is  being  offered  news- 
and  moved  to  California,  where  he  at-  PfP^s  by  Continental  Features,  Inc.,  New 
tended  college  and  art  schools.  After  a  ^ 

short  time  as  illustrator  for  California  _ 

magazines,  he  joined  the  art  staff  of  the 
Los  Angeles  Times.  Later  he  went  to 
the  Chicago  Tribune,  but  left  that  news¬ 
paper  to  return  to  the  Pacific  Coast  where 
he  is  now  located. 


HIGH  OFFICIALS  ON 
GRIDIRON  AT  CAPITAL 


The  Western  Circulation  Bureau  has 
been  organized  with  offices  at  1448  Web¬ 
ster  street,  Oakland,  Cal.  New  and 
original  plans  on  circulation  promotion 
will  be  offered,  it  is  announced,  and  the 
latest  in  premiums,  prizes  and  contests 
will  be  submitted.  W.  G.  Weaver  is 
director  of  the  bureau. 


Annual  Dinner  of  Gridiron  Club  Being 
Held  Dec.  12  —  World  Court, 
War  Debts  and  Congress 
Burlesqued 


Wasiiixcton,  D.  C.,  Dec.  12. — Wit 
and  raillery  in  an  atmosphere  strictly 
congressional  is  to  mark  the  annual  win¬ 
ter  dinner  of  the  Gridiron  Club  here  this 


An  international  touch  is  to  be  given 
the  event  when  the  World  Court,  the  war 


William  Allen  White,  editor  of  the  gyening 
Emporia  (Kan.)  Gazette,  is  author  of  a 

Christmas  editorial  called  “Why  Christ-  ,,v.. i...- 

mast  is  Merry,  which  is  being  offered  controversies,  and  world  figures  are 

t  f  Features  Syndirate,  New  sizzling  gridiron  by  the  Wash- 

^  feature  ts  illustrated  by  j^gton  correspondents  '  comprising  the 

Harry  Townsend.  membership  of  the  club. 

,  v..  •  *1.  ---I  £  President  Coolidge,  Vice-President 

‘The  Two-Way  Pulpit  is  the  title  of  diplomatic  offi- 

a  new  religious  feature  announced  this  business  and  industrial  leaders 

week  by  the  McNaught  Syndicate.  Inc 

New  York  The  syndicate  has  engaged  Following  are  some  of  the  events  sched¬ 
ule  Rev  John  Roach  Straton  D  D.,  uicd  for  the  evening: 
pastor  of  Calvary  Baptist  Church,  New  k.,  .i 

York,  and  a  Fundamentalist,  and  Rev. 

Hubert  C.  Herring,  Congregationalist  ,  ... 

Minister  of  Boston,  and  a  modernist,  to  Statesmen  come  and  statesmen  go, 
write  weekly  parallel  columns.  Every  ”  > 

week  a  text  or  subject  is  assigned  to  Beneath  the  Gridiron  light, 
these  two  clergjmen.  Each  writes  his  ”e  got  no  friend,  got  no  toe, 
thoughts  without  seeing  the  other’s  work.  ''  we  care,  what  do  we  care 


Opening  song  by  the  music  committee, 
“W’hat  Do  I  Care?”  with  the  refrain: 


The  Gridiron’s  shining  bright. 

W’e  will  take  you  back  of  the  scenes. 
Show  you  just  what  politics  means.  So — 
Nothing  hid,  lift  the  lid. 


The  McClure  Newspaper  Syndicate, 

New  York,  is  offering  a  new  fashion 
feature  called  “Molly  Monologues.”  It 

is  a  short  daily  talk  in  the  first  person  o£  What  do  we  care,  what  do  we  care, 
a  girl’s  adventures  with  a  sketch  of  The  Gridiron’s  hot  tonight.” 

Molly’s  new  clothes.  In  addition  to  the  Song,  “All  Alone,”  picturing  Vice¬ 
fashion  interest,  the  syndicate  claims  it  President  Dawes  leading  the  fight  against 
carries  the  serial  interest  of  Molly’s  life  unlimited  debate  in  the  Senate, 
and  parties.  “Revolt  of  the  Marionettes,”  a  burles- 

-  que  on  Col.  William  Mitchell,  Senator 

Dr.  Harvey  J.  Howard,  held  captive  ten  Borah  and  Senator  Reed  Smoot, 
weeks  last  summer  by  Chinese  bandits  “Nothing  New  Under  the  Sun,”  a  skit 
in  Manchuria,  tells  his  story  for  the  first  in  which  John  Quincy  Adams  is  inter¬ 
time  in  a  series  of  daily  articles  being  viewed  by  Anne  Rayoll. 
distributed  by  the  United  Features  Syn-  “The  World  _  War  Debt,”  portraying 
dicate.  New  York.  “Little  Joe”  Caillaux  as  the  magician. 

-  Secretary  of  the  Navy  Wilbur’s  bed- 

“.An  Heir  at  Large”  a  serial  cartoon  time  stories  are  to  be  discussed  in  song 
by  John  T.  McCutcheon  of  the  Chicago  os  well  as  the  foibles  of  Congress.  An- 
Tribune  Newspapers  Syndicate,  has  been  other  subject  scheduled  for  the  gridiron 
dramatized  bv  Mary  Aldis,  for  a  prem-  is  Col.  Mitchell’s  trial, 
ier  at  the  Goodman  Memorial  Theatre  Early  in  the  dinner  the  hall  will  be 
at  the  Art  Institute,  Chicago.  darkened  while  the  club  pays  tribute  to 

-  the  four  members  who  have  died  since  the 

The  Metropolitan  Newspaper  Service,  last  dinner,  L.  White  Busbey,  Louis  A. 
New  A'ork,  announces  for  Jan.  11,  the  Coolidge,  N.  O.  Messenger  and  James 
first  of  the  Mildred  Barbour  “Love  and  Rankin  A'oung. 


Best  equipment 
we  ever  put  in' 

says  Woodring 


W! 


In  writing  of  his  experience  with  his  Ludlow  recently 
Mr.  J. ./.  Woodring,  General  Manager  of  the  Advocate 
Publishing  Co.,  Sterling,  Colorado,  writes: 

'E  have  always  been  boosters  for  the  Ludlow. 

It  is  the  best  piece  of  equipment  that  we  ever 
put  in.  It  has  served  the  Advocate  well  and  is 
the  cheapest  machine  to  operate  that  we  ever  had,  in 
fact  the  supplies  used  for  the  Ludlow  in  five  years  hard¬ 
ly  amount  to  anything.  We  wouldn’t  think  of  taking 
it  out. 

“We  have  issued  papers  up  to  seventy-five  pages,  never 
have  any  trouble,  and  never  run  out  of  sorts.  The  printers  here 
all  like  the  Ludlow  and  are  boosting  this  machine.” 


Ludlow  Typograph  Company 

2032  Cly bourn  Avenue 


San  Francisco:  5  Third  Street 
Atlanta:  41  Marietta  Street 


CHICAGO 


New  York:  6.t  Park  Row 
Boston:  261  Franklin  Street 


LUDLOW  QUALITY  COMPOSITION 


Twin-Lead  Mold 

Gives  Double  Production 

To  the  rapid  production  of  slugs  possible  from  an  Elrod  with  a 
single,  two-point  mold,  a  twin-lead  mold  adds  double  produc¬ 
tion,  because  every  stroke*of  the  plunger  drives  two  leads  thru 
the  mold  instead  of  one.  The  Elrod  is  so  simple  that  no  machinist 
is  required  for  its  successful  operation  and  so  automatic  that  it  needs 
hut  little  supervision. 

The  Elrod  Slug  Caster  produces  leads,  slugs  and  plain  rules  in  any  quan¬ 
tity.  in  a  wide  variety  of  sizes,  cut  to  any  length  desired.  Elrod  material  is  solid 

and  stands  up  under  themost 
severe  press  and  stereotyp- 
^  ing  conditions. 

'  There  are  no  intricate 
adjustments  on  the  Elrod 
and  changes  of  mold  can  be 
made  quickly  and  easily. 
Any  shop  using  a  quantity  of- 
leads,  slugs  and  rules  will  find 
the  Elrod  Slug  Caster  a  profit¬ 
able  investment. 

Ludlow  Typograph  Company 


San  Francisco:  5  Third  Street 
Atlanta:  41  Marietta  Street 


2032  Clybourn  Avenue 
CHICAGO 


New  York:  63  Park  Row 
Boston:  261  Franklin  Street 


LUDLOW  QUALITY  COMPOSITION 
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A  December  Linage  Triumph! 


^ ,  THe 

ahop-o -scope 

^  TRADE  MARK  ^ 


Three  hundred  and  twenty*seven  of  the  best  newspapers  in  the  United  States  and  Canada 
are  making  holiday  classified  advertising  records  with  our  newest  and  best  Christmas  Campaign 
— the  Shop-o-scope  for  1925.  We  are  proud  to  have  these  clients  on  our  list; 


ALABAMA 

Anniston  Star 
ARKANSAS 
El  Dorado  News 
Fort  Smith  Amer.  &  Times 
Record 

Little  Rock  Arkansas  Gazette 

Texarkana  Journal 

CALIFORNIA 

Berkeley  Gazette 

Long  Beach  Sun 

M^esto  News  Herald 

Palo  Alto  Times 

San  Bernardino  Sun 

San  Pedro  Pilot 

Santa  Rosa  Press  Democrat 

COLORADO 

Pueblo  Star  Journal 

CONNECTICUT 

Hartford  Courant 

New  Britain  Record 

New  Haven  Register 

New  London  Day 

Norwalk  Sentinel 
Stamford  Advocate 
Waterbury  Republican- 
American 
DELAWARE 

Wilmington  Every  Evening 

DISTRICT  OF  COLUMBIA 

Washington  Times 

FLORIDA 

Fort  Myers  Press 

GEORGIA 

Athens  Banner  Herald 

Atlanta  Constitution 

Rome  News-Tribune 

ILLINOIS 

Belleville  Advocate 

Danville  Press 

Decatur  Review 

E.  St.  Louis  Journal 

Evanston  News-Index 

Harrisburg  Register 

Moline  Dispatch 

Ottawa  Republican-Times 

Peoria  Journal  Transcript 

Quincy  Herald 

Rockford  Republic 

Rock  Island  Argus 

Springfield  Register 

Sterling  Gazette 

Streator  Independent-Times 

W’aukegan  Sun 

Woodstock  Sentinel 

INDIANA 

Blufiton  News 

Clinton  Clintonian 

Evansville  Courier-Journal 

Fort  Wayne  News  Sentinel 

Frankfort  News 

Gary  Post-Tribune 

Goshen  News-Times 

Hammond  Times 

Hartford  City  Times  Gazette 

Huntington  Press 

Indianapolis  News 

Kokomo  Tribune 

La  Porte  Herald-Argus 

Lebanon  ReMrter 

Logansport  Pharos-Tribune 

Marion  Chronicle 

Michigan  City  Dispatch 

Muncie  Press 

New  Albany  Tribune 

Richmond  Palladium 

South  Bend  News-Times 


Terre  Haute  Star 
V'incennes  Commercial 

IOWA 

Burlington  Hawkeye 
Clinton  Advertiser 
Des  Moines  Register  Tribune 
Fort  Dodge  Messenger  & 
Chronicle 

Fort  Madison  Evening  Demo¬ 
crat 

Muscatine  Journal  &  News 
Tribune 

Ottumwa  Courier 
Waterloo  Tribune 

KANSAS 

Arkansas  City  Traveler 
Hiawatha  World 
lola  Register 
Kansas  City  Kansan 
Wichita  Eagle 

Winfield  Courier  &  Free 
Press 

KENTUCKY 
Ashland  Independent 
Lexington  Herald 
Owensboro  Messenger 
Paducah  News-Democrat 

LOUISIANA 

Baton  Rouge  State  Times 
Shreveport  Times 

MAINE 

Augusta  Kennebec-Journal 
I^wiston  Journal 
Portland  Express  &  Press- 
Herald 

Waterville  Sentinel 

MARYLAND 

Baltimore  News 
Hagerstown  Herald  Mail 

MASSACHUSETTS 
Boston  Advertiser 
Brockton  Times 
Haverhill  Gazette 
Lawrence  Telegram 
Marlboro  Enterprise 
New  Bedford  Standard-Mer¬ 
cury 

North  Adams  Transcript 
Southbridge  News 
Springfield  Union 
Taunton  Gazette 
Wakefield  Item 
Wobourn  Daily  Times 
MICHIGAN 
Adrian  Telegram 
Ann  Arbor  Times-News 
Battle  Creek  Moon-Journal 
Bay  City  Times  Tribune 
Big  Rapids  Pioneer 
Flint  Journal 
Grand  Rapids  Press 
Hillsdale  News 
Ionia  Sentinel  Standard 
Ironwood  Globe 
Jackson  Citizen  Patriot 
Kalamazoo  Gazette 
Lansing  State  Journal 
Ludington  News 
Marshall  Chronicle 
Monroe  News 
Mt.  Clemens  Leader 
Aluskegon  Chronicle 
Port  Huron  Timcs-Herald 
Saginaw  News  Courier 
St.  Joseph  Herald-Press 
Sturgis  Journal 


MINNESOTA 

nibbing  News 
Mankato  Free  Press 
MISSISSIPPI 
Jackson  Clarion  Ledger 
MISSOURI 
Columbia  Tribune 
Independence  Examiner 
Jefferson  City  Capital  News 
Kirksville  Express 
Moberly  Monitor  Index 
Richmond  Missourian 
Sedalia  Republican 
Springfield  Republican 
NEBRASKA 
Fremont  Tribune 
Grand  Island  Independence 
Hastings  Tribune 
Lincoln  Star 
McCook  Gazette 
Norfolk  News 
NEW  JERSEY 
Atlantic  City  Press  Union 
Elizabeth  Times 
Hackensack  Record 
Morristown  Jerseyman 
New  Brunswick  Home  News 
Passaic  News 
Paterson  Press-Guardian 
Sea  Isle  City  Cape  May  Cn 
Times 

Trenton  Times 
Union  City  Hudson  Dispatch 
NEW  MEXICO 
Albuquerque  Tribune 
NEW  YORK 
Amsterdam  Recorder 
Auburn  Advertiser  Journal 
Batavia  News 
Binghamton  Press  Leader 
Brooklyn  Eagle 
Glens  Falls  Post-Star 
Gloversville  Leader-Re¬ 
publican 
Hudson  Star 
Ithaca  Journal  News 
Jamestown  Post 
Newburg  News 
New  York  American 
Niagara  Falls  Gazette 
Ogdensburg  Republican 
Journal 
Olean  Times 
Peekskill  Union 
Poughkeepsie  Star 
Rochester  Times-Union 
Rockville  Center  Review 
Schenectady  Union-Star 
Syracuse  Herald 
Troy  Recorder 
Yonkers  Herald 
NORTH  CAROLINA 
Asheville  Times 
Durham  Herald 
Elizabeth  City  Advance 
Greensboro  Record 
Hendersonville .  Times 
Kinston  Free  Press 
Raleigh  Times 
Rocky  Mount  Telegram 
Salisbury  Post 
Winston-Salem  Sentinel 
OHIO 

Alliance  Review 
Ashland  Times-Gazette 
Athens  Messenger 
Bowling  Green  Sentinel- 
Tribune 


Bucyrus-Telegram  Forum 
Canton  Repository 
Chillicothe  Scioto  Gazette 
Cleveland  Times 
Conneaut  News  Herald 
Coshocton  Tribune  &  Times 
Age 

Dover  Reporter 
Fostoria  Review 
Hamilton  News 
Kenton  News  Republican 
Lima  Republican  Gazette 
Mansfield  News 
Marietta  Times 
Marion  Star 
New  Philadelphia  Times 
Norwalk  Reflector  Herald 
Portsmouth  Times 
Sandusky  Register 
Springfield  Daily  News 
Urbana  Democrat  and  Citizen 
Van  Wert  Times 
Xenia  Gazette-Republican 
Youngstown  Vindicator 
OKLAHOMA 
Ardmore  Ardmoreite 
Bartlesville  Enterprise 
Bristow  Record 
Chickasba  Express 
Durant  Democrat 
El  Reno  Democrat 
Guthrie  Leader 
Lawton  Constitution 
Muskogee  Phoenix 
Muskogee  Times- Democrat 
Norman  Transcript 
Nowata  Star 

Okmulgee  Times  &  Demo¬ 
crat 

Pawhuska  Journal  Capital 
Ponca  City  News 

ONTARIO 

Brantford  Ex^sitor 
Kingston  British  Whig 
London  Free  Press 
St.  Thomas  Times  Journal 
Sarnia  Canadian  Observer 
Saulte  Ste.  Marie  Star 
Stratford  Beacon  Herald 
Woodstock  Sentinel  Review 
OREGON 

Portland  Oregon  Journal 
Salem  Oregon  Statesman 
PENNSYLVANIA 
Allentown  Chronicle-News 
Altoona  Tribune 
Ashland  Daily  News 
Bethlehem  Globe 
Bradford  Era 
Brownsville  Telegram 
Connellsville  Courier 
Du  Bois  Courier 
Easton  Daily  Express 
Erie  Dispatch-Herald 
Greensburg  Tribune-Review 
Greenville  Record-Argus 
Harrisburg  Telegraph 
Jeannette  News-Dispatch 
Lancaster  New  Era 
Lansdale  No.  Penn  Review 
McKeesport  News 
Mt.  Carmel  Daily  News 
Norristown  Times  Herald 
Pottsville  Journal 
Punxsutawney  Spirit 
Reading  Eagle 
Ridgway  Record 
Scranton  Republican 
Sharon  Herald 


Tamaqua  Cemrier 
Tyrone  Times 
Warren  Times-Mirror 

QUEBEC 

Montreal  La  Patrie 
Quebec  Telegraph 
RHODE  ISLAND 
Arctic-West  Warwick  Pau- 
tuxet  Times 
Pawtucket  Times 
Providence  Journal -Bulletin 
Westerly  Sun 
SASKATCHEWAN 
Regina  Leader  &  Post 
SOUTH  CAROLINA 
Anderson  Mail 
Charleston  News  &  Courier 
Columbia  Record 
Spartanburg  Sun 
TENNESSEE 
Chattanooga  News 
Knoxville  Sentinel 
Nashville  Tennesseean 
TEXAS 

Abilene  Reporter 
Austin  American 
Beaumont  Enterprise  & 
Journal 

Brownwood  Bulletin 
Cleburne  Times 
Corpus  Christi  Caller 
Dallas  Times  Herald 
Denison  Herald 
Forth  Worth  Record 
Gainesville  Register 
Galveston  Tribune 
Greenville  Herald 
Houston  Chronicle 
Marshall  News 
Mexia  News 
Port  Arthur  News 
San  Angelo  Standard 
Sherman  Democrat 
Temple  Telegram 
Waco  News-Tribune 
Wichita  Falls  Record  News 
UTAH 

Salt  Lake  City  Telegram 

VERMONT 

Burlington  Free  Press 

Rutland  News 

St.  Albans  Messenger 

VIRGINIA 

Norfolk  Ledger  Dispatch 
Petersburg  Progress 
Richmond  Times-Dispatch 
WASHINGTON 
Seattle  Union  Record 
Spokane  Spokesman  Review 
WEST  VIRGINIA 
Bluefield  Telegraph 
Clarksburg  Telegram 
Charleston  Gazette 
Fairmont  West  Virmnian 
Huntington  Herald-Dispatch 
Parkersburg  Sentinel 
Wheeling  News 
WISCONSIN 
Appleton  Post  Crescent 
Beloit  News 

Green  Bay  Press  Gazette 
^nesville  Gazette 
Kenosha  News 
Madison  Capital-Times 
Manitowoc  Herald  News 
Milwaukee  Sentinel 
Sheboygan  Press  Telegram 
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International  Classified  Advertising  Counsellors 
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Editor  &  Publisher  for  December  12,  1925 


WITH  THE  GENERAL  ADVERTISERS 


Jeli-O  and  Poitum  Cereal  Companies  to  Be  Combined — Great  Northern 
Railway  Executive  Praises  Newspaper  Space — Olds  Motor  Works 
Names  New  Ad  Manager 


More  Productive,  Says 


M.  G.  Enabnit,  egaged  in  commercial 
art  work  in  lies  Moines,  la.,  has  joined 
the  Fairall  &  Co.,  advertising  agency  of 

Des  Monies,  as  art  director.  The  com-  i  •  •  .  "-“iii 

pany  also  announced  plans  to  expand  its  where  adv^tising  clubs  have  beta  j 
/^FFICERS  of  the  Jell-O  Company  and  eral  Motors  plants  in  this  country  out-  office  space  after  the  first  of  the  year. 

'  flvsk  or*»  Ho.  Ittiiricr  n  r*o tnrtQ Jorrt  fnr  rt\rorcooc  coloc  T-To  - 


installed  last  week  and  the 
opened  its  new  offices  Dec.  1. 


company 


HOW  AD  CLUBS  SERVj 
Advertising  Becomes  Belienb^ 


.Advertising  is  believable,  and 
fore  more  productive  '  ’ 


NEWSPAPER  SPACE  AIDED  CITY 


the  Postum  Cereal  Company  are  de-  lining  a  campaign  for  overseas  sales, 
veloping  plans  to  combine  the  two  com-  will  open  an  office  in  Paris,  June  1. 

panies  by  an  exchange  of  stock,  Ernest  -  - 

L.  \Vo<^ward,  chairman  of  the  board  of  Newspapers  in  Massachusetts  will  be  Annual  15%  Increase  in  Municipal 
Jell-O  Company,  announced  this  used  to  advertise  the  Boston  Morris  Plan 


service  department  of  the  .AssociawL 
vertising  Oubs  of  the  WorldfcJ 
in  a  recent  address  before  the 
Club  of  Johnstown,  Pa. 


Electric  Business  Due  to  Advertising 


“In  towns  where  an  advertise  j.  I 
functioning  as  it  should,”  he  said,  ■ 
writers  have  learned  the  valued 


the  Jell-O  Company,  announced  this  _ 

week.  The  plans,  he  said,  would  be  sub-  Cornoration  it  was  announced  this  week 

mitted  to  the  stockholders  in  the  near  fu-  Te  New  York  office  of  the  Charles  W.  An  increase  of  10  to  IS  per  cent  an- 

^  .  Hoyt  Company,  Inc.,  which  has  just  ob-  nually  in  the  business  of  the  municipal  rated  to  accent  and  act  nnm* 

The  plant^  of  the  Jell-O  Company  is  tained  the  account.  The  same  agency  is  electric  light  plant  at  Richmond,  Ind.,  tisements  published  ”  P*® 

at  Leroy,  N,  Y.,  while  the  largest  fac-  also  planning  a  newspaper  campaign  for  has  been  due  to  newspaper  advertis-  ,,  ^  '  t  •  . 

tories  of  the  Postum  Company  are  at  the  Orange  Screen  Company  of  Maple-  ing,  members  of  the  city  board  of  works  ,  j  explained  tht 

Battle  Creek,  Mich.  wood,  N.  J.,  also  a  new  account.  stated  upon  being  questioned  by  the  city 

- T—  .  .  -  council  regarding  the  inclusion  of  an  item  maintained  by  the  best  clubs. 

Newspaper  advertising  received  high  William  M.  Zintl  of  the  Curtis  Pub-  for  this  purpose  in  the  annual  budget. 


tribute  from  .A.  J.  Dickinson,  passenger  lishing  Company,  Philadelphia,  has  been  Richmond  is  a  small  city  and  advertising  p  a,i  FnimD  *  Pitki  f 
traffic  agent  of  the  Great  Northern  rail-  appointed  director  of  sales  of  the  paint  rates  are  not  high,  and  so  the  budget  only  ^ 

way,  who  spoke  at  the  annual  passenger  and  varnish  division  of  E.  I.  duPont  de  calls  for  $2,000  for  the  year  for  newspaper  '  ' 

agents’  convention  in  Chicago  recently.  Nemours  &  Co.,  of  Wilmington,  Del.  space. 

"The  Great  Northern,”  he  said,  “has  -  Dan  Hess,  superintendent  of  the  plant, 

lieen  a  consistent  user  of  newspaper  space.  Henry  Schott,  assistant  publisher  of  the  said  the  sale  of  166  electric  ranges,  fol- 


Our  passenger  business  has  increased  in  Xation’s  Btufiiicss,  and  before  that  for  lowing  a  newspaper  campaign,  demon- 
direct  ratio  to  our  us  of  this  medium,  many  years  night  editor  of  the  Kansas  strated  fully  the  value  of  the  money  spent 
“hor  a  long  time  we  marked  the  in-  (_'ity  Star,  has  been  made  advertising  for  that  purpose  alone.  Walker  Land, 
creased  interest  in  California  travel,  eith-  counsel  for  the  West  Coast  Lumbermen’s  president  of  the  board  of  works,  said  the 
er  going  or  returing  via  the  Pacific  Association,  with  headquarters  at  Seattle,  expansion  of  the  plant  could  be  traced  to 
Northwest.  I  believe  this  expansion  may  He  will  begin  his  new  duties  Jan.  1,  1926.  the  newspaper  space  which  had  been  pur- 

be  reasonably  credited  to  the  information  _  .....  ...  ... 

we  furnished  to  the  public  through  our  Fldward  I.  Pratt  has  resigned  as  ad- 
newspaper  advertising  from  coast  to  vertising  manager  of  the  Kellogg  Switch- 
c‘'3st.’’  board  and  Supply  Company,  Chicago,  to 


chased.  Members  of  the  city  council  let 
the  advertising  item  stand. 


go  with  the  Bryant  Electric  Company, 
Olds  Motor  Works  announces  the  ap-  Bridgeport,  Conn.  A.  D.  Boal  succeeds 


ADVERTISING  COMICS 


pointment  of  R.  M.  Wimot  Shaw  as  ad-  Mr.  Pratt  as  advertising  manager  of  the 
vertising  manager  of  that  company.  Mr  Kellogg  Company. 


by 


Shaw  takes  the  place  of  E.  J.  Shass- 
iKrger  who  was  recently  appointed  ter¬ 
ritory  analyzation  manager. 


Something  Like  Strip  Adopted 
Happiness  Candy  Stores 

-Advertising  in  comic  strip  form  ap- 


.A  new  November  record  was  estab-  peared  in  New  York  this  week  when  the 
hshed  by  the  automobile  industry  during  Happiness  Candy  Stores  purchased  a 
•  the  past  month  when  379,30()  cars  anu  fj,i|  single  column  in  newspapers  and 

Ross  Wilson,  advertising  manager  for  trucks  were  manufactured,  this  being  the  ^vith  cartoons  and  jingles  pro- 


thc  Schaeffer  Pen  Company,  Ft.  Madison,  total  estimated  from  shipping  reports  filed  moling  their  Evangeline  Chocolates. 


la.,  has  resigned  to  become  European  ad-  at  the  directors’  meeting  of  the  National 
vertising  manager  of  General  Motors.  -Automobile  Giamlier  of  Commerce,  New 
He  is  succeeded  by  Carl  K.  Hart,  former-  A'ork. 

ly  assistant  advertising  manager  of  the  The  total  for  the  eleven  months  is 
Miller  Rubber  C'ompany,  .Akron,  O.  Mr.  3,997.954  exceeding  tbe  record  total  of  11 
WiEon  will  spend  six  months  in  the  Gen-  months  in  1923  by  5.6  percent. 


Happiness  Candy  Stores,  like  Oving- 
ton’s  and  Brokaw  Brothers,  use  the  single 
perpendicular  column. 


D.C, 


Joe  Mitchell  Chappie  is  in  Ti^l 
ington,  D.  C.,  where  he’s  wrila!| 
some  little  talks  with  a  lot  oil 
people. 


YOU  OUGHT  TO  H.\M| 
THIS  NEW  SERIES 


Ask  I’s  About  It 


Joe  Mitchell  Chappie  AitoditBl 


Attic/*  WaMoH-AsUrM.NtwTcrkOfJ! 


ADVERTISING  AGENCY  AFFAIRS 


New  Space  Buyer  for  Campbell-Ewald  Company — Peaceman  Joins 
Miami  Agency’s  Staff — Woolf  and  Gurwit  Open  Chicago  Office 


U  T.  EW.Al.D,  president  of  the  Camp-  rick  J.  O’Keefe  .Advertising  .Agency,  Bos- 
bell-Ewald  Coinpanv.  has  announced  ton,  has  been  appointed  a  member  of  the 
the  appointment  of  J.  J.  Hartigan  as  committee  to  make  plans  for  the  tercen- 
space-buver.  Mr.  Hartigan  formerly  was  tenary  celebration  to  be  held  in  1930  to  be 
with  Critchfield  &  Co.,  Chicago,  having  held  in  observance  of  the  anniversary  of 
been  with  that  organization  for  nearly  12  the  settlement  of  Boston. 

vears  and  was  space  biiver  for  the  last  - 

'five  .  The  Coolidge  .Advertising  Companv, 

Mr.  Hartigan  was  born  in  Chicago  and  /‘"ines,  has  increased  its  quarters  in 
eilucated  in  the  grade  and  high  schools  of  the  Insurance  Exchange  building  sO  per 


that  city.  While  still  attending  grade 
school  he  obtained  siiecial  work  in  the 
business  office  of  the  Chkago  Tribune, 
continuing  there  until  his  graduation  from 
high  schofil  early  in  1914'  when  he  joined 
the  Critchfield  organization.  Previous  to 
being  appointed  space  buyer,  he  had 
worked  in  every  department  in  the  Chi¬ 
cago  agency. 


cent.  New  fixtures  and  equipment  were 


The  staff  of  the  Robinson-Clary 
.Agency,  Miami,  I-'Ia.,  has  lieen  augmented 
by  the  addition  of  Morris  Peaceman  of 
New  York  as  copy  chief.  Mr.  Peaceman, 
for  the  past  five  years,  has  Iieen  in 
charge  of  direct  advertising  for  .A. 
Proper  and  Staff. 

The  Woolf-Gurwit  .Advertising  .Agency 
has  opened  up  offices  in  Chicago.  S. 
(Jordon  Gurwit  and  Saul  R.  Woolf  are 
the  owners.  Mr.  Gurwit  was  for  eight 
years  advertising  manager  and  sales  pro¬ 
motion  director  of  the  Hartman  Furniture 
&  Carpet  t'ompany,  Chicago.  Mr.  Woolf 
was  manager  of  the  same  concern’s  mail 
order  organization  for  15  years. 


Cline-Westinghouse 
Double  Motor-Drive 
with  full  automatic 
pushbutton  control 

is  used  by 


Johnstown  Tribune 

Johnstown,  Pa. 


Ask  them  about  it. 


CO. 


CLINE  ELECTRIC  MFC. 

Chicaco:  til  W«at  Waahington  Stroat 
New  York :  47  Waat  34th  Strwt 
San  Franciacot  First  National  Bank  Building 


Maj.  Patrick  J.  O’Keefe,  of  the  Pat- 


A  Single 


Advertising  Appropriation 

Will  cover  the  two  publications  that  reach  those  who  control 
the  national  advertising  of  the  United  States  and  Great  Britain. 

EDITOR  &  PUBLISHER 

New  York 
and 

ADVERTISING  WORLD 

London,  Eng. 

have  entered  into  an  agreement  in  respect  to  editorial  and  advertising 
representation  in  their  respective  fields  and  thereby  afford  a  single 
source  of  information  and  service  for  those  interested  in  international 
marketing  and  advertising. 

Combination  Advertising  Rates  for  12  Insertion  Contract 

Full  Page  . $280.00  per  insertion 

Half  Page .  145.00  per  insertion 

Quarter  Page .  82.50  per  insertion 


You  are  cordially  invited  to  communicate  with  Editor  &  PeaLiSHU, 
Suite  1700  Times  Building,  New  York,  for  further  details  of  circulatton, 
editorial  policy  and  mechanical  requirements  of  Advertising  World.  This 
office  can  be  of  great  assistance  to  manufacturers  who  desire  information 
in  regard  to  marketing'  conditions  of  Great  Britain.  Publishers  of  leadinf 
American  newspapers  will  also  avail  themselves  of  this  opportunity  is 
deliver  their  messages  to  the  largest  advertisers  of  Great  Britain,  many  of 
whom  are  keenly  interested  in  the  markets  of  America. 


Editor  8C  Publisher 


^  1700  Times  Building 

Broadway  at  42d  Sc. 

New  York,  N.  Y. 


Telephones  i 

Brynnt  i052  -JOSS-  »»4  •  .  )0)6 

Cable  Addnae;  BDPUB,  NBW  YORK 


Advertising  World 

14  King  Street 
Covent  Garden,  W.  C.  2 
London,  England  * 
Telephone:  Gerrard  761) 
Cable  Addrese  i 

ECOPUBLISH,  RAND,  LONDON 


A 
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POWERS  PERFECTION  COOLER 

Every  Newspaper  Photo  Engraving  Plant  should  have  at  least  one 


The  Powers  Perfection  Cooler  requires  no  water 
connection  of  any  kind. 

It  can  be  moved  at  will  by  simply  picking  it  up  and 
placing  it  where  it  is  wanted. 

It  has  no  mechanical  parts  to  get  out  of  order. 

It  applies  cold  water  evenly  and  simultaneously  to 
aU  parts  of  the  plate— ON  THE  BACK  OF  THE 
PLATE  only. 

It  cools  the  plate  instantaneously  to  the  exact  tem¬ 
perature  required  and  saves  wiping,  mopping  and 
reheating. 

The  price  of  the  Powers  Perfection  Cooler 
is  $350 


The  Powers  Perfection  Cooler  met  with  the  instantaneous  approval  of  both  the  workers  and  the  owners 
wherever  it  was  installed  and  tried.  The  men  in  the  shops  like  it  because  it  helps  them  in  their  work. 
They  save  time  and  effort,  turn  out  more  work  and  better  work,  and  do  it  with  very  little  physical 
labor.  It  is  a  clean,  workmanlike  way  of  doing  what  is  otherwise  a  messy,  sloppy  task. 

Proprietors  like  it  because  it  saves  gas,  water,  time  and  makeovers.  These  savings  mean  money  and 
profits  and  that  is  what  we  all  want.  To  satisfy  yourself,  go  into  your  etching  rooms  and  see  what 
happens  when  the  etcher  tries  to  cool  a  large  plate  by  dragging  it  over  a  roller  wrapped  in  old  towels 
and  rags  or  a  piece  of  burlap.  Watch  the  plate  buckle  and  then  see  him  try  to  strai^ten  it  out.  You 
know  what  that  means  in  color  work. 

The  use  of  the  Powers  Perfection  Cooler  does  away  with  buckled  and  twisted  plates,  the  splashing  of 
water  on  the  face  of  the  plate  and  the  constant  work  and  worry  connected  with  etching.  A  zinc  etch¬ 
ing  is  heated  from  13  to  16  times  by  the  etcher.  That  tells  the  story. 


ASK  ANY  USER 


Baltimore  News 
Boston  American 
Boston  Post 
B'klyn  Daily  Eagle 
Bronx  Home  News 
Chicago  Daily  News 
Chicago  Herald  Examiner 
Chicago  Tribune 


Denver  Post 

Des  Moines  Register  &  Tribune 
Florida  Times  Union 
Kansas  City  Star 
Milwaukee  Journal 
N.  Y.  American 
N.  Y.  Evening  Sun 
N.  Y.  Morning  Telegraph 


N.  Y.  Daily  News 
N.  Y.  Times 
N.  Y.  World 
Providence  Journal 
Rochester  Herald 
San  Francisco  Bulletin 
Washington  Times 
Wisconsin  News 


Immediate  delivery  guaranteed 


POWERS,  Inc. 


205  West  39th  Street 
New  York  City 
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AGENCY  MAN  SEES  NEWSPAPERS  AS  TAIL 
TO  MAGAZINE  KITE 


J.  Walter  Thompson  Executive  Tells  Ad  Class  Dailies 
“Too  Costly”  and  to  Be  Used  as  Supplemental  to 


“National  Drive 


liKUl’AGAN'DA  decidedly  unfavorable 

to  daily  newspaper  advertising  was 
given  out  this  week  by  Dr.  J.  \V.  Wat¬ 
son,  a  vice-president  of  the  J.  Walter 
'1  hoinps(jn  Company,  Xew  York  adver¬ 
tising  agency,  addressing  nearly  200 
students  m  the  advertising  course  of  the 
Advertising  Club  of  Xew  York,  Dec.  8. 

Xewspaper  space,  he  maintained,  was 
only  supplemental  to  a  “national  drive 
in  the  magazines.” 

-Assigned  to  speak  on  “Newspapers, 
and  flow  to  Use  Them,”  Ur.  Watson 
was  frank  enough  before  he  finished  to 
admit  he  didn’t  know  as  much  as  he 
wished  about  newspaper  advertising,  and 
was  “willing  to  learn  more.” 

There  is  room  for  newspapers  in  al¬ 
most  every  campaign,  he  conceded,  but 
he  would  limit  use  to  the  metropolitan 
dailies,  which,  he  said,  “deserve  to  be 
classed  as  national  media,  along  with 
magazines,  e.xcept  in  the  matter  of  man¬ 
ufacture.” 

Conclusions  he  reached  regarding  his 
subject  were  that  newspaper  space  was 
far  too  expensive  to  form  the  backbone 
of  a  campaign ;  that  the  proper  function 
of  newspaper  advertising  was  as  a  sup¬ 
port  to  a  magazine  drive  or  for  the 
purpose  of  research  such  as  trying  out 
a  new  product  or  testing  an  old  product 
in  representative  markets. 

In  an  effort  to  prove  his  opinion  that 
newspaper  advertising  was  “too  costly,” 
he  read  Editor  &  Publisher  figures, 
without  credit,  giving  the  aggregate  ex¬ 
pense  of  a  20,000  line  campaign  using 
1610  evening  newspapers  with  a  total 
average  circulation  of  19,978,632  per  day 
and  compared  it  with  the  cost  of  12 
full  pages  throughout  the  year  in  a  list 
of  11  magazines  with  a  total  circulation 
of  19,450,000  per  issue.  The  two  costs, 
he  estimated,  were  $1,333,400  for  the 
newspapers,  compared  to  $793,200  for 
magazines. 

Dr.  Watson,  while  stressing  the  close¬ 
ness  of  the  two  total  circulations,  made 
no  attempt  to  analyze  the  vast  differ¬ 
ences  in  distribution  of  the  circulations. 
He  made  no  comparisons  of  results,  with 
the  exception  of  coupon  copy,  nor  did 
he  try  to  explain  away  the  much  dis¬ 
cussed  duplication  in  the  magazine  field. 

No  mention  was  made  by  the  speaker 
of  any  big  advertisers  who  make  news¬ 
papers  the  backbone  of  their  campaigns, 
although  many  are  available  to  prove 
the  effectiveness  of  newspaper  copy,  and 
its  cheapness  when  intelligently  em¬ 
ployed. 

Questions  at  the  close  of  the  lecture 
drew  replies  from  the  agency  man  dis¬ 
playing  a  decided  magazine  complex. 

“Are  the  merchandising  service  de¬ 
partments  set  up  by  newspapers  helpful 
to  advertisers?”  was  asked. 

“The  very  fact  that  magazines  are 
adopting  similar  departments  is  proof  of 
their  value,”  came  the  reply.  “There 
is  no  question  that  these  service  depart¬ 
ments  help  out.  But  the  fact  that  news¬ 
papers  have  them  does  not  sway  us  in 
the  least  from  our  opinion  that  it  is 
cheaper  to  use  magazines,  when  we  can 
do  it.  Did  you  know  that  the  magazines 
were  co-operating  with  advertisers  with 
merchandising  departments,  furnishing 
window  displays  and  other  aids  on  a 
large  scale?” 

“Does  dealer  influence  enter  into  the 
selection  of  media?  Isn’t  it  a  fact  that 
dealers  ask  manufacturers  to  employ 
newspaper  space?” 

“Ah,”  said  Dr.  Watson,  “I  wish  T 
knew  what  dealer  influence  is.  In  some 
rases,  automobile  accounts  for  example, 
it  is  helpful  to  be  able  to  print  dealers’ 
names  and  addresses  with  the  advertise¬ 
ment  to  tell  where  the  product  may  be 
purchased ;  but  I  think  dealers  are  sat¬ 
isfied  when  customers  come  in  and  ask 
for  the  product  by  name,  proving  a  mag¬ 
azine  campaign  lias  had  some  weight.” 


in  Magazines” 


Dr.  Watson  imagined  an  advertising 
problem  with  a  client  to  illustrate  his 
opinion  of  how  to  use  newspapers  for 
advertising  purposes. 

“Let  us  say  we  have  a  new  product 
we  will  call  ‘A’,”  he  imagined  for  the 
class.  “We  get  out  and  work  with  our 
client  for  two  years.  We  study  his 
competitor’s  product,  lind  its  defects,  and 
improve  our  client’s  product  accordingly. 
In  fine,  we  do  all  in  our  power  to  make 
his  product  ideal. 

“Then  do  we  go  into  the  magazines? 
Not  on  your  life. 

“We  pick  three  or  four  cities,  after 
we  have  sent  men  out  to  investigate  the 
market,  and  religiously  over-advertise  in 
the  newspapers  of  those  cities. 

“To  our  client  we  say,  ‘You  aren’t 
going  to  get  returns  to  justify  this  ex¬ 
pense  immediately.’  And  they  don’t.  It 
is  simply  a  test.  We  continue  this  for 
three  months  using  about  a  15,000  line 
campaign. 

“At  the  end  of  a  month  we  go  to  the 
cities  and  take  a  taxi  and  drive  around 
to  the  retail  outlets  to  find  out  how  our 
product  is  going.  Perhaps  it  proves  to 
be  going  very  well.  There  are  repeat 
orders.  The  product  has  good  shelf- 
value.  There  is  good  turnover.  The  vol¬ 
ume  of  sales  is  satisfactory,  and,  because 
we  have  checked  results  in  two  or  three 
cities,  we  can  judge  pretty  well  what 
the  volume  will  be  when  the  effort  is 
multiplied  throughout  the  country. 

“Then,  all  right.  Let’s  nationalize. 
Let’s  go  into  the  magazines. 

“We  have  given  our  client  three 
months  time  to  get  distribution.  We 
estimate  he  can  get  distribution  into  19 
states  or  70  per  cent  of  the  country  in 
this  length  of  time.  The  newspapers 
have  been  used  thus  to  try  the  product 
out.” 


DAILY  PRAISED  BY  NEW 


Postmaster  General  Thanks  New  York 
Sun  for  Co-operation 

Edwin  S.  Friendly,  business  manager 
of  the  New  York  Sun,  this  week  received 
a  letter,  from  Postmaster-General  Harry 
S.  New,  who  thanked  the  Sun  for  the 
full  page  advertisements  it  inserted  in 
New  York  papers  in  encouragement  of 
early  Christmas  mailing. 

“This  is  co-operation  to  some  purpose,” 
Mr.  New  wrote,  “and  I  find  it  difficult  to 
express  the  appreciation  of  this  Depart¬ 
ment  of  the  liberal  generosity  of  the  Sun 
in  its  effort  to  aid  the  Department  and 
the  public  in  this  way.  Believe  me,  sir, 
we  do  appreciate  this  enterprise.” 

A  facsimile  of  the  letter  was  reproduced 
by  the  Sun  on  its  first  page,  Dec.  7. 


Pittsburgh 

Press 

“Giant 
of  the 
Newspaper 
World” 

A  Scripps-Howard  Newapaper 

Repretoalcd  hj 

ALLIED  NEWSPAPERS, 
INC. 


J  There’s  Money 
for  You  in 
Good  Roads  Week 

National  recognition  of  the  ne¬ 
cessity  for  more  and  wider  good 
roads  will  be  given  much  needed 
stimulus  during  the  first  annual 
Good  Roads  Week,  January  11  to  17, 
1926. 

The  tremendous  growth  in  use  of 
the  automobile,  motor  truck  and  bus 
in  recent  years  has  created  an  urgent 
need  for  more  good  roads — roads 
that  will  resist  successfully  the 
pounding  of  millions  upon  millions 
of  heavy  vehicles. 

Only  permanent  roads  can  do  this 
job — and  these  can  surely  be  secured 
if  highway  users  are  made  to  realize 
that  makeshift  roads  at  best  are  far 
more  costly  than  permanent  roads 
over  a  period  of  years. 

Newspapers,  better  than  anyone, 
can  present  these  vital  facts  to  those 
who  pay  for  roads — and  everyone 
pays. 

Perhaps  your  newspaper  has  plans 
to  recognize  Good  Roads  Week  in  its 
news  columns — even  publish  an  en¬ 
tire  section. 

If  so.  Advertising  Managers  can 
receive  copy  suggestions  from  the 
Portland  Cement  Association  which 
will  help  them  to  increase  their  ad¬ 
vertising  revenue  during  that  week 
and  at  the  same  time  assist  a  worthy 
cause.  The  material  we  offer  is  sim¬ 
ilar  to  that  of  Fire  Prevention  Week, 
from  which  hundreds  of  newspapers 
reaped  ideas  that  resulted  in  greatly 
increased  advertising  space. 

Whatever  your  plans,  we  are  ready 
to  help  you.  Photographs  of  perma¬ 
nent  roads  in  your  state  and  data  for 
news  stories  will  be  supplied  upon 
request.  If  you  prefer,  complete 
articles  with  suitable  illustrations 
will  be  prepared  for  your  use. 

Tell  us  about  your  plans.  Ask  for 
the  assistance  you  need.  There  is  no 
cost  or  obligation. 

PORTLAND  CEMENT  ASSOCIATION 

111  West  Washington  Street 
CHICAGO 

A  National  Organization 
to  Improve  and  Extend  the  Uses  of  Concrete 

I  Offices  in  30  Gties 

^ . 
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Syndicates 


CAN  Establish  Direct  Contact 

With  Newspaper  Editors  Through 

EDITOR  PUBLISHER’S 
International  Year  Book  Number 


To  be  published  Jan.  30 y  1926 
Forms  close  Jan.  15 


Newspaper  Syndicates  should  not  miss 
the  opportunity  to  continually  present 
themselves  during  1926  before  the 
newspaper  editors  and  publishers. 


I 


The  International  Year  Book  is  the 
direct  route  through  which  syndicates 
can  reach  the  prospective  buyers  of 
their  products  and  services.  It  can  be 
found  in  daily  use  in  the  offices  of  all 
newspaper  executives. 

Reserve  Space  Now 


EDITOR  PUBLISHER 


1700  Times  Building — Broadway  at  42d  St. — New  York,  N.  Y. 
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WRITERS  PICK  PRIZE  ";ho  are  no  longer  writing  baseball,  were  SPHINX  CLUB  SEASON 

_  elected  to  honorary  membership. 

BASEBALL  STORIES  By  vote  of  29  to  7,  the  association  TO  OPEN  DEC.  15 

_  decided  to  discontinue  the  practice  of  _ 

Margowitz  New  York  Telegram  and  prizes  for  the  best  base-  «(;j,fi»tma»  Night”  at  Waldorf,  with 


SPHINX  CLUB  SEASON 
TO  OPEN  DEC.  15 


Collin*  Springfield  Republican,  Win 

Watches — Debate  Player-Writer 
Problem 

The  Baseball  Writers’  Association  of 
America,  meeting  at  the  Hotel  Roose¬ 
velt,  New  York,  Dec.  10,  made  its 
awards  for  the  best  baseball  stories  writ¬ 
ten  during  the  year.  Dan  Margowitz  of 
the  Kcw  y’ork  Telegram  won  the  major 
league  prize  while  !•'.  J.  Collins  of  the 
Springfield  (Mass.)  Republican  was  the 
minor  league  winner.  Both  were  pre¬ 
sented  gold  watches. 

Ford  Frick  of  the  New  York  Evening 
Journal  was  the  runner-up  to  Margo¬ 
witz,  while  Joe  Williams,  Cleveland 
l^ress,  and  Regis  M.  Welch,  Pittsburgh 
Post,  were  tieil  for  third  honors.  Blaine 
Patton  of  the  Indianapolis  Star  and  Rob¬ 
ert  Harper  of  the  Kiehmond  Tinies- 
Dispafeh  received  honorable  mention. 

Forty-eight  stories  were  submitted  by 
major  leaguers  and  21  by  minor  leaguers. 
Most  of  the  stories  dealt  with  the  World 
Series,  particularly  with  either  the  final 
game  or  the  fourth  in  which  Walter 
Johnson  whitewashed  Pittsburgh. 

James  M.  Gould,  of  the  St.  Louis  Star, 
and  association  president,  presided  at  the 
meeting,  Vliich  is  the  annual  adjourned 
convention,  annual  sessions  being  held  at 
the  time  of  the  World  Scries.  The  chief 
subject  under  discussion  regarded  wheth¬ 
er  or  not  the  association  would  appeal  to 
Commissioner  l.andis  to  stop  the  present 
practice  of  baseball  players  writing  for 
newspapers. 

The  1 1  chapters  of  the  association  had 
been  asked  hv  Henry  B.  Edwards  of  the 
Cleveland  Plain  Dealer  secretary,  to 
vote  on  this  so-called  “player-writer  evil.” 
Of  the  11,  seven  chapters  voted,  six  de¬ 
manding  that  the  practice  lie  discontinued 
and  one  that  it  he  allowed  to  stand. 

It  was  decided  at  this  week’s  meeting 
to  draw  up  a  new  resolution  on  the  sub¬ 
ject.  which  is  expected  to  be  a  compnj- 
mise.  that  i>.  that  players  who  actually 
write  their  own  articles  be  allowed  to 
Cfintinuc  and  those  who  merely  lend  their 
names  to  some  press  agent  or  syndicate 
he  stopped.  Memlters  of  the  committee 
appointed  to  frame  the  new  resolutions 
arc : 

William  Brandt,  Philadelphia  Public 
Ledger,  chairman ;  T.  S.  Rice,  Brooklyn 
Eagle:  George  W.  Daley,  A'cto  York 
IVorld;  Irving  Vaughn,  Chicago  Trib¬ 
une;  J.  Roy  Stock,  .ST.  Louis  Post- 
Dispatch;  and  H.  G.  Salsinger,  Detroit 
AVrcj. 

The  baseball  writers  believe  that  pro¬ 
fessional  baseball  rules  are  at  present 
ambiguous  and  contradictory,  and  a  com¬ 
mittee,  appointed  by  the  memltership. 
presented  this  contention  liefore  the  joint 
session  of  the  major  league  managers’ 
meeting  in  New  York  this  week  and  of¬ 
fered  the  association’s  aid  in  clarifying 
them.  The  offer  was  accepted  and  the 
rules  will  be  changed  at  the  next  league 
session  to  be  held  in  Washington  in  Feb¬ 
ruary.  Members  of  the  playing  rules 
committee  of  the  association  are  John  B. 
Foster,  .Vcie  York  Sun:  James  R.  Har¬ 
rison,  .Veil’  York  Times:  and  Harry 
Buillon,  Detroit  Tree  Press. 

I'red  Van  Ness,  New  York  Times,  and 
William  Piet,  Honolulu  Advertiser,  for¬ 
mer  active  members  of  the  association. 


In  New  Orleans  IPs 

THE  MORNING  TRIBUNE 

(Published  leeefc-Aiy  mornings) 

THE  NEW  ORLEANS  ITEM 

(Published  week-day  afternoons) 

THE  ITEM  TRIBUNE 

(Published  Sunday  mornings) 

Sold  to  National  Advertiser*  at 
a  combination  rate  ISc  a  line 
week-day*  and  18c  a  line  Sun¬ 
days. 


A.  S.  THOMPSON  IN  INK  HELD 

Leave*  A.  P.  to  Become  Manager  of 
Roosen  New*  Ink  Dep’t 

Arthur  S.  Thompson  this  week  termi-  ; 
nated  12  years’  service  in  the  headquar¬ 
ters  of  the  Associated  Press  and  became  i 
manager  of  the  news  ink  department  of 
the  H.  D.  Roosen  Company,  16  West 
43rd  street.  New  York.  Mr.  Thompson 
had  attended  every  annual  meeting,  board  ( 
meeting  and  executive  committee  session 
of  the  A.  P.  since  March,  1913,  when  he  ; 
became  secretary  to  the  general  man-  ; 
ager,  then  Melville  E.  Stone.  He  made  ] 
the  acquaintance  of  hundreds  of  members 
by  handling  arrangements  for  the  annual 
meetings  and  luncheons,  and  in  recent 
months  as  executive  assistant  under  Gen-  ■ 
eral  Manager  Cooper,  he  has  visited  • 
many  members  in  their  offices  telling  the 
story  of  the  new  A.  P.  “progressivism.”  ■ 

“It  is  with  a  feeling  of  keen  regret  ' 
that  I  leave  the  service  of  the  .Associated 
Press,”  Mr.  Thompson  said  this  week. 
“I  have  consolation,  however,  in  the  be-  ! 
lief  that  I  still  have  in  the  ink  business  ' 
an  opportunity  to  serve  the  newspapers. 

It  has  always  been  a  delight  and  an  in¬ 
spiration  to  be  associated  with  those  who 
compose  and  direct  the  affairs  of  the 
-A.  P.,  and  with  the  rank  and  file  of  the 
men.  To  have  Iteen  as  closely  associated  ^ 
with  Melville  E.  Stone  as  I  have  been  for 
13  years  has  been  an  opportunity  worth 
any  man’s  time.  I  shall  trj-  to  carry  into 
my  new  business  the  high  standards  and 
ideals  he  ^o  deeply  rooted  in  me. 

“I  see  an  opportunity  to  supply  the 
newspapers  with  a  high-grade  news  ink, 
made  from  the  l.est  ink  oil  and  carbon, 
of  guaranteed  (ptality  and  reasonably 
Iiriced.  and  my  association  with  the 
Roosen  company  has  followed  several 
months  of  clo.se  investigation  of  the  in¬ 
dustry  and  its  relations  to  the  news¬ 
papers.” 

Mr.  Thompson,  who  was  born  in  New 
York  in  18.%,  went  to  the  Philippines  in 
1905  anti  was  as.sociated  with  the  War 
Department’s  efforts  to  promote  the 
shipping  industry  in  the  islands  for  seven 
years.  He  returned  to  the  United  States 
in  1912  as  secretary  to  .John  Skelton 
Williams,  then  .Assistant  Secretary  of 
the  Treasury,  and  joined  the  .A.  P.  the 
following  year.  He  has  been  a  member 
.  of  the  A.  P.  reporting  staff  at  every 
national  party  convention  since  that  time. 

Color  Roto  Section  in  Philadelphia 

The  Philadelphia  Inquirer  on  Dec.  13 
will  begin  publication  of  a  color  roto¬ 
gravure  section  as  a  regular  feature  of  its 
Sunday  edition. 

Four  pages  will  be  in  sepia  and  four 
in  color.  George  G.  Steele  is  advertising 
manager  of  the  Iiuiuirer,  in  charge  of 
this  new  section. 


Huntington 

is  the  fastest  growing  city  in 

West  Virginia 

Building  permits  in  1924  exceed¬ 
ed  $8,000,000.00.  125  industries 

which  employ  11.000  people  and 
have  invested  capital  of  $30,000.- 
0(X).00. 

The  HERALD  DISPATCH 

is  the  leading  newspaper  with 
2.000  more  circulation  daily  than 
the  other  paper. 

Complete  “service  department” 
for  national  advertisers. 

Rctrcsentcd  Xationally  by 

The  Devine-Mr  cQuoid  Co.,  Ire. 

New  York  and  Chicago 


H.  V.  Kaltenborn,  Brooklyn  Elagle, 
and  Iryin  Cobb  Speaker* — 
Rankin  to  Pre*ide 

Sphinx  Qub,  famous  New  York  ad¬ 
vertising  society,  will  open  its  1925-26 
season  with  a  dinner  at  the  Waldorf- 
.Astoria  Hotel,  Dec.  15.  Plans  for  the 
evening,  which  will  be  called  “Christmas 
Night,”  were  announced  this  week  by 
William  H.  Rankin,  of  the  William  H. 
Rankin  Advertising  Agency,  and  the 
club’s  vice-president. 

Speakers  will  be  H.  V.  Kaltenbom, 
associate  editor  of  the  Brooklyn  Eagle, 
and  Irvin  S.  Cobb.  Mr.  Kaltenbom  will 
give  his  impressions  on  advertising 
abroad,  while  Mr.  Cobb,  who  is  now 
writing  advertising  copy  for  Sweet 
Caporal  Cigarettes,  will  talk  on  “Ad¬ 
vertising  as  1  Think  It  Should  be  Writ¬ 
ten.” 

Music  and  entertainment  will  be  pro¬ 
vided  by  the  Silvertown  Orchestra,  and 
the  “Silver  Masked”  tenor. 

Preston  P.  Lynn,  general  manager  of 
Wanamaker’s,  New  York  department 
store,  who  has  been  president  of  the  so¬ 
ciety  for  the  past  four  years,  is  recover¬ 
ing  from  an  illness.  He  will  attend  the 
dinner,  but  Mr.  Rankin  will  preside.  Mr. 
Rankin  said  decorations  at  the  banquet 
will  be  in  keeping  with  the  holiday  sea¬ 
son.  and  said  plans  were  being  made  for 
a  club  donation  to  some  Christmas  charity. 

R.  F.  R.  Huntsman,  publisher  of  the 
Brooklyn  Standard  Union,  is  chairman 
of  the  executive  c<immittee. 


Chicago  Journal  Now  8  Column* 

The  Chicago  Daily  Journal  recently 
changed  from  seven  to  eight  column 
widtli. 


Positively  ! 

the  only  logical 
newspaper  to  cover 
Montgomery  county, 
Penny Ivania,  is  the 

Norri0toron 

Sfimea 


National  Representative 
Paul  Block.  Inc. 

Pbiladelptila.  New  Yo-k.  Cliicago, 
Boston,  Detroit. 


Largest  Evening 
Circulation  in 
Largest  Market 

For  26  consecutive  years  the 
Evening  Journal  has  had  the 
largest  evening  circulation  in 
America — concentrated  in  New 
York  and  suburbs.  More  than 
DOUBLE  the  circulation  of  any 
other  New  York  evening  paper. 


ENDOWS  SCHOLARSHIP 

E.  S.  Paret  Gift  Goe*  to  Hob*, 
Graduate  of  Price  School 

Edward  S.  Paret  of  the  Biddle.pj, 
Press,  Philadelphia,  this  week  esUbli^S 
a  scholarship  at  the  University  of  ^ 
sylvania  for  the  graduate  of  the  Ch^ 
Morris  Price  School  of  Advertisins  ~ 
ceiving  the  highest  honors.  It  wiIU 
known  as  the  Edward  S.  Paret  Scholl 
ship.  ^ 

It  provides  a  three  year  night  cow, 
in  advertising,  merchandising  and  saW 
manship.  Mr.  Paret  has  t^n  enga«| 
in  the  printing  business  30  years. 

The  Charles  Morris  Price  school « 
directed  by  the  Poor  Richard  Qnh  i> 
Philadelphia.  * 


Selling  Results  to 
Advertisers 

Because  advertising  space  is  only 
a  means  to  an  end,  this  paper 
maintains  the  closest  possible  con¬ 
tact  with  every  sales  campaign  in 
the  rich  Dallas  trade  territory, 
doing  all  it  can  to  help  get  MAX-’ 
IMUM  RESULTS. 

Scores  of  appreciative 
national  advertisers  have 
praised  the  work  of  The 
News’  Trade  Survey  and 
Merchandising  Department. 

Let  us  tell  you  about  it. 

CEl|e  Ballua 
MorttfUQ  ^euis 

-FLORIDA - ^ 

Sunshine  City’s  Largest  Cirrulatin 

T*.  DAILY  HEirS.  Si.  Petcnbnrt’i  Pic  i 
ture  PapeTt  hat  the  Ur^etl  circulatioD  ■  ' 
the  Sunshine  City. 

The  DAILY  NEWS  wai  started  oa  Mink  ; 
sixteenth  last.  Its  circulation  is  grosiai 
daily  .  .  ,  On  October  tenth  it  reacbs4  ' 
Gftcen  thousand,  without  the  aid  of  say  I 
circulation  campaign. 

It  carries  the  flag  of  progressita  newspspsT 
achievement  in  Western  Florida.  Everf 
body  reads  the  NEWS.  Any  bs^ 
referenca. 

STHTBUnUROB  PICTUZB  PAM* 
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The  Original 
Keystone 

Pennsylvania 

Still  Holds  Keystone 
Position 


As  a  commonwealth,  Pennsylvania  originally  was  known  as  the  Keystone  of  the  nation  because  of  its 
geographical  position  and  historical  importance  in  the  original  thirteen  states. 

Today  Pennsylvania  is  the  Keystone  State  of  the  country  in  industry  and  manufacturing,  and  holds  an 
important  place  among  the  agricultural  states.  The  iron  and  steel  industries  as  well  as  the  great  farms 
of  Pennsylvania  have  made  this  commonwealth  a  great  market  for  the  merchandising  and  sales  promo¬ 
tion  of  products  for  the  national  advertiser. 

Merchandise  of  all  kinds  is  in  demand  and  the  great  earning  capacity  of  the  inhabitants  is  an  indica¬ 
tion  of  purchasing  power.  Ideal  steam  and  electric  railroad  transportation  facilities,  excellent  state 
highways  and  a  well  divided  urban  and  suburban  population  offer  distribution  advantages  that  have 
placed  Pennsylvania  in  the  Keystone  position  for  n  ational  distribution. 

Permitted  proper  distribution,  merchandise  must  be  advertised.  To  be  properly  advertised,  your 
product  must  be  brought  directly  to  the  attention  of  the  consumer.  The  retail  merchants  of 
Pennsylvania  will  stock  up  on  your  product  when  a  demand  is  created  for  it  through  the  local  news¬ 
papers.  The  local  newspapers  will  create  the  demand  because  they  are  home  papers. 


Sell  Your  Goods  by  Advertising 
Regularly  in  These  Daily  Newspapers 


Cireola- 

tiM 

lines 

lines 

*Allentown  Call  . 

.(M) 

30,274 

.10 

.10 

*Allentown  Call  . 

.(S) 

21,285 

.10 

.10 

tBeaver  Falls  Tribune  . 

.(E) 

6,183 

.03 

.03 

tBloomsbnrg  Press . 

.  (M) 

7,535 

.04 

.M 

tChester  Times  . 

.(E) 

17,827 

.06 

.06 

fCoatesville  Record  . 

..(E) 

6,716 

.04 

.05 

*ConnellsviUe  Courier . 

..(E) 

5,801 

.02 

.02 

*Easton  Express  . 

.(E) 

23,668 

.08 

■  .08 

*Erie  Times  . 

..(E) 

28,026 

.08 

.08 

Harrisburg  Telegraph  . . 

..(E) 

40,022 

.095 

.095 

fHazleton  Plain  Speaker. ...  (E) 
tHazIeton  Standard-Sentinel.(M) 

1 

19,721 

.07 

.06 

*Moant  Carmel  Item . 

.(E) 

4443 

.0285 

.0285 

•Oil  City  Derrick . 

.(M) 

7,379 

.035 

.035 

fScranton  Times  . (E) 

*Sharon  Herald . (E) 

fStrondsbarg  Record  (E)  Press... (M) 

*Saiibiiry  Daily  Item  . (E) 

*WaiTei]  HmeS'Mirror . (E&M) 

*Washington  Observer  and  Re¬ 
porter  . (M&E) 

tWest  Chester  Local  News . (E) 

tWUkes-Barre  Times-Leader  . (E) 

tWilliamsport  Snn  . (E) 

tYork  Dispatch  . (E) 


tCovemment  Statement,  Sept.  30,  1925. 


Cimnla* 

tieo 

t.SM 

liBM 

1S.S0S 

liM 

43,495 

.12 

.11 

7,031 

.0357 

.0357 

7,401 

.045 

.045 

4458 

.0285 

.0215 

8,780 

.0428 

.0428 

16461 

.06 

.06 

11.720 

.04 

.04 

24,841 

.08 

.06 

20403 

.07 

.07 

19,197 

.05 

45 

,  Sept.  30, 

1925. 
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N.  Y.  CLUB  TO  DISCUSS  n.  e.  aluance  meets 

Biddeford  and  Portland  Publishers 

_  Admitted  to  Membership 

Plans  for  Giving  Greater  Support  to  t,  xt  ^ 

cj  X-  1  «/  I  1S/-11  n  T  •  iingland  Newspaper  Alliance 

Educational  Work  Will  Be  Topic  ^eld  its  monthly  meeting  at  Copley 

at  Council  Meeting  Dec.  IS —  Square  Hotel,  Boston,  Dec.  8,  at  which 
Harwood  Issues  Call  time  editors  of  the  various  member  papers 

_  were  the  guests  of  their  publishers. 

Tx,  f  .  X  .L  John  A.  Lawrence,  prominent  Boston 

Plans  for  giving  greater  support  to  the  business  man  and  a  member  of  the  re- 
educational  w-ork  of  the  Associate  \d-  gently  formed  New  England  council  of 
vertising  Gubs  of  the  World  will  be  dis-  business  men,  gave  a  talk  on  “Industrial 
cussed  at  an  im^rtant  meeting  of  the  Conditions  of  New  England.”  Two  new 
gCTeral  council  of  the  Advwtising  Gub  members  of  the  Alliance  were  elected, 

Julius  Mathews,  special  advertising  rep- 
the  clnE  W.  Fr^nk  ^IcClure,  chairman  resentative  and  publisher  of  the  Bidde- 
of  the  National  Advertising  Commission,  )  journal,  and  Guy  Gannett, 

Will  be  present.  .  .  publisher  of  the  Portland  (Me.)  Fress- 

hrank  Harwood,  advertising  manager  Herald  and  Express 
of  the  American  Tobacco  Company,  and  George  Booth,  publisher  of  the  IVorces- 
chairman  of  the  general  council,  this  Telegram  attd  Gazette,  was  trans¬ 
week  addressed  the  following  letter  to  ferred  from  honorary  to  active  member- 
council  members,  explaining  the  purposes  gbip,  and  Theodore  Ellis,  former  pub- 


of  the  meeting; 


lisher  of  those  papers,  was  transferred 


The  occasion  will  be  to  receive  and  from  active  to  honorary  membership, 
confer  with  the  President  of  the  National  prank  S.  Phillips,  manager  of  the  New 
Advertising  Commission  of  the  Asso-  England  Daily  Newspaper  Association, 
ciatt^  Advertising  Clu^  of  the  W  orld,  ^  guest  at  the  meeting.  Publishers 


W.  Frank  McClure  of  Chicago, 


present  were  Charles  H.  Hastings,  Lynn 


“This  IS  the  first  visit  of  the  kind  in  the  jtem,  president  of  the  Alliance;  Charles 
history  of  our  activities  of  recent  years,  p  Fuller,  Brockton  Enterprise,  secre- 
As  you  know,  the  Members’  General  tarv;  Albert  H.  Fuller,  Brockton  Enter- 
Council  of  our  Gub  is  largely  patterned  pri'se;  Robert  Wright,  Haverhill  Gazette; 
after  the  National  Advertising  Commis-  Harry  Flint,  Salem  News;  Major  Frank 
Sion  of  the  .Associated  Advertising  Clubs  Knox,  Manchester  (N.  H.)  Union  and 
of  the  World.  The  activity  of  our  Club  Uader;  William  H.  Reed,  Taunton  Co¬ 
rn  this  direction  has  been  of  tangible  -ette;  A.  W.  Hardman,  North  Adorns 
support  and  benefit  m  furthering  the  Transcript,  and  Timothy  F.  Dwyer, 
emphasis  of  the  economics  of  advertis-  Providence  Tribune 

ing  of  the  Associated  Advertising  Clubs  _ | _ 

of  the  World. 

“The  ethics  of  advertising  have  and  Jo»e  Printer*  Win  Wage  Ri«e 

are  being  well  supervise  through  the  Printers  in  San  Jose,  Cal.,  will  receive 


work  of  the  Vigilance  Committee  now  an  increase  in  wages  from  $46  to  a 
known  as  the  National  Better  Business  week,  retroactive  to  Jan.  1,  1925,  under 
Bureau.  Many  of  us  believe  that  the  the  terms  of  an  arbitration  award  just 
positive  phases  of  advertising  should  be  announced  by  C.  S.  Allen,  retired  attorney 
more  emphasized  under  the  general  desig-  and  president  of  the  Board  of  Education 
nation  of  the  economics  of  advertising,  of  San  Jose.  Allen’s  decision  follows 
if  you  please,  and  to  that  end  the  work  several  verbal  hearings  and  rebuttals  in 

of  the  National  Advertising  Commission  _ 

and  its  specific  application  in  our  Club  of  . 

the  Members’  General  Council  is  of  im-  Clarkiburg  Telegram  Reorganized 

portant  value,  as  you  thus  see.’’  Reorganization  of  the  Garksburg  Tel- 


portant  value,  as  you  thus  see.  Reorganization  of  the  Garksburg  Tel- 

_ _  egram  Company,  publisher  of  the  Daily 

and  Sunday  Telegram,  was  announced, 
BROWN  HEADS  FLORIDA  DAILIES  with  Lt.-Col.  Guy  T.  Viskinskki,  of 

-  Montclair,  N.  J.,  as  vice-president,  treas- 

Group  Votes  to  Establish  Office  in  urer  and  general  manager.  Col.  Viskin- 
Jacksonville  Fas  acquired  the  interest  of  the  late 

•Sherman  G.  Denham.  Virgil  L.  High- 
Maj.  Lew  B.  Brown,  of  the  St.  Peters-  land,  Garksburg,  bank  president,  retains 
burg  Independent,  was  elected  president  his  controlling  interest  and  becomes  presi- 
of  the  Associated  Dailies  of  Florida  at  dent  in  succession  to  the  late  Mr.  Den- 
the  fifth  annual  meeting  held  at  Jackson-  ham. 

ville,  Dec.  5,  at  which  it  was  decided  to  - 


continue  the  co-operative  advertising 
campaign  and  establish  a  business  office 
at  Jacksonville,  with  an  experienced 
newspaper  man  in  charge. 


Publishing  Company  Chartered 

The  Courier  Publishing  Company,  of 
VV'altham,  Mass.,  was  granted  a  charter 


Establishment  of  the  business  office  of  incorporation  last  week  by  the  com- 
was  made  possible  through  a  new  mem-  monwealth  of  Massachusetts  to  do  a 
bership  assessment  plan,  which  the  con-  printing  and  publishing  business,  with  a 
vention  approved.  Through  the  office,  capital  of  $50,000  and  500  no  par  value 
problems  of  labor,  supply  of  materials  shares.  The  incorporators  are  Thomas 
and  other  matters  of  common  member-  H.  Knowles,  William  J.  Riley  and  Frank 


ship  interest  will  be  cleared. 

\  fund  of  $10,000  was  voted  to  con¬ 
tinue  the  advertising  campaign,  which  is 
handled  by  the  Lesan-Carr  Advertising 
Agency. 

W.  A.  Elliott,  manager  of  the  Jack¬ 
sonville  Florida  Times-Union,  retiring 
president,  was  presented  a  cup  as  a  token 
of  esteem  for  his  work  for  the  associa¬ 
tion.  Clayton  Codrington,  De  Land  News, 
secretary,  was  likewise  honored. 

In  addition  to  Maj.  Brown,  other  of¬ 
ficers  named  were;  Mr.  Codrington, 
vice-president,  and  Frank  P.  Beddow, 
Jacksonville  Journal,  secretary-treasurer. 

The  board  of  directors  now  includes: 

Mr.  Elliott;  D.  H.  Conkling,  Palm 
Beach  Post;  Ross  Reeder,  Miami  Daily 
Ncivs;  Herbert  Felkel,  St.  Augustine 
Record;  Harry  Brown,  Lakeland  Star- 
Telegram:  Charles  G.  Mullen.  Tampa 
Times;  William  Glenn,  Orlando  Sentinel: 
T.  E.  Fitzgerald,  Daytona  Beach  News. 
and  George  E.  Hosmer,  Fort  Myers 
Press. 

EniTOR  &  Publisher  classified  pages 
“turn  the  trick.” 


J.  Ryan,  all  of  Waltham. 

Use  the 

COMBINATION  RATE 

OF 

The  Gazette  Times 

(Morning  and  Sunday) 

AND 

Chronicle  Telegraph 

(Evening) 

in  order  to  cover  Pittsburgh  and 
Western  Pennsylvania  thoroughly 
at  the  lowest  cost. 

Member  A.  B.  C. 

URBAN  E.  DICE,  Nat.  Adv.  Mgr. 
GAZETTE  SQ.,  PITTSBURGH,  PA. 
National  Repreientative: 

E.  M.  BXTRKE.  Inc. 

42nd  and  Broadway,  N.  Y. 

122  8.  lOchigan  Blvd.,  Chioaro. 
Conetitution  Bldg.,  Atlanta,  Oa. 

B.  J.  BIDWELL  00. 

742  Xark<>t  8t.,  8an  Franoiteo,  Cal. 
Timet  Bldg.,  Lot  Angelet,  Cal. 


Heart  of  Middle  West 

INDIANA 

Throbs  with  Prosper^ 


Merchants  throughout  the  middle 
west  report  an  unusually  good  busi¬ 
ness  in  staples  and  holiday  goods  of 
the  better  class.  November  sales  are 
considerably  ahead  of  the  corre¬ 
sponding  month  a  year  ago.  Current 
wholesale  distribution  of  dry  goods 
likewise  is  higher  than  heretofore; 
road  sales  are  at  approximately 
about  the  same  level  as  a  year  ago, 
but  there  are  many  more  new  cus¬ 
tomers  in  the  market  for  all  lines. 

Unemployment  appears  to  have 
reached  the  dwindling  point.  Rail¬ 
roads  say  their  reservations  and  in¬ 
quiries  indicate  that  this  winter  will 
break  all  records  for  tourist  business. 
This  shows  that  the  people  have 
money  and  are  spending  it  freely. 

This  report  of  extremely  favorable 
trading  conditions  should  be  cheer¬ 
ful  news  to  the  National  Advertiser. 

Cultivate  this  ideal  market  through 
the  Indiana  newspapers.  They  co¬ 
operate  with  you  in  merchandising 
this  territory. 


These  daily  Newspapers  reach  the  Indiana  homes. 


*Colnmba8  Republican  . (E) 

tConnenville  News-Eixaminer  . (E) 

fDecatur  Democrat  . (E) 

•Fort  Wayne  Journal-Gazette . (M) 

•Fort  Wayne  Journal -Gazette  . (S) 

•Fort  Wayne  News-Sentinel  . (E) 

•Gary  Evening  Post-Tribune  . (E) 

fHammond  Times  . - . (E) 

tHuntington  Press  . . . (M  &  S) 

•Indianapolis  News  . (E) 

•Lafayette  Journal  &  Courier. . .  13^04  I 

tLa  Porte  Herald- Argus  . (E) 

tShelbyville  Democrat  . (E) 

•South  Bend  News-Times . is’fi?!  } 

•South  Bend  News-Times . (S) 

Sonth  Bend  Tribune . (S)  19,735 . (E) 

•Terre  Haute  Tribune  . (E  &  S) 


*A.  B.  C.  Pnblishers’  Statement,  Oct.  1,  1925. 
tGovernment  Statement,  Oct.  1,  1925. 
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Washington,  D.  C.,  Dec.  9.— “One  of 
^  greatest  needs  in  American  business 
is  protection  of  good-will,”  said 
nj^tative  Oyde  Kelly  of  Pennsyl- 
^  in  introducing  a  new  bill,  which  is 


•iniSE  BILL  PROTECTS  nomic  and  wasteful  methods  of  distribu- 

^  MADK'C  "’^'Gh  have  resulted  in  vast  damage 

and  loss  to  all  branches  of  our  trade  and 

-  commerce,  enhancing  costs  of  distribution 

-  i^eMure  Prohibits  Cut  Prices  and  creating  a  situation  not  paralleled  in 
far  E.tabliah'd  Brands  as  Aid  J?‘her  civilized  country, 

tor  £  u  j  11/  The  purpose  of  this  legislation  is  to 

to  Preservation  ot  Hard- Won  permit  any  producer  of  identified  mer- 

Good  Will  chandise — that  is,  trade-marked  or  brand¬ 

ed  merchandise — who  is  in  fair  and  open 
competition  with  other  producers  of  simi¬ 
lar  or  competing  merchandise,  to  enter 
into  enforceable  contracts  which  shall  pro¬ 
tect  the  public  against  the  use  of  his  ad¬ 
vertising  good-will  and  reputation  as  cut- 
'7, "have  the  solid  backing  of  sub-  bait  and  also  to  assure  a  living 

ijofiallv  all  trade  associations  through-  ‘^'®*’'ibutors. 

Tte  country,  and  is  expected  to  unify  Jhe  pur^se  of  this  legislation  is  to 
lort  by  taking  the  place  of  four  sepa-  •  '"estore  freedom  of  contract,  which  was 
'Taieasures  on  the  same  subject  pend- 
,  in  the  last  congress. 

\lthough  shorter  and  simpler  than  any 
•ts  predecessors,  and  differing  in  some 
-fspects,  the  new  bill,  through  the  cour- 
,jt,-  of  the  House  organization,  was 
,en  the  same  number,  at  Mr.  Kelly’s 
,JUC^r,  as  his  bill  in  the  last  two  con- 
-ei-es,  and  will  be  known  as  H.  R.  11, 
ling  as  follows : 

A  BILL 

To  cbrify  the  law,  to  promote  equality  there- 
er.  to  encourage  comj>etition  in  production 
qoality,  to  prevent  injury  to  goc^  will,  and 
protect  trademark  owners,  distributors  and 
public  against  injurious  and  uneconomic 
♦ictuc'  in  the  distribution  of  articles  of 
quality  under  a  distinguishing  trade* 

.'k,  name  or  brand. 

Bt  a  enacted  by  the  Senate  and  House  of 
:^esen‘atircs  of  the  United  States  of  Amer- 
;  IN  Congress  assembied,  That  in  contracts 
itin^  to  the  sale  or  resale  of  an  article  of 
T-ncrcc.  the  genuineness  of  which  is  attested 
the  trade-mark  or  special  brand  of  any 
ler,  producer,  manufacturer  or  other  trade* 
proprietor,  who  is  in  fair  and  open  com* 
tition.  actual  or  potential,  with  other  growers, 
docers,  manufa^urers  or  owners  of  similar 
comprting  articles,  hereinafter  referred  to 
^  the  vendor,  with  wholesale  or  retail  dealers, 

^iiufter  referred  to  os  vendees,  whenever 
i-cb  contracts  constitute  transactions  of  com* 
bf'ce  amt'ng  the  several  states,  or  with  foreign 


WALSH  DINES  COACHES 


(he  unchallenged  right  in  this  country 
prior  to  the  so-called  Dr.  Miles’  decision 
of  the  Supreme  Court  in  1911,  and  is  to¬ 
day  recognized  in  every  other  civilized 
country  on  earth. 

“This  legislation  will  simply  restore  to 
the  individual  manufacturer  of  adver¬ 
tised,  identified,  guaranteed  goods,  the 
right  to  protect  his  reputation  and  good¬ 
will,  which  depends  upon  public  approval 
of  the  price  and  quality  of  his  product. 
It  will  assure  a  square  deal  for  business 
and  the  public.” 


Syndicate  Head  Host  at  All-American ' 
Dinner  in  New  York 

About  50  newspaper  men,  mostly  foot¬ 
ball  writers,  attended  the  .■Ml-American 
dinner  given  last  week  at  the  Hotel  Com- 
nioflore  by  Christy  Walsh,  of  the  Christy 
Walsh  Syndicate.  The  guests  of  honor 
were  Knute  Rockne  of  Notre  Dame,  Tad 
Jones  of  Vale.  Glenn  Warner  of  Stanford 
and  “Hurry  L'p”  Yost  of  Michigan,  all 
of  whom  write  for  the  syndicate.  Babe 
Ruth  also  attended. 

The  principal  object  of  the  meeting  was 
to  select  the  All-American  Football  Team 
for  1925,  for  which  “Pop”  Warner  made 
a  special  trip  from  San  Francisco  to  New 
\’ork,  and  Coach  Rockne  also  made  a 
special  trip  for  that  purpose. 

The  principal  program  of  the  evening 
was  a  football  questionnaire  in  which  the 
coaches  replied  to  queries  from  the  news¬ 
paper  writers.  Each  coach  supplied  sev¬ 
eral  films  taken  at  his  principal  games 
this  season,  which  were  shown  on  a 
screen. 


BILL  WOULD  ABOLISH 
U.  S.  ENVELOPE  PRINTING 


New  Italian  Paper  at  Haileton,  Pa. 

The  Flame  of  America,  an  eight-page 
newspaper  edited  by  E.  .\rbib-Hauser,  has 
been  established  at  Hazleton,  Pa.,  “for 
the  Americanization  and  Betterment  of 
Italians.”  The  paper  is  printed  half  in 
English  and  half  in  Italian. 


Rep.  Kendall  Sponsors  Measure  on 
Behalf  of  National  Editorial 
Association — Called  Unfair 
Competition 


Washington,  D.  C.,  Dec.  10. — The 
National  Editorial  Association,  represen¬ 
tative  of  15,000  small  weekly  and  daily- 
newspapers,  is  sponsor  for  a  bill  intro- 
or  with  or  in  any  district  or  territory  duced  today  in  the  House  by  Representa- 


;  jfct  to  the  jurisdiction  of  the  United  States^ 
'hall  be  lawful  fer  such  vendees  to  agree  to 
SQch  articles  at  the  prices  prescribed  by 
cb  vendor  and  such  agreements  shall  not  be 
rrftr.  ci}  as  against  public  policy  or  in  restraint 
t  trade  or  in  violation  of  the  Act  of  Congress 
!  July  2,  lt<90,  or  of  any  of  the  Acts  supple* 
r.ul  thereto.  Provided*, 

(a)  That  any  such  article  may  be  sold  by 
[:t  vendee  at  a  price  other  than  that  i>rescribed 
the  vendor:  (1)  if  such  vendee  shall  in 
'i  faith  discontinue  dealing  in  such  article, 

’  (2)  if  such  vendee  .shall  cease  to  do  business 
' .  shall  propose  to  sell  such  article  in  the 
.rse  of  discontinuance  of  such  business,  or 
3)  if  such  vendee  shall  have  become  bankrupt 
:*  a  receiver  shall  have  been  appointed  for  his 
Provided,  That  such  article  shall 
t  first  been,  offered  to  such  vendor  by  such 
or  his  trustee  in  bankruptcy  or  receiver 
It  the  price  paid  therefor  by  such  vendee,  and 
p:  such  vendor,  after  reasonable  opportunity 
ittspect  such  article,  shall  have  refused  or 
•:!(cted  to  accept  such  offer, 

M  That  any  such  article  which  shall  have 
-me  damaged  or  deteriorated  in  quality,  may 
h  sold  by  such  vendee  at  a  price  other  than 
ht  prescribed  by  such  vendor:  Provided.  (1) 
[Tbat  such  article  shall  have  been  offered  to  the 
•'df.r  either  in  exchange  for  a  new  article  of 
same  kind,  or  at  the  price  paid  therefor 
sach  vendee,  and  (2)  That  such  vendor  after 
’•itcnaUe  opportunity  to  inspect  such  article, 
ibill  have  refused  or  neglected  to  accept  such 
prr,  and  (3)  That  such  article  shall  be  sold 
such  vendee  only  with  prominent  notice  to 
_  public  that  the  price  of  such  article  has 
redn^  because  it  is  damaged  or  de* 
TfTiorated  in  quality,  as  the  fact  may  be. 


Mr.  Kelly,  who  has  been  a  vigorous 
pdvccate  for  several  years  of  the  principle 
pr.d  public  policy  of  such  legislation,  in 
ir.  explanatory  statement,  said : 

iThe  form  of  the  new  measure,  as  in- 
Tjduced  by  myself  in  the  House  and  by 
loiator  Capper  in  the  Senate,  is  the  re- 
of  many  months’  deliberation  and 
inferences  with  committees  of  the 
American  Fair  Trade  League,  the  Na- 
“ional  Chamber  of  Commerce,  and  many 
tlier  national  organizations,  and  I  am 

finired  it  will  have  the  undivided  sup- 
of  all  friends  of  this  reform. 

Since  1911,  the  courts,  through  their 
interpretation  of  the  so-called  anti-trust 
KTadually  created  a  situation 
»ntch  is  increasingly  obstructing  and  pre- 
fenfing  the  economic  and  orderly  distri- 
«;licn  of  identified  merchandise  by  busi¬ 
ness  men  of  the  country  who  have  neither 
purpose  nor  ability  to  constitute  a  mo- 
finpnly. 

_  “As  a  result  of  such  interpretations,” 
Bnr.  Kelly  continued,  “merchants  and 
IJ^ufacturcrs  have,  against  their  will, 
P**!!  driven  to  a  state  of  ruthless,  uneco- 


tive  Samuel  A.  Kendall,  of  Pennsylvania 
which  would  modify  the  Stamp^  En¬ 
velope  Law  by  limiting  the  printing  of 
return  addresses  by  the  postoffice  depart¬ 
ment  to  a  skeleton  corner  card. 

The  publishers  identified  with  the  As¬ 
sociation  complain  that  the  Department 
competes  unfairly  with  them  in  printing 
and  selling  envelopes. 

According  to  statements  made  here  by 
the  publishers,  the  Kendall  bill  is  based 
upon  the  principle  that  the  government 
has  no  right  to  compete  with  its  citizens 
in  business. 

The  majori^  of  publishers  interested 
in  this  legislation  have  job  printing  plants, 
and  the  claim  is  advanced  that  the  govern¬ 
ment  is  in  direct  competition  with  them 
in  the  printing  of  return  addresses  on 
envelopes.  The  latest  report  of  the  post¬ 
master  general  say-s  that  approximately 
three  billion  envelopes  were  manufactured 
at  the  government  factory  during  the  last 
fiscal  year. 

Kendall  says  that  the  bill  will  restrict 
unfair  competition  of  the  Federal  govern¬ 
ment  and  is  in  accordance  with  the  prin¬ 
ciples  advocated  by  the  two  major  poli¬ 
tical  parties  in  their  respective  platforms. 


The  only  net  paid  circu¬ 
lation  combination  in 
Baltimore  that  covers 
two  fields  once  and 
whose  readers  cannot 
be  reached  through  any 
other  medium,  and  can 
be  bought  either  sep¬ 
arately  or  in  combina¬ 
tion. 

THE  BALTIMORE  NEWS 


The  other  combination 
sells  only  in  combination 
and  admits  an  80%  dupli¬ 
cation,  which  means  less 
readers  for  more  money. 

National  Advertisiniz 
Representatives: 

G.  LOGAN  PAYNE  CO., 

St.  Louis — ^Los  Angeles — 
Chicago — Detroit 
PAYNE.  BURNS  &  SMITH, 
New  York — Boston — 
Atlanta 


mrrib 


'These  two  newspapers  of¬ 
fer  the  most  powerful  all¬ 
day  service  in  New  York 
available  as  a  nnit  under  a 
single  contact  The  650,0(10 
Daily  Wouj>  —  Etintitc 
WotLD  readers  constitute  a 
highly  concentrated  force  to 
be  reckoned  with  in  any 
campaign  designed  to  effect 
distribution  in  Greater  New 
York. 


^orlO 


PuBtwr  HiJIiWaf.  Naw  York 
Trlbuno  Towor,  Cklcago 


iiCst/i 

)m0 

19,374,819  Lines 

Dispatch  advertising  record  first 
eleven  months  of  1925  exceeding 
osher  Columbus  newspapers  combined 
by  3,234,184  lines.  For  the  first  eight 
months  1925  The  Dispatch  paid  ad¬ 
vertising  linage  exceeded  the  second 
Ohio  newspaper  by  1,522,638  lines. 


NET  PAID  CIRCULATION 

CITY  .  54,fSl 

SUBURBAN  . 2S,S37 

COUNTRY  ..  .  22.238 

Total  Circulation  . 1S3,SZS 


.  OH>OT  Oat^irftT  OAltY  , 


Imperial 

Serves  These  Four 
Newspaper 
Towers 

MPERIAL  congratulates 

the  four  great  news¬ 
papers  that  call  the.<;e  tow¬ 
ers  home.  These  palatial 
plants  of  The  Miami  News, 
Philadelphia  Enquirer,  New 
York  Evening  Post  and 
Detroit  Free  Press  cer¬ 
tainly  indicate  unusual  fore¬ 
thought  from  the  stand¬ 
point  of  both  architectural 
design  and  provision  for 
future  growth. 

It  is  significant  that  the  same 
wisdom  that  inspired  these  mag¬ 
nificent  buildings  selected  the 
Imperial  Plus  Metal  Plan  to  take 
care  of  their  type  metal.  Such  wis¬ 
dom  is  ever  ready  to  take  advan¬ 
tage  of  plans  that  look  forward 
to  the  future — and  that’s  the 
backbone  of  the  Plus  Plan. 

The  Imperial  Plus  Plan  pro¬ 
vides  for  the  future  by  taking 
care  of  the  present.  By  keeping 
today’s  type  metal  in  an  efficient 
condition  it  prevents  tomorrow’s 
troubles- and  adds  years  of  actual 
working  life  to  type  metal.  That’s 
why  it  is  the  choice  of  thousands 
of  publishers  large  and  small. 
That’s  why  it  should  be  your 
choice. 

Be  sure  to  have  the  Imperial 
Representative  tell  you  about  the 
Plus  Plan  when  next  he  calls. 


M  ETAL 


Llnot]rp»— Monotyp*— Intertypa 
Stetcotypa 

Elrod— Ludlow— Linograph — ThaapaoB 

Imperial  Type 
Metal  Co. 


Philadelphia— ClovolMtd  Now  York— Oiicago 
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SILVER  FOX  SWINDLE 

Dm  IQDC  DDDIMr'U  IDD  $30,000  has  been  tiled  against 

ri\XJ^V.»n  llvE<  Columbia  (Mo.)  Missourian,  owned 

-  by  the  Missourian  Publishing  Company 

Newapaper*  CriticiEed  for  Printing  Ad-  and  written  and  edited  by  University  of 


vision  a  count  was  made 


vertisementa  Which  Coat  Public 
Huge  Sum 


Miaaourian  Facea  Second  Suit  amounted  to  $29,617,728.19.  This  was  an  vision  a  count  was  made  dnri.. 

A  U  I  increase  of  $359,473.24  or  123  per  cent  seven-day  period  from  Fehn«^v^ 

A  suit  for  $30,000  has  been  tiled  against  compared  with  the  previous  year.  Of  March  3,  1925,  both  dates 
['f  (^^0.)  Missounan,  owned  amount  $259,506.10  is  due  to  the  the  matter  so  mailed  at  rennS*”*’’ 

by  the  Missourian  Pubhshmg  Company  increase  in  the  weight  of  the  mailings  post  offices  of  each  class 
and  written  and  edited  by  University  of  ^yhiig  the  remainder,  $99,967.14,  repre-  formation  obtained  as  a  res^'i'^ 
Missouri  journalism  students,  by  Ira  L.  gents  the  additional  postage  resulting  count  it  is  estimated  that 
Davis,  city  councilman  and  contractor,  it  from  the  new  rates  which  w’ere  in  force  pieces  of  matter  weiehinff  imaP- 
lollows  a  suit  for  a  similar  amount  filed  during  the  last  two  and  one-half  months  pounds  were  mailed  free  under^^'^' 
Nov.  19  by  J.  L.  Hathman,  another  coun-  of  the  fiscal  year.  ^tv  nrivilcM.  the  Pe- 


cilman  and  contractor.  Both  actions  are 


n  ,,  ,  ‘Y'-  J-  «finman,  anotiier  coun-  of  the  fiscal  year.  alty  privilege,  the  postage  on  iSL''- 

By  U.  La.ngel.^ax  cilman  and  contractor.  Both  actions  are  -The  advertising  portions  of  publica-  the  ordinary  rates  w^uld 

Paris,  Xov.  28.— The  recent  Silver  a  news  item  regarding  expendi-  tjons  subject  to  the  zone  rates  mailed  385,441.  The  classification  of  th^^* 

..  . 1 _  tures  in  the  water  and  light  department.  ,i„r;ntT  th«.  in  th«.  _ _  r  tf. 


Fox  swindle  in  Paris,  where  extensive  •  b  i 

advertising  in  the  [iress  enabled  a  crook  — 
to  rake  in  some  hundreds  of  thousands 

of  francs  in  a  few  <lays,  while  a  remark-  WEEK’S  AD  TIPS 

able  testimony  to  the  power  of  well- 
organized  advertising,  has  brought  the 

question  of  “Truth  in  Advertising"  very  ^  .j  .  .  • 

AlexBiiiler  Advertising  Agency,  327  south 
muen  to  ine  lore.  ,  ,  l.aSalU-  street,  Chicago.  Are  putting  out  gen. 

A  writer  in  I  cildre,  a  publication  de-  -ral  schedules  for  the  Mantle  Lamp  Company 
A’oted  to  advertising,  does  some  very  plain  of  America,  address,  Chicago,  Ill. 
speaking  in  “.\n  Open  Letter  to  Direc-  CIiarl»  W.  Hoyt  Company,  116  West  d2nd 
,  .  K-  >>  u  .1  ..  .e  street.  New  \ork.  Has  securer!  the  accounts 

tors  of  Newspapers.  He  sa^s  that  there  Boston  Morris  I'lan  Corporation  and 


is  no  excuse  for  them  when  they  try  to  the  Orange  Screen  Company,  Maplewood,  N.  J. 
seek  shelter  in  the  assertion  that  the  Klau-Van  Pieteraam-DunUp-Younggrecn,  Inc., 

leioe  of  a  newsoaner  is  a  wall  on  whirh  Sycamore  street,  Milwaukee.  Now  handlmg 
page  oi  a  newspajier  is  a  wan  on  wnicn  .c.  vno-  r~„„anv.  auto 


res  in  tiie  water  ana  iigiit  aepartmeni.  during  the  year  weighed  in  the  aggregate  mated  number  of  pieces  and  wri* 

_  511,946,595  pounds,  on  which  $17,635,-  the  mailings  together  with  the  esW* 

046.58  was  collected,  making  the  average  revenue  by  departments  and  indcB^ 
wcciffc  An  XIPQ  portions  3.44  cents  a  establishments  which  would  hawTc 

E.E.^  a  J\U  1  ira  pound.  The  weight  of  the  reading  por-  derived  from  such  matter  if  carriH 

_  tions  of  such  publications  was  614,620,-  the  usual  rates  of  postage  will^j  J 

182  pounds  and  the  postage  collected  in  the  financial  tables. 

Alexander  Advertising  Agency,  327  South  tliereoii  amounted  to  $9,225,069.63.  “The  Postal  Service  handled  J 

c'rai“lchedulc^fol’'thrManUeTam^^  ^®;006  post  offices  on  June  the  year,  in  addition  to  the  foreg^^ 

America,  address,  Chicago,  Ill.  30.  192a,  at  which  publications  wcre  en-  large  amount  of  matter  from  whid 

Charles  W.  Hoyt  Company,  116  West  32nd  tered  as  second-class  matter.  Of  the  total  revenue  w’as  deriverl.  This  aHifr  ' 
•''if ' “’w  IHs  securer!  the  accounts  postage  paid  at  the  pound  rates  79.04  per  matter  consisted  of  the  free-ir.r.i''' 
t  the  Boston  Morns  I^an  Corporation  and  *  n  *  i  /  au  c/\  oi  t  •  r  *  \  ifcc-m-cn- 

le  OraiiKc  Screen  Company,  MapiVwood,  N.  J.  cent  was  collected  at  the  50  offices  having  mailings  of  second-class  publications 
Klau-Van  Pietersom-Dunlap-Youficffrectiv  Inc.,  the  largest  mailings.  gregating  69,195,041  pounds.” 

Sycamore  street.  Milwaukee.  Now  handling  “There  were  received  during  the  year _ 


anyone  can  come 


and  stick  advertisements.  ra“iriTors.°Wc’l^e.‘'w^^^^^^  Company,  auto  4  ^2  applications  for  the  admission  of 


There  is  a  great  moral  responsibility,  the  Lord  &  Thomas,  -RJO  North  Michigan  avenue, 
critic  poitns  out,  and  the  good-will  of  Chicago.  Making  5000-line  contracts  wdth  news- 

t.lfMsrs  in  c^ir'tisinG  fc\r  th^  I  .^lIlirrkHnn 


publications  to  the  second  class  of  mail 
matter  or  for  change  in  title,  frequency 


readers  is  far  too  valuable  to  be  lost  hv  '.’“'’'J*  in  various  sections  (or^e  Celliumttcm  issue,  or  office  of  publication,  4,029 
reaners  IS  lar  too  vaiuaDie  to  pe  lost  Dy  JVoducts  Company,  “Kotex,”  Chicago.  Send-  .  ■  hlv  artPf!  iinon  ntiH  614 


the  insertion  of  doubtful  advertising.  ing  out*  order^*and  contracts  in  'sou^westem  favorably  acted  upon  and  613 

"\sk  yourself  Mr  Manager  ”  he  says  territory,  for  the  Jell -Well  Desert  Company  of  denied.  During  the  same  period  3,769 
“what  honest  advertisers  think  of  such  u  Fa.t  Urk  discontinued,  leaving 

advertisements,  honest  advertisers  who  do  son  l!^Iev;rd  C^agm  Have  sent  ^t  c^:  hating  a  second-class  status  ^the 

not  fear  to  be  arrested  and  who  can  pass  tracts  and  orders  in  to  southwestern  territory  close  ot  tne_  jear,  an  increase  ot  as 
vou  ^long  good  contracts  Rnd  honor  their  the  Canadian  Pacihe  Kailw'ay.  compared  W’lth  the  previous  yesr.  News 

signature  Picxrd,.  Braitor  *  agents’  permits  to  mail  second-class  mat- 

“Do  you  not  fear  that  some  day  such  ^ha*  haT^  roto^ryimre%ect|on!i  f  “The  f  rates  outstan^ng  at  the  close 

advertisers  will  no  longer  w’ish  to  have  Smokers*  Products,  Inc.,  “One-Up**  tobacco  OI  the  year  numocred  1,0911.^  •  j  r  • 
their  wares  advertised  side  by  side  with  oa?  x>  i,  deficiency 

the  doubtful  notices?  Do  you  not  fear,  xfr’wk  ?^w  ZS  tci^SnT  o~  Postmaster  G^- 

too,  that,  realizing  the  discredit  thrown  Standard  Pneumatic  .Action  Company,  makers  cral  to  submit  in  his  annual  report  in- 


on  all  advertising  by  fraudulent  advertise-  of  Player  Piano  Actios, 


formation  as  to  the  cost  to  the  postal 


ments,  these  honest  advertisers  will  leave  IL  l^in  ^  Y^id  establishment  of  matter  mailwl  free  under 

your  papers  for  good  and  turn  towards  ;,ut  for  three  pages  of  advertising  for  the  penalty  privilege  by  each  department 

Other  means  of  advertising?”  the  Owdrich  Rubber  Co.,  Akron,  O.  independent  establishment  of  the  Gov- 

Thc  article  goes  on  to  state  that  only  Remington  Agency,  1280  Main  street,  emment  and  the  revenue  which  would  be 

one  paper  t.x.k  the  trouble  to  make  in-  ""fh^w!tX^ng”oii^Tany"“"\^^^^^  .Icrived  therefrom  if  carried  at  the  usual 

quiry  into  the  bona  fiJes  oi  the  Silver  down  sl'eThlg  VoSs  Otrawa.  Canada.  Now  rates  of  postage.  Pursuant -to  this  pro- 


Fox  scheme,  and  as  soon  as  that  paper  handling  account  of  the  Blackstone  Mfg.  C<m- 
discovered  the  nature  of  the  business  it  pany,  ‘•Bl.ack«tmie-.Arrow  ’  washing  machine, 

»♦  ♦  !♦!  !.♦*  MW  J  amestovm ,  N.  i . 


at  once  stopped  the  advertisements  and  Frank  Sw>w' Inc.,  470  4th  avenue.  New 
exposed  the  whole  swindle.  The  con-  York.  Now  handling  account  of  the  Economy 
tracts,  it  is  declared,  were  so  big  and  so  Textile  Company,  children’s  dresses.  New  Y’’*'- 
tempting  that  the  advertising  services  ac-  ,i'*’"j^rt^‘’“’'have'  sTtfred”  t*hracco,mt 
cepted  them  with  alacrity,  and  burned  of  Estahrook  &  Easton,  “Rockefeller”  cigars, 
their  fingers.  Boston. 

The  remedv,  the  critic  points  out,  is  Swe^ey  *  JaniM  Company,  1632  Euclid  ave- 
,  J  "i  1  1  1  1  line.  Cleveland.  Now-  handling  accotiiit  of  the 

simple,  and  he  holds  up  as  examples  Pennzoil  Company,  Oil  Citv,  Pennsylvania. 
.America  and  Lngland.  Thresher  Service.  Inc.,  136  T.ilierty  street. 


‘You  have  only  to  follow  the  lead  of  New-  York.  Placing  page  holiday  copy  for 


your  .American  and — since  recently — cer¬ 
tain  English  colleagues.  I  mean  by  this 


Colgate  &  Company.  Jersey  City.  N.  J. 

Frank  B.  White  Company,  76  West  Monroe 
street.  Chicago.  Has  secured  the  accounts  of 


to  call  attention  to  the  fact  that  there  is  the  Wisconsin  Fishing  Company.  Green  Bay. 
in  .\merica  and  in  England  an  organiza-  Wiscimsin,  and  the  Bickford  B.iby  Chick 
tion,  the  National  Better  Business  Bu-  ’  whiL’'i:n^dvert*ers'*l2?Ci^ 
reaus,  Inc.,  of  the  .\ssociatcd  .Advertising  Xew  York.  Now  handling  account  of  the 
Clubs  of  the  World,  which  centralizes  all  Cereal  Soaps  Company,  soap-derbac.  New 
information  and  data  about  dishonest  ad-  York. 

vertising  and  advertisers,  which  under-  _ 

takes  inquiries  and  warns  papers  of  shady  p  q  DEFICIT  SURE  DESPITE 
concerns  run  by  crooks.  '  ’  p.xp  iNrRFAGP 

similar  organization  could  be  rapidly  RATE  INCREASE 

founded  in  France,  and  it  is  up  to  news-  - 

paper  owners  and  directors  to  found  it.”  (Continued  from  fage  7) 


“THE  GREAT  GOD  RELEVANCY” 

!•  Needed  by  Trial  Lawyers,  Says  Hey- 
wood  Broun,  Columnist 


I  (Continued  frotn  page  7)  | 

“The  total  weight  of  the  mailings  of 
newspapers  and  periodicals  as  second- 
class  matter  at  the  pound  rates  of  postage 
and  free  in  the  county  of  publication 
during  the  fiscal  year  was  1,417,491,573 
pounds,  an  increase  of  20,974,728  pounds 


Copyreaders  for  lawyers  were  advo-  f”'  E5  per  cent  over  the  mailings  for 
cated  by  Heywood  Broun,  New  York  previous  year.  The  postage  collected 
World  columnist,  in  his  “It  Seems  to  mailings  at  the  pound  rates 


World  columnist,  in  his  “It  Seems  to  mailings  at 

Me.”  written  last  week  prior  to  the  close  — 
of  the  Rhinelander  trial.  Mr.  Broun  said 
he  once  wanted  to  become  a  lawyer,  but  BUILDINGS 

was  glad  he  went  into  the  newspaper  busi-  -tit  a  ivT'-n  r  att/’ntt'T'c 

ness  instead.  He  explained :  FLAJN  1  L.AYUUlb 

“The  ethics  of  journalism  seem  to  me  DD  0'nTTr’*T*T^"l'M 

far  higher  than  the  ethics  of  law.  And  r  fvLILztJL^l  ILliN 

we  newspaper  men  have  a  god,  jealously  OPERATION 

served,  who  is  scorned  by  the  lawyers.  I 

am  referring  to  the  great  god  relevancy.  An  organization  tpecialUing  aoldy 

“Complaint  is  matle  at  times  that  some  “  "ewapaper  bnnding  man- 

•  t.  ■  «.  •  J  •  .u  ufactnnng  and  prodnctioa  problenu. 

case  or  other  is  being  tried  in  the  news- 

I»pers.’  Of  course,  the  phrase  is  not  pre-  O  p  WESTON 

cise,  for  if  we  actually  did  try  cases  ac¬ 
cording  to  the  standards  and  practices  of  Nemtpaper  Buiidines 

our  craft,  they  would  certainly  move  _ 

faster,  and  I  do  not  think  anything  of  Produetum.  Oper^ 

fairness  would  be  sacrificed  in  the  accel-  120  West  42nd  Street 
eration.” 


the  account  ^ 

eller**  cigars»  Jk 

/  Amtricas 

nsylvania.  K 

iir  'hV  #  most  compktt 
/ ,  newspaper 

,  Green  Bay,  K  If  , 

Baby  Chick  L 

182  Broadway. 

‘ount  of  the 
[icrbac.  New  ^ 

Che  Nero  Qork 

PH  Hjerald 

I  gTribwne 

mailings  of 
as  second- 

s  of  postage  - 

CUNNINGHAM  TUBES 

,728  pounds  .  ,  ,  .  „  .  ^ 

nailings  for  another  of  the  nationally  H.-/ 

ge  collected  mous  accounts  which  has  recog- 
ound  rates  nized  the  fact  that  the  Washing- 
ton,  D.  C.,  territory  cannot  be 
adequately  covered  without 

s  The 

Washington 
Times  ^ 

r  ioldy  futility  of  the  “one  paper 

n.  man-  buy”  argument  is  nowhere  better 

roblenu.  illustrated  than  in  the  experiences 

v.T  national  advertisers. 

)N 

PAYNE,  BURNS  &  SMITH 

New  Yarii  CHjr— Boaton 

G.  LOGAN  PAYNE  CO. 

New  York  *^*'“*®  *  Looi»  -  Abc*Im 


THE  TAMPA  TRieiffi 

Continues  its  Triumphant  MarcL 
holding  its  Leadership. 


The  Tribune  It: 

1**  In  Tampa 

In  Southwest  Florida 
In  Circulation 
In  Advertising 


MEMBER  A.  B.  C. 

Sote  Representative 

THE  S.  C.  BECKWITH  Spedd  A|wo  ^ 
N>w  York.  Chicago,  St.  Louis,  Dctnai:, 
Kansas  City,  Atlanta,  Los  Anifdo, 
San  Francisco. 


DO  YOU  NEED 
A  TRAINED  MAN? 

The  Personnel  Bureau  d 
Sigma  Delta  Chi,  an  orgaiuzi- 
don  of  college  trained  newspaper, 
magazine  and  advertising 
wants  to  help  you  find  hra. 
The  Bureau  puts  you  in  touch 
with  experienced,  energetic  mo 
— it  saves  you  time  by  recoo- 
mending  only  those  who  meet 
your  requirements. 

If  you  expect  a  vacancy,  pleuc 
write  Robert  B.  Tarr,  Directn. 
Personnel  Bureau  of  Sigma  Delti 
Chi,  2929  Northwestern  Ave.,  D^ 
troit,  Mich. 

NO  CHARGE  TO 
EMPLOYERS. 


THE  WELFARE  COMMITTEE  I 

of  the 

INTERNATIONAL 
ClRCmTlON  MANAGERS 
ASSOCIATION 

Can  supply  you  with  con- 
petent  circulation  men  oi 
capacity  and  ability  capable 
to  take  entire  charge  of  your 
department  or  to  fill  impo^ 
tant  posts  in  the  department 
Address  the  Secretary- 
Treasurer  please,  Mr.  Chtf- 
ence  Eyster,  care  Stir 
Building,  Peoria,  Ill. 


’  V 
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iibel  verdict  given  of  newspapers,  by  newspapers 

newspapers.  There  is  such 
SPRlNGFlElLD  UNION  written  in  the  constitution  as 

-  of  a  man  to  his  own  sovercij 

.  ^  ■  r'  r*!  I.  right  of  a  man  to  be  protected. 

EjHoriJ  CnUc».n*  Court  CI.rk  for  » telephone 

Ifiying  Warrant  Too  Hastily  for  information,  but  the  word  t 
b  Held  Privileged  from  Tom,  Dick  and  Harry, 

by  Jury  Union  is  a  good  t 


of  newspapers,  by  newspapers  and  for  McLAUGHLIN  JOINS  CHEW  PAPERS 

newspapers.  There  is  such  a  thing  _ 

written  in  the  constitution  as  the  right  Advertising  Manager,  Lorain  Journal, 

ot  a  man  to  his  own  sovereignity,  the  .  ,  v  .  a  » 

right  of  a  man  to  be  protected.  Now  with  Xenia  Gazette  &  Republican 

•Tn  this  case,  no  telephone  was  used  j.  f.  McLaughlin,  recently  advertising 
for  mfcrmation,  but  the  word  was  taken  manager  of  the  Lorain  (O.)  Journal,  has 


from  Tom,  Dick_  and  Harry.  The  very  resigned  to  become  business  manager  of 
fact  that  the  Union  is  a  good  newspaper  ^he  Xenia  fO.)  Evening  Gasette  and 
makes  this  editorial  all  the  more  damage-  Morning  Republican. 
able.  No  writer  has_  the  right  to  lie.  "p^e  Xenia  papers  are  published  by  The 
He  must  be  sure  of  his  facts.  rhew  Pnhlishmo  rnmmnv  of  which  T.  A. 


for  ^itorially  crWci^ng  a  derk  He  must  be  sure  of  his  facts.”  Che^  PubU:h!;:gTom^n7 

„uru  -  Chew  is  president  and  are  affiliated  with 

rant  for  the  arrest  ol  a  year  old  j  HENDERSON  HONORED  the  Middletown  Journal  and  the  Piqua 

ctergyman  accused^  of  teing  the  father  _ 

D..„  of  New  York  Music  Critic, 

f^t  m  a  $10,000  htel  suit  tried  m  Tendered  Banquet  Herald,  serving  in  the  circulation,  edi- 

^Tand  7*^  ’  *  ^  ”  W  illiam  J.  Henderson,  New  York  Sun,  torial  and  advertising  departments  during 

A  ver^t  for  the  defendant  was  re-  dean  of  New  York  music  critics,  was  a  long  connection  with  that  paper.  He 

hv  the  iurv  Dec  10  It  was  said  guest  of  honor  at  a  banquet  held  Dec.  7,  "ont  to  the  Lorain  Joi.rnal  as  advertis- 

tnmed  by  the  jury  uec.  lu.  _  it  was  saia  s  -  h  .'  manaeer  a  vear  .aeo  after  br  ef  con- 


The  Xenia  papers  are  published  by  The 
Chew  Publishing  Company  of  which  J.  A. 
Chew  is  president  and  are  affiliated  with 
the  Middletown  Journal  and  the  Piqua 
Daily  Call. 

Mr.  McLaughlin  began  his  newspaper 
career  with  the  Erie  (Pa.)  Dispatch- 
Herald,  serving  in  the  circulation,  edi¬ 
torial  and  advertising  departments  during 


went  to  the  Lorain  Joi.rnal  as  advertis- 


court  house  that’  the  iurv  deliber-  at  ‘he  Town  Hall  Club,  celebrating  his  iug  manager  a  year  .ago  after  brief  con- 
less  than  an  hour  and  a  lialf  on  the  ^^th  birthday  and  45  years’  service  as  a  nections  with  Cleveland  newspapers.  As 

New  York  newspaper  man.  About  business  manager  of  the  Chew  pubhea- 


ose.  The  editorial  on  which  the  suit  was  Afw  \ork  newspaper  man.  About  .-HI 

bis^  was  held  to  be  privileged.  friends  attended. 

In  the  editorial,  captioned  "issuing  ,  Addresses  of  esteem  were  made  by 

Warrants  Too  Hastily,”  The  Union,  Leonard  Liebling,  Acte  lorfc 

without  mentioning  the  name  of  the  ?  Downes,  A  ew  1  ork  Tunes;  William 
Jerk,  said  that  the  warrant  was  issued  J;  Uuard.  MefopolUan  Opera  Company; 


■•apparently  on  the  bare  statement  of  Harold  •  M.  .Anderson,  of  the  5101 ; 
the  father' of  the  girl."  Charles  Sawy-er,  .\  no  i  ork  E^envig 


business  manager  of  the  Chew  publica¬ 
tions  lie  will  relieve  the  duties  of  Mr. 
Chew,  iiresicent  and  general  manager. 

New  Home  for  lola  Register 

Charles  F.  Scott,  owner  and  editor  of 


Wenige  Buy.  Two  Papers 

H.  A.  Wenige,  who  on  Oct.  15,  estab¬ 
lished  the  Jeffersonville  (,lnd.)  Clark 
County  Tribune,  in  conjunction  with 
Walter  S.  Montgomery,  has  purchased  the 
Evening  News,  daily,  and  Clark  County 
Journal,  weekly,  from  George  H.  Voigt. 
Mr.  Wenige  has  also  taken  over  Mr. 
Montgomery’s  interest  in  the  Tribune  and 
is  now  sole  owner  of  the  three  papers. 
He  will  continue  the  Evening  News  as 
a  daily  and  will  merge  the  Tribune  with 
the  Journal  as  a  weekly. 

Chamber.  Succeed.  H.  H.  Howland 

D.  L.  Chambers,  vice-president  of  the 
Bobbs-Merrill  Company,  Indianapolis 
book  publishers,  has  been  named  editor- 
in-chief  of  the  company,  responsible  for 
the  acceptance  of  manuscripts  for  publi¬ 
cation,  W.  C.  Bobbs.  president,  announced 
Dec.  3.  He  succeeds  Hewitt  H.  How¬ 
land,  who  recently  became  editor  of  the 
Century  .Magacine. 


Charles  Sawver,  A’m-  York  Evening  lola  (Kan.)  Daily  Register,  has  just 
Post,  and  'Harry  Osgood,  Musical  let  a  contract  for  the  construction  of  a 


Cilit  u;4s  filefl  in  1922  bv  Edwin  K  rOSt,  and  Mam  Ussood,  Muxical  a  cwiuiaui  IVI  me  cuumi  u\.uuii  a 
buit  nie<i  in  oy  c-awin  ^  .  „ew  2-story  brick  and  concrete  building 

MePKk  01  Adams,  clerk  of  courts  in  <-<'urur. _  to  house  the  Register.  The  contract  calls 

the  Fourth  Berkshire  District,  but  due  ,  >i  u  p  k  w  J  completion  of  the  building  by 

to  a  senes  of  de  ays  the  case  did  not  Linotype  Now  French  Word  j  ,^26  The  building  will  50 

until  the  present  sitting  "Linotype”  has  been  made  a  part  of  the  by  100  feet,  without  basement,  and  two 
of  the  court.  u  .  French  language.  The  committee  of  the  stories  high.  Latest  improvements  for 

In  his  complaiiit,  tne^clerk  character-  French  Academy  intrusted  with  the  ad-  both  mechanical  and  news  departments 
ized  the  editorial  as  lal;^,  malicious  n^Jttance  and  the  rejection  of  words  in  have  been  provided  for  in  the  plans. 


new  2-story  brick  and  concrete  building 
to  house  the  Register.  The  contract  calls 
for  the  completion  of  the  building  by 
June  1,  1926.  The  building  will  be  50 


"Linotype”  has  been  made  a  part  of  the  by  100  feet,  without  basement,  and  two 
French  language.  The  committee  of  the  stories  high.  Latest  improvements  for 


ized  the  editorial  as  "false,  malicious 


and  defamamry.  He  said  he  would  French  dictionary  it  is  compiling  has 
that  the  aged  clergyman  was  ac-  admitted  the  word. 


cused  by  the  girl,  not  by  her  father, 
ihat  she  went  to  Adams  to  have  a  com¬ 
plaint  sworn  out  for  his  arrest  and  tliat 
he  issued  the  warrant  after  impressing 


Community  Paper  Now  Tabloid 


Texa.  Paper  in  New  Home 

The  San  Angelo  (Tex.)  Standard  has 


he  issued  the  warrant  after  impressing  The  North-IVesI  Ledger,  a  Chicago  /z”"’  *  t  wb'ch  it  has 

ihe  girl  with  the  seriousness  of  her  community  newspaper,  has  changed  to  f  century, 

charge.  W  hen,  in  a  subsequent  accusa-  tabloid  form.  The  North  Side  Citicen,  Tkp  , 

lion,  the  girl  named  a  young  man  as  the  another  community  paper,  has  changed  ^ 

lather  of  her  child  and  The  Union  edi-  a  two-story  brick  structure,  is  a  balcony. 


lather  of  her  child  and  The  Union  edi-  to  Sunday  publication. 

lorially  criticized  him,  he  said  that  he  ’  - - —  . 

was  ’hurt,  bothered  and  worried.”  Florida  Paper  Now  Semi-Weekly 

Witnesses  for  the  complainant  were 

Kttomey  McPeck,  Miss  Laura  Klippel  Beginning  Dec.  15,  the  7'i/KJt’i7/e  (Ha. ) 
of  Pittsfield,  agent  for  the  Berkshire  Star  Advocate,  weekly,  will  be  issued 
branch  of  the  New  England  Home  for  semi-weekly,  H.  H.  Hudson,  publisher, 
Ijtde  Wanderers,  and  Sheriff  Thomp-  announced  this  week.  The  lirirvard  Daily 
^on,  who  was  a  witness  to  the  complaint  Record,  a  tabloid  carrying  legal  news. 


18  feet  wide,  acro»  the  front  of  the 
building  from  which  bulletins  can  be  given 
out. 


against  the  pastor. 

Witnesses  for  the  Union  were  Maurice 
S.  Sherman,  editor-in-chief,  Charles  G. 

Kellheur,  editorial  writer,  and  Judge  Compiling  Publicity  Law. 

Robert  Chapin  Parker  of  Westfield,  who  ,  ci  „i  .i,„  w-cui.-.x 

.he  ea,„.,i.l  bx  .  le..e,  ,o  ,he  , “e“£Sg 

r  ™  .r.::  .!«  It  is  to  l».e  tbis  booh 


been  launched  by  Mr.  Hudson  and 
R.  Porter. 


Union  contended  that  the  editorial  was  ’  puo.  suing  auu  pr  m  ..g  ous.uc^. 

,  _ j  „  .  the  state.  It  is  planned  to  have  this  book 

■  readv  for  distrbution  at  the  annual  News- 


-bot  insttoe  in  March.  1026. 

"niwralm  that  the  editorial  i.  not  I'  “■ 

libelous,”  said  Attornev  Charles  G.  J.  B.  French,  editor  of  the  Bowtnan 
Wright  in  his  summarv.  “Mr.  McPeck  (N.  D.)  Leader  has  been  named  editor 

acted  in  haste  and  as  a  public  official  of  the  North  Dakota  Nonpartisan.  He 
is  rightly  subject  to  criticism,  provided  succeeds  Gerald  P.  Nye  who  has  been 
the  essential  facts  are  true.  ap|x)inted  United  States  senator  from 

"The  editor  of  the  paper  considered  the  North  Dakota, 
issuance  of  the  warrant  a  mistake  and  ■  - 

thinks  so  now.  He  has  no  malice  toward 
the  complainant.  The  editorial  was  a 
clear  cut  criticism  of  the  arrest  of  the 
clergyman  and  it  had  for  its  purpose 
the  discouragement  of  any  such  future 
action.” 

“The  freedom  of  the  press  is  a  splendid 
orincinle,”  said  Attorney  Thomas  F. 

Cassidy  in  his  summary  for  the  com¬ 
plainant,  “but  this  is  not  a  government 


\jm  AntalM,  CaNf. 

T4H  Dally  Avaraca  CImitatian 
Swnra  OttTarnmxnt  nt.t^mxnl,  Wi  llootb. 
IhillU  Sopt.  80.  19J4.  174. ?00  THIty.  W. 
IlMtb..  Bndlnc  Sept.  80.  109.  181.788  n.llT 
tKTMM  In  Dally  ATera.e  Clrenlatloa.  7.S0B. 

n  COTZKB  THE  ITEU)  OOMELZTELT 

SErBEBEHTATiyES; 

&  V.  Halanay,  604  Tima.  Bids.,  Haw  Tork. 
V.  lacaa  Eayna  On.,  401  Towar  Bldf..  0 
Varth  Hlehitan  Ava.,  CUeaco. 

A  7,  HarrU  HIU,  TIO  Haant  Bldg.,  Baa 
Vnaatiaa,  Oallf. 


Uho 

DKMDINI^ 

CAPITAL 


Completely  cover. 
De.  Moines*  entire 
trade  territory  for 
you  at  a  rate  of  14c 
per  line. 

It  is  the  best 
^Advertising 
■'buyinthemid- 
.  west. 

0’MarB&  Ormibee 

Special  R«pr«Mnutiv«* 

The 

DES  MOINES 
CAPITAL 

La£iy«tt*  Yoimg 


Tlie  New  York  rimes  has 
materially  decreased  the 
cost  of  high  class  advertis¬ 
ing  in  the  f^reatest  market 
in  the  world. 

To  reach  the  number  of 
readers  of  high  quality  now 
represented  by  The  Times 
daily  circulation  would  have 
cost  $2  an  agate  line  in  1896. 
The  Times  rate  is  75  cents 
an  agate  line. 

The  cost  of  advertising 
has  been  lowered,  the  char¬ 
acter  of  advertising  has  been 
raised  by  The  New  York 
Times. 


losangeles  Cimefi 

California’s 
Great  Newspaper 

More  news,  reading 
matter  and  advertising 
than  any  other  Pacific 
Coast  newspaper. 

Circulation  96%  home 
delivered  and  95%  con¬ 
centrated  in  the  Los  An¬ 
geles  metropolitan  market. 


MUSKOGEE,  OKLA. 

Is  known  as  the  Capital  of  East¬ 
ern  Oklahoma.  It  has  a  popula¬ 
tion  in  “round  figures”  of  40,000, 
and  the  Trading  Territory  of 
550,000.  It  also  has  60  diversi¬ 
fied  industries  and  large  oil  and 
agricultural  interests. 

The  National  Advertiser  can 
best  influence  this  fertile  field  by 
using  the  columns  of  the 

Muskogee  Daily  Evening 
News 

Circulation,  Daily,  10,075; 
Sunday,  10,655 

Sott  Representative 

THE  S.  C.  BECKWITH  SfwcUl  Acoicy 

New  York,  Chicago,  St.  Louis,  Detroit, 
Kansas  City,  .Atlanta.  Los  Angeles, 
San  Francisco. 


NEW  YORK  STATE 

Westchester  County’s 

FasUst  Growing  Cities 

Mount  Vernon  and 
New  Rochelle  and 
The  Vicinity  Towns 

Are  Covered  Completely  by 

THE  DAILY  ARGUS 

of 

Mount  Veraon 

THE  STANDARD  STAR 

of 

New  Rochelle 

Both  Mombort  of  A.  B.  C. 

Westchester  Newspapers,  Inc. 

Franklia  A.  Merriam,  Pra*. 
Mount  Vornon  Now  RochoUo 


QRAUURE^^' 
SECTIONS 
PRINTED 

SPECIAL  AND  REQULAR 
EDITIONS.  MAQAT-INE 
INSERTS  AND  COM¬ 
MERCIAL  IDORK 

Standard  Qrauure 
Corporation 

LOUISUILLE  Ki; 
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SAYS  A.  P.  “100%  WRONG 
ON  WORLD  AFFAIRS” 


Editor  &  Publisher  for  DecBinber  1 2,-  1925 

Amen  Corner  Celebrates  2Sth  Year 


Prof.  William  Orton  of  Smith  College 
Charges  Stories  Colored  by 
“Selected  Facts”  —  Kent 
Cooper  Replies 


Charging  that  the  Associated  Press 
has  been  iOO  per  cent  wrong  in  its  se¬ 
lection  and  coloring  of  tlie  news  in  every 
international  crisis  since  1919,  Prof. 
VV'illiam  Orton,  of  Smith  College,  cited 
specific  instances  to  support  his  claims  in 
an  address  in  Springfield,  Mass.,  this 
week.  He  termed  the  Associated  Press 
one  of  the  most  autocratically  ruled 
institutions  in  all  the  world.  About  1,0J0 
newspapers  are  enrolled  among  its  sub¬ 
scribers,  he  said,  but  a  group  of  perhaps 
40  control  its  policies,  arbitrarily  strang¬ 
ling  competition  in  many  cities  by  refus¬ 
ing  its  service  to  would-be  rivals. 

Discussing  the  press  as  the  guide  and 
moulder  of  public  opinion,  Prof.  Orton 
said  that  it  seldom  deliberately  mis¬ 
states  facts.  "But  it  is  possible,”  he 
said,  “to  select  only  those  facts  favorable 
to  some  specific  policy  or  purpose,  thus 
coloring  the  news  and  creating  a  false 
Impression  in  the  minds  of  readers.” 

“At  such  times,”  he  said,  “you  can¬ 
not  convict  the  papers  of  falsehoods;  yet 
the  presentation  of  admitted  facts  can  in 
itself  be  made  to  serve  any  purpose 
intended.” 

This  has  been  specifically  illustrated 
according  to  Prof.  Orton,  in  recent  As 
sociated  Press  dispatches  from  the  Near 
East.  “The  Arabs,”  he  said,  “have  been 
described  as  reliefs,  and  the  impression 
given  has  been  of  an  irresponsible  group 
in  arms  against  established  government. 
In  actual  truth,  no  people  were  ever  more 
justified  in  protest  and  rebellion.  They 
have  suffered  cruelty  at  the  hands  of 
Western  Powers,  every  promise  made 
them  has  been  disregarded,  they  were 
forced  to  suffer  beneath  the  tyrannical  ad¬ 
ministration  of  France,  but — they  are 
merely  rebels  in  the  eyes  of  the  A.  P.” 

“Now,  I  do  not  accuse  the  correspon¬ 
dents  in  that  section  of  deliberate  false¬ 
hood.  The  average  good  newspaper  man 
docs  not  misstate  facts  and  those  in  so 
important  a  work  of  reporting  would 
perhaps  be  above  the  average  in  standing 
and  ability.  But  the  success  of  every  re¬ 
porter  largely  depends  upon  his  access  to 
the  circles  where  news  is  in  the  making 
and  upon  his  knowing  the  right  kind  of 
people.  -\nd  because  the  correspondents 
know  the  right  kind  of  people  and  those 
they  serve  cater  to  the  conservative  and 
establishv-d  elements,  the  Arabs  are  mere¬ 
ly  irersponsible  rebels  instead  of  an  op¬ 
pressed  people  in  revolt  against  long 
continued  wrongs.” 

“Since  1919,”  continued  Prof.  Orton, 
“the  Associated  Press  has  hecn  100  per 
cent  wrong  in  its  selection  and  coloring 
of  the  news.  The  most  glaring  example, 
probably,  was  the  style  in  which  it 
handled  the  Russian  situation.  Bolshev¬ 
ists,  as  the  Associated  Press  saw  them, 
were  children  of  the  devil,  and  total  de¬ 
struction  of  the  new  system  was  im¬ 
minent.  This  coloring,  this  interpretation, 
this  ‘slant,’  surely  was  100  per  cent 
wrong,  as  developments  have  made  plain. 

'  But  although  three  years  have  passed,  the 
A.  P.  has  not  changed  its  attitude,  and 
their  destruction  is  still  imminent.” 

“This  false  coloring,  so  obvious  in  the 


Russian  reports,  is  being  reiieateiJ,  at  least 
in  some  degree,  m  today's  dispatches  from 
China.  The  A.  P.,  ultra  conservative,  has 
always  the  tendency  to  see  things  in 
terms  of  law  and  order." 

Although  ascribing  to  both  American 
and  English  press  a  frequent  coloring  in 
their  selection  of  news.  Prof.  Orton  was 
equally  emphatic  in  decrying  any  policy 
of  state  control.  A  state  information 
service  he  also  thought  would  work 
badly,  in  that  the  various  branches  of 
government  would  be  inclined  to  use  their 
publicity  departments  in  furthering  their 
own  particular  fortunes. 

The  only  present  remedy,  he  thought, 
is  to  leave  plenty  of  room  for  conflict  of 
opinion,  in  the  hope  that  some  way,  not 
definitely  defined,  there  will  come  an  up¬ 
building  and  a  greater  accuracy. 

Decisions  involving  the  happiness  and 
future  of  whole  peoples,  he  said,  often 
come  from  popular  emotion  moulded  by 
a  press  that  sometimes  misuses  its  great 
power  of  selection. 


The  Amen  Corner  celebrated^  its  25th 
anniversary  at  a  dinner  Dec.  5,  at  the 
\\  aldorf-Astoria  Hotel,  New  York.  For¬ 
mer  Gov.  Benjamin  B.  Odell  of  New 
A’ork,  who  was  a  guest  at  the  first  dinner, 
was  present.  Forty-four  members  who 
attended  the  first  dinner  answered  the  roll 
called  by  Thomas  \V.  McGill,  secretary 
of  the  organization  of  active  and  former 
newspaper  men  and  politicians. 


Quincy  Patriot  Ledger  Sa«4 

Suit  for  $25,000  damages  thii 


was  tiled  against  the  George  W 
cott  Publishing  Company,  Inc.,  pnhij^ 
of  the  Quincy  (Mass.)  Fatnot 
by  ex-Klayor  Gustave  B.  Bates  nf  5-: 


Prints  12-Page  Classified  Section 

The  Rockford  (III.)  Register-Gazette 
carried  a  12-page  classified  section  Tues¬ 
day,  Dec.  8.  The  bulk  of  the  section  was 
made  up  of  Christmas  Gift  Suggestion 
ads,  and  the  section  was  issued  in  tabloid 
form.  Each  standard  size  page  made 
two  of  the  tabloid  pages,  the  size  of  the 
small  pages  being  five  columns  wide  by 
sixteen  inches  deep.  More  than  a  thou¬ 
sand  different  gift  suggestion  ads  were 
carried  in  the  edition. 


city  who  charges  libel  following 
tkin  of  a  pre-election  story  Dcc_  j  ■ 
which  it  was  stated  that  Bates  was  ^ 
ing  his  influence  on  the  choice  of  cant 
dates  for  the  city  council.  Bates,  «|> 
was  mayor  of  Quincy  two  years  and  *v 
defeated  for  re-election  last  year,  twia 
before  has  sued  the  Patriot  Ledger  n 
the  same  charge,  the  newspaper  haris 
been  victorious  in  each  case. 


New  Florida  Daily 


The  Associated  Press  reported  Prof. 
Orton's  address  on  its  wire  system,  with¬ 
out  comment.  Kent  Cooper,  general 
manager,  said  to  Editor  &  Pu'JLISiier: 
“It  is  news  when  a  student  of  affairs 
attacks  an  institution  and  we  reported 
Prof.  Orton’s  remarks  for  what  they 
were  worth  for  the  wires.  He  is  badly 
mistaken  in  his  views  erf  course.” 


TO  HONOR  FRANKLIN 


Changes  to  Financial  Field 

Following  a  two-day  suspension,  the 
Buffalo  Evening  Post  reappeared  on 
Dec.  7,  as  the  Buffalo  Post,  devoting  its 
first  page  almost  exclusively  to  financial 
news  although  Associated  Press  dis¬ 
patches  were  carried  in  condensed  form. 
The  suspension  permitted  a  changing  over 
of  style  and  permitted  installation  of 
new  wire  service,  it  was  said.  The  paper 
will  hereafter  feature  financial  and  in¬ 
vestment  news. 


The  Hollywood  (Fla.)  AThm,  a  w«kli 
newspaper,  will  enter  the  daily  field  Iji 
1,  according  to  present  plans.  The  Uniw 
Press  service  will  be  used.  Joseph 
Young,  the  city’s  mayor,  is  publisher « 
the  N etvs.  The  city  now  claims  a  doob. 
lation  of  10,000.  The  paper  is 
sented  by  the  George  B.  David  Compjm 


A.  A.  C.  W.  Asking  Member  Clubs 
to  Hold  Anniversary  Meetings 

A  move  to  have  every  advertising  club 
in  the  country  affiliated  with  the  Asso¬ 
ciated  Advertising  Cluhs  of  the  World 
pay  tribute  to  the  memory  of  Benjamin 
Franklin  on  his  birthday,  Jan.  17,  or  dur¬ 
ing  the  week  in  which  it  falls,  is  being 
sponsored  by  national  headquarters  of  the 
A.  A.  C.  W.  in  New  York. 

Special  programs  are  recommended  in 
a  bulletin  just  issued  based  on  Franklin 
as  patron  saint  of  printing  and  advertis- 
ing.  ^ 

“Franklin  the  Patriot”  is  to  be  the  key¬ 
note  of  the  -A.-A.C.W.  convention  in 
Philadelphia  next  June,  the  bulletin  states. 

The  following  topics  are  among  those 
upon  which  anniversary  meetings  can  be 
based:  Franklin,  Printer;  Franklin,  Edi¬ 
tor,  Publisher  and  Book-Seller;  Frank¬ 
lin,  “First  Advertising  Man”;  Franklin, 
“the  Edison  of  the  18th  Century;”  Frank¬ 
lin,  the  Scientist;  Franklin,  the  inventor; 
and  Franklin,  “Patron  Saint  of  Thrift.” 


Staff  Back  in  Rebuilt  Plant 

Staff  of  the  Santa  Barbara  (Cal.) 


Morning  Press,  for  the  first  time  since 
the  earthquake,  is  back  in  its  working 
quarters,  following  completion  of  remod¬ 
eling  and  repairing  of  the  partially 
wrecked  plant. 


Editor’s  Assailant  Gets  30  Days 

Bunker  F.  Ryan  is  serving  30  days  in 
the  Des  Moines  county  jail  for  his  as¬ 
sault  upon  Tracy  Garrett,  editor  of  the 
Burlington  Hawkeye,  a  few  weeks  ago. 


Ochs  Named  in  “Ten  Best”  List 


Adolph  S.  Ochs,  publisher  of  the  New 
y'ork  Times,  was  named  in  a  list  of  the 
ten  -American  Jews  who  have  done  the 
most  for  .America,  published  last  week  in 
the  .\'ew  York  Jcnish  Tribune.  The  list 
was  drawn  up  following  a  ten  weeks’ 
contest  conducted  by  the  Tribune.  Among 
the  names  of  the  next  20  in  popular  favor 
was  that  of  Sophie  Irene  Loeb,  noted 
newspaper  woman  on  the  staff  of  the 
New  York  Evening  World. 
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people — that  paper  is  the 
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rorrORIALS  for  editors  is  a  phrase 
b  that  describes  somewhat  accurately 
'The  Phantom  Public”  ( Harcourt^  Brace 
iCn)  bv  Walter  Lippmann,  chief  edi- 
^  writer  for  the  New  York  lYorld. 
Of  course,  Mr.  Lippmann  did  not  have 
filitors  in  mind  when  he  wrote  the  book. 
Possibly  he  would  not  have  been  so  de- 
ijglrtfully  frank  if  he  had. 

Editors  who  are  continually  scolding 
il*ir  readers  for  not  taking  a  greater 
Bterest  in  the  questions  decided  by  the 
iallof  box  may  be  somewhat  surprised 
at  this  frank  confession  by  Mr.  Lipp- 
naim: 

Akhooth  puhtic  business  is  my  main  interest, 
ni  I  five  most  of  my  time  to  watching  it,  1 
(tBPOt  find  Ijine  to  do  what  is  expected  of 
at  in  the  therVy  of  democracy;  that  i«,  to  know 
flat  is  going  on  and  to  have  an  opinion  worth 
opttsiing  on  every  question  which  confron  s  a 
etf  eoveming  community.  And  I  have  not  hap- 
Mtl  to  meet  anybody,  from  a  President  rf  the 
Usiltd  States  to  a  profe-scr  of  nolitiral  science, 
fbo  came  anywhere  near  to  embodying  the  ac- 
oflnj  ideal  of  the  sovereign  and  omnicompe- 
al  citizen. 

Mr.  Lippmann  is  positive  in  his  asser¬ 
tion  that  the  ordinary  citizen  has  but  lit¬ 
tle  time  to  give  to  public  affairs,  has 
a  casual  interest  in  facts,  and  pos¬ 
sesses  a  poor  appetite  for  theory.  He 
b^ves  that  schools  attempting  to  teach 
diildren  how  to  solve  the  problems  of 
day  are  bound  to  be  in  arrears  for 
simple  reason  that  these  problems 
change  faster  than  teachers  can  grasp 
c-aii.  On  the  other  hand,  he  thinks  that 
:h<  school  can  teach  a  pattern  of  thoueht 
'Jut  would  be  useful  in  solving  such 

"cih'cms. 

Among  the  w-arnings  sounded  by  Mr. 
.>prriann  is  the  following: 

If  the  voter  c.mnrt  gr.up  the  details  of  the 
jfiWems  of  the  day  bec.nuse  he  li.is  not  the  time, 
■ie  interest  or  the  knowledge,  he  will  not  have 
I  belter  public  opinion  because  he  is  a'ked  to 
hi«  opinion  more  often.  lie  will  simply 
bt  more  liewildered,  more  bored  and  more 
•ady  to  follow  along. 

\STiat  may  be  reasonably  expected  of 
he  public?  It  will  not,  in  the  opinion 
:  Mr.  Lippmann,  anticipate  a  problem 
cfore  the  crisis  become  obvious,  nor  will 
:  stay  with  the  problem  very  long  after 
'.te  crisis  is  over.  The  situation  is  thus 
rjmtred  up: 

The  public  will  arrive  in  the  middle  of  the 
act  and  will  leave  before  the  last  curta’ti, 
jv  re  stayed  jiiM  long  enough  |>erhap9  to  de- 
■  :e  who  is  the  hero  and  who  the  villain  of  the 
Yet  «  ualty  that  judgment  will  necessa’^ily 
>  made  apart  from  the  intrinsic  merits,  rn  the 
of  a  sample  of  behavior,  an  aspect  of  a  situ- 
won,  by  very  rough  external  evidence. 

Another  point  emphasized  in  the  text 
'  that  when  power,  however  absolute 
ind  unaccountable,  reigns  without  pro¬ 
voking  a  crisis,  public  opinion  does  not 
;!iallenge  it..  Who  is  going  to  be  the  first 
:o challenge'arbitrary  power?  Mr.  Lipp- 
rann  does  not  answer  this  question  di- 
:tctly,  but  the  inference  is  easy — the 
Kwspaper.  Then  the  public  may  be  ex¬ 
ited  to  come  to  the  paper’s  assistance, 
oat  even  here  Mr.  Lippmann  insists  that 
*)  decision  by  mere  headline  readers  can 
’'the  long  run  be  as  good  as  settlement 
■7  consent  among  the  interested  parties. 


Order  now  our  pictorial 

REVIEW 

of  the 

YEAR 

Issued  in  4,  5.  6 
col.  sizes 

Tile  International  Syndicate 
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Mr.  Lippmann  does  not  follow  the  es¬ 
tablished  practice  of  the  newspaper  office 
and  give  his  thesis  in  bis  opening  chapter. 
iHe  saves  it  for  the  middle  of  the  volume 
(page  103)  where  he  says: 

It  is  the  thesis  of  this  book  that  the  mem¬ 
bers  of  the  public,  who  are  the  spectators  of  ac¬ 
tion.  cannet  successfully  intervene  in  a  con¬ 
troversy  on  the  merits  of  the  case. 

Only  when  the  newspaper  or  somebody 
quoted  in  the  newspaper  objects  does  the 
public  know  there  is  a  problem.  The 
solution  is  reached  when  objection  ceases. 
In  other  words,  the  multitude  of  un¬ 
troubled  rules  by  which  men  live  arc  of 
no  concern  to  the  public  and  the  test  of 
whether  a  rule  has  been  justili.'ihly  broken 
is  the  test  of  assent.  Mr.  Lippmann  is 
very  emphatic  in  his  assertion  that  when 
we  remember  that  the  public  consists  of 
busy  men  reading  newspapers  for  about 
half  an  hour  a  day  it  is  not  heartless,  but 
merely  prudent  to  deny  that  the  public  can 
do  detailed  justice. 

The  chapter  on  “The  Criteria  of  Re¬ 
form”  points  out  that  if  there  is  to  be  any 
refinement  of  public  opinion  it  must  come 
from  the  breaking  up  of  wholesale  judg¬ 
ments  into  somewhat  more  retailed  judg¬ 
ments  on  the  major  issues  of  the  day. 
The  problem  for  the  newspaper  to  solve 
is  to  locate  by  clear  and  coarse  objective 
tests  the  actor  in  a  controversy  who  is 
most  worthy  of  public  support.  This 
warning  is  sounded  by  Mr.  Lippmann : 

In  disputes  between  nations,  between  sectional 
interests,  between  classes,  between  town  and 
country,  between  churches,  the  rules  of  adjust¬ 
ment^  are  |se|cine  and  the  argument  about  them  is 
lost  in  a  fog  of  propaganda. 

Attention  is  called  to  the  one  test  which 
a  newspaper  can  apply  in  these  circum¬ 
stances,  which  is  to  note  which  party  to 
the  dispute  is  least  willing  to  submit  its 
whole  claim  to  inquiry  and  to  abide  by 
the  result.  But  while  that  test  mav  pick- 
out  the  party  which  is  entitled  to  editorial 
support  it  is  of  value  only  where  one  party 
refuses  inquiry.  While  the  remark  is  not 
directed  towards  newspapers  in  general. 
Mr.  Lippmann  does  say  that  the  not 
should  not  be  made  to  boil  all  the  time 
and  it  should  not  he  stirred  up  for  some 
comparatively  insignificant  reason. 

No  finer  set  of  principles  to  guide 
writers  of  editorials  on  industrial  disputes 
can  be  found  than  the  following  drawn 
up  by  Mr.  Lippmann : 

1.  Kxreutive  .-letion  is  not  for  the  public. 
The_  public  ac*s  rnly  by  alivn'ng  itself  as  the 
partisans  of  some  one  in  a  position  to  act  execu¬ 
tively. 

2.  The  intri"sic  merits  of  a  question  are 
not  for  the  public.  The  nubile  intervenes  from 
the  outside  upon  the  work  of  the  insiders. 

3.  The  anticipati>n,  the  analysis  and  the 
solution  of  a  question  are  not  for  the  public. 
The  public’s  judgment  rests  on  a  small  sample 
of  the  facts  at  issue. 

4.  The  specific,  technical,  intimate  criteria 


required  in  the  handling  of  a  question  are  not 
for  the  public.  The  public’s  criteria  are  gen¬ 
eralized  for  many  problems;  they  turn  essen¬ 
tially  on  procedure  and  the  overt,  external 
forms  of  behavior. 

5.  What  is  left  for  the  public  is  a  judgment 
as  to  whether  the  actors  in  the  controversy 
are  following  a  settled  rule  of  behavior  or 
their  own  arbitrary  desires.  This  judgment 
must  be  made  by  sampling  an  external  asi>ect 
cf  the  behavior  of  the  insiders. 

6.  In  order  that  this  sampling  shall  be  per¬ 
tinent,  it  is  necessary  to  discover  criteria,  suit¬ 
able  to  the  nature  of  public  opinion,  which 
can  be  relied  upon  to  distinguish  between  rea- 
■oiuihle  and  arbitrary  behavior. 

7.  Kor  the  purposes  of  social  action,  reastn- 
able  behavior  is  ctnduct  which  follows  a  settled 
course  whether  in  making  a  rule,  in  enforcing 
it  or  in  amending  it. 

These  principles  obviously  differ  radi¬ 
cally  from  those  on  which  reformers  have 
proceeded.  Reformers  have  believed  that 
if  only  the  voter  would  read  more  and 
better  newspapers,  etc.,  he  would  gradu¬ 
ally  be  trained  toward  public  affairs.  Mr. 
Lippmann  believes  that  such  an  assump- 
tiiin  is  false  and  gives  his  reasons  at  too 
great  a  length  to  be  summarized  in  this 
comment.  One  important  fact,  however, 
should  lie  noticed  in  passing:  the  ever- 
widening  distance  between  the  centers 
where  decisions  must  be  made  and  the 
places  where  the  work  is  done  has  under¬ 
mined  the  discipline  of  public  opinion— a 
fact  often  mentioned  by  the  leading  edi¬ 
torial  writers. 

Mv  comment  about  “The  Phantom 
Public”  would  seem  to  indic.qte  that  the 
volume  was  written  chiefly  for  the  bene¬ 
fit  of  editorial  writers,  but  such  is  not 
the  case.  But  such  a  slant  is  justified  in 
a  review  for  this  deoartmen;.. 

A  perusal  of  this  hook  both  by  editors 
and  by  readers  will  do  much  to  show  that 
modern  public  opinion  has  not  hren  “the 
voice  of  God,  nor  the  voice  of  society, 
hut  the  voice  of  the  interested  spectators 
of  action.”  It  will  also  show  public 
nninion  as  it  is  and  prove  that  it  is  not 
the  fictitious  power  it  has  been  assumed 
to  be.  The  following  is  the  concluding 
thought  given  by  Mr.  Lippmann ; 

It  is  enonch  if  with  Bentham  we  know  that 
“the  perplexity  of  ambiettous  disertir^e  *  *  * 

distracts  and  eludes  the  apprehension,  stimu¬ 
lates  and  inflames  the  passions.” 


''pHE  Bradford  Celebration  commem- 
■*"  orating  the  two  hundredth  anni¬ 
versary  of  the  birth  of  New  York’s  first 
newspaper — the  Gasetfe  published  by 
William  Bradford— has  brought  about  a 
revivqj  of  a  paper  by  the  same  name. 
Volume  I,  No.  1.  has  just  been  issued  by 
the  Museum  of  the  City  of  New  York. 
The  new  Gazette  is  a  monthly  publica¬ 
tion  and  is  edited  by  Henry  Collins 
Brown.  One  of  the  features  scheduled 
for  each  issue  of  the  Gazette  is  a  repro¬ 
duction  of  a  rare  old  print.  The  one  re¬ 
produced  in  the  first  issue  is  “Old  Castle 
Garden  .\bout  1853.” 


THE  ORIGINAL 

HOW  IT  ^ 
STARTED 

By  JEAN  NEWTON 
is  now  in  its 

SIXTH  BIG  YEAR 

A  Six-in-one  Daily  Feature — 
Brisk,  Informative  Stories  Showing 
the  Origin  of  Old  Songs,  Famous 
Phrases,  Common  Customs,  Slaug- 
isms.  Superstitions  and  Quotations. 

THE  BELL  SYNDICATE,  INC. 

JOHN  N.  WHEELER.  Pre». 

154  Nassau  Street  New  York  City 


N.  Brewster  Morse  Small  Comics 


Has  Created  The  Most 
Talked  of  Feature  This  Year 

His  Strip  Picturization  of  Steven¬ 
son’s  “Treasure  Island”  is  Ap¬ 
pearing  Daily  in  Leading  News¬ 
papers  All  Over  the  Country. 

Write  Us  for  Sample  Strips 
Today 

Wheeler-Nichokon,  Inc. 

15  Wett  44Ui  Street,  New  York 


“KIDS” 

By  STRIEBEL 

“McDUFFER” 

By  BARRIE  PAYNE 

‘OTTO  WATT” 

By  BARRIE  PAYNE 


Associated  Editors,  Inc. 

440  S.  Dearborn  SL,  Chicago 


TY  APPLETON  &  CO.  announces  pub- 
lication  of  “How  Advertisements 
.‘\re  Built”  by  Gilbert  P.  Farrar.  Mr. 
Farrar  is  already  known  in  the  advertis¬ 
ing  world  as  the  author  of  “The  Typog¬ 
raphy  of  Advertisements  That  Pay.” 
His  new  book  will  be  noticed  more  in 
detail  in  a  latter  issue. 


The 

1925 

Wonder-  Serial 

SANDY 

By  ELENORE  MEHERIN 
Author  of  “Chickie"  and  Other 
Popular  Hits 

(jet  the  best-selling  news¬ 
paper  serial  of  the  year — 
Ready  for  release — Wire  NOW! 

KING  FEATURES 
SYNDICATE,  Inc. 

341  West  56ih  Strmmt 
New  York  City 


“SKIPPY” 

By  PERCY  CROSBY 

The  best  juvenile 
comic  strip.  Combines 
great  humor,  excellent 
drawing  and  emphatic 
adult  appeal. 

A  feature  you  can't  afford 
to  miss 

JOHNSON  FEATURES,  Inc. 

1819  Broadway,  New  York,  N.  Y. 


•Sinty  Thraa  , 

Major  Daily 
Newspapers 
and  Five  Magazines 
Are  Subscribers  to  the 
Regular  Service  of 
Editorial  Research 
Reports 
2/ 

(November  }5t4yyl925) 

Editorial  Research  Reports 

828  18th  St.,  Washington,  D.  C.C 


Editor  &  Publixhfir  for  December  12,  19  2  5 


/  ' 


Classified— Profitable  for  Buyer  and  Seller 


EDITOR  PUBLISHER  BUSINESS  OPPORTUNITIES 


Classified  Advertising 
Information 
TRANSIENT  RATES 

SITUATIONS  (Cuh  with  Order) 

1  Time  —  ^9  per  Una 

2  Times  —  ^  per  line 

3  Times  »  ^  per  line 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  Time  —  jN  per  line 

4  Times  —  JSS  per  line 

White  space  charge  at  same  rate  per  line  per 
insertion  as  earned  by  frequency  of  insertion. 
Special  rates  quoted  for  13,  24  and  52  insertions. 
The  Editor  A  Publisher  reserves  the  right  to 
claaeify,  edit  er  reject  any  sdvertisemenL 
COUNT  SIX  WORDS  TO  LINE. 

INDEX  OF  CLASSIFICATION 

ADVERTISING 

General  Promotion 

Special  Editions  Special  Page. 

BUSINESS  OmCE 

Accounting  Appraiser* 

Supplies  Devices 

BUSINESS  OPPORTUNITIES 

Broker*  N’ewipaper*  Wanted 

Newapapen  For  Sal* 

CIRCULATION 

Promotion  Diatribution 

Premiums 

EDITORIAL 

Business  New*  Correspondents 

Syndicate  Features 
EMPLOYMENT 

Halp  Wanted  Situations  Wanted 

MECHANICAL 

Equipment  For  Sale  Equipment  Wanted 

ADVERTISING 


General  Promotion 

AdvertUhig  Promotion — If  you  want  more 
business,  communicate  with  the  International 
Publications  Service,  Suite  1004,  1841  Broad¬ 
way,  New  York  City, 

Special  Editiona— Publisher  may  contemplate 
anniversary  or  industrial  edition  or  desire  to 
institute  weekly  business  review  page  but 
hesitate  at  usual  high  rate  of  commission 
charged  by  specialists  in  this  work.  Eleven 
years*  experience  as  executive  in  local  and 
national  advertising  departments  of  news¬ 
papers,  coupled  with  five  years*  experience 
on  special  editions  and  pages,  insures  efficiency 
of  advertiser,  who  will  work  for  reasonable 
compensation,  and  guarantee  continued  good¬ 
will  of  advertisers.  Address  B-560,  Editor  & 
Publisher. 


BUSINESS  OFFICE 


Appraisers 

Appralssra  Recognised  tuthonty  on  Printing 
and  Newspaper  plant  valuationa.  Standard 
Appraisal  Company,  90  John  St.,  New  York. 

Accountants  and  Auditors — Specializing  in 
Newspaper  Accounts  and  Federal  Tax  Mat¬ 
ters.  T^e  largest  and  oldest  firm  of  Certified 
F’ublic  Accountants  handling  Newspaper  Work 
Exclusively.  Edmund  Walker  and  Company, 
247  Park  Ave.,  New  York  City. 

BUSINESS  OPPORTUNITIES 


Five  Desirable  Weeklies— One  weekly  and  job 
plant  in  New  Jersey;  two  in  Pennsylvania; 
two  in  Florida,  all  occupying  exclusive  fields, 
and  earning  good  dividends  on  price  asked, 
r.  n.  Shale.  Times  Bldg.,  New  York. 

Representatives 

British  Representation  by  expert  Journalist* 
and  advertising  men.  Run  a  T.ondon  office  at 
n**minal  cost.  Special  technical  articles,  regu 
lar  market  reports,  etc.  Bandon  A  Morris,  17 
Red  Lion  Passage.  High  Holhom.  I*ondon 
W.  C  1,  England. 


Newspapers  For  Sale 

Evening  Daily  Newspaper,  and  job  printing 
plant  in  middle  west  city.  Exclusive  field, 
highly  successful,  profitable,  modern  equip¬ 
ment.  Building,  and  real  estate  included.  Oily 
those  interested  in  a  well  developed  paying 
pn>|>crty  ard  with  ready  money  to  handle  need 
answer.  No  Broker;  deal  with  owner  only, 
B-553,  Editor  &  Publisher, 

_ CIRCULATION 

_ Promotion 

Circulation— When  quick,  additional  circulation 
coverage  becomes  nwessary,  remember  that  our 
twenty  years  in  this  one  line  of  endeavor  is 
your  proof  against  experimenting.  Write  or 
w’ire  Pacific  Coast  Circulation  Service,  Bell 
Btork.  Cincinnati.  Ohio. 


Premiums— Publishers!  Circulation  Managers! 
Circulation  solicitation,  using  your  crew, 
with  premium  to  produce  circii’ation  at  maxi¬ 
mum  cost  of  twenty  cents  order.  Extremely 
low  financing  and  minimum  purchase  of  pre¬ 
mium.  Crew  average  8  orders.  Details  with- 
I'lit  obligation,  .\lbright  (Thina  Co.,  Carrollton. 


_ EDITORIAL _ 

Syndicate  Features 

Popular  Radio  News  and  Features  from  the 
Washington  Radio  News  Service.  Issued 
weekly.  Write  for  samples  and  rates.  Ca’’1  IT. 
Butman.  Mgr.,  1422  F  St.,  Washington,  D.  C. 

EMPLOYMENT 

Help  Wanted 

Advertising  and  Circulation  Men.  live  wires, 
wanted  on  string  of  weeklies  in  North  Jersey. 
Positions  lend  to  resident  manaeershins.  Cul¬ 
bertson  Publications,  1526-27  Aeolian  Hall,  New 
York  City. 

Circulation  Manager  wanted;  young  man, 
single.  One  able  to  develop  country  circula¬ 
tion.  Salary  to  start  $50  per  week.  Good 
Opportunity,  Address  Burlington  Gazette. 
Burlington.  Iowa. 

Newspaper  Openings,  all  departments.  Our 
cnmmi<sior— one  week’s  salary.  Tnveslicate. 
Publisher**  Placement  Service,  Seitz  Bldg, 
Syracuse.  N.  Y. 


Situations  Wanted 

Advertising  Director — Tboronghlv  experienced 
newspaper  executive  will  be  available  Jan.  1st. 
Seek*  connection  with  live  organization  where 
possibilities  offer  a  man  with  initiative  and 
thorough  knowledge  of  all  branches  of  news¬ 
paper  advertfS’ng  an  opportunity  to  continue  an 
enviable  record.  Prefer  second  or  third  paper 
in  north  or  east.  My  past  record  is  proof  of 
mv  ability  to  organize  and  put  over  hard  prop¬ 
ositions.  Write  for  full  particnlars  and  an  in¬ 
terview.  Now  employed.  Address  Box  B-5.15, 
Editor  A  Publisher. 

Advertising  and  Newspaper  Womm,  successful 
exT>erience  in  magazine  and  newsnaper  work, 
understands  big  bticiness.  can  write,  manage, 
edit,  or  act  as  confidential  executive  to  iodi- 
vidi’al  or  firm.  G»-edentials  of  highest  order. 
B-554.  Editor  &  Publisher. 

Advertising  Manager  with  years  of  experience 
on  metropolitan  and  small  city  newspape*-s, 
owi’^g  to  merger  of  morning  and  evening 
papers,  is  seeking  the  advertising  management 
•f  .a  newspaper  whe*’e  hi*  knowledge  of  t^e 
lutsr'e«s  and  executive  ahilitv  will  be  valmht,. 
to  the  publisher  engaging  his  s'*rvices.  Full 
mrticulars  hv  return  mail.  Addres*  B-540. 
Editor  &  Publisher. 

Bor-kkeeper  or  Ca.shler,  age  31,  now  emoloyed. 
de*i»'es  cha’^ne.  Any  lor-.-iti^n.  for  reasonable 
«alary.  B-551,  Editor  A'  Publisher. 

Cirridafion  Manager — Well -trained,  thoroughly 
romnetent.  energetic  v’o-ker.  seeks  conneefion. 
Tw«»^ve  years*  succes*f’tl  eee«H  whjrii  invites 
pnhlUher**  approval.  B-536.  Editor  A  Publi*her. 

C*rctd»Hon  Manager  de*ires  rha*‘re  of  entire 
Gi»’ctilation  D**^t.  in  a  town  of  75  000  or  more. 
T”'elve  vear**  eT'''“rience.  good  n»’omotion  man; 
-de-«tands  ABC.  -e-o-ds.  men^her  of  T.G.M  A. 
Ma''*^ied  .a^d  have  familv.  P»-efer  to  eo  where 
ha-d  wo*-k  null  be  a'^nreri-it^d.  References, 
'dd-ess  B  5.11.  Editor  A  Publisher. 

r«iRci|tNt»on  Manager  of  wide  exnenence  de^i-es 
to  con**ect  "itb  live  new«nar>er  in  southern 
fietrl.  Fa»''*h,‘ir  w»th  detail*  inch’dinor  Pro¬ 
motion,  Office,  A.B.r.  records,  distribution, 
branch  stations,  independent  carrier  system, 
etr.  Best  reference*.  B-548.  Editor  9:  Pub 
li<her 


EMPLOYMENT 

Situations  Wanted 

Circulation  Manager:  City  circulator  Register 
and  Tribune- News  wishes  to  make  change  soon 
after  the  first  of  the  year.  Has  been  in  charge 
i>{  city  circulation  department  for  past  twelve 
years,  during  which  time  The  Tribune  has 
advanced  from  third  to  first  place  in  city  cir 
cnlation  which  is  now  over  37,000.  Secures  and 
holds  circulation  through  carriers*  organiza¬ 
tion.  Best  of  references  from  present  employer 
Sam  K.  Miller,  The  Register  and  Tribune. 
Dcs  Moines.  la. 

Circulation  Manager  available  January  1st  to 
live  publisher  in  city  of  one  hundred  thousand 
or  over.  Fourteen  years  successful  record,  show¬ 
ing  enviable  gains  on  hard  propositions.  Experi¬ 
enced  promotion  man  and  capable  of  producing 
maximum  results  at  minimum  cost.  Good 
nrpanizer  and  systematizer.  Prefer  second  paper. 
Excellent  reputation.  Best  references.  Write 
for  record  and  interview.  Address  B-547,  Editor 
&  Fulilisher. 

Circulation  Manager:  Available  at  once,  age 
,18.  member  I.  C.  M.  A,  References  character 
and  ability  covering  years*  successful  ex;»eri- 
e’lce  will  bear  close  investigation,  and  will  in¬ 
terest  those  who  are  looking  for  a  hard  work¬ 
ing  organizer  who,  understanding  every  phase 
of  circulation  work,  can  meet  competition  under 
adverse  conditions.  No  objection  to  location 
or  size  of  newspaper.  Wire  or  write.  B-552, 
Eilitor  9c  Publisher. 

Circulation  Manager — Fifteen  years*  experience 
as  circulation  and  promotion  manager.  Thor¬ 
oughly  understands  both  morning  and  evening 
conditions.  Ten  years  in  Philadelphia  field. 
Now  employed.  Best  of  references.  B-555, 
Editor  &  Publisher. 

Composing  Room  Foreman  or  Superintendent 
with  record  of  exceptional  accomplishment,  de¬ 
sires  connection  with  publisher  expecting  un- 
n  ual  results.  R-539,  Editor  &  Publisher. 

Display  Advertising  Man,  c.ipable,  experienced, 
efficient.  Tan  lay  out,  write  copy,  and  sell. 
Can  handle  **heavy**  accounts.  Also  am  capa¬ 
ble  of  directing  work  of  others;  30;  married; 
steady.  Employed,  hut  can  report  on  three 
weeks*  notice.  Position  paying  less  than  $55 
weekly  not  considered.  Box  B-556,  Editor  & 
Publisher. 

Editor^Experienced  in  needs  of  paper  from 
three  to  ten  thousand  circulation.  Able  execu¬ 
tive.  Gor»d  record.  Aee  31.  Married.  Address 
B-526,  Editor  &  Publisher. 

General  Manager — Preferably  salary  with  bonus. 
Have  spent  16  years  equipping  myself  for  such 
pf»sition.  Started  editornl  department,  been 
success  as  circulation  and  advertising  director 
metropolitan  dailies,  two  years  in  national  ad¬ 
vertising  field  and  for  past  four  years  assistant 
puhlisher  and  general  man.iger  paper  in  city 
around  half  million.  At  35,  with  most  pro¬ 
ductive  years  ahead,  feel  have  general  experi¬ 
ence  to  make  myself  valuable  as  General  Man¬ 
ager.  Reached  limit  present  connection.  Will 
consider  as*istant*s  position  or  advertising  di¬ 
rectorship  on  paper  with  definite  future  pos¬ 
sibilities  if  successful.  D-542,  Editor  &  Pub¬ 
lisher. 


_ MECHANICAL 

Equipment  For  Sale 

Printers'  OutBtters— Printing  Plant,  and 
ness  bought  and  sold.  American  Typtfg,^. 
products,  printers’  and  bookbinders'  maeS* 
of  every  description.  Conner,  Fendin 
96  Beckman  St.,  New  York  City. 


Re-conditioned  Machine^ — Your  opportniit,  k 
procure  printers,  bookbinders  and  boa  naka 
reconditioned  machinery  at  exceptional  batBi 
prices,  and  upon  most  liberal  terms.  Our  preis, 
stock  contains  40  cylinder  presses,  over  100  jq 
presses,  (various  makes,  all  sires)  auuiaaii 
presses,  30  paper  cutlers,  from  16  to  65  incht 
folding  machines,  wire  stitchers,  perforattti, 
punching  machines,  standing  presses,  cuttiBiui 
creasing  presses,  box  making  and  misccllantos 
machines.  Must  Im;  sold  regardless  of  cut 
Send  for  levised  list.  Conner  Fendler  Brand- 
A.  T.  F.  Co.,  96  Beckman  Street,  New  Y»1 
City.  • 


Managing  Editor — Broad  Newr  York  City  ex¬ 
perience,  news,  editorial  and  business  ends; 
ten  years  Brooklyn  Daily  Eagle,  ready  to  take 
entire  editorial  charge  live  daily  newspaper. 
Circulation  and  advertising  gains  assured. 
B-538,  Editor  &  Publisher. 


Managing  Editor  of  prosperous  daily  seeks 
change,  for  excellent  reasons.  Capable  of  taking 
over  entire  news  end  of  daily  in  city  of  20,0(XI 
to  50,(XX).  Will  consider  city  desk  on  larger 
paper.  Only  permanent  position  considered. 
Will  go  anywhere.  Best  references.  Ten 
years’  experience.  Write  B-537,  Editor  & 

Publisher. _ 

Reporter  and  Rewrite  Man  wrants  live  paper 
connection  in  East.  B-550,  Editor  &  Publisher. 

MECHANICAL 

Equipment  For  Sale 

Job  Presseo,  Pap^  Cuttara,  WIro  Stitebars, 
etc. — A  comnlete  line.  Overhauled  and  fuar- 
anteed  machines  at  bargain  prices.  ^sv 
terms.  HofTroann  Type  &  Eng.  Co.,  114  E. 
13th  St.,  N.  Y.  City. 

LinotTpa  Barfalna — We  have  many  Model  1,  2, 
4,  5,  8.  K  and  L.  some  with  electric  p^s. 
These  machines  will  be  sold  very  cheap  far 
spot  cash.  We  also  have  a  number  of  used  Lan^ 
graph*  of  various  models,  which  will  be  sold 
cheap  for  cash.  If  you  want  a  ml  bargain, 
write  or  wire,  stating  model  preferred.  Depart* 
ment  A,  The  I.inograph  Company,  Davenport, 

Iowa. _ 

Model  14  Linotype  in  excellent  condition,  $2,000. 
May  Ijc  seen  in  Tperation.  Evening  Republican, 

O  Inmhus.  Ind. _ 

New  Duplex  Double  Steam  Table  5'  x  5'  8*, 
with  automatic  boiler  and  attachments.  Tucson 
(Arizona)  Citizen.  Best  reasonable  offer  ac¬ 
cepted. 


Successful 

Performance 

This  firm  ha,  a  record  of  sIbosi 
IS  years  of  successful  performsnee  is 
the  difficult  work  of 

PURCHASE,  CONSOLIDATION, 
SALE  AND  APPRAISAL 
of  new.paper  and  magstine  propertio 
throughout  the  U.  S. 

HARWELL  &  CANNON 

Times  Bldg.  New  York 


^  WE  CONNEa  THE  WIRES^ 

fOSITIONS  NOW  OPEN 

fnr  COPY  READERS 
REPORTERS 

ADVERTISING  SOLIOTORS 
and  DEPARTMENT  HEADS 

WITH  GOOD  NEW.SPAPERS  IN 
SOUTH.  EAST  AND  MIDDLE 
WEST. 

Registration  free.  Confidential 
service.  No  obligation  to  apply 
for  positions  offered. 

Fernald’s  Exchange. Inc 

Thiiio  Nat'l  B-LOV..  Sprinoficlo.  mass. 


Used  Goes  Mat  Roller  for  wet  mata  only,  b 
sale  cheap.  The  Goss  Printing  Press  Co.,  151 
So.  Paulina  St.,  Chicago,  Ill. 

Used  Goss  Mat  Roller  for  wet  mats  only,  ib 
steam  table,  one  steam  boiler  coal  burner,  » 
steam  boiler  gas  burner.  Price  reasombk 
Daily  Standard,  Watertown,  N.  Y. 


WE  AXE  EQUAL  TO  YOUR  PROBLEI. 

To  Bup  o  Newspaper, 

To  Sell  a  Newspaper, 

To  Appraise  a  Newspaper. 

PALMER 

DeWlTT  &  PALMER 

For  Thirty  Yaems  dm  Rscogalasd 
Laaalsrs  fas 

SALES-aPPRAISALS 
NEWSPAPER  PROPERTIES 
350  Madison  A  ra.,  Naw  York 
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.yrgLUGENT  BUDGETING 
WnX  CURB  WASTE 

^er  o*  Marketing  Completed  by 
Committee  end  Will  Be  DiicuMed  at 
HooTer’i  Diitribution 
Conference 

VIASHINOTON,  Dec.  9.— Secretary  o£ 

. "  rre  Herbert  Hoover,  a  formidable 
iiof  business  and  commercial  waste, 
^  Edito*  &  PuBi.i-siiER  this  week  that 
["considers  of  “vast  importance”  the 
ifjctical  steps  to  be  undertaken  at  the 
'Leaching  National  Distribution  Con- 
j^Ke  here  to  check  tlie  wastes  in  mar- 

'rhe  conference,  to  be  held  Dec.  l.S  and 
|A  is  expected  to  draw  to  Washington 
he  leaders  of  business  and  commerce,  as 
»ell  as  of  the  advertising  world. 

The  results  of  a  survey  of  marketing 
jjstes  have  just  been  made  public  by  a 
committee  of  the  conference  representa- 
lire  of  all  classes  of  distributors  which 
ionstitutes  the  first  concerted  effort  on 
ibe  part  of  business  “to  trace  all  of  the 
itnns  of  marketing  expenses  that  go  to 
make  up  the  consumer’s  dollar  ranging 
from  24  cents  in  the  case  of  meats  to  52 
colts  in  the  case  of  furniture.” 

The  report  of  the  committee,  it  was 
also  announced  by  the  United  Slates 
Chamber  of  Commerce,  under  whose  au¬ 
spices  the  conference  will  be  held,  dis¬ 
closes  in  sharp  outline  the  difficulties 
*hich  are  held  accountable  in  the  public 
mind  for  huge  los.ses  and  consequent  high 
prices.  These  are  due,  the  committee 
mds,  mainly  to  the  lack  of  uniformity 
and  adequate  cost  records.  Robert  R. 
aiis,  president  of  the  Hessig-Hdlis  Drug 
Company,  of  Memphis,  Tenn.,  is  the  com¬ 
mittee  chairman. 

“Adequate  records,”  the  committee  says 
a  its  report,  “intelligent  budgeting  and 
planning  and  the  ad^tion  of  otlier  recog- 
:ii:ed  policies  of  efficient  merchandising 
institute  important  means  of  lowering 
he  cost  of  distribution.” 

Progress  in  this  direction  has  lieen  made 
m  some  of  the  retail  trades,  the  survey 
i'closes,  and  to  some  extent  _  in  whole- 
vale  trades,  but  information  on*  manufac- 
lorers’  distribution  expenses  is  meager, 
rhis  the  committee  attributes  to  some  ex- 
:ent  to  government  restrictions  in  the  past 
jpon  the  interchange  of  information  be- 
iween  those  engaged  in  the  same  kind  of 
'nsiness. 

Unprofitable  competition  is  character¬ 
ized  as  a  burden  upon  distribution.  The 
tendency  of  some  manufacturers  and 
aholesalers  to  reduce  expenses  by  elimi- 
lating  unprofitable  customers  and  by  re- 
'tricting  their  sales  effort  to  territory 
atiich  can  be  served  economically  is  re¬ 
garded  as  one  of  particular  significance. 

The  retailer  is  absolved  of  a  large  part 
•if  the  costs  of  marketing  usually  classi- 
hed  as  retailer’s  expense. 

“By  classifying  retail  expenses  accord¬ 
ing  to  the  extent  to  which  they  are  under 
the  control  of  the  merchant,  it  is  disclosed 
that  in  many  instances  the  retailer  is  re¬ 
sponsible  directly  for  less  than  75  per  cent 
nf  the  cost  of  retailing,”  the  report  states. 
■'Which  of  the  so-called  ‘services  and  con¬ 
veniences’  may  be  classed  as  contributory 
to  success  depends  upon  the  conditions 
ttnder  which  a  business  is  conducted. 
In  retail  furniture  stores  this  expense 
is  more  than  11  per  cent  of  the  total 
cost  of  doing  business ;  in  retail  grocery 
stOTes  and  hardware  stores  it  amounts  to 
9  per  cent  ;and  in  automobile  tire 
^  accessory  stores,  7  per  cent.  While 
these  costs  are  confined  usually  to  certain 
cctail  establishments,  the  practice  differs 
mdegree  in  different  stores  and  the  Com¬ 
mittee  has  found  it  impossible  to  approxi- 
nmte  even  roughly  the  proportionate  cost 
?  j***  services  and  conveniences  as  re- 
Wed  to  the  total  cost  of  distribution." 

Attention  is  also  called  to  the  enormous 
"astage  due  to  failures,  amounting  in  the 
^iCCTegate  to  more  than  $500,000,000. 

Canadian  Timber  Tract  Sold 

Bayless  Pulp  and  Paper  Company 
'll  Binghamton,  N.  Y.,  has  sold  its  Cana- 
j  Uian  timber  tract,  consisting  of  350  acres 
I  file  St.  .Anne’s  water  slwd,  for  a  price 
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111  c.wcDS  of  $2,U0U,UUU.  The  names  of 
the  purchasers,  will  not  be  made  public 
until  all  details  of  the  deal  have  been 
perfected.  The  Bayless  company  will  re¬ 
tain  an  interest  as  stockholders  in  the 
new  company. 


Promoting  Individual  Architecture 

The  Santa  Barbara  (Cal.)  Morning 
Press  in  furtherance  of  its  platform  of 
“.An  Individualistic  Architecture  for 
Santa  Barbara,”  is  giving  away  $200  in 
prizes  for  the  best  photos  of  buildings. 


New  PublUhing  Group  Formed 

The  Macedonian  Tribune  Company  has 
lieen  incorporated  at  Indianapolis,  Ind., 
with  a  capital  stock  of  $10,000  to  do  a 
publishing  and  commercial  printing  busi¬ 
ness. 


Kll 


I  ill 


STEREOTYPING 

Machinery^ 


GOSS  PRINTING  PRESS  CO. 

CHICAGO-NEW  YORK  -  LONDON 


THE  GOSS  PRINTING 
-PRESS  CO..  CHICAGO 


Write  for  Information  Concerning 


or  color  work. 

HOE  Quadruple,  Sextuple,  Sextuple  color  PrcM, 
Octuple  and  Double  Sextuple  Presaea. 
duplex  Flat  Bed  Preee— Print!  4,  6  or  8 
pages.  Also  Duplex-Quadruple  Stereotype  Press, 
Metropolitan  Pattern. 

POTTER— 16  page  stereotype  press  with  stereo¬ 
type  machinery.  Very  good  and  very  cheap 
press. 

Available  For  Early  Delivery. 

WALTER  SCOTT  &  COMPANY 

Main  Ofles  A  Fsetery  ....  PUiagsld.  N.  J. 
^•W  Verk  Oflke  .  -  Brekaw  Bids.,  1467  Bresdwsy 
Ckkafs  Oace . Ueoadesak  BItak 


Wilke’s  Metal 
Insurance  Plan 

It  Will  Save  You  Money 


Newspaper  Conveyors 

speed  op  the  movement  of  papers  to  do- 
llrery  room— without  fuse  or  waste.  Csed 
for  years  by  hundreds  of  large  sod  small 
publishers  throughout  the  country.  WiiU 
for  details  and  typical  iDstallatloa  tIsws. 

The  Cutler-Hammer  Mfg.  Co. 
Works:  UILWACKEB  and  NSW  TOBK 
New  York  Cleveland  , 

K  ClnetnnaU  SiJl'"'* 

Pittsburgh  nn.in„  Buffalo 

Philadeipbla  Boston  Mllwsnkeo 

San  Prsnclsco.  Los  Angeles,  PortUnd. 
Beattls.  B.  B.  Squires  Oo. 


Metals  Refining  Co. 

Hammond,  Indiana 

Warehouses  in  Principal  Cities 


Don’t'  Pig  Metal 

It  Wastes  Money 


Don’t  melt  yonr  metal  twice  to  use 
it  once.  Write  for  trial  offer.  Hie 
Monomelt  “Single  Melting  Sy^ 
lem.”  References  gladly  famished. 


Printers  Manafactnring  Co. 

1109-17  Transportation  Bldg. 
Chicago  Illinois 

World  Bldg.,  New  York  City 


Some  outstanding  end  exclusive 
features  of  The  Goss  Combination 
Wet  and  Dry  Matrix  Roller:  Pat¬ 
ented  stretching  roller  produces 
dry  mats  without  a  wrinkle.  Both 
ends  of  cylinder  are  set  at  same 
time.  Heavy  cast -iron  cylinders 
with  forged  steel  shafts*  Extra 
heavy  bed— no  racks— largeenough 
to  run  chase  with  columns  croas» 
wise.  Rolls  wet  mats  in  11*4  sec* 
ends;  dry  mats  in  21^/t  seconds. 
Write  for  complete  catalog  of 
Goss  SteffCoC)i>ing  Machinery* 


COMPOSING  ROOM 


The  Quickest  and  Best  Czisting  Unit 


Made  in  both  wood  and  iteeL 


Manufactured  by 


Hoe  Stereotype  Fur¬ 
nace  with  Hoe  Equi¬ 
poise  Curved  Casting 
Moulds  and  Pumps. 


Two  Rivers,  Wii. 

Far  aala  by  all  iwnmhiaiit  Typ* 
Fouadan  and  Daalara  arvarywltara. 


Equipment  not  in  uae  ahould 
be  turned  into  caah  and  that  will 
produce  dividenda.  The  Claaai- 
Bed  page  producea  buyera  in  re- 
aponae  to  advertiaing  giving  ade¬ 
quate  information  on  the  item  to 
be  aold. 


R.  HOE  &  CO.,  Inc. 

504-520  Grand  St,  New  York  City  ( 

7  Seolli  Dsarkem  Strmt 

alia  at 

7  Wstw  StrssI 

CHICACO.  ILL. 

OUNCLLEN,  N.  J. 

BOSTON,  MASS. 

44 


Editor  &  Publisher  for  December  1 2,  '  1925 


J 


’  / 


DOLLAR  *  $ 
«  PULLERS 


ONE  DOLLAR 
WILL  BE 
PAID 

FOR  EACH 
IDEA 

PUBLISHED 


BUSINESS  TICKLERS 


I F  it’s  a  special  edition  you  want. 

now  is  tlie  time  to  net  started  on  one 
lascd  principally  on  the  achievements 
ind  changes  during  the  first  quarter  of 
the  Twentieth  Century.  thousand 

and  one  stories  can  be  written  around 
various  comparisons  of  conditions  and 
other  interesting  features,  and  such 
stories  will  provide  goixl  background 
for  advertising,  largely  of  a  similar 
character. — J.  H.  .\.  Kelly,  I'inic.i  Her- 
itld.  N'orristown.  Pa. 


.\dvertising  solicitors — especially  those 
who  work  on  small  city  dailies — are  fre- 
i|nently  asked  by  merchants  about  the  ap- 
ntarance  of  store  windows.  Such  solici¬ 
tors  can  spend  a  profitable  half  hour  in 
perusing  “Talks  on  Window  ETisplay’’ 

( Window  Display  .Advertising  Associa¬ 
tion).  Briefly,  the  book  consists  of  two 
parts.  The  first  contains  talks  of  general 
interest  on  the  subject  of  window  dis- 
jtlay.  In  the  second  part  may  be  found 
a  (iigest  of  the  convention  of  The  Win¬ 
dow  Display  -Advertising  Association  held 
in  Cleveland  about  a  year  ago. 


B.  B.  B.  CHIEFS  MEET 

Five  Managers  Discuss  Co-operation 
Against  Fraud  in  Kansas  City 

Kansas  City,  Mo.,  Dec.  8. — Managers 
of  five  Better  Business  Bureaus  met  here 
Monday  and  Tuesday  to  discuss  closer 
cooperation  and  a  better  working  policy 
between  the  45  Bureaus  scattered  over 
the  United  States.  Lou  E.  Holland,  presi¬ 
dent  of  the  National  Better  Business 
Bureaus,  Inc.,  met  with  the  managers. 

The  capacity  of  the  bureaus  has  been 
taxed  by  the  growth  of  investigation  work 
in  fraud  cases. 

State  and  Federal  cooperation  is 
needed  and  the  conference  discussed 
plans  to  bring  about  a  cooperation  be¬ 
tween  the  Bureaus  and  Federal  and  state 
governments. 

Managers  present  included,  H.  J.  Ken¬ 
ney,  New  York  City;  Dale  Brown, 
Cleveland ;  Kenneth  Barnard,  Detroit ; 
and  Ferris  R.  Miller,  Los  Angeles. 
George  M.  Husser.  Kansas  City  was  the 
fifth  manager  attending. 


Confectionery  stores  and  restaurants 
have  been  closed  for  substantial  accounts 
liy  contracting  to  place  them  adjacent  to 
the  advertising  of  the  theatre  which  is 
nearest  their  place  of  business.  You'll 
lind  this  is  sometimes  a  clincher  when 
•ither  methods  fail. — B.  A.  T. 


The  movement  towards  apartment 
house  construction  is  at  its  height  and 
builders  are  including  every  novel  con¬ 
venience  they  can  think  of.  The  money 
invested  in  this  construction  in  your  city 
compared  with  the  number  of  two  family 
.ind  single  houses  they  replace  make  an 
interesting  story.  Description  of  their 
.iIilKjintments  is  good  copy.  The  brokers 
who  handled  the  bond  issue,  the  general 
contractor,  the  sub-contractors,  the  in¬ 
terior  decorators,  the  furniture  store 
which  furnishes  the  sample  apartment, 
the  real  estate  firm  which  handled  the 
property,  all  should  advertise  at  the 
opening  of  each  apartment  house  of  any 
size,  and  in  connection  with  any  general 
apartment  house  article.  Also  the  archi¬ 
tect  can  be  sold  on  advertising  if  he 
can  be  shown  that  his  copy  can  be 
handled  with  decency  to  avoid  the  buga 
boo  of  being  “unethical.” — G.  H.  K.  jr. 


.A  Itarber  shop  in  Pennsylvania  recent 
ly  inserted  an  ad  in  the  local  paper  an¬ 
nouncing  that  in  the  future  all  shaves 
and  haircuts  would  be  made  by  appoint¬ 
ment  only.  He  explained  that  this  was 
flue  to  the  wometi  invading  the  shop  and 
keeping  the  men  waiting  long  periods.  The 
proprietor  later  reported  that  this  plan 
worked  perfectly  and  that  now  no  one 
had  to  wait  and  that  he  was  kept  busy 
all  the  time.  Here  is  a  good  plan  to 
use  in  your  city,  interest  your  barbers 
and  get  some  new  advertising. — C.  E. 
Pellissier. 


HUNCHES 


ONE  DOLLAR 
WILL  BE  PAID 
FOR  EACH 
“HUNG  H” 
PUBLISHED 


The  Sunday  rural  circulation  of  one 
newspaper  was  increased  through  a  plan 
of  “door  delivery”  to  rural  subscribers 
on  routes  between  towns  and  on  main 
highways.  The  delivery  is  made  while 
the  bundles  are  being  taken  to  suburban 
towns  and  involves  little  added  time  and 
expense. — B.  A.  T. 


_^fashions_ 

Authentic 

Inclusive 

Sparkling 


FAIRCHILD 

Newspaper  Services 
—8  East  13th  St.  New  York— 


"ViTEN  are  camera-shy,  notoriously  so, 

^  and  because  of  that,  a  novel  feature 
article  can  be  had  from  almost  any  com¬ 
mercial  photographer.  What  men  do  to 
delay  picture  taking  and  excuses  they 
give  to  get  out  of  it  are  often  funny. 
Women  and  their  makeup,  children  and 
their  antics  and  some  of  the  tricks  pho¬ 
tographers  play  to  catch  their  subjects 
unprepared  in  a  stiff  pose  give  plenty 
of  material  for  the  article. — A.  C.  Regli. 

-At  the  close  of  December  you  may  run 
an  interesting  story  on  whether  June  is 
really  the  best  month  for  Dan  Cupid. 
-Some  statistics  show  that  December 
furnishes  a  richer  harvest  of  brides. 
This  may  be  true  in  your  city.  It  will 
be  interesting  to  find  out. — C.  M.  L. 

Take  the  lists  of  the  ten  best  sellers 
In  the  fiction  and  in  the  non-fiction  field 
from  the  Bookman  or  from  publishers’ 
liulletins  and  compare  them  with  the  rela¬ 
tive  standing  of  the  ten  best  sellers  in 
each  class  in  the  principal  bookstores 
of  your  city.  .Are  your  people  more  or 
less  highbrow?  Do  they  feel  more  or 
less  need  of  books  on  etiquette  than  the 
people  of  the  countrv  at  large? — G.  H. 
K..  Jr. 

Christmas  will  find  many  strangers 
within  your  city  no  matter  how  large 
or  small  it  might  be.  Being  strangers 
they  are  likely  to  find  the  day  a  very 
lonesome  one.  Any  newspaper  would 
he  showing  a  true  Christmas  spirit  if 
they  printed  a  welcome  to  these  strangers 
and  a  list  of  events  going  on  in  your 
town  that  might  help  them  to  better  en¬ 


joy  the  day. — C.  E.  Pellissier,  Boston, 
Mass. 

Present  interest  in  religion  makes  par¬ 
ticularly  timely  a  feature  story  on  un¬ 
usual  and  exotic  religions  in  your  town. 
Denver,  for  example,  has  a  Buddhist 
church,  a  peculiar  House  of  David  con¬ 
gregation  and  a  small  sect  living  now, 
according  to  its  belief,  in  the  “last  year 
of  this  world."  What  are  your  color¬ 
ful  sects?— M.  S.  M.,  Denver. 

.A  theatre  page  idea  which  will  give 
vour  showhouse  notes  a  bit  of  local  color 
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THOS.  W. 
BRIGGS  CO. 

Columbian  Mutual  Tower 

MEMPHIS,  TENN. 

CREATORS 
OF  LOCAL 
DISPLAY 
FROM  A  NEW 
SOURCE 


Our  nmlnm  Rerlew  and  manj  other 
feature  pauea  now  runninc  tn  more 
than  80  leadinc  Amertran  and  Can¬ 
adian  newapapera.  Write  or  wlr# 
for  onr  repreaentatlre. 


is  one  in  which  the  readers  are 
what  plays  they  enjoyed  best  durii^ 
past  year.  Managers  will  be  ple^* 
give  tickets  for  prize  letters.^J 
Regli.  ■  ^  t 

A  special  writer  for  the  5aaia  i. 
(Cal.)  Register  found  material  in^ 
city  dump  for  a  two  column  stor, 
attracted  much  attention.  Mainw’ 
“Much  Wealth  Represented  i^ 
Dump.”  Sub-heads :  “Articles  F^. 
Among  Discarded  ‘Junk’  Proof  of 
regard  for  Thrift”— “Tons  of  J-, 
Tin  Cans  Dumped  Daily"— "Perc^ 
of  Preserved  Foods  Eaten  by  Poo.' 
tion  Steadily  Growing.”  PracticalkL 
articles  of  clothing  and  household  utsr-, 
were  mentioned,  with  suggestion  «- 
some  agency  should  exist  for  str:.'- 
such  articles  to  people  who  couM 
them. — Fremont  Kutnewsky. 

There’s  a  story  and  a  picture  or  ttw 
the  “automobile  potter’s  field”  of 
city.  Thousands  of  stripped  bodies, V 
of  thousands  of  tires,  hnndr^s  of  y^l 
of  other  parts  in  morgue-like  ordr 
ness  are  all  that’s  left  of  the  se\r 
thousand  cars  a  year  junked  in  eyerj^, 
city.  The  process  of  junking  a  car  i> 
what  becomes  of  the  junk  make  an  bit 
esting  story  when  told  by  an  imagirat- 
reporter. — M.  S.  M.,  Denver. 
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‘Playing  With  Fire” 

For  Release 
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I  Col.  or  2  Col.  Line 
Illustrations  Every  Day 

Sew  Up  Your  Territory 
By  Wire! 


“There  is  an  unmistakable 
quickening  in  all  aspects  of  relig¬ 
ious  belief.” — New  'York  Tribune. 
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Colonel  Edward  M.  House 
Breaks  His  Long  Silence 

The  New  York  Herald  Tribune 

has  secured  the  world  rights  for 
newspaper  serial  publication  of  “The 
Intimate  Memoirs  of  Colonel  House,” 
and  will  publish  them  in  its  columns 
in  the  opening  months  of  1926. 

Colonel  Edward  M.  House,  confidential  adviser  of 
President  Wilson,  has  decided  to  break  his  long 
silence  on  the  events  of  this  historic  period.  His 
memoirs  will  be  based  on  a  diary  which  he 
kept  daily  from  his  first  acquaintance  with  Mr. 

Wilson,  together  with  letters  from  statesmen  all 
over  the  world. 

In  his  memoirs.  Colonel  House  speaks  without  res¬ 
ervation  on  many  matters  of  the  utmost  importance 
which  up  to  now  have  remained  veiled  history. 

The  actual  date  of  publication  in  the  New  York 
Herald  Tribune  will  be  announced  later. 

Professor  Charles  Seymour,  of  Yale  University,  to 
which  Colonel  House  has  presented  all  his  original 
documents,  is  the  editor  of  the  memoirs. 

Net0  ^ork  Herald  tribune 

AMERICA’S  COMPLETE  NEWSPAPER 
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Selling  Groceries  and  Foods 

in 


PHILADELPHIA 


Philadelphia,  having  the  third  largest  population  in  the  United  States,  is  an  important  market 
for  the  maker  of  groceries  and  food  products. 

With  more  than  three  million  people  to  be  fed  daily,  it  offers  particularly  attractive  possibili¬ 
ties  to  those  who  seek  a  concentrated  outlet — a  market  where  most  of  the  families  live  in  separate 
homes  and  where  the  food  they  buy  and  eat  is  served  on  their  own  tables. 

Imagine,  if  you  can.  the  daily  table  needs  of  more  than  520,000  separate  dwellings,  and  you 
will  get  some  idea  of  the  possibilities  in  store  for  you  if  you  go  after  the  Philadelphia  market. 

Send  for  a  free  copy  of  THE  BULLETIN  ROUTE  LIST  OF  GROCERS 
AND  FOOD  DEALERS  IN  PHILADELPHIA  AND  CAMDEN,  It 
will  be  of  great  help  to  your  salesmen  when  calling  on  the  trade 
in  this  market. 

DOMINATE  PHILADELPHIA 

Create  maximum  impression  at  one  cost  by  concentrating  in  the  newspaper 
“nearly  everybody”  reads — 


OEfenitin  l&uMm 

PHILADELPHIA’S  NEWSPAPER 


“In 
Philadelphia 

neatly  eveiybody  reads 

JlbeBuDetiit 


520,072 

Average  daily  net  paid  circulation  for  the  six  months  ending 
September  30,  1925. 

The  circulation  of  the  Philadelphia  Bulletin  is  the  largest  in 
Philadelphia  and  is  one  of  largest  in  the  United  States. 


NEW  YORK 
247  Park  Avenue 
(Park-Lexington  Bldg.) 


CHICAGO  DETROIT 

Verree  &  Conklin,  Inc.  C.  L.  Weaver,  Verree  &  Conklin,  Inc. 

28  E.  Jackson  Boulevard  117  Lafayette  Boulevard 


SAN  FRANCISCO 

Thomas  L.  Emory,  Verree  &  Conklin,  Inc. 
681  Market  Street 


KANSAS  CITY,  MO. 

C.  J.  Edelmann,  Verree  &  Conklin,  Inc. 
1100  Davidaon  Bldg. 


(CopyriaU  HZS — Bulletin  Company) 


